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GPO— ISSUES AND CHALLENGES: HOW WILL 
GPO TRANSITION TO THE FUTURE? 

WEDNESDAY, MAY 11, 2011 


House of Representatives, 

Subcommittee on Oversight, 
Committee on House Administration, 

Washington, DC. 

The subcommittee met, pursuant to call, at 1:30 p.m., in Room 
210, Cannon House Office Building, Hon. Phil Gingrey (chairman 
of the subcommittee) presiding. 

Present: Representatives Gingrey, Nugent, and Gonzalez. 

Staff Present: Peter Schalestock, Deputy General Counsel; 
Kimani Little, Parliamentarian; Joe Wallace, Legislative Clerk; 
Yael Barash, Assistant Legislative Clerk; Salley Wood, Commu- 
nications Director; Linda Ulrich, Director of Oversight; Dominic 
Storelli, Oversight Staff; Reynold Schweickhardt, Oversight Staff; 
Jamie Fleet, Minority Staff Director; Kyle Andersen, Minority 
Press Secretary; Matt Defreitas, Minority Professional Staff; Khalil 
Abboud, Minority Elections Staff; and Mike Harrison, Minority Pro- 
fessional Staff. 

Mr. Gingrey. I now call to order the Committee on House Ad- 
ministration’s Subcommittee on Oversight for today’s oversight 
hearing on the Government Printing Office, the GPO. The hearing 
record will remain open for 5 legislative days so that Members may 
submit any materials that they wish to be included therein. A 
quorum is present so we may proceed. 

The Subcommittee on Oversight has the important task of con- 
ducting vigorous and effective oversight of our legislative and 
House-related agencies and their operations. 

One such agency, the Government Printing Office, is a historic 
and proud institution that has served this Nation well over its 150 
years as the printer of record for Congress and the Federal Govern- 
ment. Its decades long service throughout our history is a testa- 
ment to its employees, its institutional values, and its commitment 
to our commonly held dedication to making self-government func- 
tion. 

However, in the 21st century, and the new technology -based soci- 
ety and the world in which we live, I am interested in learning how 
GPO will continue to serve the legislative and informational needs 
we have here in Congress, and in the government, and how GPO 
will be transforming itself into the modern day information reposi- 
tory and primary source publisher it should be. 

We live in an age of declining printing and equipment cost and 
the ubiquity of web-based technological advances. Yet, we don’t 
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want to worship at the altar of speed and change at the cost of 
quality and excellence. 

As GPO, the Government Printing Office, moves forward into the 
future, what will it look like in 5 years? What will it look like in 
10 years? What specific work will it he performing and how will it 
be performing that work? The work of GPO is multifaceted — U.S. 
passports, the Congressional Record, the Federal Register, the Fed- 
eral Depository Library Program and the Federal Digital System — 
all these and more GPO produces and produces well, but what 
should their production look like even years from now? 

There have been and are numerous legislative proposals to sig- 
nificantly reduce the number of paper copies of many GPO publica- 
tions. Which proposals make the most sense? How much can we 
eliminate, thus saving the American taxpayer hundreds of thou- 
sands of dollars? 

These are all questions and issues I hope we discuss today as we 
continue to reduce government spending, promote a culture of sav- 
ings over debt, and make sure our American taxpayers’ hard- 
earned dollars are wisely and frugally allocated. 

My colleagues and I are committed to rigorous oversight. And I 
want to thank each of them for being here. At this point, I would 
like to recognize my colleague. Congressman Gonzalez, the gen- 
tleman from Texas, my good friend, for the purpose of providing his 
opening statement. And Charlie, I turn it over to you. 

Mr. Gonzalez. Doctor, thank you very much, and I appreciate it, 
Mr. Chairman. 

The Government Printing Office is a Federal agency, obviously, 
with a storied 150-year history, as the chairman has pointed out. 
The printing industry of course has changed a great deal in that 
time and it is wholly appropriate for us to be holding this hearing 
today to see what obviously the future holds for us in the eyes of 
our printer. Indeed, recent years have witnessed some struggles at 
GPO while GPO has been producing digital versions of the Con- 
gressional Record since before most people had ever heard of the 
Internet, the creation of the Federal Digital System, the new Web 
site for public documents, has run far over budget and is behind 
schedule. We have also seen some past questionable spending and 
hiring practices throughout the agency as well with the Inspector 
General expressing continuing concerns about the agency’s human 
capital operations and management. 

That is one reason I am so pleased to see Bill Boarman take of- 
fice as Public Printer this year. It was a real pleasure to see Mr. 
Boarman’s nomination approved by unanimous voice vote from the 
Senate Committee on Rules and Administration on a motion that 
came actually from the ranking Republican member of that com- 
mittee. 

With such a strong and bipartisan endorsement. President 
Obama did well in making a recess appointment so that Mr. 
Boarman could take the reins at GPO, and I expect to see his re- 
nomination confirmed with the Senate equivalent with all due 
speed. In the interim, his recess appointment will allow him to ad- 
dress at least some of the concerns that I have expressed and are 
held by others, a process I understand is already underway. While 
it would be too much to expect him to continue the pace of saving 
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$15 million every 4 months since he has been in office, this is cer- 
tainly an impressive beginning. 

At our last hearing, I spoke about how fixed costs caused some 
of the budget woes decried at the Election Assistance Commission. 
When you are speaking of GPO’s massive presses, the fixed costs 
are even more readily apparent as one of the witnesses before us 
today, Mr. Petersen, will later explain. 

There is also, however, the fact that GPO already contracts 75 
percent of its printing to private companies across the country. I 
know I personally have someone in my district and there may be 
other members of this committee that also benefit from those print- 
ing contracts. My staff actually spoke to Thomas Murray, who is 
President and owner of Litho Press, Incorporated, in San Antonio 
which has been doing contract work for GPO since 1962. Mr. Mur- 
ray did make some suggestions about how the contracting process 
could be improved, and my office will be sharing those with Mr. 
Boarman’s staff, but the simple fact is that this is a very welcome 
business and it is good for everyone that is involved. 

Our government’s transparency is always dependent on providing 
our citizenry with access to information. For 150 years GPO has 
done that. The Internet has opened new channels to the public, and 
I am pleased to see GPO using them to expand its reach. We must 
help them to do so, Mr. Chairman, and this hearing is a strong 
first step. 

And thank you for your indulgence. And I yield back. 

Mr. Gingrey. And I thank the ranking member, Mr. Gonzalez. 

And now I would like to introduce our first witness. 

Mr. William J. Boarman is the 26th Public Printer of the United 
States and Chief Executive Officer, CEO, at GPO, the Government 
Printing Office. Possessing a long and distinguished career in 
printing and publishing industries, Mr. Boarman has previously 
been a printer and has held various positions in the International 
Typographical Union. Within the Communications Workers of 
America he has been President of the Printing, Publishing and 
Media Workers Sector and Senior Vice President. He has also been 
President of the Union Printers Home Corporation and a founding 
member of the “Capital That Matters” Conference at Harvard Law 
School. 

He was the first ever public member of Maryland’s Commission 
on Judicial Disabilities. Mr. Boarman has advised numerous pre- 
vious Public Printers and was part of the labor-management team 
that helped GPO transition to electronic photocomposition. 

Mr. Boarman, thank you for being here today. The committee 
has received your written testimony. I will recognize you for 5 min- 
utes to present a summary of that submission. To help you keep 
that time, we do have a timing device near the witness table. The 
device will emit a green light for 4 minutes and will turn yellow 
when 1 minute remains. And when the light turns red it means 
your time has expired, and as I am chairing for the first time the 
Oversight Subcommittee of the House Committee on Administra- 
tion, I promise you that at least today I will have a light gavel. 

Mr. Boarman, please proceed. 
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STATEMENT OF WILLIAM J. BOARMAN, PUBLIC PRINTER OF 
THE UNITED STATES, GOVERNMENT PRINTING OFFICE 

Mr. Boarman. Thank you very much. 

Thank you, Mr. Chairman, and thank you, Mr. Gonzalez, for 
your kind words about GPO. The employees there appreciate every- 
thing that you have said and I will make sure that they hear it. 

Thank you for the opportunity to be here today. Any day I get 
to talk about GPO is a good day for me, and it is an honor for me 
to have been appointed by the President as Public Printer. And it 
is a pleasure to return to GPO, where I served as a proofreader 
some 35 years ago. 

At that time, we negotiated the end of the hot metal typesetting 
at GPO and the start of the electronic photocomposition. That was 
the dawn of the GPO’s digital age. 

The efficiencies resulting from that historic transition cut the 
cost of information products by Congress by more than two-thirds 
in real economic terms. GPO has reduced from 8,000 employees at 
that time to just a little over 2,200 today, fewer than at any time 
in the past century. Yet more people have more access to congres- 
sional and Federal agency information through us than ever before. 
That is a remarkable achievement. 

When I came back to GPO, it was like a tale of two cities. It was 
the best of times and it was the worst of times. I found a workforce 
dedicated and highly trained and committed to GPO’s mission. I 
am so proud to be able to lead them each day as they accomplish 
amazing things for their customers and especially Congress every 
day. 

At the same time, I found an agency where overhead costs had 
mushroomed by 50 percent in the past 5 years. I found an agency 
top heavy with senior level managers, some of whom spent what 
was, in my opinion, an excessive amount of time on travel, includ- 
ing an astonishing amount of travel overseas. And I also found that 
the development of major essential systems like FDsys and our fi- 
nancial systems was in the hands of expensive contractors. 

GPO’s Chief Financial Officer, instead of reporting directly to the 
head of the agency, was buried several layers below the organiza- 
tion, and there was a growing volume of uncollected bills to Federal 
agencies that GPO seemed unable to resolve. This pattern of exces- 
sive spending and costs was simply unsustainable. 

Since taking office on January 3, we cut our appropriations re- 
quests for fiscal year 2012 by more than $5 million from what was 
originally submitted to 0MB last year. We cut GPO’s annual 
spending plan as previously submitted to the Joint Committee on 
Printing by $15 million and we reduced the number of senior level 
managers. We implemented controls on hiring, travel and related 
discretionary accounts to stem the flow of spending in these areas. 
We realigned GPO’s organization so that the Chief Financial Offi- 
cer reports directly to me. We created a task force to recover out- 
standing payments from Federal agencies, a problem I have been 
told had been left unresolved for 7 years. We worked with the Ap- 
propriations Committee to resolve our funding for fiscal year 2011 
at about $135.1 million. This is a significant reduction from the 
continuing level of $147.4 million and a far cry from the $166.6 
million requested by GPO management last year. 
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With reduced funding, we are doing more with less. We imple- 
mented a project to make Federal Court opinions available online. 
We expanded our partnership with Google Books. We have identi- 
fied additional building space we can make available for use of the 
legislative branch. 

Now we know Congress’ need for printing is changing. To ad- 
dress that issue, we have launched a comprehensive online survey 
of congressional offices about their need for printing products from 
the GPO. This is the first time this has ever been done. GPO can 
operate more efficiently in support of Congress, but we have to be 
beware of false economies opting for a printing system that relies 
on expensive office printers. We also need to be very careful about 
acquiring equipment whose reliability has not been soundly tested 
under the punishing conditions that frequently characterize con- 
gressional printing. These can be far more costly and less reliable 
than what we are using now. Our investments funds have been sig- 
nificantly reduced, which makes it even more important that any 
equipment acquisitions be made wisely. 

GPO has always been up front and center in providing Congress 
with the information products it needs. With the measures that we 
have put in place since January, we will be able to continue that 
record. 

Mr. Chairman, this concludes my opening remarks, and I would 
be very pleased to answer any questions from you and members of 
the committee. 

[The statement of Mr. Boarman follows:] 
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Mr. Chairman, Representative Lofgren, and Members of the Subcommittee on Oversight, 
it is an honor to be here today to discuss the U.S. Government Printing Office (GPO) - 
Issues and Challenges: How will GPO transition to the future? 

Background 

With just 2,200 employees, GPO is the Federal Government's primary centralized resource 
for producing procuring, cataloging, indexing authenticating disseminating and preserving 
the official information products of the U.S. Government in digital and tangible forms. The 
agency is responsible for the production and distribution of information products for all three 
branches of the Federal Government, including U.S. passports for the Department of State as 
well as the official publications of Congress, the White House and other Federal agencies, and 
the courts. 

Along with sales of publications in digital and tangible formats to the public, GPO supports 
openness and transparency in Government by providing permanent public access to Federal 
Government information at no charge through its Federal Digital System (www.fdsys.gov), 
which has more than 250,000 Federal titles online and sees more than 25 million documents 
downloaded every month, and dirough partnerships with approximately 1,220 libraries 
nationwide participating in the Federal Depository Library Program. In addition to CPO's 
Web site, wwrw.gpo.gov, we communicate with the public routinely via Twitter twitter.com/ 
USGPO, YouTube www.youtube.com/user/gpoprinter, and Facebook www.facebook.com/ 
USGPO. 

We first opened our doors for business 150 years ago, on March 4, 1861, the same day 
Abraham Lincoln was inaugurated as the 16th President. Our mission can be traced to 
the requirement in Article 1 of the Constitution that each Fiouse shall keep a journal of its 
proceedings and from time to time publish the same. Representative Robert A. Brady put a 
statement in the Congressional Record recognizing GPO's anniversary, which I'm pleased to 
attach to this statement. 

Since President Lincoln's lime we have produced every great American state paper and 
an uncounted number of other Government publications, including the Fmancipation 
Proclamation, Social Security cards. Medicare and Medicaid information, census forms, tax 
forms, citizenship forms, military histories ranging from the Official Records of the War of the 
Rebellion to the latest accounts of our forces in Iraq and Afghanistan, emergency documents 
like the ration cards aud the "Buy Bonds" posters used during World War IL the Warren 
Commission Repon on President Kennedy's assassination, the Watergate transcripts, the 9/11 
Commission Report, Presidential inaugural addresses. Supreme Court opinions, and the great 
acts of Congress that have shaped our society. All these as well as millions of other documents 
from the historic to the humble have been produced by GPO on their way to use by Congress, 
Federal agencies, and the American public. 

For the Clerk of the House, the Secretary of the Senate, and the committees of the House 
and the Senate, we produce the documents and publications required by the legislative 
and oversight processes of Congress, including the daily Congressional Record, bills, reports, 
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legislative calendars, hearings, committee prints, and other documents, as well as stationery, 
franked envelopes, and other materials such as memorials and condolence books, programs 
and invitations, phone books. House and Senate Journals, inaugural materials, the U.S. Code, 
and the other products needed to conduct business of Congress. The printing we produce 
for Congress ranges from 5.5 cents per page on our high speed digital duplicating systems to 
a penny or less on our offset systems, compared with nearly 7 cents per page for documents 
printed from the kind of office printere typically used through the Government and Capitol 
Hill. We also detail expert staff to support the information produa requirements of Senate and 
House committees and congressional offices such as the House Office of Legislative Counsel. 

The production of the Congressional Record alone is a remarkable job, averaging about 170 pages 
per issue but ranging in size from a few pages to hundreds of pages per night depending on 
the amount of business transacted. No matter the size, each issue of the Congressional Record is 
formatted, paginated, proofed, corrected, uploaded for online access, printed, and delivered 
overnight, every night Congress is in session. The history of our Nation as revealed in the 
proceedings of Congress is preserved for generations to come in the permanent edition of the 
Congressional Record and in the Congressional Serial Set, containing all the numbered reports 
and documents of each Congress and published continuously since 1 81 7, both produced by 
GPO. 

Since taking office in early January, I've met wfith the Clerk of the House and the Secretary 
of the Senate and various Members and staff, and have heard repeatedly about the utility of 
the products and services we provide for Members and staff in performing the work of their 
offices and their committees. Rnsuring that utiliry — supporting Congress in carrying out its 
constitutional legislative function— is our most important job. In addition, with the Library 
of Congress and the National Archives, the work we perform is a basic, part of governmental 
openness and transparency, and an integral pan of the creation and preservation of the record 
of our Government for the American people. 

GPO and Digital Information Technologies 

As Archivist of the United States David i-erriero recently said, GPO has not rested with drums 
of printer's ink and rolls of paper measured by the ton. Our present and future are clearly 
being defined by digital technology, and digital technology itself has radically changed the way 
printing is performed today. 

This is especially true where the information products used by Congress are concerned. GPO's 
conversion to digital databases for the composition of congressional publications occurred 
more than a generation ago. Today the activities associated with creating congressional 
information databases comprise the majority of the work we perform for Congress. In 
addition to using them to produce printed products as required by Congress, we upload them 
to the Internet via our online information systems, known previously as GPO Access and 
today as GPO's Federal Digital System (FDsys). Since we first went online with congressional 
information in 1 994, these systems have provided Congress and the public with the definitive 
source not only of legislative but executive and judicial information online, in real time, and 
free of charge to the user. 
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WdUAM J. BOARMAN 

Public Printer Of The United States 

William J- "Biir Boamuin serves as the Chief Executive Officer cif the U.S. Government 
Printing Office (GFO). As the provider of (rfficiaJ Federal Government information in 
digital and printed forniats, GPO produces U-S. passpoiTs, ifie Congressional Record, the 
Federal Register, and a wide variety of other pul)Hcaiions, and provides public access to 
Government infonntition products through Federal depository libraries nationwide as well 
as free online access via GPO’s Federal Digital System, at w'vvw.fdsy.s.gov. 

Biography 

For four decades. Bill Batrnaan has been a key piirticipant in the partnership iietween 
lalror and management in the American printing and publishing indiistry, where he 
gained extensive experience in fund management and turning organizations with deficit 
problems into profital^le operations. Bill has been a trusted advisor to several Public 
Printers spiinning the administrations of Presidents Jimmy Carter through George W. 
Bush, and as the result of bipartisan relationsiiips with Meinlsers of Congress over the 
years l^e has l>een a spokcsjwrson for tite role GPO pia>'s in our democracy. Employed 
by GPO as a printer more than 35 years ago, Bill returned to the U.S, Government 
Printing Office on January 3, 2011. as the 26ih Public Primer of the United States after 
beirig ap|>ointed to the jx)sition by President Barack Obama. 

A practical printer l>y trade, Bill Ixigan iiis career after cotnpleting a four-year 
apprenticeship at McArdle Printing in W'a.sliington, DC, in 1971. Following his 
appoinimettt as a printer by GPO in 1974, lie wis part of the lalK>r-mt!nagement team 
that collalxsrated on the succes.sfui transition of GPOs compexsing systems to electronic 
phot<x'omp(xsifion. a change that achieved significant savings for the taxpayer. After 
leaving GPO to serve in elected position.? with the International Typographical l,Jnion, 

Bill rexse to become PresidetH of Printing. Publishing and Media VVtirkers Sector and 
Senior Vice Pre.sidcnt of the Communications Workers of America (CWA). He has 
a-tceived numerf)iis accolades during the ia.st three decades for itis proxen tratik record of 
c<x)(x‘rati(>n and achievement in labor-inaruigemcmt relations. 

Bill has more than 25 ytrars of experience as a [X^nsion plan rr(.isfee. He served a.s 
Chairman of the Ikxirtl of Trustees <rf the CViA>'ITU N'egexiated Pension Plan, a multi- 
employer defined benefit pension plan s^'ith assets of SI billiott, and as Chairman of the 
Board for the OX{A Pension Plan Canada, which has assets of more than S150 million. 

As CoChair of Tlie North American Taft-Hartley Study tour. Bill trawled to Europe, Asia, 
and Australia to study international inve.stmeni opportunities for these Funds. Bill also 
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William J. Boarman, Public Printer, continued 


serv'e<i as President of (he Union Printers Home Corporation, a retirement community 
with several hundred employees in Colorado Springs, where lie restored its financ es 
from a deficit situation through his managerial experience. He wa.s a founding 
member of the "Capiltil That Matters" Conference, conducted at Harvard Law Sclicx>l 
in 2005 and 2004. In 1998, the Governor of Maryland appointed Bill tlie first-ever 
public meml>er of the state's Commission on Judicial DisaS'iiiities, 

Bill i,s a member of the National Trust few Historic Preservation, the American 
Association of Retired Pers(m.s, and the Chesapeake Bay Foundation, A 3964 graduate; 
of Northwesiern Higlt School In College Park, MU, lie has taken course.s at the 
University erf Mar>'land, .American University’, and the National Lalxir Cxjllege in Silver 
Spring, MD, Bill is a lifelong resident of Maryland and resides in Severna Park, He 
was married for 31 years to the late Mary’ F. Bcxtrinan. They Itave two ciiildren, 

Lauren and Christopher. 


Link here to Bill's prepared statement before the Senate Rules and Administration 
Committee and responses to questions for the record. 
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Mr. Gingrey. Mr. Boarman, we thank you very much for your 
testimony. A vote has been called on the House floor I think about 
1:38 p.m. Or thereabouts, so the time is not totaling, it is running. 
The subcommittee will now go into a short recess so that members 
may proceed to the floor to vote. 

Now, we have six votes. The first one, of course, is a 15-minute 
plus a few, and I think the other five votes are 2-minute votes. So 
it may be an hour or 45 minutes to an hour before we can recon- 
vene. 

Typically, Mr. Boarman, members would have an opportunity 
now to ask you questions and then hear the testimony of the sec- 
ond panel and then to ask questions of that second panel of wit- 
nesses. Obviously, I don’t want to try to rush through and hear the 
testimony of the second panel. I am just going to ask you all to 
take a deep breath and go somewhere and kick your feet up and 
relax and we will be back here in 45 minutes to an hour to con- 
tinue. And what we will do at that time is we will ask questions 
of the first witness, the Honorable William Boarman. 

The committee is now recessed. 

[Recess.] 

Mr. Gingrey. The committee will come to order. My 45-minute 
estimate was about like my 10-second hundred yard dash; took a 
little bit longer than I anticipated. 

We now have a time for committee members to ask questions of 
the witness. Each member is allotted 5 minutes to question the 
witness. To help each member to track the time we will use the 
timing device on the witness table. We will alternate back and 
forth among the — and actually I should say between the majority 
and the minority, as there is just the two of us here at this time. 
And I will begin by recognizing myself for 5 minutes. 

Mr. Boarman, GPO has indicated that approximately 70 percent 
of our printing costs are pre-press, in essence getting to document 
to the point of PDF. At the Rules Committee we are testing a hear- 
ing management system that would automatically generate a PDF 
document as a part of the normal work of the committee. This 
would reduce that document’s pre-press cost to essentially zero. 

What are your ideas for the Government Printing Office to make 
cost reductions similar to what they are doing in the Rules Com- 
mittee? 

Mr. Boarman. Well, Mr. Chairman, I am not aware of what the 
Rules Committee is doing. I did read that I think yesterday in the 
committee’s program for today. But I doubt, without knowing it, I 
doubt whether the constraints and the responsibilities placed on 
them come anywhere near to what we have to do each night for 
the Congress. 

First of all, what we do depends on your work schedule, and we 
respond to what your needs are. And that could be, you know, we 
could have a 20-page record, we could have a 400-page record. And 
we never know until the copy ends coming in. 

And I would just like to make one sort of a dramatic presen- 
tation, not for any other reason to I think convince those present 
how difficult this is. This is the April 6, 2011 Congressional Record. 
It is 184 pages. And that is, I am told, a typical version of the Con- 
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gressional Record that we would publish on a daily basis. There are 
bigger ones than this, but this is sort of a typical. 

If I may, this is what we received. You can see that it is probably 
at least 12 inches of copy that comes to the GPO. Now, it doesn’t 
all come at one time. It comes over in dribs and drabs from the 
Clerk and from the Secretary of the Senate as it is ready to proc- 
ess. 

Now, I want to make it clear that we don’t have to typeset all 
of this. A lot of it comes over in machine readable form. And so 
what happens is that the supervisors as it gets to the proof room 
and the pre-press area they pass it out among the workers and 
usually this is done late at night, late on the night shift or early 
in the morning on our third shift, and each one of them takes re- 
sponsibility for a piece of this. And they examine it, they authen- 
ticate it, they proofread it, copy marks are made on that, that has 
to be set, and some of it has to be set. Many times early in the 
morning, maybe as late as 1:30, 2 o’clock in the morning, we will 
get as much as this copy that has to be completely typeset and 
proofread and authenticated in addition to what we have to do with 
the rest of it. 

And then miraculously, sometime early in the morning usually 
about 5:30, 6 in the morning we are able to put this up online. 

Mr. Gingrey. Let me interrupt you just for a follow-up because 
my time is limited, Mr. Boarman. Thank you for that response. But 
I have been told that in a typical printing company that the two 
greatest costs for a printed job are paper and labor. And if you look 
at GPO’s current head count in plant operations are 70 percent of 
employees employed during pre-press operations and, if not, how 
did you get to that number? 

Mr. Boarman. Well, that is the actual costs. I mean our financial 
department tells us exactly what the costs are by segment and, no, 
70 percent of the people do not work in pre-press. 

Mr. Gingrey. Okay. Well, my time is just about expired, and at 
this point I will yield to my colleague from Texas, Mr. Gonzalez, 
for 5 minutes of his questioning. 

Mr. Gonzalez. Mr. Chairman, thank you very much. 

And thank you, Mr. Boarman, for your service and being here 
and your patience and we are going to hear from some other wit- 
nesses in a minute. But I think that we all have really it is the 
same goal, and one is make sure that you do your job and you want 
to do your job and we are looking at efficiencies and it seems like 
we are coming up with a bunch of different ideas and some will be 
suggested by the other witnesses, and I always look at that as con- 
structive advice. Some people say, “Well that is criticism” or what- 
ever, but I would like to keep this in very positive tone. But first 
and foremost, when we think of you as a printer you are not a 
printer in the traditional sense because of the legal requirements 
that are imposed on you, what we expect from you, and what your 
duties and goals should be. But let’s just start off with more or less 
who are you and what are you, and Mr. Petersen will be testifying 
later. 

In his written testimony this is the way he describes the GPO. 
“The Federal Government’s primary centralized resource for pro- 
ducing, procuring, cataloguing, indexing, authenticating, dissemi- 
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nating and preserving the official information products of the 
United States Government in digital and tangible forms.” So I 
think we start off with a very unique definition that is going to im- 
pact maybe even some of the suggestions and recommendations 
that may be made in good faith from outside sources, and that is 
not to prejudge what some of those recommendations may be. 

However, I am going to turn now to some of the written testi- 
mony as submitted by Mr. Belcher, and again I think this is going 
to be very constructive and this is what he states and he will be 
able to explain it. The GPO currently has very little management 
visibility in tracking reporting capability as the procuring process 
is not run through a print procurement software tool.” 

Then I will go to page 3. “By implementing a print procurement 
software platform, the GPO should be able to take out 30 percent 
or more of the cost to buy print.” 

Now, what I am interpreting, that is the stuff that you outsource, 
I take it that you contract with one of my constituents, and so — 
this is terrible and I am joking so that if it is on the record people 
know it is a joke — if there is going to be 30 percent cost savings. 
Do you mind leaving San Antonio out of those and make sure Mr. 
Murray still has his contract. As much as I joke about that, that 
is what many times ails us. 

But how do you respond to that particular suggestion? 

Mr. Boarman. Well, I don’t know where the 30 percent figure 
comes from. I had some discussions with Mr. Belcher today and he 
would like to have some more discussion with us and I am obvi- 
ously open to that. 

I think that we do have a procurement system in place that has 
been time tested. We contract out $500 million worth of work to 
the private sector. It goes to the lowest bidder. If you cut that by 
30 percent, I am not sure anybody would bid on it because some 
of these contracts are pretty low. But as you know in San Antonio, 
I was there recently. I met with the head of the Chamber of Com- 
merce and talked about the dollars that we put into the San Anto- 
nio area, and there is a number of companies right around there 
that depend heavily on this contracting. 

So I am anxious to hear more from Mr. Belcher. And I am cer- 
tainly open to any suggestions. In my testimony I talked about the 
charge-back problem, and that is part of the procurement issue. So 
certainly I am not going to close my ears to any ideas to help me 
overcome what I think is one of the most significant problems I 
face as Public Printer today, collecting these charge-backs from 
agencies who have taken the money back because of some billing 
error. 

Mr. Gonzalez. Now you have just been in charge a very short 
period of time, and I have got a minute left and I would like to ask 
you how we can help you? What you are saying is that there are 
Federal agencies and departments that haven’t paid their bills. 

Mr. Boarman. Well, there is a charge-back — this is all new to me 
coming from the private sector. There is something called IPAC at 
the State Department — I mean at the Treasury Department rath- 
er — and agencies can collect money from each other for services 
rendered. And so if we do a job for Agriculture and say it is 
$295,000 then we would add our 7 percent surcharge and we would 
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reach into their account and pull out 300 and some thousand dol- 
lars; a week or two later because of the billing error it may be 
$10,000, they reach in and pull the whole thing back, and then it 
stops. And that is what I found. And that is what I am going to 
try to get my arms around. I have got a task force of good people 
who are going to work on that so that we can get behind that. 

I don’t know whether it is a legislative problem, Mr. Chairman. 
I would like to think about your proposal. Obviously, I would take 
help from anybody to solve this problem because it is going to help 
me capitalize when it comes to equipment if I can collect this 
money. 

But let’s let our task force do our job, and I certainly will keep 
in touch with you and your staff about this, and if there is a way 
we think you can help us we will certainly come to you. 

Mr. Gonzalez. Thank you very much. Mr. Chairman, my time 
is up, Mr. Chairman, so I am going to yield back. 

Mr. Gingrey. I thank the gentleman. 

Mr. Boarman, thank you for your testimony and your patience 
with our legislative schedule today. 

Other members of the subcommittee may indeed have some addi- 
tional questions that they will submit to you in writing, and I 
would ask you to please respond in a reasonable period of time. 

But we thank you very much for being with us today, and at this 
time I am going to dismiss you and call on the second panel. Thank 
you. 

Mr. Boarman. Thank you, Mr. Chairman. 

Mr. Gingrey. I would now like to introduce the witnesses for our 
second panel. 

Mr. Eric Belcher is the President and CEO at InnerWorkings, a 
global provider of managed print and promotional solutions. He 
joined InnerWorkings in June 2005 and has served as Chief Oper- 
ating Officer and Executive Vice President of Operations. He has 
also worked in printing equipment manufacturing and distributing 
and international management consulting. Mr. Belcher has an 
MBA from Chicago Booth and a B.A. from Bucknell University. 

The second witness on the panel is, let me just go in my order 
because I can’t see that far, Mr. James Hamilton is Group Director 
of InfoTrends’ On Demand Printing & Publishing, Jetting Tech- 
nology Opportunities and Wide Eormat Printing Consulting Serv- 
ices. Yes, all of that. 

Mr. Hamilton has been involved in the graphic arts and pub- 
lishing industries since 1980 and has been a member of InfoTrends’ 
On Demand Printing & Publishing Consulting Service since 1995. 
Prior to joining InfoTrends Mr. Hamilton worked at Linotype-Hell 
as an Applications Analyst and author of the company’s Technical 
Information Series. He has an Master’s of Science in Printing Tech- 
nology from Rochester Institute of technology and a B.A. from Am- 
herst College. 

Last but not least Dr. Eric Petersen is a Specialist in American 
National Government at the Congressional Research Service, 
where he has worked for 11 years. His areas of responsibility in- 
clude congressional and legislative branch administrative oper- 
ations and government contingency planning. In addition to his 
service at CRS, Dr. Petersen teaches at Virginia Tech in the De- 
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partment of Political Science and has taught at the State Univer- 
sity of New York system at Syracuse University and at the Catho- 
lic University of America. He holds a Bachelor’s Degree from the 
University of Pennsylvania, a Master’s in Public Administration 
from Virginia Tech and a Master’s and Ph.D. from Syracuse Uni- 
versity. 

And we appreciate all three of our witnesses being here today 
and again we appreciate your patience. 

The committee has received your written testimonies. At the ap- 
propriate time I will recognize each of you for 5 minutes to present 
a summary of that submission. To help you keep that time, we 
have a timing device near the witness table. The device will emit 
a green light for 4 minutes and will turn yellow when 1 minute re- 
mains. When the light turns red, it means your time has expired. 

We are going to start with Mr. Belcher. 

And Mr. Belcher, you are on for 5 minutes. 

STATEMENTS OF ERIC D. BELCHER, PRESIDENT AND CHIEF 

EXECUTIVE OFFICER, INNERWORKINGS, INC.; JAMES HAM- 
ILTON, GROUP DIRECTOR, INFOTRENDS; AND ERIC PETER- 
SEN, SPECIALIST IN AMERICAN NATIONAL GOVERNMENT, 

CONGRESSIONAL RESEARCH SERVICE 

STATEMENT OF ERIC D. BELCHER 

Mr. Belcher. Great. Well, thank you very much, Mr. Chairman 
and members of the committee. Again, my name is Eric Belcher, 
and I am the CEO of InnerWorkings. We are a public company 
that does only one thing; our sole core competency is the ability to 
source printed material. We procure print on behalf of corporations. 

We have been in business for about 10 years. We have been a 
public company for about 4 or 5 years, and this year our public 
guidance is to do 590 to $620 million worth of revenue. Our spend, 
our revenue is growing very, very rapidly, and the primary reason 
is because for the first time that we know of there is in our tech- 
nology platform sophisticated use of information, of data, of print 
procurement data being deployed in order to make the best deci- 
sion on a job-by-job basis regarding a piece of printed material. 

Now, our corporation advocates that companies who don’t claim 
their sole core competency is the ability to source print outsource 
that function to us, and we work with companies like Unilever and 
InterContinental Hotels and John Deere. They in turn benefit from 
our procurement technology, which primarily consists of an order 
management platform to make the process of bidding out the work, 
issuing POs, ultimately invoicing our clients as efficient and 
streamlined as possible, and it also consists, our databases also 
consist of procurement tools that allow us to match on a job-by-job 
basis a specification with the appropriate manufacturing configura- 
tion. 

We work with 4,000 printers around the world to source our 
product and we have 8,000 printers in our databases. 

We ultimately believe that the trend in print procurement is to 
utilize data and information versus the way in which it is done in 
most private corporations right now, which is a reliance on rela- 
tionships with local, regional print manufacturing facilities and 
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historical relationships. We believe that the use of data in pro- 
curing printed material, because of the complexity of the product, 
is ultimately the future, and our growth I think illustrates that 
even with some companies that are able to procure print very, very 
effectively, gang running, using reverse auctions, very talented pro- 
fessionals in place, we are able to demonstrate savings of 20, 30 
percent, and in some cases more, by plugging in our business model 
and our technology. 

So I am very pleased to be here today to talk about our approach, 
our databases, how we use them, and how, were the government 
to adopt some of the best practices coming out of private industry, 
what the potential might be in working together. We believe we are 
now buying just a little bit more than the GPO, but we couldn’t 
have said that a few years ago by any stretch of the imagination. 
And so again I am very pleased to be here today. 

[The statement of Mr. Belcher follows:] 
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United States House of Representatives 
Committee on House Administration 
May 11,2011 

“GPO - Issues and Challenges: How Will GPO transition to the Future?” 
Testimony of Eric D. Belcher 

President and Chief Executive Officer of InnerWorkings, Inc. 


Thank you. Mister Chairman and members of the Committee. My name is Eric D. Belcher. 1 am 
currently the President and Chief Executive Officer of InnerWorkings, Inc. (NASDAQ: INWK), 
headquartered in Chicago, Illinois. InnerWorkings is a pioneer in print management in the U.S. 
We generated record revenue of nearly $500 million in 2010 and have global footprint extending 
across the Americas to Europe and beyond. The Company is emerging as the preeminent global 
print management provider. 

My organization’s solution for outsourced print management, one that is revolutionizing the 
global print supply chain, is leveraging technology to eliminate inefficiencies and increase 
transparency into the previously opaque print procurement process. 

Prior to serving as CEO of InnerWorkings, 1 was Chief Operating Officer (2005-2008) of the 
Company. Earlier in my career 1 .served as CFO of manroland North America, a printing 
equipment manufacturer and distributor, and held a position with Marakon Associates. 

InnerWorkings’ portfolio of enterprise customer relationships with large corporations for which 
the Company provides onsite personnel and assumes buying authority for print and promotional 
products, has seen significant growth throughout my tenure. During my time as Chief Operating 
Officer (2005-2008) the Company’s number of enterprise customers more than doubled. 

Additionally, 1 have been able to drive our geographic expansion. Prior to my arrival, the 
Company’s presence was concentrated almo.st exclusively in Illinois, and nearly all of its 
business was conducted in the state. I have taken InnerWorkings from a regional to a national 
and now to a powerful international provider of print management. Today, the Company has 
more than 30 offices including a growing international footprint. 

During my tenure, InnerW'orkings revenue has expanded from $160.5 million in 2006 to .$482.2 
million in 2010. Over the same time period, the employee base has grown from 3 12 to 743. 

During the recently ended fiscal year 2010, the Company recorded record revenue growth of 
20.4%, net income growth of 77.7% and EPS growth of 84.6%. 

In looking to the future of the GPO, 1 believe there are several lessons learned from the private 
sector that can apply to the future of the print procurement process at the GPO. The focus of 
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these is the role that data and information plays in print procurement and the implementation of 
the technology and infrastructure to capitalize on them. 

The reason for this is the nature of this industry. The print industry is highly fragmented with 
over 39,000 printers in the US. We estimate that up to 75% of all commereial print jobs are run 
on sub-optimal equipment, meaning that while it can accommodate the Job, it is not the best 
piece of equipment to print the Job in terms or quality or efficiency, often leading to inflated 
pricing. And while there is significant excess capacity, upwards of 30%, there is pervasive price 
discrimination, because most print buyers are simply not equipped with the data and knowledge 
which can be leveraged to drive savings. 

Transparency into the procurement process on a job by Job basis is critical to efficiently source 
print. Whether a large Job or a small Job, the ability to review and assess historical pricing and 
use this for both future supplier negotiations and as a predictor of future quotes is essential. The 
print buyers of the GPO should be able to access this information in an easy and efficient manner 
in order to procure print at a cost basis that is in the best interest of the GPO. 

The GPO currently has very little management visibility and tracking/reporting capability as the 
procurement process is not run through a print procurement software tool. This lack of software 
to manage an inherently complex and information-heavy process will continue to hinder the 
GPO from buying effectively. This is driven by the fact the current process results in manual 
errors, prevents the easy mining of historical data, does not create a competitive bidding situation 
and finally, does not provide turnkey reporting. 

Any type of technology solution would dramatically reduce the amount of errors inherent to 
manual data entry or offline records management. A software solution would give the print 
buyers the ability to auto-populate much of the information required on each Job. And, they 
would also be able to quickly recreate repetitive orders without the need to re-enter it each time. 
The benefit will come from eliminating reprints or rework due to incorrect quantities or 
specifications provided at the start of the job as well as overall efficiency in the process. 

Secondly, a print procurement software tool would provide the ability to easily mine data and 
historical records. Doing this will increase the sophistication of the GPOs buying capabilities 
because they will be able to leverage this information to secure better pricing on an ongoing 
basis. The GPO will know what the best pricing historically has been and arm its buyers with the 
knowledge of what it should expect and require from future bids. 

A software tool will also increase the pool of print vendors the GPO can access and drive more 
competition through the bidding process. Currently, any individual managing print buying 
without software is limited to a small, fixed number of vendors that they themselves can reach 
out to or are aware of. This creates complacency and inefficiency since there is little reason for 
the print vendor to provide low cost quotes knowing they have limited competition. A software 
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tool would increase competitive bidding among a qualified supplier pool and lead to the 
discovery of the lowest market price at a point in time. An increased supplier pool for each job 
will also help the GPO better capitalize on the excess capacity in the industry. Incorporating 
suppliers with excess capacity into the bid process through technology will help drive pricing 
closer to marginal cost. 

Finally software will give the GPO the ability to track, reconcile and provide transparency on 
print costs and savings in a turnkey manner. This will also include the ability to provide 
dashboard and ad-hoc reporting as needed. 

By implementing a print procurement software platform, the GPO should be able to take out 
30% or more of the cost to buy print. 

The eventual benefit to the GPO will be lower costs of printed materials. However, more 
personnel, not less, may be required to put the proper accountability and technology in place 
versus the current status quo. Some of this personnel would only be needed to drive 
implementation of a technology-based solution while some would need to remain in place 
permanently. But this additional investment in people is meaningless in terms of the benefits 
associated with professional, data driven procurement and overall cost savings impact. 

Ultimately, best in class software from the private sector would make substantial improvements 
in the print procurement process for the GPO and provide it a path to the future. 
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Eric D. Belcher 

President and Chief Executive Officer 

Eric D. Belcher has served as President and Chief Executive Officer of InnerWorkings since 
January 2009. He served as President and Chief Operating Officer since May 2008 and as Chief 
Operating Officer from December 2006 through April 2008. He joined InnerWorkings in June 
2005 as Executive Vice President of Operations. Mr. Belcher served as Chief Operating Officer 
from March 2003 to June 2005 and as Chief Financial Officer from April 2001 to March 2003 of 
manroland North America, a printing equipment manufacturer and distributor. Mr. Belcher was 
also a director of manroland. From 1995 to 2000, he led project teams at Marakon Associates, 
an international management consulting firm. Mr. Belcher holds a bachelor's degree from 
Bucknell University and an MBA from Chicago Booth. Mr. Belcher currently serves on the 
Advisory Board for the Polsky Center for Entrepreneurship at Chicago Booth. 



21 


Mr. Gingrey. Thank you. 

Mr. Belcher, thank you for your testimony, and now we will call 
on Mr. Hamilton. 

STATEMENT OF JAMES HAMILTON 

Mr. Hamilton. Thank you very much, Mr. Chairman. 

I am Jim Hamilton. I am a Group Director at InfoTrends. My ex- 
pertise area is production printing and publishing. 

Before I get started, I would like to ask permission to submit a 
report for the record which provides some statistical backup to the 
brief testimony I will give now. It is called Transitioning to Digital. 
I believe you have received a hard copy of that. 

Mr. Gingrey. Without objection. 

[The information follows:] 
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Transitioning to Digital 


Executive Summary 

This document was prepared for a Congressional oversight hearing scheduled for May ii, 

2011. InfoTrends was asked to answ'er questions about the market transition toward 

digital processes. The key trends can be divided into three categories: 

Technology 

• Print, which used to be the central information delivery method, has become 
secondary’ 

• Traditional print reproduction methods, which are best suited to manufacturing 
many copies of the same content, are under increasing pressure to meet tight 
deadlines and to provide economic short runs of the most up-to-date and targeted 
information 

• Digital print methods arc well established today for short-nm, quick turnaround, 
targeted, and personalized work; and new technology developments, specifically 
related to high-speed color inlgct printing, will challenge conventional printing press 
technologies even further in the coming years 

• Offset printing tcchnolos'> while under attack from a range of digital technologies, 
remains viable because there are vStill compelling economic reasons for using it for 
many types of documents, particularly those that are required in large numbers 

• High-speed Internet connectirity and mobile phone technologies have enabled 
information delivery in ways that are impossible for print to achieve 


Industry 

• Market consolidation among commercial printers has reduced the number of sites 
significantly over the past two decades while at the same time industry employment 
levels have also dropped 

• Automated workflow tools ha\’e allowed workers to become much more productive, 
which has resulted in an Increase in revenue produced per worker 

• Many printers are evolving from craft-oriented, print-only manufacturers into 
serv'ice-oriented marketing service providers who meet clients’ overall promotional 
needs 

• A service (rather than a craft) orientation is well suited to meeting customer needs for 
the creation, management, and distribution of information whether in electronic 
format or in print 


Content 

• Digital delivery’ of information has many advantages, including ease of searching; the 
inclusion of live hyperlinks and multimedia; the ability’ to content quickly; portability; 
tight control of content; and the ability to update as needed. 
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Transitioning to Digital 


• Print continues to have significant value as a content delivery method through its 
physical aspects such as the lack of requirement for an electronic device to read it, the 
ability to easily archive, to annotate a document, to read v\ithout concern for 
electricity or battery life, and to easily recycle the paper 

• Print is also egalitarian in the sense that it doesn't require high-tech devices or 
monthly service plans 

• Publishers and other content providers have seen how digital print and electronic 
delivery can be used in combination to create a “data warehouse” of documents that 
allovvs books to be deliv^ered as orders are received 

• The models for delivering and paying for content in the digital age are evolving and 
have had a significant impact on the publishing market 

• The success of e-delivery is in large part dependent on appealing mobile devices that 
have only entered the market recently 

• Libraries are embracing their position as source of information rather than a 
repository of books 

• Formatting has moved away from designing for print first; the needs of e-deliveiy are 
seen as more important and are the basis for decisions on the choice of fonts and 
other design elements 
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Introduction 

The United States Go\^mtnent Printing Office’s core mission as stated on its web site 
rwww.gpo.gov/about/strategicplan.htm) is to “Produce, protect, preserve, and distribute 
documents of our democraqr.” When the GPO was founded one hundred and fifty years 
ago, the only feasible method of producing, protecting, preserving, and distributing 
documents w'as in print. Today, with a multitude of electronic distribution methods 
widely available, that has changed. An appropriate question for today is “What is the best 
method Cor what are the best methods) of producing, protecting, preserving, and 
distributing any t>pe of document?” To effectively answer this question requires an 
understanding of the purpose of the document and the customer it serves. 

In this statement InfoTrends ^vill explore how changes in digital technology and 
distribution methods for published content are impacting tire printing industry. 

Technology 

Four transitions that are happening simultaneously in printing and publishing: 

• Print to electronic: Print has become a secondary information delivery method to 
electronic methods such as the Internet. 

• Long t^n to shori; run: Ongoing InfoTrends research on run lengths supports the 
assumption that run lengths are becoming shorter (see Figure i below). 

Figure i: Change in Print Job.s Per Rim Length 
Change in Print Jobs Per Run Length (2004-2011) 
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• Analog to digital: Conventional analog reproduction methods, which are well 
suited to manufacturing many copies of the same static document, are transitioning 
to digital methods that are better able to meet the need for targeted, personalized, 
and on-demand delivery of information in print or electronic delivery. 

• Monochrome to color; Printed pages are shifting from monochrome-only 
reproduction methods to full color as customer expectations for color increase and 
designers take advantage of color's ability to communicate more effectively. In the 
end there are fewer pages printed overall, but those that are printed are more 
colorful. This holds true for all print technologies, but is particularly clear for digital 
print as shown in Figure 2. InfoTrends research shows that \vithin digital printing, 
black & white impres-sions greatly outnumber color impressions today, but they are 
not grooving. Color impressions are growing, and when combined with the higher 
price for a color impression, the retail value of print for color is much higher than 
black & white. 

Figure 2 : Digital Color Growth 

Digital Color Continues to Grow in a Declining Market 
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Starting in about 1980, digital prim methods began to gain broad use, first for 
monochrome reproduction and later for color. Now these methods are well established 
and provide advantages such as short-nm, quick turnaround, targeted, and personalized 
capabilities. In addition, a new age is dawning in digital print. New technology' 
developments, specifically related to high-speed color inkjet printing, are providing much 
higher throughput than the existing toner-based systems. They also have the potential for 
lower running cost. This combination will challenge conventional printing press 
technologies significantly in the next few years. 
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The cost of digital print, particularly color digital print, has been a limiting factor to its 
broad adoption. The relatiwly high cost has meant that color digital print has been 
limited to shorter print runs. Yet there has a been an ongoing drop in the cost of color 
digital print and InfoTrends expects this trend to continue for color toner products and to 
be driven even lower for high-speed continuous feed color inkjet products. 

Figure 3 shows how the color digital market is now entering a fourth phase that is 
presenting a new challenge to offset presses. Digital color has been around for a long 
time, and over that time there have been significant drops in running cost, which is 
defined here as the cost of the equipment, the supplies and the service. Prior to the 
introduction of the high-speed continuous-feed color inkjet products InfoTrends had 
identified three major phases related to running cost. The print market is now entering 
the fourth phase. 

Figiu'c I he Fouiih l»hasc of C olor Digilal Print 
Color Digital Printing Is Now Entering a Fourth Phase 
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In the first phase, running cost dropped below 20 cents. In Phase 3 the cost dropped 
below five cents. The introduction of new high-speed continuous feed products has 
enabled a new phase to begin. Running costs will drop even further fbelovv the 2.5-cent 
level) in this phase. 

Of course, this view of cost Ls simplified. Any print service provider’s actual cost is 
determined by a dizzying array of factors, including production volume, percent coverage 
of ink or toner, financing, and service programs, but the general cost improvement trends 
of production digital print are evident. What is the impact of these cost improv^ements? 
Production digital print can only compete with traditional methods like offset when its 
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cost or other benefits provide an economic reason to switch from traditional. Figure 3 
illustrates how cost can be tied to run length. Traditional methods are very good at 
manufacturing large quantities, as shown by the red dotted line representing a tjqjical 
cost curv'e for offset. Digital print gets stuck in a short-run-only world if costs are high or 
if other barriers like complexity are present. These new Phase 4 products are becoming 
more competitive with traditional methods at much higher run lengths, perhaps as high 
as 10,000 impressions or more. This process, known as offset transfer, drives the 
movement of pages from offset to digital printing. 

Though offset printing technology is under attack from a range of digital technologies, it 
still is a very cost effective method of manufacturing large quantities of documents, 
'fherefore there are compelling economic reasons for using it for many t>'pes of 
documents. Yet as shown in Figure 4, there is page migration going on between 
conventional printing (as exemplified by offset printing presses), production digital print, 
and office printing. All of these “buckets" are losing pages to digital delivery, and in some 
cases are gaining new pages from applications that have become possible recently, such 
as photo merchandise (albums, calendars, cards, coffee mugs, t-shirts, etc.) created from 
digital photographs. 


Figure 4: Document Migration 


Document Printing Migration 


Hi 



The impact of high-speed Internet connectivity and mobile phone technologies on print is 
immense. These information deliveiy' methods can do things that print cannot. In a 
societ>' that values information and immediacy, this is the main rea.son why print has 
become the secondary method of delivering information for many types of documents. 
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Industry 

The sobering economic realities of recent times have had a significant impact on the U.S. 
printing industry. CK'erall the U.S. printing industry has seen its share of joh losses over 
the past two decades. Total employment in printing and related activities peaked in 1998 
and has been on the decline ever since. The number of establishments in the commercial 
printing industry has followed a similar path, falling by almost 6,900 or 24.3% between 
1998 and 2008. 

The bright spot in all of this gloom is digital printing, which is the only segment of the 
printing industry showing an increase. The number of digital printing establishments is 
up nearly 300% since 1998, and employment is up 250% in the same period. Digital color 
is driving that growth. InfoTrends forecasts that digital color impressions in the United 
States will grow at a 15% compound annual growth rate (CAGR) between 2009 and 2014. 

Figure 5: U.S. Printing Industry Employment 
U.S. Printing Industry Employment 


us Printing industry employment (000) 



S US Economic recessions 
Source: U.S. Bureau of LMrorSiatistics 


Figure 5 underlines just how much more productive printing industry employees have 
become over the past decade. From a high of about 825,000 employees in 1999 the U.vS. 
printing industry' has dropped about 300,000 jobs or about 40% of its labor force in that 
time. The gray bars identify the recessions, which shows that the drops were particularly 
steep then. Yet the overall printing market isn’t declining at this rate. There has been 
some decline, particularly for long run jobs produced by conventional printing processes 
such as offset, but digital printing has continued to grow. What this trend means is that 
there are fewer people left to produce the remaining work, which in the U.S. still 
represents a market of around $86 billion dollars annually. Clearly there have been 
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significant productivity gains through improvements in software, workflow, and other 
automated tools. 

In 1999 the average valueproducedper employee was a little more than Sio.ooo per 
month (see Figure 6), or about $120,000 per year. By 2009, keeping in mind that the 
number of employees had dropped by about 40%, the average monthly value per 
employee exceeded $13,000 per month and was about $175,000 per employee on an 
annual basis. The important insight is this: fewer employees are accounting for more 
revenue per employee. 

Figure 6: U.S, F*rinting Value of Shipnients Per Month Per Fmplovec 

U.S. Printing Value of Shipments 
Per Month Per Employee 


Printing industry value of shipments per month per employee 



^ US Economic recessions 
Source U.S. Bureau ot laOof Slatisucs 


One of the enablers of this increased productivity is software. Automated workflow tools 
have allowed workers to become much more productive, which has resulted in an 
increase in revenue produced per worker One such Internet-euabled tool is called web-to- 
print software. It allows users to ea.sily .submit print jobs using an Internet browser. 

InfoTrends estimates that the share of c-enabled commercial print volume (i.e., print jobs 
submitted via a web-to-print solution) in the United States will double from 15% in 2009 
to 30% in 2014. When compared to data from a decade ago (2000), the percentage has 
grown over 5x, where only less than 3% of print volumes were e-enabled. By 2014, $31 
billion of the S 107 billion commercial print revenues (NAICS 323 plus in-plant print 
shops) will be submitted through a web-to-print system. 

The printing industry has dearly embraced the Internet as means to streamline job 
submission as well as production. InfoTrends research indicates that over half of U.S. 
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print providers have invested in a web-to-print solution. In fact, over the last decade, 
InfoTrends has witnessed the rise of print firms such as Vistaprint, Mimeo.com, I23print, 
and printingfar1ess.com, which offer print services solely based on online submission 
methods. InfoTrends expects that the growth of e-enablement in the print industry to be 
driven by the rise of c-commerce adoption, the increase in mobile/tablet computing, and 
the availability of cloud-based web-solutions resulting in new consumer applications and 
enhanced ordering experiences. 

Figure 7; Print Revenues via Web-to-Print to Double in the Next Five Years 

e-Enabled Print Shipments (United States) 



At the same time that these automation improvements arc happening, many printers arc 
evolving away from being craft-oriented manufacturers who are known for print only. 
They arc becoming service-oriented marketing service providers who meet clients’ overall 
promotional needs through a range of offerings that go beyond print and include 
capabilities such as web design, layout, scanning, photography, digital asset management, 
campaign management, call center support, list management, and data analytics. This 
type of service (rather than a craft) orientation is well suited to meeting customer needs 
for the creation, management, and distribution of information in electronic format or in 
print. 
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Content 

Digital deliver}' of content is now the primary method for some key reasons; 

• Quick access to content (assuming you are connected and have the right viewing 
device) 

• Ease of searching (compared to searching through stacks of paper documents) 

• Inclusion of live hyperlinks and multimedia (sound/video) 

• Portability (you can carry hundreds of books, or more, in a small handheld device) 

• Tight control of content (of particular appeal to publishers) 

• The ability to update as needed 


Print continues to have significant value as a content delivery method and has advantages 
of its own: 

• Permanence (compared to ephemeral electronic methods) 

• No electronic device required to read it (and no concerns for electricity or battery life) 

• Easy ability to archive 

• Physical annotation 

• Paper is easy to recycle (compared to electronic readers) 

• Print is also egalitarian in the sense that it doesn't require high-tech devices or 
monthly service plans 

Overall, publishers and other content providers have seen how important electronic 
delivery is to their future. The model of printing large quantities of books and 
warehousing them is giving way to on-demand print and e-books. Publishers see how 
digital print and electronic delivery can be used in combination to create a “data 
warehouse” of documents that allows books to be delivered as those orders are received. 

Getting payment for content presents its own challenges. The models for delivering and 
pa>dng for content in the digital age arc evolving and have had a significant impact on the 
publishing market. It is only over the past two years or so that publishers have fully 
embraced the concept of selling e-books at list prices well below the print versions. 

The success of e-deliveiy is in large part dependent on appealing mobile devices that have 
only entered the market recently. A good example of which is Amazon. corn’s Kindle. In its 
full year 2010 financial results Amazon.com disclosed some interesting statistics: 
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• Amazon is now also selling more Kindle books than paperback books. In 2010, the 
company sold 115 Kindle books for every lOO paperback books. Amazon sold three 
times as many Kindle books as hardcover books (300 for every 100). 

• Amazon stated it sold “millions" of third-generation Kindle devices in Q4 2010, 
eclipsing Harry Potter and the Deathly Hallows as the bestselling product in 
Amazon’s history'. Kindle is now Amazon’s #1 product. 

• The U.S. Kindle Store has ov'er 810,000 books including 107 of 112 New York Times 
bestsellers. Over 670,000 of these books are $9.99 or less, including 74 New York 
Times Bestsellers. These prices are lower than the typical hardcover or paperback 
version. Why? Because there is no physical printing, inventory or delivery'. 


The publishing industry continues to shift to a digital model. Yes, print still accounts for 
the majority of revenue and volume, and there may be an increase in print-based volume 
and revenue as the economy recovers. Howev'er, digital growth will continue to 
significantly outpace print and, in the increasin^y foreseeable future, overtake print. In 
this changing environment libraries too are embracing their position as source of 
information rather than a repository of books. 

Of particular importaircc for the GPO is multi-purposing of content. Formatting of 
content has moved away from designing for the print version first. The needs of c-deliver>' 
are more important today and are the basis for decisions on the choice of fonts and other 
design elements. This is challenge for the GPO given its long heritage of print only 
documents. 
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Lessons from a Venerable Book and Journal Publisher 

An interesting comparison for the GPO is John Wiley & Sons, a S1.7 billion publisher 
founded in 1807 and specializing in scientific, technical, medical (STM), higher 
education, and professional trade book and journal markets. Over the last 200 years the 
company has had eleven presidents who have led the company through numerous 
technology and business model transitions. 

Their current CEO, Stephen Smith, grew up in a print on paper world. He and his team 
realized that “digital” is not a project, but a new way of life that evolves based on 
customer needs. “We knew we wouldn’t get it right, right from the start”, noted Smith in a 
recent conference call.’ Wiley’s approach to digital has been evolutionary, not 
revolutionary over the last 15 years. The company realized that the “human element” is 
critical and ultimately determines the pace at which the transition happens. Wiley has 
invested extensively in training to help people stay on top of new technologies, and has 
also looked outside the company to acquire certain capabilities. 

Wiley’s CEO stated that critical elements for making a successful transition include: 

• Haring a shift in mindset is necessary for success 

• Ongoing investment in training and de% clopment for colleagues 

• Recruiting talent from outside the publishing business is necessary for certain skills 

• Always thinking about ways to multipurpose the content 

• Starting right from the beginning thinking about multi formats for multiple delivery 
methods 

• Investing in technolog>’ to empower value to the customer 

The company believes it has made the transition from a print publisher to a content 
publisher. Digital publishing now accounts for 56% of its STM, 15% of higher education, 
and 7% of professional & trade business. The company has noted that print is not actually 
declining, but has reached a plateau in some areas. Diptal publishing accounts for more 
than 40% of overall revenue and ah of the compauy’s growth. “Digital publishing, print 
publishing is all our business. It is not one or the other”, stated Mr. Smith. “We are doing 
things that were unimaginable just a few years ago.” 


’ Learn From Wiley’s Legac>’ and Leadership, Presented by Book Business Magazine, May 3, 2011: 
httr)://event.on24.com/r.htm?c=20if;o4&s=i&k=C376oC74BB2Fi8263FF44FD63842Q36Q 
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Conclusion 

Print’s move to secondaiy status happened over a period of about twenty years. The 
Internet, cell phones, and mobile connectivi^' have all contributed to that shift. Adjusting 
to such a massive change is not easy. InfoTrends has seen firsthand how private and 
public organizations have refocused on the use of content and how it is captured, 
formatted, distributed, and archived. The GPO’s leadership role in this transition is well 
acknowledged. Moving forward, the challenge for ail will be to meet the document users’ 
need for accurate information delivered in the most effective means. With technology 
changing at a rapid pace, and a requirement to preserve documents with an eye toward 
history, that is no simple task. Electronic distribution methods certainly have many 
advantages, and yet the permanence of print remains very relevant to the GPO’s mission 
of production, protection, preservation, and distribution. A multi-channel approach is the 
goal. Doing so takes adv^antages of the best of each method: (i) the low-cost 
manufacturing benefits of conventional printing presses; (2) the short-run, quick 
turnaround, targeted, and personalized benefits of digital print, and (3) the immediate, 
timely, and mobile benefits of electronic delivery through a global connected network. 
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Mr. Hamilton. Thank you. 

The United States Government Printing Office’s core mission is 
to produce, protect, preserve and distribute documents of our de- 
mocracy. When the GPO was founded 150 years ago, the only fea- 
sible method of producing, protecting, preserving, and distributing 
was, of course, in print. And now today with a multitude of elec- 
tronic distribution methods available that has changed. An appro- 
priate question for today is what is the best method or what are 
the best methods of producing, protecting, preserving and distrib- 
uting any type of document? 

Now, I would like to talk about some technology trends that are 
impacting the answer to that question. 

Print used to be the central distribution method. It is not any- 
more. Traditional print reproduction methods which are best suited 
to manufacturing many copies of the same content are under very 
increasing pressure to meet tight deadlines and to produce eco- 
nomic short runs of the most up-to-date and targeted information. 

Now digital print methods are well established today for short 
run, quick turnaround, targeted and personalized work. Offset 
printing technology, though while it is under attack, still has some 
compelling economic reasons for continued use. 

And then for pure electronic delivery, high speed Internet 
connectivity and mobile phone technologies have enabled informa- 
tion delivery in ways that are impossible for print to achieve today. 

Now, while we are looking at technology trends, there are also 
industry trends that are important. Market consolidation among 
commercial printers has reduced the number of sites significantly 
over the past 2 decades, while at the same time industry employ- 
ment levels have also dropped. 

Concurrently, automated work flow tools have allowed workers to 
become much more productive, and this has resulted in an increase 
in revenue produced per worker. 

On the content side, digital delivery of information has many key 
advantages, which I am sure you are seeing. The ease of searching, 
the inclusion of live hyperlinks, media, the ability to access content 
very quickly, portability from one place to the next, tight control 
of content and the ability to update as needed. But print continues 
to have significant value as a content delivery method through its 
physical aspects — lack of a requirement for an electronic device to 
read it, the ability to easily archive, annotation, to read without 
worrying about electricity or battery life and, of course, the ease of 
recycling paper. 

Another interesting point is that print is egalitarian in the sense 
that it doesn’t require high tech devices or monthly service plans. 

Publishers and other content providers have seen how digital 
print and electronic delivery can be used in combination to create 
a data warehouse of documents that allows books to be ordered as 
they are needed. 

Now, print’s move to secondary status happened over a period of 
about 20 years. The Internet, cell phones, mobile connectivity all 
have contributed to that shift. Adjusting to such a massive change 
isn’t easy. InfoTrends has seen firsthand how private and public or- 
ganizations have refocused on the use of content and how it is cap- 
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tured, formatted, distributed and archived. The GPO’s leadership 
role in this transition is well acknowledged in the industry. 

Moving forward, the challenge for all will be to meet the docu- 
ment user’s need for accurate information delivered in the most ef- 
fective means. With technology changing at such a rapid pace and 
a requirement to preserve documents with an eye towards history, 
this is no easy task. So what we see, a multichannel approach is 
the goal. Doing so takes advantage of the best of each method. So 
one, the low cost manufacturing benefits of conventional printing 
presses; two, the short run, quick turnaround, targeted and person- 
alized benefit of digital print; and, three, the timely, immediate 
and mobile benefits of electronic delivery through a global con- 
nected network. 

Now understanding how the GPO executes on such an approach 
requires a clear knowledge of the purpose of each document and 
the needs of the customers served. With that in hand, assessing the 
current and future production requirements for the GPO becomes 
feasible. 

So thank you for the opportunity to address the committee. I wel- 
come any questions you have as follow-up. 

[The statement of Mr. Hamilton follows:] 
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Committee on House Administration, Oversight Subcommittee 
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Testimony of James R. Hamilton 
Group Director, InfoTrends 

Thank you, Mr. Chairman and members of the Committee. My name is J im Hamilton 
and I am a Group Director at InfoTrends, a market research and consulting firm for 
the digital imaging and document solutions industry. My area of expertise is 
production printing and publishing. 

Mr. Chairman, before 1 get started I’d like to ask permission to submit a report for the 
record which provides statistical back-up to this short testimony. 

The United States Government Printing Office’s core mission as stated on its web site 
(www.gpo.gov/about/strategicplan.htm) is to “Produce, protect, preserve, and 
distribute documents of our democracy.” When the GPO was founded one hundred 
and fifty years ago, the only feasible method of producing, protecting, preserving, and 
distributing documents was in print. Today, with a multitude of electronic distribution 
methods widely available, that has changed. An appropriate question for today is 
“What is the best method (or what are the best methods) of producing, protecting, 
preserving, and distributing any type of document?” To effectively answer this 
question requires an understanding of the purpose of the document and the customer 
it serves. The answer must build on a strategy that takes into account changes in 
digital technology and distribution methods for published content. 

Five technology trends are key to understanding digital market directions: 

• Print, which used to be the central information delivery method, has become 
secondary 

• Traditional print reproduction methods, which are best suited to manufacturing 
many copies of the same content, are under increasing pressure to meet tight 
deadlines and to provide economic short runs of the most up-to-date and targeted 
information 

• Digital print methods are well established today for short-run, quick turnaround, 
targeted, and personalized work; and new technology developments, specifically 
related to high-speed color inkjet printing, will challenge conventional printing 
press technologies even further in the coming years 
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• Offset printing technology, while under attack from a range of digital 
technologies, remains viable because there are still compelling economic reasons 
for using it for many types of documents, particularly those that are required in 
large numbers (say one or two thousand or more) 

• High-speed Internet connectivity and mobile phone technologies have enabled 
information delivery in ways that are irhpossible for print to achieve 

There are also some major industry trends that cannot be overlooked: 

• Market consolidation among commercial printers has reduced the number of sites 
significantly over the past two decades while at the same time industry 
employment levels have also dropped 

• Automated workflow tools have allowed workers to become much more 
productive, which has resulted in an increase in revenue produced per worker 

• Many printers are evolving from craft-oriented, print-only manufacturers into 
service-oriented marketing service providers who meet clients’ overall 
promotional needs 

• A service (rather than a craft) orientation is well suited to meeting customer needs 
for the creation, management, and distribution of information whether in 
electronic format or in print 

At the same time that technology and other trends are impacting the printing industry 

there are a number of content-related factors, particularly around the digital delivery 

of information that are impacting the use of paper and print. 

• Digital delivery of information has many advantages, including ease of searching; 
the inclusion of live hyperlinks and multimedia; the ability to content quickly; 
portability; tight control of content; and the ability to update as needed. 

• Print continues to have significant value as a content delivery method through its 
physical aspects such as the lack of requirement for an electronic device to read it, 
the ability to easily archive, to annotate a document, to read without concern for 
electricity or battery life, and to easily recycle the paper 

• Print is also egalitarian in the sense that it doesn’t require high-tech devices or 
monthly service plans 


2 



42 


• Publishers and other content providers have seen how digital print and electronic 
delivery can be used in combination to create a “data warehouse” of documents 
that allows books to be delivered as orders are received 

• The models for delivering and paying for content in the digital age are evolving 
and have had a significant impact on the publishing market 

• The success of electronic delivery is in large part dependent on appealing mobile 
devices that have only entered the market recently 

• Libraries are embracing their position as source of information rather than a 
repository of books 

• Formatting has moved away from designing for print first; the needs of e-delivery 
are seen as more important and are the basis for decisions on the choice of fonts 
and other design elements 

Print’s move to secondary status happened over a period of about twenty years. The 
Internet, cell phones, and mobile connectivity have all contributed to that shift. 
Adjusting to such a massive change is not easy. InfoTrends has seen firsthand how 
private and public organizations have refocused on the use of content and how it is 
captured, formatted, distributed, and archived. The GPO's leadership role in this 
transition is well acknowledged. Moving forward, the challenge for all will be to 
meet the document users’ need for accurate information delivered in the most 
effective means. With technology changing at a rapid pace, and a requirement to 
preserve documents with an eye toward history, that is no simple task. Electronic 
distribution methods certainly have many advantages, and yet the permanence of 
print remains very relevant to the GPO’s mission of production, protection, 
preservation, and distribution. 

A multi-channel approach is the goal. Doing so takes advantages of the best of each 
method; (1) the low-cost manufacturing benefits of conventional printing presses; (2) 
the short-run, quick turnaround, targeted, and personalized benefits of digital print, 
and (3) the immediate, timely, and mobile benefits of electronic delivery through a 
global connected network. Understanding how the GPO executes on such an 
approach requires a clear knowledge of the purpose of each document and the needs 
of the customers served. With that in hand, assessing the current and future 
production requirements for the GPO becomes feasible. 
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Thank you for the opportunity to address the Committee. I welcome any questions the 
committee members may have. 

Respectfully submitted, 

Jim Hamilton 
Group Director 
InfoTrends 

97 Libbey Industrial Parkway, Suite 300 
Weymouth, M A 02189 

781 - 616-2113 

jim_hamilton@infotrends.com 

Jim Hamilton is Group Director responsible for InfoTrends’ Production Printing & 
Media consulting services in the areas of production copying and digital printing, 
wide format, labels & packaging, production workflow, customized communications, 
and document outsourcing. Mr. Hamilton is responsible for conducting graphic arts 
market research, market forecasting, custom consulting projects, and creating 
editorial content for product and market analysis reports. Mr. Hamilton has been 
involved in the graphic arts and publishing industries since 1980, and has been a 
member of InfoTrends’ On Demand Printing & Publishing Consulting Service since 
1995. Prior to joining InfoTrends, Mr. Hamilton worked at Linotype-Hell as an 
Applications Analyst and author of the company's Technical Information Series. He 
also worked as a freelance graphic designer in the textbook publishing industry. He 
has an M.S. Degree in Printing Technology from Rochester Institute of Technology 
(R.l.T.) and a B.A. Degree in German from Amherst College. 
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Mr. Gingrey. Thank you, Mr. Hamilton. And now Dr. Petersen 
for 5 minutes. 


STATEMENT OF ERIC PETERSEN 

Mr. Petersen. Thank you, Mr. Chairman, Ranking Member 
Gonzalez, members of the subcommittee. I appreciate the oppor- 
tunity to appear before you today. In addition to my written state- 
ment, I ask that a copy of CRS Report R40897, Congressional 
Printing: Background and Issues for Congress, which I authored 
with my colleague Amber Hope Wilhem, be included in the record 
of today’s hearing. 

Mr. Gingrey. Without objection. 

[The information follows:] 
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Congressioiml Printing: Background and Issues for Congress 


Summary 

Periodically, concerns have been raised about the number and variety of products created to 
document congressional activity. Other concerns focus on the process for authorizing and 
distributing printed government documents to Members of Congress, committees, and other 
officials in the House and Senate. These concerns reflect broader issues related to the manner in 
which government and private information is created, assembled, distributed, and preserved in 
light of the emergence of electronic publishing and distribution. 

In the 1 12"' Congress, H.R. 292, the Stop the Overprinting (STOP) Act, was introduced on 
January 12, 201 1. The House passed the measure on January 18, 201 1. In addition to H.R. 292, 
three other measures regarding congressional printing have been introduced, including H.R. 1626, 
the Prevent the Reckless, Irresponsible, Needless Typography (PRINT) Act of 20 1 1 ; S. 2 1 0, the 
Stop the Overprinting (STOP) Act; and S. 674, the Congressional Record Printing Savings Act of 
2011 . 

F rom its establishment in 1861, the Government Printing Office (GPO) has compiled, formatted, 
printed, bound, and distributed documents that have recorded the activities of Congress (and the 
work of other governmental entities). In current practice, approximately 97% of all government 
documents originate in digital form, and are distributed electronically, but are not printed. As a 
consequence of electronic production and dissemination, some congressional materials are now 
more readily available to wider congressional, governmental, and public audiences than when 
they were only produced and distributed in paper form. 

Some have argued that eliminating paper versions of some congressional documents, and relying 
instead on electronic versions, could result in further cost and resource savings and might provide 
environmental benefits. At the same time, however, current law regarding document production, 
authentication, and preservation, as well as some user demand, require a number of paper-based 
documents to be produced and distributed as part of the official record of congressional 
proceedings. 

As a result of requirements for both electronic and paper-based versions of congressional 
documents, GPO oversees an information distribution process that produces and distributes most 
of the congressional information for which it is responsible in both electronic and printed forms. 
This process provides the necessary information and appropriate formats for Congress to carry 
out and document its activities, but it may also result in some unwanted printed copies of 
congressional documents being delivered to congressional users who prefer to access those 
resources electronically. More broadly, the transition to electronic distribution of materials may 
raise questions about the capacity of current law and congressional practices to effectively 
oversee GPO’s management and distribution responsibilities regarding congressional 
information. 

This report, which will be updated as events warrant, provides an overview and analysis of issues 
related to the processing and distribution of congressional information by the Government 
Printing Office. Subsequent sections address several issues, including funding congressional 
printing, printing authorizations, current printing practices, and options for Congress, Finally, the 
report provides congressional printing data in a number of tables. 


Congressional Research Service 
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Congressional Information Distribution Practices in 
Transition 

Periodically, concerns have been raised aboul the number and variety of products created to 
doeument congressional aetivity. Other coneerns foeus on the process for authorizing and 
distributing printed government documents to Members of Congress, congressional committees, 
and other officials in the House and Senate.' Concerns regarding congressional activities are 
typically considered in the context of the congressional environment. In the field of information 
management, however, they reflect broader issues related to the manner in which government and 
private information is created, assembled, distributed, and preserved." A number of issues arise 
due to significant transformations in the areas of printing, publishing, and information 
management. Those changes have been initialed as a consequence of the emergence in the past 
three decades of electronic publishing and distribution, which has expanded the means of 
information creation and delivery beyond mechanical compilation and production of documents 
that only exist on paper. 

Since its establishment in 1861,' and until the emergence and integration of digital dissemination, 
the Government Printing Office (GPO) has compiled, formatted, printed, bound, and distributed 
documents that recorded the activities of Congress (and the work of other governmental entities) 
through a series of labor- and resource-intensive steps. Over time, the agency has integrated new 
technologies into its production processes as they became available, or were mandated. The 
enactment of P.L. 103-40, the Government Printing Office Electronic Information Access 
Enhancement Act of 1993', required the production of electronic versions of the Congressional 
Record anA xhs Federal Register, and provided authority for production and distribution of other 
government documents electronically. The act requires GPO to the “extent practicable, [to] 
accommodate any request by the head of a department or agency to include ... information that is 
under the control of the department or agency involved” in its electronic directory and systems of 
online access. Arguably, that language does not bind Congress to make its materials available, 
since it is not a department or agency. Nevertheless, Congress has made some of its materials 
available in electronic form through GPO since P.L. 103-40 was enacted. 


' li.S. Congress, House Committee on Appropriations, Subcommittee on Legislative Branch, Legislative Branch 
Appropriations for 2010, Fiscal Year 20 10 legislative Branch Appropriations Requests, 111* Cong., f sess„ April 22, 
2009 (Washington; GPO, 2009), pp, 161, 164- 165; “Legislative Branch Appropriations Act, 2008,” House Debate, 
Congressional Record, dalh edition, June 22, 2007, pp. H6982-H6’?94; Representative JeflTFIake, “Tired of Throwing 
Awa} Congressional RecordsT dear colleague letter, June 21, 2007; and Representative Michael T. McCaul, “Cut 
Government Waste and Support Capitol Police,” dear colleague letter, June 7. 2006. 

■ David Cuillier and Suzanne J. Piotrowski, “Internet Information-Seeking And Its Relation To Support For Access To 
Government Records,” Government Irrformation Quarterly, vol, 26, no. 3 (2009), pp. 441-449; Kenneth Thibodeau, 
“The Electronic Records Archive Program at the National Archives and Records Administration,” First Monday, voi. 
12. no. 7 (Juh 2, 2007), at http;//firstmonda>.org/htbiii/cgi\vTap/bin/ojs/index.php/fm/article/view/! 922/1 804; and 
James A. Jacobs, James R. Jacobs, and Shinjoung Yeo, “Government Information in the Digital Age: The Once and 
Future Federal Depositor\ Librar\ Journal of Academic Lihrarianship, vol. 31. no. 3 (Ma\ 2005), pp. 198- 

208. 

^ Prior to 1 861 , and during a period of transition following the creation of GPO, publication and distribution of 
congressional information was handled by private printers and editors. For further discussion, see Elizabeth Gregors 
McPherson, “The History of Reporting the Debates and Prot^edings of Congress” {Ph.D. diss.. University of North 
Carolina. 1940). 

^ P.L. 103-40, Government Printing Office Electronic information Access Enhancement Act of 1993, l07Stat. 112,44 
U.S.C. 4!0i. 
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GPO began producing electronic versions of the daily edition of the Congressional Record and 
the Federal Register in 1994. Soon after, GPO began providing access to electronic versions of 
congressional documents authorized for distribution hy Congress through its GPO Access 
website.^ The agency began distributing new documents through its Federal Digital System 
(FDsys), and migrating collections from GPO Access in the spring of 2009.^ 

In current practice, according to GPO, approximately 97% of all U.S. Government documents are 
“born digital,” published electronically and available through the internet, and will never be 
printed by the federal government.^ As a consequence of electronic production and dissemination, 
some congressional materials are more readily available to wider congressional, governmental, 
and public audiences than when they were produced and distributed only in paper form.*^ Further, 
changes in the production process from the creation of content through delivery to a user, in print 
or electronic form, have reduced the resources necessary to produce congressional information.*^ 

In light of these changes, some have argued that eliminating paper versions of some 
congressional documents, and relying instead on electronic versions, could result in further cost 
and resource savings, and might provide environmental benefits.*^’ At the same time, however, 
current law regarding document production, authentication, and preservation, as well as some 
user demand, require a number of paper-based documents to be produced and distributed as part 
of the official record of congressional proceedings. 

As a result of requirements for both electronic and paper-based versions of congressional 
documents, GPO oversees an information distribution process that produces and distributes most 
of the congressional information for which it is responsible*' in both electronic and printed forms. 
This process provides the necessary information and appropriate formats for Congress to carry 
out and document its activities, but it may also result in some unwanted printed copies of 
congressional documents being delivered to congressional users who prefer to access those 
resources electronically. More broadly, the transition to electronic distribution of materials may 


http://w'\\\v.gpoaccess.gov/. 

^ Information about the migration of materials from GPO Access to FDsys is available at http://\v\\'\v.gpo.gov/prqjects/ 
fds)sinfo.htm. 

^ Government Printing Office, GPO 's Strategic Plan F)'201 1-2015, Washington, DC, April 2011, unnumbered pages, 
http://w'\s'vv.gpo.gov/pdfs/about/201 1 StrategicPlan.pdf. 

** Barbara J. Costello, “Moving In The Right Direction: Developments In The Online Availabilit> Of Full-Text 
Congressional Committee Hearing Transcripts,’* Government Information Quarterly, vol. 25, no. I (Januaiy 2008), pp. 
104-117. 

Some of the changes include transition from mechanical to electronic means to create, compose, and prepare 
congressional documents; the use of recycled paper in printing; and reduced demand for paper-based printed products. 

Some of the technological transformations GPO has adopted have also incorporated changes that ma\ pro\ ide 
environmental benefits. Since at least 2000, GPO and its contractors have used paper that meets federal recv cled paper 
requirements, and all GPO printing inks have been vegetable oil based instead of petroleum based. Recently, the 
Speaker of the House, Representative Nancy Pelosi, announced that the dailv edition of the Congressional Record is 
now printed on 1 00% recv cIcd paper. See U.S. Govemmeni Printing Office, Annua! Report, Fiscal Year 2000, 
Washington, DC. 2001, p. 2, http://\\'v\xv.gpo.gov7pdfs/congressional/archives/2000gpoannualreport.pdf; and U.S. 
Congress. House, Speaker of the House, “Pelosi: Congressional Record Now Printed on 100 Percent Recycled Paper,” 
press release, October 2, 2009, http://speakcr.housc.gov7new’sroom/pressreleases?id=1386. 

The congressional materials GPO produces include legislation, committee documents, handbooks, manuals, and the 
Congressional Record. GPO is not responsible for distributing all congressional information. Some examples of items 
for which GPO has no responsibilitv include various disclosure documents required b\ the House or Senate, and the 
correspondence, media releases, and records of individual Members. 
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raise questions about the capacity of congressional authorities to effectively oversee GPO’s 
management and distribution responsibilities regarding congressional information under current 
law and congressional practices. 

This report provides an overview and analysis of issues related to the processing and distribution 
of congressional information by the Government Printing Office (GPO). Subsequent sections 
address several issues, including funding congressional printing, printing authorizations, current 
printing practices, and options for Congress. Finally, the report provides congressional printing 
appropriations, production, and distribution data in a number of tables. 


Legislation in the 112*** Congress 

H.R. 292 

On January 12, 201 1, Representative Christopher J. Lee introduced H.R. 292, the Stop the 
Overprinting (STOP) Act. As introduced, the measure would have amended Section 706 of Title 
44 of the United States Code to “make bills and resolutions available for the use of the House of 
Representatives and Senate only in an electronie format which is accessible through the Internet,” 
with some exceptions. Those exceptions would have included requests by committees for up to 
75 printed copies of measures within their jurisdiction, or as many copies of individual bills or 
resolutions as may be requested by Members or committees of Congress. The measure was 
amended in the House to require the Public Printer to make bills and resolutions available for the 
use of offices of Members of Congress only in an electronic format which is accessible through 
the Internet. H.R. 292 was passed by the House under suspension of the rules by a vote of 399 to 
zero on January 18, 201 1. The measure was referred to the Senate Committee on Rules and 
Administration on January 25, 201 1. No further action has been taken at the time of this writing. 


H.R. 1626 

On April 15, 201 1, Representative Candace Miller introduced H.R. 1626, the Prevent the 
Reckless, Irresponsible, Needless Typography (PRINT) Act of 201 1 . The measure would limit 
the number of copies of the Congressional Record that are authorized to be printed to the 
minimum number of copies that are necessary to be printed for archival purposes. H.R. 1626 was 
referred to the Committee on House Administration on April 15, 2011. No further action has been 
taken at the time of this testimony. 

S. 210 

On January 26, 201 1, Senator Tom Coburn introduced S. 210, the Stop the OverPrinting (STOP) 
Act. The measure would require the Public Printer to make bills and resolutions available for the 
use of offices of Members of Congress only in an electronic format which is accessible through 
the Internet. S. 210 was referred to the Senate Committee on Rules and Administration on 
January 26, 201 1 . No further action has been taken at the time of this writing. 
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S. 674 

On March 30, 201 1, Senator Coburn introduced S. 674, the Congressional Record Printing 
Savings Act of 201 1 . The measure would limit the number of copies of the Congressional Record 
that are authorized to be printed to the minimum number of copies that are necessary to be printed 
for archival purposes. S. 674 was referred to the Senate Committee on Rules and Administration 
on March 30, 201 1. No further action has been taken at the time of this writing. 


GPO and Congressional Printing 

GPO is a legislative branch agency that serves all three branches of the federal government as a 
centralized resource for gathering, cataloging, producing, providing, authenticating, and 
preserving published information. The agency’s activities are funded through three sources. 

These include appropriations, a revolving fund through which executive and judicial branch 
agencies pay GPO for information management and distribution services, and sales of products to 
nongovernmental entities and the general public. 

GPO’s appropriation is included in the annual legislative branch appropriations bill. The bill 
funds three GPO accounts: congressional printing and binding (CPB); salaries and expenses of 
the Superintendent of Documents (S&E); and, on occasion, a small part of the revolving fund. 
Congress allocates a substantial proportion of the funds appropriated to GPO to the CPB account, 
which funds the production and dissemination of congressional documents. Since 1988, 
appropriations for CPB have comprised an average of 73.08% of funds provided to GPO by 
Congress. Activities funded in the revolving fund and S&E accounts do not directly support 
congressional publishing activity.'^ 

Figure 1 provides the levels of funding of the CPB account since 1985, based on nominal and 
constant (2010) dollars. The data show that CPB spending has declined from $164.3 million in 
1985 (2010 dollars) to $93.73 million in 2010. Part of the decline in appropriations reflects 
savings resulting from reduced staffing''’ due to the implementation by GPO of less labor- 
intensive printing technologies, increased electronic distribution, and somewhat reduced demands 
for some types of congressional products. Table 6, in the data tables below, provides GPO CPB 
account appropriations data in nominal and constant (201 0) dollars and the percentage of 
appropriations allocated to CPB since 1987. 


On several occasions, GPO has made up temporarj shortfalls in CPB tunding with resources from the revolving 
Hind. Congressional shortfalls are typically remedied in subsequent appropriations. Some equipment and technology 
upgrades for which funds are appropriated to the S&E account, such as GPO's Federal Digital Sy stem (FDsy s), may 
affect the distribution of congressional materials. 

‘'staffing levels at GPO fell 44.11%, from 3,391 in 1985 to 2,1 16 in 2008. See CRS Report R40056, Legislative 
Branch Staffing, 1954-2007, b) R. Eric Petersen. 
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Figure I . Government Printing Office, Congressional Printing and Binding Account 
Appropriations, FY 1 987-F Y20 1 1 



Source: Actual appropriations reported b)< GPO in amual appropriations requests, in Summary of 
Appropriations Estimates tables, various years, and CRS calculations. 

Notes: Data incorporate GPO reported sequestrations, restrictions, reduaions, rescissions, and transfers from 
the GPO revolvinig fund as noted in Table 6. in the data table section below. These data may not incorporate 
supplemental appropriations. 


Congressional Printing 

In each Congress, thousands of products are created to document the activities of the House and 
Senate. The publication of congressional documents is carried out pursuant to statute, or by 
resolution of the House or Senate, acting separately or jointly. The number and distribution of 
paper-based congressional documents may be set in statute, by the House or Senate, acting 
separately or Jointly, or by the Joint Committee on Printing (JCP). Table 1 summarizes the 
authority and authorized distribution for a number of printed products used by Congress. Current 
law provides that GPO “shall accommodate any request” from a government entity to distribute 
electronically any information under control of that entity.'" 


Table I. Congressional Printing Products: Authorized Copies 


Product 

Copies Authorized 

Authority 

Bills and Joint Resolutions 

625 

44 U.S.C. 706 

Congressional Directory 

Determined by JCP 

44 U.S.C. 721 

Congressiono/ Record 

Daily Edition, approx. 23,300 

Bound, approx. 2.400 

Semimonthly edition, no longer produced 

44 U.S.C. 906 


'■*44 U.S.C. 4101. 
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Product 

Copies Authorized 

Authority 

Journals of the House and Senate 

820 

44U.S.C. 713 

Slip Laws 

Determined by JCP 

44 U.S.C. 709 

Statutes at Large 

Determined by JCP 

44 U.S.C. 728 

Simple and Concurrent Resolutions 

260 

44 U.S.C. 706 

Private Bill. Senate 

295 

44 U.S.C. 706 

Private Bill, House 

260 

44 U.S.C. 706 

Manuals of the House and Senate 

Determined by each chamber 

44 US.C. 720 

Documents and Reports 

"The Usual Number,” 1,682 

44 U.S.C. 701 


Source; Title 44. U.S. Code. 

The publication and distribution of some categories of documents that may not be published on a 
regular basis is also authorized in statute. For example, at the conclusion of a Congress in which a 
sitting Member of the House or a former Member who served as Speaker dies, GPO, subject to 
the direction of JCP, compiles, prepares, and prints, with illustrations, a tribute book.'^ 


The House or Senate, acting separately or jointly, may authorize the publication of other 
documents. Some examples include the following; 


• unanimous consent agreements in the Senate that tributes to retiring Senators 
appearing in the Congressional Record be printed as Senate documents;'* 

• H.Con.Res. 128, 1 lO* Congress, authorizing the printing of a commemorative 
document in memory of the late President, Gerald R. Ford;'’ 


• a Senate order authorizing the printing of tributes to the late Senator Craig 
Thomas;'* 


H.Con.Res. 345, 108“' Congress, authorizing the printing of the transcripts of the 
proceedings of “The Changing Nature of the House Speakership; The Cannon 
Centenary Conference,” held on November 12, 2003; “ and 


44 U.S.C. 723. The tribute book contains the legislative proceedings of Congress and the exercises at the general 
memorial services held in the House in tribute to the deceased Member or former Speaker, together with all relevant 
memorial addresses and eulogies published in the Congressional Record during the same session of Congress, and an\ 
other matter JCP considers relevant. The statute also authorizes the production of 50 copies, bound in full morocco, 
with gilt edges, and suitably lettered as maj be requested, to be delivered to the family of the deceased. According to 
GPO, this is no longer done. Email communication with GPO staff, October 23, 2009. 

Senator Part} Murra), “Tributes to Senator Coleman,” Remarks in the Senate, Congressional Record, dail) edition, 
July 9, 2009, p. S7332; Senator Maiy Landrieu, “Order for Printing of Senate Document,” Remarks in the Senate, 
Congressional Record, daih edition, September 27, 2008, p. Si 0022; and Senator Mitch McConnell, “Order for 
Printing Tributes to Retiring Senators,” Remarks in the Senate, Congressional Record, dailv edition, November 18, 
2004, p. SI 1513. 

’’ See U.S. House, Memorial Services in the Congress of the United States and Tributes in Eulog} of Gerald R, Ford 
Late a President of the United States, 1 lO*’ Cong.. l®‘sess., H. Doc. 1 10-61 (Washington: GPO, 2007). 

See “Order for Printing and Submission of Tributes to Senator Craig Thomas,” Congressional Record, dail\ edition, 
June 14, 2007, p. S7776. 

See U.S. House, The Cannon Centenary Conference: The Changing Xature of the Speakership, 1 08* Cong., 2"*^ 
sess., H. Doc. 1 08-204 (Washington: GPO, 2004). 
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• H.Con.Res. 43 and H.Con.Res. 66, 107"' Congress, authorizing revised and 
updated versions of the House documents entitled Black Americans in Congress, 
1870-1989, and Women in Congress, 1917-1990, respectively.^” 

Page Production 

In its annual budget requests, GPO reports the volume of its work in terms of the number of pages 
produced, and the number of copies produced for each product. GPO expresses the overall 
production of congressional documents in the number of pages produced for several categories of 
documents. Generally, page production is a function of congressional activity; more activity, 
which may result in an increase in the number or length of days in session, the number of 
measures introduced, or the number of hearings held, typically means greater demand for printing 
services and increases the volume of pages produced. As noted in congressional testimony, the 
number of pages necessary to meet demand varies by Congress and session, according to 
workload and activity on the floor. For example, the page volume for the Congressional Record 
and bills, resolutions, and amendments may be higher as more measures are introduced during the 
first session of a Congress than in the second session. GPO’s page production categories 
include the following:^^ 

• Congressional Record, daily edition. A substantially verbatim account capturing 
the proceedings of the House and Senate; 

• Miscellaneous Publications. Includes the Congressional Directory, House and 
Senate Journals, memorial addresses, nominations, serial sets, and unnumbered 
publications; 

• Document Envelopes & Franks. Franked envelopes and perforated sheets with 
Members’ signatures for the mailing of documents; 

• Calendars. House and Senate business and committee calendars; 

• Bills, Resolutions & Amendments. Printing of legislative measures, including 
prints as introduced, reported, and adopted or passed; 

• Committee Reports. Documents of congressional committees on pending 
legislation that carry a congressional document number; 

• Documents. House and Senate documents that carry a congressional number. 

Examples may include annual reports, engineers’ reports made by government 
agencies, or estimates of appropriations; 


See U.S. Congress, House, Women in Congress, 1917-2006, 108®' Cong., 2^ sess., H. Doc. !08-223 (NV'ashington; 
GPO, 2006); and U.S. Congress, House, Black Americans in Conffvss, 1870-2007, 108”' Cong., 2'”' sess., H. Doc. 108- 
224 (Washington: GPO, 2008). Some of the content of the publications is also available electronically at 
http;//womenincongress. house.gov/ or http://baic.house.gov/. 

■' U.S. Congress, House Committee on Appropriations, Subcommittee on Legislative Branch, Legislative Branch 
Appropriations for 2010, Fiscal Year 2010 Legislative Branch Appropriations Requests, 1 1 1'” Cong., f sess., April 22, 
2009 (Washington: GPO, 2009), p. 161. 

” The categories are based on GPO’s CPB Base Budget Review for FY 2010, in U.S. Congress, House Committee on 
Appropriations, Subcommittee on Legislative Branch, Legislative Branch Appropriations for 2010, Fiscal Year 2010 
Legislative Branch Appropriations Requests, part 1, 1 1 1'“ Cong., 1“ sess., April 22, 2009 (Washington: GPO, 2009), 
pp. 922-923. 
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• Hearings. Ail published hearings held before committees; and 

• Committee Prints. Documents on pending legislation printed for the internal use 
of committees. 

Table 2 provides summary data reflecting the change in page volume levels since 1 985. No 
particular pattern appears to apply to all categories. Between 2006 and 2010, five of nine 
categories increased in volume. Over the period between 1985 and 2010, six of nine categories 
decreased in overall volume. Three categories, including daily record, calendars, and hearings, 
decreased in both periods while two categories, bills, resolutions, and amendments, and 
committee reports increased. At the same time, ail categories showed at least one significant 
increase or decrease in volume over two separate periods between 1 985 and 2011. Table 7, in the 
data table section below, provides GPO page data for a number of categories of congressional 
printing listed in the agency’s annual appropriations requests. 


Table 2. Congressional Printing and Binding Page Voiume, Percentage Change in 
Selected Categories, FYI98S-FY20I I 

Columns Report Percentage Change For Each Period Listed 



1985 - 

1990 

* 991 - 

1995 

1996 - 

2000 

2001 - 

2005 

2006 - 

2010 

* 985 - 

2011 

Daily Record 

19.35% 

-14.38% 

-25.64% 

18.75% 

3.06% 

-11.29% 

Record Index 

2.46% 

-32.20% 

32.35% 

8.70% 

-9.09% 

30.64% 

Miscellaneous Publications 

-26.09% 

73.59% 

35,00% 

-71.74% 

-2,28% 

-48.84% 

Document Envelopes & Franks 

-5.31% 

-31.47% 

-33.33% 

-50.00% 

10.48% 

-76.53% 

Calendars 

3.13% 

0.41% 

-6.06% 

-41.38% 

8.47% 

-31,88% 

Bills, Resolutions & 

Amendments 

15.79% 

-28.08% 

-31.62% 

31.43% 

17,80% 

48.74% 

Committee Reports 

13.16% 

-25.05% 

-26.32% 

0.00% 

15,15% 

7.11% 

Documents 

-6.06% 

-28.63% 

56.25% 

10.00% 

-9.09% 

6.36% 

Hearings 

-3.99% 

-13.10% 

-12.09% 

-0.62% 

-17.59% 

-49.53% 

Committee Prints 

-38.89% 

16.21% 

5.88% 

-20.93% 

-25.09% 

-70.44% 


Source: CR5 calculations, based on Congressional Printing and Binding Appropriation FY20 1 1 data are 
estimates. Volume Increase or Decrease tables submitted by the Government Printing Office in annual 
appropriations requests, various years. This table excludes calculations of data included in some of those tables, 
including Daily Record data production (which typically is the same as Daily Record data), the record index, 
record indexers, U.S. Code and Supplements, miscellaneous printing and binding, and details to Congress. 


Printing Practices 

For most printed congressional products, there are differences between the authorized levels of 
printed versions and the actual number of those documents that are printed. An authorized 
number of copies for some printed congressional products is set in statute. In practice the actual 
number of copies printed of the Congressional Record; measures introduced, reported, adopted, 
or enacted in the House or Senate; and reports and documents printed by the House or Senate is 
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generally lower.^^ In addition, the Congressional Record is published in fewer paper formats than 
authorized, and fewer copies of those remaining formats are produced. These differences reflect 
Member needs.^'* At the same time, the variable distribution of paper copies and the lack of 
explicit, readily identifiable authority to disseminate electronic versions of some congressional 
documents^^ in statute governing congressional printing may call into question the capacity of 
current controls and processes to ensure systematic management by Congress of its published 
products. This in turn may raise concerns about the extent to which the public records are 
available and retrievable, and whether they will be permanently available in electronic form. 

Congressional Record 

The JCP controls the arrangement and style of the Congressional Record, and is to provide “that 
it shall be substantially a verbatim report of proceedings,” while taking “all needed action for the 
reduction of unnecessary bulk.”“ Current law authorizes the printing of the Congressional 
Record in three formats: a daily edition, a semimonthly edition, and a bound edition (the 
semimonthly edition is no longer produced). P.L. 103-40 requires GPO to make a version 
available online. The daily edition, comprising the proceedings of the previous day’s activities on 
the House and Senate floors, is typically available electronically by 6 AM and is distributed 
across Capitol Hill in paper form by 9 AM each day that Congress is in session.^’ The authorized 
distribution of the daily edition and bound volumes is summarized in Table 14, in the data table 
section below. More than 23,000 copies of the daily edition are authorized in 44 U.S.C. 906. Of 
that total, approximately 21,600 (93.9%) are to be distributed to Congress. Congressional copies 
include those for congressional use, and copies for distribution to others, as directed by individual 
Members. They are charged to the GPO CPB account. Other copies for noncongressional 
recipients are charged to requesting agencies and subscribers through GPO’s revolving fund or 
the S&E account. 


Tracking changes to authorized printing levels of congressional documents is likely to yield incomplete information, 
since manv of the records of changes are not readily available. 

E-mail communication with GPO staff, October 23, 2009. 

The only congressional document e.xplicitl) mandated in statute to be distributed electronically is a version of the 
Congressional Record, pursuant to P.L. 103-40, 41 U.S.C. 4101. 

44 U.S.C. 901. 

U.S. Congress, House Committee on Appropriations, Subcommittee on Legislative Branch, Legislative Branch 
Appropriations for 2010, Fiscal Year 20 10 Legislative Branch Appropriations Requests, 111* Cong., U' sess., April 22, 
2009 (Washington: GPO, 2009), pp. 161-162. 
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Figure 2. Congressional Record, Daily Edition; Copies Produced FYI985-FY20I0 



Source: Government Printing Office, annual appropriations requests, various years. Data are taken from 
Congressional Printing and Binding budget review. 

Notes: All publication data reported by GPO are approximate PQOi I data are estimated. GPO did not provide 
a breakdown of publication data by CPB and agency and subscription categories in 1985 and 1986. 

Figure 2 displays the change in the number of copies of the Congressional Record daily edition 
produced from FY1985-FY2010. Distribution of the paper version of the daily edition of the 
Congressional Record has declined every year since FY 1 985, with the total number of copies 
declining by 83.21% between FY1985 and FY2009. Since FY1987, the daily edition has been 
printed in lower quantities than authorized. The number of both CPB-charged copies and agency 
and subscription copies have declined since FY1987, the earliest year for which such data are 
available. Between FY1987 and FY2010, the number of copies charged to CPB fell 79.21%. 
During the same period the number of copies charged to agencies and subscriptions fell by 
83.94%. More recently, between FY2005, and FY2010, the number of copies has fallen 21.28% 
for CPB copies and 52.15% for agencies and subscription copies. Table 3 provides summary data 
of the changes in copies produced between FYI985 and FY2009. Table 4, in the data table 
section beiow, provides daily edition publication data and distribution to CPB and agency and 
subscription recipients between FY1987 and FY2010. 


Table 3. Congressional Record, Daily Edition: Percentage Change in Copies 
Produced, FYI985-FY20I0 

Columns Report Percentage Change For Each Period Listed 



1985 - 

1989 

1990 - 

1995 

1996 - 

2000 

2001 - 

2005 

2005 - 

2010 

1987 - 

2010 

Total copies. Daily Edition 

-21.03% 

-13.71% 

-17.10% 

-19.41% 

-32.77% 

-80.72%* 

Charged to Congressional Minting & Binding 


-H.76 

-8.76 

-N.9I 

-21.28 

-79.21 

Government Agencies & Subscriptions 


-M.38 

-25.82 

-26.02 

-52.15 

-83.94 


Source: CRS computations, based on Government Printing Office data taken from the Congressional Printing 
and Binding budget review, in annual appropriations requests, various years, available in T able 8. Each column 
reports change for the period listed. 
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a. Change, (985-2010 is -84.35%. 

b. GPO did not provide information for this category in 1985 and 1986. 

Most recently, for FY2009, GPO reported the 
printing of approximately 4,242 copies of the 
daily edition, of which 3,1 18 (73.5%) copies 
were charged to its CPB account.^* Figure 3 
provides the approximate authorized level set 
by statute for the daily edition of the 
Congressional Record, in proportion to the 
approximate distribution in FY20I0. 

The decline in distribution of paper CPB 
copies of the Congressional Record daily 
edition in the past 1 8 years may be 
attributable in part to two events. The first 
was the introduction of electronic versions of 
material printed in the Congressional Record. 
in 1 994, GPO first produced an electronic 
version of the daily edition as required by 
Congress under P.L. 103-40. This likely 
contributes to reductions in the number of 
printed copies that began as commercial firms 
began providing material from the Congressional Record to their subscribers in electronic format 
prior to 1994, The ongoing decline is presumably attributable to users turning to the electronic 
version in greater numbers over time. The second event occurred in 1996, when the House 
ordered the elimination of distribution of CPB copies issued b^ House Members “for constituent 
copies and by-law distribution of the Congressional Record.”'^ The House’s actions appear to 
have resulted in a sharp decline in the number of copies produced by GPO from FY1996 to 
FY1997 and a corresponding decline in the number of copies distributed by Congress to other 
users. Figure 4 provides the distribution of CPB copies of the Congressional Record daily edition 
between 1987 and 2010. 

Similar differences between authorized levels and actual practices apply to other formats of the 
Congressional Record, For example, the bound edition is considered the official, permanent 
version, and is typically available within four years of the final adjournment of a Congress. 44 
U.S.C. 906 authorizes the printing of approximately 2,400 bound copies of the Congressional 


Figure 3. Distribution of the Congressional 
Record, Daily Edition 

Approximate Authorized and FY20I0 Levels 


Authofizal Distribution 

23,000 


Anual Distiibulion, 
FY20t1 

4J42 


Mi- 




I For Others 
I For Congress 


Source: 44 U.S.C. 906. and GF^ saff. 


See U.S. House, Committee on Appropriations, Subcommittee on the Legislative Branch, Legislative Branch 
Appropriations for 2009, (Washington: GPO, 2008), p. 777. 

U.S. Congress, House Committee on Appropriations, Subcommittee on legislative. Legislative Branch 
Appropriations Bill, 1996, report to accompany H.R. 1854, 104* Cong., U*sess.,June 15, 1995, RRept. 104-141 
(Washington: GPO, 1995), p. 25. In the same bill, the House proposed the elimination of“the free distribution of copies 
of bills, reports, and other documents to non-Congressional recipients (other than federal depository libraries).” 
Following conference negotiations between the House and Senate, some of the distribution of congressional documents 
was preserved in the final version of the bill, as was distribution of constituent and b>-law copies of the daih edition of 
the Congressional Record by Senators. The measure was subsequently vetwd b\ the President. Congress subsequent!) 
passed the legislative branch appropriations bill for 1996 as H.R. 2492, which was enacted as P.L. 104-53, the 
Legislative Branch Appropriations Act, 1996, 109 Slat. 514. It appears that the House proceeded to enforce the 
reductions in the distribution of the Congressional Record specified in H.Rept. 104-141 during FY1996. 
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Record; in practice GPO prints about 345 copies, of which 92 are paid through CPB, The 
semimonthly edition is no longer printed, but GPO continues to produce a semimonthly index. 


Figure 4. Congressional Record, Daily Edition: Distribution of Congressional Printing 
and Binding Copies, FYI987-FY20I0 



Source: Government Printing Office, annual appropriations requests, various years. Data are taken from 
Congressional Printing and Binding budget review. 

Notes: All publication dau reported by GPO are approximate. 


Table 4. Congressional Record, Daily Edition: Change in Copies and Distribution of 
Congressional Printing and Binding Copies, FYi987>FY20l0 


Change, Fiscal Years 

1987- 

1989 

1990- 

1995 

1996- 

2000 

2001- 

2005 

2005- 

20)0 

1987- 

20f0 

Charged co Congressional Printing and Binding 

-2.00% 

-14.76% 

-8.76% 

-14.91% 

-21.28% 

-79.21% 

Congressional Use 

-4.69% 

-7.21% 

-26.85% 

-13.62% 

-19.32% 

-68.09% 

Congressional Distribution 

0.00% 

-20.24% 

57.76% 

-17.10% 

-2-4.76% 

-87.49% 


Source: CRS computations, based on Government Printing Office data taken from the Congressional Printing 
and Binding budget review, in annual appropriations requests, various years, available in Table 8. Each column 
reports change for the period listed. 


Bills and Resolutions 

All bills and resolutions are printed at least once. Versions of measures that are considered in one 
chamber are authorized to be printed when introduced or submitted/^ reported to the chamber, 
and upon passage or adoption by the chamber.^* Under typical circumstances of consideration. 


While the process is essential!) the same, bills are introduced, while resolutions are submitted. Similarly, bills that 
receive affirmative final approval are passed, while resolutions are adopted or agreed to. Laws governing the printing 
ofbills and resolutions do not recognize these distinctions, and speak of the introduction and passage of all measures. 

44 U.S.C. 706. In addition. House Rule Xll, cL 7 {bX4) provides that a measure may be reprinted at the written 
(continued...) 
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bills and resolutions considered and passed by both chambers may be printed in seven different 
versions reflecting congressional action.^’ Some measures considered by both chambers may 
require fewer printings,^* while others require more.” Measures enacted into law would be 
printed an additional three times.” F^ure 5 summarizes the various stages at which legislation 
and items adopted by Congress or enacted into law might be printed by GPO. The authorized 
numbers of copies, and their distribution to the House and Senate, as specified in statute, are 
summarized in Table 9, in the data table section below. In practice, the printing and distribution 
of measures varies by the type of measure. With the exception of simple and concurrent 
resolutions considered in the House, the number of all other legislative measures printed is less 
than authorized. Table 10 provides a summary of current distribution of printed copies of 
legislative measures. 


(...continued) 

request of the sponsor if 20 or more cosponsors are added after the last printing of the measure. 

A measure that is passed by both chambers would be printed when it is Introduced, reported, and passed in the 
originating chamber; transrnitied to, and reported and passed in the second chamber; and in an enrolled version 
reflecting what was finally agreed to by both chambers. 

For example, S.J.Res. 3, 113'^ Congress, adjusting the rale of pay for the office of Secretaiy of Interior, and enacted 
as P.L. 1 1 1-l, required three printed versions during its consideration bj Congress. H.R, 3996, 1 10'^ Congress, the 
Temporarx Ta\ Relief Act of 2007, required six fainted versions reflecting congressional activib prior to its enactment 
as P.L. ! 10-166. 

For example, H.R. I, I Congress, the American Recovery and Reinvestment Act of 2009, required eight printed 
versions in the course of congressional consideration before it was enacted as P.L. 1 1 1-5. 

Printing of laws following congressional consideration includes copies for accuracy, slip laws, and final publication 
in the Statutes at Large. The costs of printing are charged to CPB. 
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Passage 


Measure printed 


Introduction In 
Second Chamber 


Measure printed 


Measure and accompanying report, if any, are printed 


Measure pnnted 


Passage 


Conference report is printed m the Congmsiotiat Record, 
and pnnted separately as a House or Senate report 


Conference 
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Figure 5. Stages at which Legislative Measures Might be Printed by GPO 


Source: CFtS graphic based on requirements taken from 44 U.S.C^ Sections 706, 709. 7! I. 713, 728, and 901. 

Notes: In addition to the statutory suges of printing. House Rule XH, cl. 7 fb)(4) provides that a measure may 
be reprinted at the written request of the sponsor If 20 or more cosponsors are added after the last printing of 
the measure. 

Reports and Documents 

The consideration of legislation, the conduct of oversight or investigations by House or Senate 
committees, or orders of either chamber could necessitate the publication of committee hearings, 
meeting transcripts, and documents; reports to accompany legislation; conference reports; and 
other products. The “usual numbers” of printed copies for various types of congressional reports 
and documents are specified in 44 U.S.C. 701, but have not been used in several years. Instead, 
GPO produces copies of reports or documents in the quantities directed by the House or Senate. 
It appears that copies of most types of documents and reports are printed in smaller increments 

E-mail communication with GPO staff, October 23, 2009. 
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than authorized. Table 11 summarizes the authorized numbers of printed copies for documents, 
and reports on bills and joint resolutions in the data tables below. Table 12 provides the 
authorized numbers of copies of reports on private bills, and concurrent or simple resolutions. 
The actual numbers of copies of various categories of congressional reports and documents 
produced by GPO for FY2009 is summarized in Table 13. 


Discussion and Analysis 

Any further adjustment to statutory printing requirements may be formally authorized by 
legislation, committee order, or through report language. In practice, GPO notes that it prints the 
number of copies of congressional documents requested. In past debate on proposed amendments 
to appropriations bills to reduce or eliminate printing of the daily edition of the Congressional 
Record, congressional leaders have said that current levels of distribution to Congress are based 
on the availability of appropriations to cover the costs of congressional printing.^’ If that is the 
case, the further reduction or elimination of printed copies may impair the ability of some 
Members from carrying out their duties. Congressionai leaders have also noted that any efforts to 
change congressionai printing practices must proceed through JCP rather than through 
appropriations bills.’® 

Officials at GPO’^ suggest that much of the reduction in the number of printed congressional 
documents could be ascribed to the use of newer printing technologies, and migration by 
congressional documents users to information technologies that provide congressionai 
information through electronic means. Those transitions have generally resulted in a smaller work 
force at GPO, a reduction in the number of printed copies produced, arguably, reduced paper 
consumption, and smaller appropriations. While overall printing costs have gone down, it is not 
clear that continued reduction in print runs would result in significant reductions of costs. In line 
with printing industry practices, GPO estimates that prepress processes, actions that must be 
taken before multiple copies can be niade,''^' make up approximately two-thirds of the cost of 
producing the daily edition of the Congressional Record. The balance is spent on printing, 
binding, and mailing of the finished copies. For FY201 1 , GPO estimates the cost of producing 
one page of the Congressional Record at $782. The agency allocates $532 (68.03%) for prepress, 
which GPO refers to as “data preparation,”^' and $250 (31.97%) for printing. 

In their budget requests, GPO does not provide estimates for other congressional products broken 
down by the cost of prepress and printing processes. Tabic 5 provides some the potential 
savings that might result by the elimination of the printed versions of several congressional 


See “Legislative Branch Appropriations Act, 2008,” Congressional Record, dail\ edition. June 22, 2007. pp. H6982- 
H6983. 

’’ See “Legislative Branch Appropriations Act, 2008,” Congressional Record, dailv edition, June 22, 2007, pp. H6993- 
H6994. 

This section is based in part on conversations with GPO legislative liaison staff between May 28 and June 6, 2008, 
except as noted otherwise. 

Prepress activities include content creation, page layout and composition, and plate making. For an overview of the 
printing process, see Kenneth F, Hird and Charles Ex Finley, Offset Lithographic Technology, 4* cd. (Tinley Park, IL: 
The Goodheart-Willcox Company, Inc,, 2010), pp. M4-417. 

The prepress cost includes the cost of convening the material into the fonnat for the bound edition. 

In its cost estimates, GPO provides a unit cost per page which includes the atst of printing ai! copies charged to CPB. 
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products, based on the distribution of prepress and printing cost estimates for the Congressional 
Record. Since most of the prepress costs would be necessary to make the Congressional Record 
and other congressional documents available to users, whether in electronic or printed form, the 
extent of any statutory reduction in authorized printing levels or further reductions in the actual 
number of copies that GPO produces may result in somewhat modest cost savings. Any such cost 
savings may come at the expense of denying congressional materials to users who prefer the 
paper-based documents, or those who do not have access to electronic versions. 


Table 5. Estimated Prepress and Printing Costs per Page of Selected Congressional 

Publications, FY20I I 


Category 

GPO Estimate* 

Prepress** 

Printing' 

Congressional Record, Daily Ed}tion<* 

$782 

$532=> 

$250 

Congressional Record Index 

$376 

$256 

$120 

Miscellaneous Publications* 

$197 

$134 

$63 

Document Envelopes & Pranks 

$152 

$103 

$49 

Calendars^ 

$143 

$97 

$46 

Bills, Resolutions & Amendments 

$41 

$2B 

$13 

Committee Reports 

$81 

$55 

$26 

Documents 

$32 

$22 

$10 

Hearings 

$72 

$49 

$23 

Committee Prints 

$86 

$59 

$27 


Source: GPO. Budgec Justtficacion. Fiscal Year 201 1. and CRS calculations. 

Notes: Prepress and Printing data are based on 68.03% and 3 1 .97%, respectively, of GPO estimates for each 
produa category. This distribution is based on estimated prepress and printing costs for the daily edition of the 
Congress/ona/ Record, as reported by GPO. The prepress cost is determined in part by the original format of the 
material to be printed, which varies according to the type of document produced. Consequently, the actual 
prepress costs of documents that are handled differently than the prepress process for the Congressionof Record 
may vary. 

a. GPO estimates for FY20I I. 

b. Prepress costs would apply to documents prepared for distribution In electronic and printed forms. Some 
of the prepress costs, such as plate making, would be eliminated if printed copies were no longer produced. 
GPO does not provide detailed estimates of the costs of individual prepress processes, but it spears chat 
the actual cost of prepress processes would be somewhat lower than the table suggests. 

c. Printing costs represent potential savings if printing is eliminated. 

d. Includes data preparation for the bound edition. 

e. Includes the Congressional Directory, House and Senate Journals, memorial addresses, nominations, serial 
sets, and unnumbered publications. 

f. House and Senate business and committee calendars. 

Any effort to reduce the availability of centrally produced printed versions of congressional 
documents in favor of electronic delivery and storage may also raise concerns about the 
preservation and long-term ability to retrieve congressional records, and the need for reliable 
backup systems. While some of the printed records of Congress dating back to the First Congress 
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( 1 789- 1791) are retrievable in paper form, concerns have been raised about the ability to retrieve 
some electronic records created in the past few decades/' Other related challenges might include 
the costs of document conversion as electronic document creation, management, and storage 
technologies evolve in a way that might not incorporate records and documents created with 
obsolete systems. Taken together, these concerns might raise questions about the long-term costs 
of a “paperless” system in comparison to the current hybrid process of making documents 
available in electronic and paper form. 

Of particular concern in the congressional envirorunent could be the preservation of an official, 
definitive version of a document that is widely accepted by lawmakers, congressional officials, 
the executive branch, the courts, and the American public. Currently, GPO provides hard copies 
of the Congressional Record, legislative measures at various stages of consideration, related 
congressional documents, and laws passed by Congress. Similar materials are available 
electronically through the Legislative Information System (LIS) for congressional users, and 
through THOMAS, maintained by the Library of Congress,*' for the general public.'’’ 
Nevertheless, congressional rules require legislative measures to be signed by the Member 
sponsoring them before introduction, and the preservation of those original, official documents by 
congressional officials.'’* The bound version of the Congressional Record, which may appear up 
to four years after the conclusion of a Congress, is considered, the official, archival product. Any 
transition to a more integrated use of electronic documents would likely need to take into account 
document verification and authentication procedures to ensure the provenance and accuracy of 
any official record of congressional activity, and facilitate the acceptance of those materials as 
legitimate. 

Potential Options for Congress 

Depending on the degree to which Congress believes that action on matters relating to 
congressional printing activities might be necessary or desirable, it might consider the following 
options to maintain the status quo, conduct studies, or consider legislation. 


Maintain The Status Quo 

As information publishing and retrieval technologies evolve and demand for paper copies 
declines, congressional users may continue to access documents through electronic means in 
greater numbers than through the use of GPO-printed paper copies. This could continue the 


See Kenneth Thibodeau, “If > ou build it, will it fly? Criteria for success in a digital repositoiy,” Journal of Digital 
Information, vol. 8, no. 2 (2007), at http://joumaIs.tdl. 0 rg/jodi/articIe/viewArticle/l 97/1 74; Glovanna Pattersona and J. 
Timothy Sprehe, “Principal Challenges Facing Electronic Records Management in Federal Agencies Today," 
Government Information Quarterly, Vol. 19, Issue 3, 2002, Pages 307-315; and U.S. Genera! Accounting Office, 
“Electronic Records: Management and Preservation Pose Challenges,” Statement of Linda D. Koontz before the House 
Committee on Government Reform, Subconunittec on Technology, Information Poiicj, Intergovernmental Relations, 
and the Census, July 8, 2003, available at http‘y/www.gao.gov/new.items/d03936l.pdf. 
htTp;//thomas.!oc.gov7. 

LIS, which is available to congressional users, and THOMAS, which is available to the general public, access a 
common bod> of information through different user interfaces. 

^ Similar!}, there are statutoiy protocols designating the dispositions of original, signed copies of measures enacted 
into law, including 1 U.S.C. 106, 1 U.S.C. 106b, and 1 U.S.C. 107. 
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downward trend in the number of copies of congressional documents GPO provides, which likely 
would produce marginal reductions in printing costs. It is unlikely that the number of printed 
copies could be eliminated without legislation, since a number of paper copies must be preserved 
for archival purposes, and some users may prefer printed formats. If no congressional action is 
taken, it appears likely that GPO will continue to integrate newer prepress technologies as they 
become available. These changes might, or might not, contribute further to reductions in printing 
costs over the long term. 


Conduct Studies 

Congress might consider authorizing JCP, the Advisory Committee on the Records of Congress,^^ 
or another entity to conduct studies related to congressional printing policies. Potential topics 
might include the following: 

• how users access congressional documents; 

• whether current distribution practices for GPO-printed and electronic documents 
are effective or efficient; 

• the costs of creating paper and electronic documents, including retention of 
archival documents, and disposal of obsolete materials; 

• the extent to which current congressional printing and document distribution 
practices support Congress in its work; and 

• what potential changes to congressional rules and practices might be necessary if 
Congress were to transition to “paperless” operations. 

The entity could be charged to report findings, or recommend potential administrative or 
legislative actions. 


Consider Legislation 

Congress might amend current printing authorizations to reflect current printing practices. As 
written, 44 U.S.C. 906, regarding the Congressional Record, and 44 U.S.C. 701, authorizing a 
“usual number" of congressional documents and reports, provides authorization for the printing 
and distribution of thousands of copies more than GPO produces. Entities that no longer exist, 
including the Governor of the Canal Zone and national homes for disabled volunteer soldiers, are 
technically entitled to receive copies of one or more versions of tbe Congressional Record. Some 
officials, including the Delegates from American Samoa and the Commonwealth of the Northern 
Mariana Islands, are not authorized to receive copies in the manner specified for other Members 
of Congress, Other recipients may no longer have a need for as many printed copies of 
congressional documents as they are authorized to receive. On the other hand, the relatively small 
number of copies of the daily and bound editions, and the elimination of the semimonthly edition, 
suggest that authorized recipients who want or need the Congressional Record may either have 
adequate access or no longer require access. Similar provisions may apply regarding 
congressional reports and documents. 


"See 44 U.S.C. 2701 et seq. 
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In addition. Congress might consider enacting more explicit statutory instructions defining the 
expectations for the production and dissemination of congressional information by GPO or other 
official entities. 

Congressional Printing: Data Tables 

Appropriations for the Government Printing Office, Congressional 
Printing and Binding Account 

Table 6. Government Printing Office, Congressional Printing and Binding Account 


Appropriations, FYI985-FY20I0 

Nominal and Constant (2010) Dollars. Thousands of Dollars 

Fiscal 

Year 

CPB Appropriation, 
Nominal 

GPO Appropfiation, 

Nominal CPB, 20)0$ 

GPO, 2010$ 

CPB % 

2010 

$93,768 

$147,461 

$93,768 

$147,461 

63.59% 

2009 

$96,828 

$140,567 

$96,828 

$140,567 

68.88% 

2008 

$89,775 

$124,688 

$91,234 

$126,715 

72.00% 

2007 

$87,209 

$120,213 

$92,030 

$126,858 

72.55% 

2006 

$87,209 

$122,(93 

$94,651 

$132,620 

71.37% 

2005 

$88,090 

$119,787 

$98,691 

$134,203 

73.54% 

2004 

$90,573 

$134,767 

$104,911 

$156,101 

67.2(% 

2003 

$89,557 

$119,025 

$106,496 

$141,538 

75.24% 

2002 

$81,000 

$114,639 

$98,516 

$139,429 

70.66% 

2001 

$71,305 

$99.(98 

$88,096 

$(22,557 

71.88% 

2000 

$73,297 

$103,169 

$93,134 

$131,090 

71.05% 

1999 

$74,465 

$103,729 

$97,798 

$136,232 

71.79% 

1998 

$8 1,669a 

$110,746 

$109,628 

$148,660 

73.74% 

1997 

$81,669 

$(10,746 

$111,336 

$150,975 

73.74% 

1996 

$83,770 

$114,077 

$(16,820 

$159,085 

73.43% 

1995 

$89,724 

$121,931 

$128.6(8 

$175,058 

73.59% 

1994 

$88,404 

$1(7.486 

$130,520 

$173,457 

75.25% 

1993 

$89,591 

$118,673 

$135,659 

$179,696 

75.49% 

(992 

$91,591 

$110,673 

$142,840 

$(85,075 

77.(8% 

(991 

$77,365 

$103,110 

$124,286 

$(65,644 

75.03% 

(990 

$70,468^’ 

$98,363 

$1(7.969 

$164,668 

71.64% 

(989 

$72,000* 

$97,155 

$(27,047 

$171,434 

74.1 i% 

1988 

$70,359 

$09,521 

$130,133 

$(65,575 

78.59% 

(987 

$72,700 

no report‘d 

$140,026 

— 

_ 

1986 

$64,936^ 

$102,472 

$129,637 

$204,573 

63.37% 
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Fiscal 

Year 

CPB Appropriation, 
Nominal 

GPO Appropriation, 
Nominal 

CPB, 2010$ 

GPO, 2010$ 

CPB % 

1985 

$80,800 

$124,004 

$164,306 

$252,160 

65.16% 


Source: Actual appropriations reported by GPO in annual appropriations requests, in Summary of 
Appropriations Estimates tables, various years, and CRS calcubtions. 


Notes: in different budget requests, GPO may report different data for some years. These data generally are 
taken from the appropriations request after the year reported, e.g. 2010 data are taken from the R^OI I budget 
request. These data may not include ail sequestrations, restrictions, reductions, rescissions, transfers from the 
GPO Revolving Fund to which the GPO appropriations may have been subject, or supplemental appropriations. 

a. Includes transfer from GPO Revolving Fund. 

b. After sequestration, restriction on funds, and reduction. 

c. In its FY 1 988 funding request, GPO did not report an overall appropriation for FY 1 987, in part because 
FYI987 funding processes were concluded after FYi986 request materials were prepared for submission to 
Congress 

d. After sequestration. 
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Congressional Record, Daily Edition: Publication and 
Congressional Distribution Data 


Table 8. Congressional Record, Dally Edition: Copies Produced and Distribution, 

FYI985-FY20I0 


Fiscal 

Year 

Total Copies, 
Daily Edition 

Govt. Agencies & 
Subscriptions 

Charged to 
Congressional 
Printing and 
Binding 

CPB 

Distributed 
to Congress 

CPB 

Distributed by 
Congressional 
Instruction 

2010 

4,242 

(.124 

3.118 

2,042 

1.076 

2009 

4.55 1 

1.336 

3.215 

2.070 

1,145 

2008 

4,759 

1.474 

3.285 

2,053 

1,232 

2007 

5,604 

1.776 

3,828 

2.521 

1,307 

2006 

5,360 

1.758 

3.602 

2,325 

1,277 

2005 

6,310 

2,349 

3.961 

2,53 1 

(.430 

2004 

6,595 

2,457 

4.(38 

2,625 

1.5(3 

2003 

7,122 

2.787 

4.335 

2,734 

!,60l 

2002 

7,54! 

2.886 

4,655 

2,930 

i.725 

2001 

7,830 

3,175 

4.655 

2,930 

1,725 

2000 

8,800 

3,850 

4,950 

3.120 

1,830 

1999 

9,220 

■4.265 

4.955 

2,960 

1,995 

1998 

9,160 

4.(90 

4,970 

2,975 

1,995 

1997 

10,412 

4,932 

5.480 

3,255 

2,225 

1996 

10,615 

5.190 

5,425 

4.265 

1.160 

1995 

18,120 

5.760 

Ii360 

5.660 

6.700 

1994 

18,280 

5,700 

(2,580 

5,800 

6.780 

1993 

19,500 

6,040 

13.460 

6.010 

7.450 

1992 

20.000 

6,300 

13,700 

8,000 

5,700 

1991 

20,400 

6,300 

14.100 

6,300 

7,800 

1990 

21,000 

6,500 

14,500 

6,100 

8,400 

1989 

21.400 

6.700 

14,700 

6,100 

8.600 

1986 

21,700 

6,900 

14.800 

6.500 

8,300 

1987 

22.000 

7.000 

15.000 

6,400 

8,600 

1986 

26.20CM 

— 

— 

— 

— 

1985 

27.!00» 

— 

— 

— 

- 


Source: Government Printing Office, annuai appropriations requests, various /ears. Data are taken from 
Congressional Printing and Binding budget review. 

Notes: Al! publication data reported by GPO are approximate. Total copies are the sum of Government 
Agencies and Subscription copies, and copies charged to Congressional Printing and Binding. CPB, Distributed to 
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Congress and CPB, Distributed per Congressional Instruction rows provide distribution of Charged to 
Congressional Printing and Binding copies. 

a. Beginning in 1987, GPO changed the manner in which it reported the printing and distribution of the daily 
edition of the Congressional Record. Distribution data prior to 1987 are not readily comparable to current 
agency practices. 

Legislative Measures 

Table 9. Authorized Distribution of Legislative Measures 


Copies 

Measure Authorized Recipient Distribution 


Bills and joint resolutions, each 
chamber® 

625 

Senate document room 

225 



Secretary of Senate 

15 



House document room 

385 

Simple and concurrent resolutions^ 

260 

Senate document room 

135 



Secretary of the Senate 

15 



House document room 

100 



Superintendent of 

Documents 

10 

Senate private bilK 

295 

Senate document room 

170 



Secretary of the Senate 

15 



House document room 

100 



Superintendent of 

Documents 

10 

House private biti*^ 

260 

Senate document room 

135 



Secretary of the Senate 

15 



House document room 

too 



Superintendent of 

Documents 

10 


Source: AA U.S.C. 706. 

a. 44 U.S.C. 706 requires that “unless specially ordered by either House,” bills and joint resolutions “shall be 
printed only when referred to a committee, when favorably reported back, and after their passage by either 
House.” 

b. 44 U.S.C. 706 provides for the printing of concurrent and simple resolutions “when reported, and after 
their passage by either House.” 

c. 44 U.S.C. 706 requires the printing of a Senate private bill when it is introduced, reported and passed. 

d. 44 U.S.C. 706 requires the printing of a House private bill when it is introduced, reported and passed. 
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Table 10. GPO Distribution of Legislative Measures, FY2009 

Difference 

from 


GPO Category 

House 

Senate 

Committees* 

Overs** 

Authorized 

Public Bill, Introduced or Referred In the 

House 

200 

25 

75 

54 

-271 

Joint Resolution. Introduced or Referred in 
the House 

ISO 

25 

75 

54 

-321 

Public Bills and Joint Resolutions, Reported in 
House 

400 

25 

75 

54 

-71 

Private Bills Introduced in the House 

95 

20 

75 

66 

-4 

Private Bills Reported or Referred in the 

House 

95 

20 

75 

36 

-34 

Simple and Concurrent Resolutions in the 
House 

300 

25 

75 

54 

194 

Public Bills in the Senate 

40 

50 

50 

64 

-421 

Joint Resolutions in the Senate 

40 

50 

50 

64 

-421 

Public Bills and Joint Resolutions. Referred in 
the Senate 

40 

50 

50 

64 

-421 

Private Bills Introduced in the Senate 

10 

20 

•— 

51 

-214 

Private Bills Reported or Referred in the 

Senate 

50 

50 

— 

31 

-!64 

Simple and Concurrent Resolutions in the 
Senate 

25 

25 

75 

79 

-42 ( 

Amendments in the Senate 

25 

200 

50 

79 

- 


Source: Information provided by GPO for FY2009. Data in the table include copies billed to GPO’s 
Congressional Printing and Binding (CPB) appropriation, which pays for the cost of preparing congressional 
documents for printing (including the prepress, orfront-^d cost) and for the number of copies distributed to 
congressional recipients. Excludes the number of copies billed to federal agency requisitions, the Salaries and 
Expenses (S&E) appropriation, and reimbursements from public sales. “ — " indicates no distribution to that 
recipient. 

a. GPO does not specify a distribution plan for committee copies. 

b. Extra copies to replace damaged or missing copies, and billed by GPO to the CPB account. 

Congressional Documents and Reports 

Table 1 1. Authorized **Usual Number'* of House 
and Senate Documents and Reports 

House Senate 


Recipient 

Unbound 

Bound 

Unbound 

Bound 

Senate document room 

ISO 

15 

220 

— 

Secretary of the Senate 

10 

— 

iO 

— 

House document room 

NTE 500 

- 

- 

15 
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House 

Senate 


Recipient 

Unbound 

Bound 

Unbound 

Bound 

Clerk of the House 

20 

— 

NTE 500 

— 

Library of Congress 

lO 

NTE I50t> 

10 

- 

House Library 

- 

IS 

lO' 

NTE 25» 

Superintendent of Documents 

Department of State« 

20 

as required<^ 

20 



Source: Authorized in -44 U.5.C. 70 {(b), except as noted otherwise. 

Notes: “ — ” indicates no authorization in that category. '‘NTE” indicates statutory authorization not to exceed 
the number specified. 

a. Authorized in 44 U.S.C. 1718. 

b. 44 U.S.C. 701 provides House documents to the L^rary for distribution as specified in 44 U.S.C. 1718, 

c. 44 U.S.C. 701 provides Senate documents to the Library for distribution as specified in 44 U.S.C. !7!8. 

d. 44 U.S.C. 701 (b) authorizes the printing of “as many copies as may be required for distribution to State 
libraries and designated depositories." 

e. 44U.S.C.7I5. 


Table 12. Authorized Recipients and Copies of Reports on Private Bills, 
and Concurrent or Simple Resolutions 


Recipient 

Senate Measures 


House Measures 

Senate document room 


220 


135 


Secretary of the Senate 


IS 


15 


House document room 


100 


100 


Superintendent of Documents 


10 


10 


Library of Congress* 


10 


10 


Source: Source; 44 U5.C, 701. except as noted othwwise. 





a. Authorized in 44 U.S.C. 1718. 






Table 13. GPO Distribution of Congressional Documents and Reports, FY2009 

GPO Category 

House* 

House 

Clerk 

Senate 

Committees 

Oversb 

House Report 

SOCh 

— 

SO 

150 

55 

House Report, Simple Resolution 

300d 

— 

25 

75 

55 

House Report, Concurrent Resolution 

20CH 

— 

50 

75 

80 

House Report. Private Bill 

95 

— 

25 

75 

39 

House Document 

60 

5 

25 

75 

79 

House Document. Appropriations^ 

60 

5 

25 

1458 

59 

Senate Report 

40 

— 

100 

150 

65 

Senate Report, Simple Resolution 

40 

— 

100 

- 

65 
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GPO Category 

House* 

House 

Clerk 

Senate 

Committees 

Overs** 

Senate Report. Concurrent Resolution 

40 

— 

200 

- 

65 

Senate Report, Prrvate Bill 

25 

— 

25 

-- 

34 

Senate Document 

30 

5 

150 

— 

59 

Senate Document, Appropriations' 

- 

5 

150 

120^ 

69 

Source: Information provided by GPO for FY2009. 


Notes: Data include copies billed to GPO’s Congressional Printing and Binding (CF%) appropriation, which pays 
for the cost of preparing congressional documents for priming (including the prepress or front-end cost) and for 
the number of copies distributed to congressionai recipients. Excludes copies billed to federal agency 
requisitions, the Salaries and Expenses (^E) appropriation, and reimbursements from public sales. “ — " indicates 
no distribution to that recipient. 

a. GPO delivers all House copies to room B-2S of the Ford House Office Building, except as noted. 

b. Extra copies to replace damaged or missing copies. 

c. GPO delivers 200 copies to room E^i06, Cannon House Offce Building, and 300 copies to room 8-25 erf 
the Ford House Office Building. 

d. GPO delivers ISO copies to room 8-106, Cannon House Office Building, and room B-25 of the Ford House 
Office Building. 

e. GPO delivers 50 copies to the Legisladve Resources Center, room B- 1 06. Cannon House Office Building, 
and 1 50 copies to room B-25 of the Ford House Office Building. 

f. This category appears to fulfill the requirements of 44 U.S.C. 725 requiring the printing of the “usual 
number” of annual statements of appropriations pr^ared pursuant to 2 U.5.C. 1 05. 

g. Distribution is specified as 75 copies for the House Committee 
Senate Committee on Appropriations. 

h. Distribution is specified as 50 copies for the House Committee 
Senate Committee on Appropriations. 


on Appropriations, and 70 copies for the 
on Appropriations, and 70 copies for the 
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Mr. Petersen. Thank you, Mr. Chairman. 

Since its establishment 150 years ago, GPO has reflected trans- 
formations in private sector printing, publishing and information 
management concerns. In the past four decades especially, these 
industries have addressed the emergence of electronic printing and 
distribution. Mass produced printed products were the focus of the 
19th and 20th centuries. Today, smaller quantities of paper copies 
of government publications are available, but most information is 
accessible without charge to the end-user in electronic form 
through the Internet. 

According to GPO, approximately 97 percent of all U.S. Govern- 
ment documents are born digital; that is, they are published elec- 
tronically and available through the Internet and will never be 
printed. What this means is that some of the materials are more 
readily available to wider audiences than they were when they 
were produced only in paper form. 

And in light of some of these changes, it has been argued that 
eliminating more paper copies of congressional and executive 
branch documents could result in further cost and resource savings. 

At the same time, current law regarding document production, 
authentication and preservation, as well as some user demand, re- 
quire that a number of paper-based documents be produced and 
distributed as part of the official record of governmental pro- 
ceedings. 

Several initiatives, including legislative proposals and adminis- 
trative activities in Congress and the executive branch have been 
introduced to further reduce costs in paper copies. These efforts 
focus on the potential savings that could result from producing 
fewer paper copies. Some savings may result, but it is not clear 
that they will necessarily be as extensive as various proponents 
claim. In part this is because the expenses associated with pro- 
ducing even a small number of paper copies can eat into the sav- 
ings. Another cost concern related to producing paper copies, and 
I guess it is important here to distinguish between mass produced 
paper copies that are comparatively inexpensive coming from GPO 
or another printing concern, and individually produced copies from 
a laser printer or an enterprise copy center which are considerably 
more expensive. Taken together, whether you are going with cen- 
tralized copies or the individually printed copies, any of the savings 
are likely to be eaten up in that kind of productivity. 

In addition to the cost concerns, reducing the number of paper 
copies raises questions about access to government materials to 
folks who do not have access to the Internet or high speed versions 
of the Internet. It also raises questions about the capacity to ar- 
chive the records of government and retrieve those materials in the 
future. 

In these cases, a reduction in the number of paper copies could 
reduce the transparency of government activities for some and re- 
duce the availability of a complete, enduring archival record of gov- 
ernment activities. 

Today’s hearing was called to consider how GPO will transition 
to the future. At this point, the way forward appears unclear. The 
agency is at a crossroads with obligations to continue to produce 
products in essentially the same manner as it has for 150 years. 
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printed version, and at the same time engage newer responsibil- 
ities to manage an ongoing transition to an environment where in- 
formation is collected, authenticated, reproduced and distributed 
through an ever-growing variety of outlets. 

Some of the challenges facing the agency appear to include ques- 
tions about what efficiencies might still be achieved in the short 
term, as well as a thorough consideration of how the agency might 
evolve over a longer term. 

I would like to just focus on a couple of the challenges the agency 
and Confess may face as they consider new policy. 

First, it appears that the statutory authorities, may not reach 
the full spectrum of GPO activities and capacities. With the excep- 
tion of a law enacted in 1993 regarding the electronic publication 
of certain documents, statutes governing the activities of GPO have 
not changed since the late 1960s, just before the first inroads of the 
transition to electronic information occurred. 

In addition to that, the detailed requirements for the distribution 
of paper copies or a variety of documents that are no longer pro- 
duced, those that remain are produced in smaller than authorized 
quantities. In addition, the current business model under which 
GPO operates is arguably overreliance on printing as a means of 
generating income, and there are no explicit provisions to meet the 
cost of upgrading technological infrastructures. 

I see my time has expired. I think in conclusion I would say the 
manner in which GPO transitions to the future may rest in part 
in how some of these concerns are addressed. 

I appreciate again the opportunity to be invited to testify, and I 
will be happy to address any questions you may have. 

[The statement of Mr. Petersen follows:] 
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R. Eric Petersen’ 

Specialist in American National Government, Congressional Research Service 
GPO - issues and Challenges: How Will GPO Transition to the Future? 
Subcommittee on Oversight, Committee on House Administration 
May 11,2011 


Chairman Gingrey, Ranking Member Lofgren, and Members of the subcommittee: Thank you for the 
opportunity to appear before you today. 

You have asked me to present testimony to the subcommittee on the Government Printing Office (GPO). 
In its 150 years, the agency’s mission has evolved from pursuing a craft chiefly dedicated to the mass 
production of books, government forms, flyers, and other printed materials to its current posture as “the 
Federal Government’s primary centralized resource for producing, procuring, cataloging, indexing, 
authenticating, disseminating, and preserving the official information products of the U.S. Government in 
digital and tangible forms. 

GPO’s evolution reflects similar transformations in the printing, publishing, and information management 
components of the private sector. In the past four decades, those industries have addressed the emergence 
of electronic publishing and distribution. The advent of digital information has expanded the means of 
information creation, protection, and delivery beyond mechanical compilation and production of 
documents that exist only on paper. Where mass-produced printed products were the focus in the 19*^ and 
20*’’ Centuries, today GPO produces passports, identification documents for citizens enrolled in various 
government benefit programs, immigration documents, and secure credentials for the federal workforce. 
Individual copies are unique, products are customizable, and include advanced anti-counterfeiting 
features. Documents of general interest and mass distribution have changed as well - according to GPO, 
approximately 97% of all U.S. Government documents arc “born digital,” published electronically and 
available through the Internet, and will never be printed by the federal government. The legacy of the 
printing program continues as well, with paper copies of the Congressional Record, Federal Register, and 
other government publications available in dwindling numbers, but accessible without charge in 
electronic form to Internet users through GPO’s Federal Digital System (FDsys).^ 

Some of the transitions seen in the past four decades have been the result of congressional mandates. The 
enactment of P.L. 103-40. the Government Printing Office Electronic Information Access Enhancement 
Act of 1993,“^ required the production of electronic versions of the Congressional Record eind the Federal 
Register, and provided authority for production and distribution of other government documents 
electronically. The act requires GPO to the “extent practicable, [to] accommodate any request by the head 


’ Jenrifer Manning, Information Research Specialist: CongTe.ssional Research Service, provided research assistance. 

^ Government Printing Office, GPO's Strategic Plan F\'20U-2015, Washington, DC, April 2011, unnumbered pages, 
http://www.gpo.gov/pdfs/ahK)ut/201 l_StrategicPlan.pdf. 

^ http://\vwvk'.gpo.gov/fds>'s/searchyhome. action. 

* P.L. 103-40, Government Printing Office Electronic Information Access Enhancement Act of 1993, 107Stat. 112,44 U.S.C. 


4101. 
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of a department or agency to include ... information that is under the control of the department or agency 
involved” in its electronic directory and systems of online access.^ 

In 1 994, GPO began producing electronic versions of the daily edition of the Congressional Record and 
the Federal Register. Soon after, GPO began providing access to electronic versions of executive branch 
and congressional documents authorized for distribution by Congress through its GPO Access website. In 
the Spring of 2009, the agency began distributing new documents through its Federal Digital System 
(FDsys), and migrating collections from GPO Access.* 

As a consequence of electronic production and dissemination, some materials distributed by GPO are 
more readily available to wider congressional, other governmental, and public audiences than when they 
were produced and distributed only in paper form. Further, changes in the production process from the 
creation of content through delivery to a user, in print or electronic form, may have reduced the resources 
necessary to produce governmental information." For example, current law authorizes the production of 
as many as 23,000 copies of the daily edition of the Congressional Record. In practice, GPO produces 
approximately 3,500 copies. 

In light of these changes, some have argued that eliminating more paper copies of some congressional and 
executive branch documents, notably the Congressional Record, measures introduced in Congress, and 
the Federal Register, and relying instead on electronic versions, could result in further cost and resource 
savings, and might provide environmental benefits. Some of the technological transformations GPO has 
adopted have also incorporated changes that may provide environmental benefits. Since at least 2000, 
GPO and its contractors have used paper that meets federal recycled paper requirements, and all GPO 
printing inks have been vegetable oil based instead of petroleum based. In 2009, then-Speaker of the 
House, Representative Nancy Pelosi, announced that the daily edition of the Congressional Record would 
be printed on 100% recycled paper.** While some environmental benefits might result from changes in 
printing levels or the use of more sustainable materials, it is also possible that any of those benefits could 
be offset by resource demands that arise from investment in technologies and equipment that support the 
electronic distribution of government information, or the resources needed to operate them. 

While resources have been dedicated to the development and distribution of digital information, current 
law regarding document production, authentication, and preservation, as well as some user demand, 
require a number of paper-based documents to be produced and distributed as part of the official record of 
governmental proceedings. As a result of requirements for both electronic and paper-based versions of 
governmental documents, GPO has for several years overseen an information collection, reproduction, 
and distribution process that produces and distributes most of the information for which it is responsible^ 
in both electronic and printed forms. This process provides the necessary information and appropriate 


^ Information about the migration of materials from GPO Access to FDsys is available at http-y/w'wu'.gpo.gov/projects/ 
fdsysinfo.htm. 

’ Some of the changes include tran.sition from mechanical to electronic means to create, compose, and prepare government 
dtKuments; the use of recycled paper in printing; and reduced demand for paper-based printed produas. Using these resources at 
reduced levels may constitute a savings, although it may be difficult to calculate the extent of those savings in monetary terms. 

* See U.S. Government Printing Oftlce, Annual Report, Fiscal Year 2000, Washington, DC, 2001, p. 2, http;//wuav.gpo.gov/pdfs/ 
congressional/archives/2000gpx)annualreport.pdf; and U.S. Congress, House, Speaker of the House, “Pelosi; Congressional 
Record >Jow Printed on 100 Percent Recycled Paper,” press release, October 2, 2009. 

^ The congressional materials GPO produces include legislation, committee dcK:uments, handbooks, manuals, and the 
Congressional Record. GPO is not responsible for distribirting all congressional information. Some examples of items for which 
GPO has no responsibility include various disclosure documents required by the House or Senate, and the correspondence, media 
releases, and records of individual Members. 
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formats for the United States Government to carry out and document its activities, but it may also result in 
some unwanted printed copies of some documents being delivered to users who prefer to access those 
resources electronically. 

A number of initiatives, including legislative proposals and administrative activities in Congress and the 
executive branch, have been introduced to curb the extent of government printing. These include the 
following: 

• On January 12, 2011, Representative Christopher J. Lee introduced H.R. 292, the Stop the 
Overprinting (STOP) Act. As introduced, the measure would have amended Section 706 of Title 
44 of the United States Code to “make bills and resolutions available for the use of the House of 
Representatives and Senate only in an electronic format which is accessible through the Internet,” 
with some exceptions. Those exceptions would have included requests by committees for up to 
75 printed copies of measures within their jurisdiction, or as many copies of individual bills or 
resolutions as may be requested by Members or committees of Congress. The measure was 
amended in the House to require the Public Printer to make bills and resolutions available for the 
use of offices of Members of Congress only in an electronic format that is accessible through the 
Internet. The House, under suspension of the rules, passed H.R. 292 by a vote of 399 to zero. The 
measure was referred to the Senate Committee on Rules and Administration on January 25, 2011. 
No further action has been taken at the time of this testimony. 

• On January 26, 2011, Senator Tom Coburn introduced S. 210, the Stop the Overprinting (STOP) 
Act. The measure would require the Public Printer to make bills and resolutions available for the 
use of offices of Members of Congress only in an electronic format that is accessible through the 
Internet. S. 210 was referred to the Senate Committee on Rules and Administration on January 
26, 2011 . No further action has been taken at the time of this testimony. 

• On March 30, 2011, Senator Coburn introduced S. 674, the Congressional Record Printing 
Savings Act of 201 1 . The measure would limit the number of copies of the Congressional Record 
that are authorized to be printed to the minimum number of copies that are necessary to be printed 
for archival purposes. S. 674 was referred to the Senate Committee on Rules and Administration 
on March 30, 2011. No further action has been taken at the time of this testimony. 

• On April 15, 2011 Representative Candice Miller introduced H.R. 1626, the Prevent the Reckless, 
Irresponsible, Needless Typography (PRINT) Act of 201 1. The measure would limit the number 
of copies of the Congressional Record that are authorized to be printed to the minimum number 
of copies that are necessary to be printed for archival purposes. H.R. 1 626 was referred to the 
Committee on House Administration on April 15, 201 1. No further action has been taken at the 
time of this testimony. 

• In the House of Representatives, Representative Daniel E. Lungren, Chairman of the Committee 
on House Administration, and Chairman Gingrey issued a Dear Colleague letter on May 5, 2011, 
inviting Members of the House to opt out of receiving paper copies of the Congressional Record, 
Federal Register and related indexes, and the Code of Federal Regulations. They argue that 
foregoing printed copies of those documents affords a potential annual savings of $2,939 per 
Member office."^ 


Dear Colleague L.etter from Representative Daniel E. Lungren, Chairman, Committee on House Administration, and 
Representative Phi! Gingrey, Chairman, Subcommittee on Oversigltt, Committee on House Administration, “Reduce Wasteful 
(continued...) 
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• The Office of Management and Budget (OMB) has also proposed similar efforts aimed at 

reducing the number of copies of the Federal Register. Based on a cost cutting recommendation 
submitted through the Obama Administration’s Securing Americans’ Value and Efficiency 
(SAVE) Award, OMB has ordered departments and agencies of the federal executive branch to 
cancel all 4,700 subscriptions for print versions of the Federal Register by May 13,2011. OMB 
states that the “recommendation is expected to save taxpayers $4 million or more annually.”'* 


Potential Savings 

The focus of all of the legislative and administrative Initiatives described here is on the potential savings 
that could result from producing fewer paper copies. While some savings may result, it is not clear that 
they will necessarily be as extensive as various proponents claim. In addition, efforts to further reduce 
the number of paper copies may raise questions related to access to government materials for individuals 
and groups who do not have sufficient Internet access, as well as concerns about the capacity to archive 
the records of government, and to retrieve those materials in the future. 

In the printing industry, between two-thirds and three-quarters of the cost of producing a printing job 
using offset lithography'^ is dedicated to activities that take place in the “prepress” phase before the first 
copy of the final product is printed. GPO generally follows printing industry standards related to the 
distribution of production costs. For example, in its FY201 1 budget Justification, the agency estimated 
that the cost of producing one page of the Congressional Record would cost $782, with $532 (68.03%) 
dedicated to prepress activities and $250 (3 1 .97%) covering the printing, finishing, and delivery of 
finished products. Most of the prepress processes'^ must occur to produce the electronic version of 
governmental records in standard formats, '■* so the opportunities for savings are minimal. GPO’s estimate 
of printing includes the cost of the entire print run, approximately 3,500 copies for the daily edition. If 
press runs are further reduced,*^ some limited savings could result. At the same time, however, since 
there is user demand, as well as archival concerns that require paper copies, discussed below, it is still 
necessary to produce paper copies. Many of the costs of the printing phase of production are fixed, and 
because of this, the opportunity to realize incremental savings by reducing the number of copies produced 
is limited by the extent of fixed costs to produce the number of required paper copies. As a consequence, 
after realizing whatever savings that may be available, further reducing the number of printed copies will 
have the effect of increasing the marginal cost of the copies produced. 


(...continued) 

Spending by Opting-out of Unnecessary Printing and Delivery of House Publications ” May 5, 20 1 1, http://e- 
dearcolleague.house.gov/details,aspx?57242. 

' ' Jefirey Zients, Implemenialion of the SA VE Award in the President’s FY 20 f 2 Budget, Office of Management and Budget, 
Memorandum to All Executive; Branch Departments and Agencies. M-1 1-18, Washington, DC, April 25, 201 1, p. 1, 
http://\\'ww.\vhitehouse.gov/sites/defauU/tiIes/omb/memoranda/2011/ml l-18.pdf. 

Offset printing is the technology and process used to produce the Congressional Record, Federal Register, and some 
legislation, Other technologies, such as digital printing, which GPO uses to fulfill some of its work, may have ditTerenl cost 
structures and the discussion that follows may not fully apply to their use. 

Prepress proce,sses include processing raw information (in digital or analog forms) into standardised formats, proofreading, 
copyediting, preparation of images for reproduction, and transfer of those Images to printing plates. 

Some of the prepress costs, such as plate making, would be eliminated if printed copies were no longer produced. GPO does 
not provide detailed estimates of the costs of individual prepress processes, but it appears that the actual cost of prepress 
processes would be somewhat lower than the GPO estimate suggests. 

The authorized number of copies of the daily edition of the Congressional Record is approximately 23,000 plus as many copies 
as are neces.sary to fulfill paid subscriptions. In 1985, approximately 27, 100 copies of the daily edition were produced. The 
current level of 3,500 copies represents an 84% reduction over 1985 levels. 
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I have not evaluated the methods by which potential savings have been calculated in the preceding 
examples, and have no information about how the authors of those savings developed them. In numerous 
discussions, however, there is an assumption that reducing the number of copies printed of a government 
document will result in extensive savings. As long as the prepress process is essential to the creation of 
electronic documents, and even one printed copy is required, that assumption is questionable. Additional 
questions may arise when considering the potential increases to support electronic storage and delivery 
methods as demand for those resources increases. 

Another concern related to the use of electronic documents is the cost of producing paper copies through 
decentralized resources. While electronic resources appear to be available in a manner in which they are 
nearly ubiquitous, they require devices such as desktop, laptop, or hand held computers to access 
information. Some of these options are hard to move where a user is working, some are hard to read; all 
of them pose challenges when a user wants to quickly make changes to a document or compare elements 
from several documents, or share documents with other users. As a consequence, a certain amount of 
user-initiated personal printing of electronic documents is to be expected. 

Those copies, whether produced by the ofllce laser printer, or through a copy center represent increased 
costs. Those costs may reduce or reverse any savings that might result from decreased levels of 
centralized printing from GPO because the costs per page of locally produced copies are much greater 
than the costs of GPO’s printed copies. A 2009 study of federal employees’ office printing habits by a 
company that provides information management solutions'^ suggested that each federal employee prints 
30 pages per workday, or 7,200 pages per year. Some of those copies are likely original materials that 
constitute the work product of that employee. But an unknown proportion is also likely to be copies of 
mass distribution government documents. Where copies produced by offset lithography cost less than 
$0.02 per page, according to various estimates, the costs of copies from a copier or laser printer range 
from $0.05 to $0.50 per page. As a consequence, any reduction in lithographically printed items could 
yield apparent cost savings for GPO activities, but could yield substantial cost increases for office 
operations across Congress and the rest of the federal government. Any such changes would be all but 
untraceable, given the vast array of individual office and agency budgets, and variations of accounting 
methods, from which the costs would be incurred. 


Other Issues 

While much of the recent effort of government to respond to the transformation of the printing, 
publishing, and information management spheres has focused on the reduction of paper copies, there are 
reasons for which some argue that paper copies remain essential as a means of access to information in 
both the short and long terms. Short-term concerns focus on access to information by those who may not 
have access to means of electronic distribution. Longer-term concerns focus on the challenges related to 
archiving and permanent retention of information in electronic forms. 


Access Concerns 

In addition to the savings opportunities, one of the drivers that appear to be moving efforts to reduce 
paper copies of various government documents in Congress is the idea that electronic copies are readily 
available throughout Congress and the rest of the federal government. That may not be the case for users 


Lexmark. 2009 Government Printing Report: A Closer Look at Costs. Habits, Policies, and Opportunities for Savings, Mav 
12,2009. 
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outside of government. In various conversations, it has been reported to me that a number of facilities in 
the Federal Depository Library System continue to rely on paper copies in part because they do not have 
access to sufficient high-speed Internet connections to fulfill patrons’ demands. If this is the case, and I 
have not had the opportunity to verify these claims, it raises potential issues of information inequities. At 
a time when information about the work of government is arguably more available to more people than 
has ever been the case previously, a reduction in the number of paper copies could reduce the 
transparency of government activities for some. 

Archival Concerns 

A final concern related to the reduction in printed copies is related to the long-term consequences for 
information access over long periods of time. One of the critical duties of government is to retain a 
record of its activities and decisions. For all of the widespread use of electronic technologies to create, 
collect, and distribute government information, to date there is no digital process that meets the archival 
standard of availability and retrievability for 100 years. The only two technologies that do meet this 
standard are paper and microfilm. Although there are statutory and regulatory requirements regarding the 
archiving of government information, reducing the number of printed copies may have implications for 
the capacity of the government to maintain a complete, enduring archival record of its activities. 

Discussion 

Today’s hearing was called to consider how GPO will transition to the future; at this juncture the way 
forward is unclear. The agency appears to be at a crossroads, with obligations to continue to produce 
products in essentially the same manner as It has for 150 years (albeit with greater efficiency due to 
significant changes in technology and work flow), and at the same time engage newer responsibilities to 
manage an ongoing transition to an environment where information is collected, authenticated, 
reproduced and distributed through an ever growing variety of outlets. Some of the challenges facing the 
agency appear to include questions about what efficiencies might still be achieved in the short term, as 
well as a thorough consideration of how the agency might evolve over a longer term. While I will defer 
to Mr. Boarman on some of that discussion, I’d like to briefly discuss some of the challenges the agency 
and Congress may face as they consider new policy regarding the agency, since it appears that current 
statutory authorities and their interpretation may not reach the full spectrum of GPO’s activities and 
capacities. 

With the exception of the enactment of RL. 103-40, the Government Printing Office Electronic 
Information Access Enhancement Act of 1993, Title 44 of the United States Code, which governs 
governmental printing and the activities of GPO, has not significantly changed since the late 1960s, just 
before the first inroads of the transition to electronic information occurred. As a consequence, the law 
makes reference to the employment of “journeymen printers, pressmen, and bookbinders,”’’ but is silent 
on the corps of software engineers, data entry technicians, and website designers whose efforts support 
the distribution of much of the agency’s work. The law also contains detailed requirements for 
distribution of paper copies of a variety of documents, including bills under consideration throughout the 
legislative process and other congressional materials,’* but little detail on the specifics of digital 
collection, retention or distribution. In addition, the current business model under which GPO operates is 
arguably over reliant on printing as a means of generating income, and there are no explicit provisions to 


^^44U.S.C.305. 

44 U.S.C 701, 706, 713, 720, 721, and 728. 
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meet the costs of upgrading technological infrastructure upon which electronic distribution relies. This 
may raise questions about the capacity of GPO to address the challenges of government information 
collection and dissemination in an environment that developed after its authority to act was granted. 

Finally, in the area of agency oversight and supervision, since Congress last enacted extensive authorities 
for GPO, the policy environment has shifted. Following the United States Supreme Court’s decision in 
INS V. Chadha,'^ and executive branch interpretations of the decision, the effectiveness of current 
statutory authorities exercised by the Joint Committee on Printing to oversee and supervise government- 
wide information policy is unclear. This might affect the ability of Congress to fully exercise its 
authorities to oversee executive branch printing practices. 

In conclusion, the manner in which the Government Printing Office transitions to the future may rest in 
part in how some or all of these concerns are addressed. 

Thank you again for inviting me to testify. I will be happy to address any questions you may have. 


'^462 U.S. 919(1983). 
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Mr. Gingrey. Dr. Petersen, we thank you. And I would like to 
thank all of the witnesses on this second panel for your patience 
and your testimony today. 

To expedite the hearing, the members of the subcommittee will 
submit questions to you in writing, and as I asked the first wit- 
ness, we would ask you also that you respond to these questions 
in a reasonable period of time. 

And I now ask unanimous consent to enter the following docu- 
ments into the hearing record, first a statement of the Honorable 
Karen Haas, Clerk of the House, regarding the relationship be- 
tween the House and the Government Printing Office in the pro- 
duction of documents; secondly, a statement of John Landwehr of 
the Adobe Corporation regarding options to increase value of elec- 
tronic publications; and third, the Office of Management and Budg- 
et memorandum M-11-18 written by Jeff Zients regarding reduc- 
tion of the use of paper copies of the Federal Register within the 
executive branch. 

Without objection to this request, it is so ordered. 

[The statement of Ms. Haas follows:] 



95 


statement of Karen L Haas 
Clerk of the House 

Committee on House Administration Hearing on 
"GPO - Issues and Challenges: How will GPO Transition to the Future?" 
May 11, 2011 


Thank you, Chairman Lungren and Ranking Member Brady, for the opportunity to submit 
testimony for today's hearing, "GPO - Issues and Challenges: How will GPO Transition to the 
Future?" 

As the Committee is well aware, the duties of the Office of the Clerk encompass a wide range of 
legislative services. According to both House Rules and precedent, the Clerk is required to 
prepare and distribute the House Journal and House Calendar for each day’s proceedings, 
process all legislative documents, prepare official lists, assist House offices in acquiring 
letterhead and envelopes, and produce other House publications at the direction of the 
Committee on House Administration. All of these products— and their attendant processes— 
involve a close partnership between the Office of the Clerk and the Government Printing Office 
(GPO). 

For much of its history, the GPO fulfilled Congress' document production and distribution 
requirements with traditional printing processes. However, in the late 1980s, as new 
technologies were developed to produce and distribute (and access) documents, the business 
relationship between the GPO and the Clerk began to transition. To take advantage of these 
new technologies and to improve productivity and accuracy, the Clerk began to send the House 
Calendar to GPO in electronic form. That transition has progressed steadily in recent years, but 
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current document production for Congress is still heavily reliant on physical printing at many 
points in the relevant processes. It is reasonable to expect that the pace of transition must 
accelerate significantly in the coming years to accomplish two major goals: long-term cost 
savings and easier, timely access to documents by both Congress and the public. 

To the extent that our current document production methods still rely on paper documents, 
the House experiences financial inefficiencies through added labor costs as well as the 
resources used in printing and transmitting "hard" copies of documents at multiple steps. 
Producing "hard" printed documents requires duplication of effort when documents are 
manually re-entered (or "re-keyed") at different steps in their production process. Each time a 
document is re-keyed, the risk of error increases and additional resources must be utilized to 
ensure accuracy. 

As Members of the House, their staff and the public increasingly want to access House 
documents wherever they are and in an increasingly timely fashion, the Clerk's office and other 
process participants will need to shorten the production cycle of documents and then make 
them available in widely accessible electronic formats. The production and distribution of 
printed documents simply cannot meet the current and future expectations of the consumers 
of those documents. Realistically, the only way we can achieve our desired improvement in 
ease-of-access and timeliness for House documents is to maximize the transition from paper to 
electronic format throughout each House document's lifecycle— a lifecycle that frequently 
moves from the House to the GPO and back multiple times. 
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While I'm confident that we all agree on the significant benefits of a comprehensive transition 
to electronic document processing, we will need to carefully manage the costs and risks of the 
transition itself. User requirements will need to be accurately anticipated. Costs, expectations 
and benefits will need to be identified and weighed. Capital expenditures for new systems will 
have to be incorporated into budgets in the short term, and maintenance and operating costs 
for these systems will need to be budgeted for In the long term. New business processes will 
need to be developed and staff will need to learn and apply new skills. 

Over the past few years, modest reductions in print volumes have already been identified and 
implemented by the House and GPO, which have resulted in some, though not dramatic, 
savings. I believe that there are additional opportunities to further reduce printing 
requirements in the coming months and years based on demand reductions that we are seeing 
now. Large savings from expected process efficiencies, however, may not be realized as quickly 
as we all hope. It is possible that for some time in the future, various users of House 
documents will require the production of both printed and electronic documents at different 
stages of the production cycle and thus the overall process may be more costly for some time 
before savings are ultimately realized. As such, short-term duplicate requirements will need to 
be identified early and carefully factored into transition plans. 

I am fully committed to working with all our business partners— and the Committee 
particularly— in the coming months to identify improvements in our document management 
processes to achieve not only cost efficiencies, but also to provide enhanced access to 


documents by House Members, staff and the public. In our initial evaluations, it has become 
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evident that effective long-term changes will require changes in policies, procedures, rules and 
statute. For example, as currently written. Title 44, which governs the production of public 
documents, will likely be a noteworthy barrier to the changes that are beginning to be 
discussed. Title 44 is, at times, very proscriptive and does not easily accommodate evolutions 
in technology or user behavior. It is hard to imagine that we will be able to implement 
significant changes to our current production without updating Title 44. Having said that, it is 
also very important to note, as we embark on this effort to streamline our document 
management processes, we must be particularly mindful of the core role that legislative 
documents will continue to play in the official functions of our democracy. 

Whether it is achieving cost savings, increasing access, updating rules, amending statutes or 
preserving the vital role of official documents in our democracy— these are certainly all areas 
where we will partner closely with the Committee as it exercises its oversight and policy-making 
role. 

Thank you for the opportunity to submit testimony for this important hearing. 
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TESTIMONY OF JOHN T. LANDWEHR, SENIOR DIRECTOR PRODUCT MANAGEMENT, 
ADOBE SYSTEMS INCORPORATED 

Chairman Gingrey, Ranking Member Lofgren, and members of the committee, I am 
pleased to be able to offer testimony today to discuss the future of electronic 
publishing in government. In today's world of digital authoring and interconnected 
devices, information can now reach a device in a pocket faster than paper can be 
printed. The discoverability, fidelity, durability, accessibility, and security of electronic 
information can exceed printed paper as well. Online information is rapidly moving 
beyond text, to include images, audio, video, and other elements of interactivity. 
Once consumed, this information is quickly shared through social networks. These 
trends create new expectations and opportunities for government communication. 

While electronic information can be distributed in many forms, there are robust 
standards in place to facilitate this information delivery to the masses, invented by 
Adobe Systems and perfected over 17 years. Portable Document Format (PDF) is the 
global standard for sharing rich information across applications and devices. PDF is 
not proprietary to Adobe, it is a formal open standard known as ISO 32000, 
supported by an ecosystem of vendors and applications that produce and consume 
PDF files. Popular search engines make it easy for users to find content within PDF, 
and many PDF viewers support accessibility features to assist the visually impaired. 
Content within PDF can also be easily exported to other file formats including rich 
text, plain text, and XML. 

The U.S. Government Printing Office (GPO) is the leader in publishing official and 
authentic government publications in government, to businesses, and the American 
public. With increasing use of electronic documents and concerns of fraudulent 
documents being created and distributed, GPO incorporated digital signature 
technology into its publishing process to provide assurances of electronic document 
authenticity and integrity to all recipients. This was first introduced in February 2008 
with the FY2009 federal budget, highlighting the many benefits of a certified PDF 
document online. While paperless, the four book budget was more easily and cost 
effectively distributed and searchable by the masses, with added assurances that the 
information inside had not been altered. This project identified significant 
environmental and fiscal savings in the order of tons of paper and millions of dollars. 
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The following image shows a section of the budget that was certified, and the visual 
assurances of document authenticity and integrity through the GPO seal and blue 
ribbon user interface highlighting the source as the Superintendent of Documents at 
the U.S. Government Printing Office. 
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This submitted testimony has also been certified with my digital signature credential 
providing added assurances of its authenticity and integrity. 

With the explosion of multimedia online, there are new opportunities to combine 
these technologies to create more trusted government information sharing. For 
example, a single PDF document can have both the transcript of a speech, along with 
the audio and video of the speech being delivered as part of an authenticated 
archive. A user searching for particular text can type it into their favorite search 
engine, and see both the transcript and the video and have assurance that they have 
not been modified. Flere is an example ofthis concept for a presidential speech. 






TH£ PRESiDENT; HeKo, «ver^>odyt T^ank you. Thank you. Thank you, everybody. Ail right, everyibody go 
ahead and have a seat. How is everybody doif^ today? {Apji^ause.l Hew about Urn Spicer? (Applause.) I 
SIT? here wiA students st Wakefield High School in Arlington, Virginia. And we’ve get students toning m 
frem all across America, from kindergarten through 12di grade. And I am )ust so that all could 

us tc^y. And I want to thank W^efield for being sud> an outstar^ling host. Give yourselves a iwg round 
of ap^iai^e. (Applause.) 
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To make it easier for the public to share these public documents, there is an 
opportunity to leverage social networking and the growing usage of URL shorteners 
- similar to bit.ly and l.usa.gov. Each official document of record could be 
permanently and uniquely serialized for permanent access by a short URL such as: 
http://gpo.gov/doc7ABC123XYZ which would make it easier to distribute through 
social networks. 

Just as printed materials can be monitored for demand through ongoing inventory 
counts, electronic materials can provide realtime analytics of electronic document 
usage. When properly implemented, these systems respect user privacy through 
anonymous statistics collection on the most popular material distributed. This helps 
guide the government to publish more information that is proven to be popular and 
helps the public find the content being consumed most - just like a bestseller list in a 
bookstore. 
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With the advances in electronic publishing and the growing ubiquity of consumption 
devices including smartphones, tablets, netbooks and traditional computers, the 
expectations of the public are changing. Today's generations are increasingly 
impatient with any barriers to quickly finding, consuming and sharing the public 
information that the government produces. Our current information age brings great 
opportunities to share important information with the public, while driving 
efficiencies through better, faster, cheaper, more secure and more environmentally 
friendly communications. The U.S. Government Printing Office has the opportunity 
to expand its role in trusted information publishing to include these new media types 
and distribution methods. 


Digitally signed by John Landwehr 
Date: 201 1 .05.1 0 08:59:33 -07'00' 
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[The information follows:] 
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DEPUTY DIRECTOR 
FOR MANAGEMENT 


EXECUTIVE OFFICE OF THE PRESIDENT 

OFFICE OF MANAGEMENT AND BUDGET 
WASHINGTON, D.C. 20503 


MEMORANDUM TO ALL EXECyTIYE BRANCH DEPARTMENTS AND AGENCIES 


FROM: 


Jeffrey Zj 
Deputy 


Jirectof ror Manage 


r Management. Chief Performance Officer 
SUBJECT: Implementation of the SAVE Award in the President’s FY 2012 Budget 


The Securing Americans’ Value and Efficiency (SAVE) Award is an Admini-stration 
initiative that asks Federal employees to submit cost-cutting recommendations that will make 
government more effective and efficient while en.suring taxpayer dollars are spent wisely. As 
you may know, 1 announced this year’s SAVE Award winner - End the Mailing of the Federal 
Register to Federal Government Offices - on November 15, 2010, and the President personally 
congratulated the winner earlier this year. This winning proposal was one of 18,000 submissions 
across the Government and is featured in the President’s FY 2012 Budget. 

The Federal Register is the daily publication of the Government that the public and 
Federal employees can easily access on-line via the Internet. However, by the end of Fiscal Year 
2010 Government offices still held over 4,7(XI subscriptions for print versions of the Federal 
Register, resulting in unnecessary printing and postage costs. Tlie proposed Government-wide 
cancellation of these subscriptions in the SAVE Award recommendation is expected to save 
taxpayers $4 million or more annually. 

Federal agencies shall use the accompanying form letter lo communicate the cancellation 
of their subscriptions of the Federal Register to the Office of the Federal Register. By May 13, 
2011, please send the completed accompanying foim on official agency letterhead in PDF format 
to Karen Allen of the Office of the Federal Register at karen. alien Onara.eov . The Office of the 
Federal Register will post a list of agencies that cancelled their subscriptions on www.ofr.gov. 
Going forward. Federal agencies and their employees should acce.s.s the official online edition of 
the Federal Register oil FDSys at www.gpo.gov/fdsys/. An informational edition of the Federal 
Register is also available at www.federalregister.gov. 

For questions regarding the overall implementation of this year’s SAVE Award, please 
contact your 0MB representative, or John Galloway in my office at 202-395-3892. For specific 
questions regarding your agency’s subscription to the Federal Register, please contact Jim 
Hemphill or Karen Allen in the Office of the Federal Register at 202-741-6001. 


Attachment 
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Attachment 


To: J im Hemphill and Karen Allen, Office of the Federal Register 
From: [Your Agency Point of Contact, Agency] 

Re: Official Subscription Cancellation of Che Federal Register 


Tliis communication is official notice from the [insert agency name] instructing the 
Office of the Federal Register to cancel its subscription to the daily Federal Register, effective 
immediately. 

If there are any questions please contact: [Agency Point of Contact and relevant info] 

Sincerely, 
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Mr. Gingrey. I would now like to turn to my colleague, the rank- 
ing member, Mr. Gonzalez, for any concluding remarks or requests. 

Mr. Gonzalez. Thank you very much, Mr. Chairman. There is 
going to be a unanimous consent request to tender into the record 
the written testimony of Suzanne Eileen Sears, who is the Assist- 
ant Dean for Public Services, University of North Texas Libraries, 
on the value, in essence on the value of the printed paper copies 
of the Congressional Record, Federal Register and other GPO prod- 
ucts to professional researchers and archivists. 

Among other points, Ms. Sears would note that the longevity of 
digital materials for archiving has not been tested and that many 
libraries have diskettes and CDs that no longer work or cannot be 
accessed. I would ask unanimous consent. 

Mr. Gingrey. Without objection, so ordered. 

[The statement of Ms. Sears follows:] 
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Written Testimony of 

Suzanne Eileen Sears 
Assistant Dean for Public Services 
University of North Texas Libraries 

Submitted to 

The Honorable Zoe Lofgren 
Ranking Member 

Subcommittee on Oversight, Committee on House Administration 
for the Hearing Record on 

“GPO — Issues and Challenges: How wfill GPO Transition to the Future?” 
May 11,2011 


Ranking Member Lofgren: 

My name is Suzanne Sears, 1 am the Assistant Dean for Public Services at the University of 
North Texas Libraries. I am completing my three-year term on the Depository Library Council at 
the end of this month, having sers'ed this last year as Chair of this advisory group to the Public 
Printer and GPO, Prior to working at the University of North Texas. I worked for 23 years at the 
Tulsa City-County Library in Tulsa. Oklahoma. 

I want to thank you for the opportunity to share wdth the Subcommittee my views on the issues 
and challenges GPO faces from the perspective of the constituents who use the many services 
and products distributed through the Federal Depository Library Program. My testimony does 
not reflect any official position of the University of North Texas. It consists solely of my 
observations based on over 26 years of experience providing the general public access to 
material distributed through the Federal Depository Library Program. 

I believe that the public's right to know what the government is doing is a fundamental principal 
to maintaining a strong Republic. The Federal Depository Library Program was established in 
1 8 1 3 to ensure this principle and absolute transparency of the federal government, by providing 
permanent no-fee public access to government information. When looking to the future, I see 
two issues that threaten the effectiveness of the program to provide equal access to government 
information to all citizens. The first is the transition to an all-electronic environment with no 
materials being di,stributed in a tangible format. The other is the lack of a sy.stematic process for 
capturing, preserving, and disseminating born digital government information. 

1 have worked in depository libraries since 1984 and have witnessed first-hand the benefits and 
problems with the move toward electronic publications. While the move has improved access 
through tools that allow increased di.scoverability. it has created an entirely new set of access 
issues. 

While many citizens have access to high-speed internet, personal home computers, and smart 
phones, there are still a significant number who do not. Often referred to as the "digital divide," 
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this gap between those who have internet access and those who do not is well documented. 

Public libraries have tried to step in to help bridge the gap, but do not have the funding to meet 
the needs for computer workstations and high-speed internet access. 

The shift to a more electronic federal government is shifting the financial burden to the state and 
local levels. Public libraries in particular are feeling the effects of this push toward citizen self- 
service through electronic services and publications at the federal level. They have seen a 
continuing increase in the demands for not only internet access to. but also assistance in finding, 
interpreting, and using government information. The costs of maintaining computer equipment, 
providing adequate bandwidth and high-speed internet access, increasing staff to assist users, and 
printing out publications found online are just some of the financial burdens that have been felt 
by libraries with the push toward online government publications. 

One major drawback of electronic publications is their size and the amount of time it takes to 
download them with slow connection speeds. For individuals trying to access these publications 
in a public library, this can he a major barrier. Due to daily time limits and connection speeds, 
individuals may not be able to download even one item, let alone view it, before they are asked 
to sign off of the computer for the day. In addition, many rural libraries have limited hours of 
operation making it difficult for someone who works to have access during the weekdays. 

There is also the issue of the content in the publication and how easily it can be digested. Many 
government publications, like the Congressional Record and the Federal Register require hours 
of in-depth research to fully comprehend. While individuals arc appreciative of the keyword 
indexing that is available for these types of publications, they prefer to use the written material to 
conduct their research. One reason for the print preference is that it is especially difficult to have 
multiple electronic publications open at one time. Some research requires multiple items to he 
used all at the same time. For example, research into legislative intent requires that multiple 
issues of the Congressional Record. Statutes at Large, Serial Set. Congressional Committee 
Reports, and other publications are all available at the same time for cross-reference purposes. 

GPO has conducted surveys to come up with a list of titles that libraries in the depository 
program felt were essential to remain in print. Reasons for including titles on the list w'ere that 
they were considered to “contain critical infoniiation about the U.S. Government or are 
important reference publications for libraries and the public.” The resulting list of Es.sential 
Titles for Public Use in Paper or Other Tangible Format is available on tbe Federal Depository 
Library Program web site t h^tp://ww^^ . ^dln,^o\,''compo^c lU.' Cont ent.'t^rtic le/l j5 -essent ial-titles - 
lisl). Many titles on this list are no longer in print as federal agencies have made the decision not 
to publish them at all or only publish them online. The loss of these publications is already being 
felt by researchers. Fifty years from now, the absence of government information from this time 
period will be profoundly fell. 

Federal agencies are embracing the move away from tangible publications to bom-digital 
materials. Many reports have estimated that over 90% of government information is online. It is 
clear that technology has had a tremendous impact on the di.stribution of government 
information. Unfortunately, there is no systematic process for the management and preservation 
of all this digital data as yet. 
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The U.S. government is the largest publisher in the world. The main portal to federal electronic 
government information. USA.gov, indicates there are over 30 million government web sites. 
The University of North Texas Libraries partnered with four other institutions to capture the 
entirety of the federal government's public web presence before and after the 2009 change in 
presidential administrations. The result is an approximately 1 6 terabyte web archive. Born- 
digital government publications are posted to the Internet daily. Given the size of the federal 
government's web presence, finding these items, let alone providing access to them, is a 
formidable challenge. The result is an increasing number of “fugitive" documents. These 
documents are not included into the distribution/management systems that GPO has in place, like 
the Federal Depository Library Program, the Catalog of U.S. Government Puhlicatiom, and 
FDsys. They are not being preserv'ed for future generations or included into the discoverability 
tools used by researchers today. 

A major misconception regarding electronic publications is that they are free or cheaper than 
print publications. The cost to digitize, preserve, and manage digital content can be significant. 
The University of North Texas Libraries has been involved in several projects to digitize and 
preserve government information. In addition to the end-of-teim web archive mentioned above, 
we also run the CyberCemetery, an archive of web sites for defunct government agencies. We 
are heavily involved in digitizing the historic print materials from our collection to increase the 
discoverability and access to these items. These projects are a result of a significant investment 
of fiscal resources and staff time to collect, index, preserve, and maintain the digital content. 

Even though, the University of North Texas Libraries is at the forefront of creating, maintaining, 
and preserving government infomialion. the value of a print collection for researchers is not 
forgotten. In addition to the work we are doing with digital government information, we are 
currently in the process of trying to obtain for our library a complete collection of tangible 
depository materials. 

One final issue regarding the preservation of digital content is making sure that as technology 
changes the content is migrated forward. There are several depository libraries that have a 
collection of floppy disks and CD-ROMS that are no longer accessible because the machines that 
can read them are obsolete. There are some depository libraries currently working on a project 
to migrate the data from these outdated technologies into a currently accessible format. The cost 
of this migration is significant. 

I thank you for your time and consideration and hope that my testimony can provide you with 
some awareness of how the products and services of GPO are utilized by your constituents on a 
daily basis and the impact that the elimination of all print would have on the general public. 


Sincerely, 

Sears 

Assistant Dean for Public Services 
University of North Texas Libraries 


•L4a 


Suzanne 
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Mr. Gonzalez. Mr. Chairman, my understanding is we are going 
to be submitting written questions; is that correct? 

Mr. Gingrey. That is correct. 

Mr. Gonzalez. But just a real quick observation. 

I think all of you have so much to add and to assist us. And Mr. 
Belcher, I am really curious about your aspect. Mr. Petersen has 
indicated that 97 percent of what GPO does is digital anyway. It 
is not really printed. But then we still have a tremendous invest- 
ment going out there in the printed word on paper and such, and 
the fact that there may be some way to reduce that particular cost 
is obviously very, very attractive. And I appreciate you meeting 
with Mr. Boarman. 

The other thing, Mr. Chairman, it has been reported out of the 
Senate Rules Committee today or at least favorably Mr. Boarman’s 
nomination. And so hopefully he will be going to the Senate floor. 

And with that, I yield back. And thank you for your courtesies. 

Mr. Gingrey. I thank the distinguished ranking member and 
congratulations are in order to Mr. Boarman. 

Again, let me thank both panels of witnesses, and I appreciate 
your patience in particular with our schedule. 

With that, the Subcommittee on Oversight of the Committee on 
House Administration hearing is adjourned. 

[The statement of Mr. Brady follows:] 
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March 3, 2011 CONGRESSIONAL RECORD— Bxre»sm»s of Remarks E407 

EXTENSIONS OF REMARKS 


CONGRATULATIONS AND BEST 
WISHES TO THE GPO 

HON. ROBERT A. BRADY 

OF PENNSYI.VANIA 

IN THE HOUSE OP REPRESB^NTATIVES 
T/ 2 !irsda^, March 3, 2011 

Mr. BRADY of Pennsylvania. Mr. Speaker, 
March 4. 2011, is the 150th anniversary of two 
important events in the history of our Nation, 
On this day in 1861, not far from this spot. 
Abraham Lincoln of Illinois look the oath of of- 
fice as the 16th President of the United 
States. On that same day. the United States 
Government Printing Office opened for busi- 
ness. on the very site from which it operates 
today. From that day it has been the source 
of the legislative documents we need — the 
Congressional Record, hearing transcripts, 
committee reports, bills, calendars, and other 
congressional documents — in digital and print- 
ed form to carry out our work for the people 
we represent. 

The GPO traces its roots to the very begin- 
ning of our Republic. At the Constitutional 
Convention of 1787, held in my hometown, 
Delegate James Wilson of Pennsylvania de- 
clared, "The people have a right to know what 
their agents are doing or have done, and it 
should not be in the option of the legislature 
to conceal their proceedings.” Wilson's words 
helped lead to the adoption of the requirement 
in Article I, section 5 of the Constitution that 
“Each House shall keep a Journal of its Pro- 
ceedings, and from time to time publish the 
same , . 

Following the example of Philadelphia’s 
greatest citizen, Benjamin Franklin— the patron 
saint of printing in America, who had been an 
early provider of “pubJick printing," the docu- 
ments needed by government— the first Con- 
gresses took steps to ensure that their pro- 
ceedings, records, and legislative documents 
were printed and made available to the public. 
By the mid-19th century, however, the high 
costs, ineffective service, and scandals that 
came to be associated with this system 
prompted Congress to create its own printer, 
the GPO. This effort was rewarded almost im- 
mediately with a reduction in costs, vastly im- 
proved service, and the elimination of scandal. 
Put to the test early in meeting the emergency 
demands imposed by the Civil War, the new 
GPO carried out its work coolly and profes- 
sionally, counting among its early jobs the 
printing of the Emancipation Proclamation. In 
the 150 years that followed, this pattern — 
economy, efficiency, and prompt and effective 
service — continued to repeat itself as GPO. 
quietly and expertly, has carried out its mis- 
sion of keeping America informed. 

As the new Public Printer, William J. 
Boarman, clearly points out, while GPO's past 
has been about printing, its present and future 
are being defined by digital information tech- 
nologies. In fact, the GPO today is the product 
of more than a generation of investment in 
digital production and dissemination tech- 
nologies, an investment that has yielded un- 


precedented improvements in productivity, ca- 
pability, and savings for the taxpayers. Once 
an agency of more than 8,000 staff and em- 
ploying just 2,200 today, fewer than at any 
time in the past certury, the GPO now pro- 
vides a range (rf products and activities that 
could only have been dreamed of 30 years 
ago; online databases of Federal documents 
with state-of-the-art search and retrieve capa- 
bilities available to the public without charge, 
Government publications available as e- 
Books, passports and smart cards with elec- 
tronic chips carrying biometric data, print prod- 
ucts on sustairtable substrates using vegetable 
oil based inks, and a public presence not only 
on the Web but on Twitter, Facebook, and 
You Tube. 

The work of the GPO is so fundamental to 
our work that we frequently lose sight of all 
the services they actuaHy provide. We like to 
say that all congressional information is on the 
tntemel, but many of us don't seem to know 
that it's the GPO that puts that information on- 
line on its site, GPO Access, and now on the 
successor site, FDsys GPO's legislative infor- 
mation databases are shared with the Library 
of Congress for the operation of the THOMAS 
information system and for the legislative infor- 
mation systems provided by the Library to the 
House and Senate. The GPO makes Senate 
conference reports available online in advance 
of a vote, and the agency is developing a sys- 
tem for making the Constitutional Authority 
Statements required for House legislation 
available online. The GPO is currently working 
with the Library of Congress to digitize histor- 
ical documents, including the Statutes at 
Large and the Congressional Record, and 
in coliaboratiorr with the Library GPO will pro- 
vide updated digital access to the Constitution 
Annotated. Since GPO first began comput- 
erizing its prepress functions in the 1970s. the 
agency's use of digital information technology 
has generated productivity improvements that 
have reduced the cost of congressional infor- 
mation products by approximately 66% in real 
economic terms. Since GPO first began pro- 
viding free online access to Government docu- 
ments in the early 1990s. simitar reductions 
have been achieved in the cost of dissemi- 
nating information to the public. 

And the GPO does more than just support 
Congress. Through GPO's efforts, the online 
Federal Register is being made available in 
XML to support bulk data downloads via 
data.gov and GPO developed the online Fed- 
eral Register 2.0. GPO's advanced authentica- 
tion systems, supported by Public Key Infra- 
structure, are an essential component for as- 
suring the digital security of congressional and 
agency documenis. GPO produces all U.S. 
passports for the State Department and se- 
cure credentials for a varied of ager>cies, in- 
cluding the Department of Homeland Security. 
Passports contain advanced electronic and 
print security systems consistent witii inter- 
national standards and agreements. GPO is 
the only Federal agency certified to graphically 
personalize/print HSPD-12 secure identifica- 
tion cards on a govemment-to-govemment 


basis, in addition, GPO's partnership with the 
printing industry is responsible for producing 
75% of the Government’s needs and enor- 
mous savings to the taxpayer, while sup- 
porting tens of thousands of jobs in the small 
printing businesses throughout the Nation, and 
its partnership with more than 1,200 Federal 
depository libraries across the country regu- 
larly supplies the Federal information needs of 
millions of students, researchers, businesses, 
and others every year with both digital and 
print products. 

In a day when we are working bard to cut 
costs and improve sen/ices, the GPO provides 
a model of how an agency with a history of 
taking advantage of technological change has 
used that capability to generate lasting sav- 
ings while expanding sen/ices to Congress, 
Federal agencies, and the public. The dedi- 
cated men and women of GPO have resorted 
continually to technology improvements to per- 
form their work more efficiently, at one time 
using ink on paper to set the text for The 
Emancipation Proclamation, and today — as 
another President from Illinois leads the Na- 
tion — using e-Books, digKal databases, and 
other new and emerging applications to 
achieve its founding mission of Keeping Amer- 
ica Informed. 

Mr. Speaker. Benjamin Franklin and the 
Founding Fathers would be surprised and 
pleased by what the GPO is and does today. 
On behalf of all us in this House who daily rely 
and depend on the products and ser>rices the 
GPO provides. I say congratulations and best 
wishes to Public Printer Bill Boarmart and the 
men and women of the United States Govern- 
ment Printing Office, and convey our thanks 
and deepest appreciation for ail their hard 
work. 


HONORING JARON WALKER 
HENDRIX 

HON. sSiTcRAVES 

OF MISSOURI 

IK THE HOUSE OF REPRESENTATIVES 
Thursday, March 3, 2011 

Mr. GRAVES of Missouri. Mr. Speaker, I 
proudly pause to recognize Jaron Walker 
Hendrix. Jaron is a very special young man 
who has exemplified the finest qualities of citi- 
zenship and leadership by taking an active 
part in the Boy Scouts of America, Troop 75, 
and earning the most prestigious award of 
Eagle Scout. 

Jaron has been very active with his troop, 
participatir>g in many scout activities. Over the 
many years Jaron has been involved with 
scouting, he has not only earned numerous 
merit badges, but also the respect of his fam- 
ily. peers, and community. Most notably, Jaron 
has contributed to his community through his 
Eagle Scout project. 

Mr. Speaker, I proudly ask you to join me in 
commending Jaron Walker Hendrix for his ac- 
complishments with the Boy Scouts of Amer- 
ica and for his efforts put forth in achieving the 
highest distinction of Eagle Scout. 


• This “bullet" symbol identifies statements or insertions which are not spoken by a Member of the Senate on the floor. 
Matter set in this typefaCG indicates words inserted or appended, rather than spoken, by a Member of the House on the floor. 
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[Whereupon, at 4:03 p.m., the subcommittee was adjourned.] 
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The Honorable William Boarman 
Public Printer of the United States 
Government Printing Office 
732 North Capitol Street, NW 
Washington, DC 20401 

Dear Mr, Boarman, 

Thank you for testifying during the May 11, 201 1, Committee on House Administration 
Subcommittee on Oversight Hearing on the Government Printing Office entitled “GPO - Issues 
and Challenges: How will GPO Transition to the Future?” The Committee requests you respond 
to additional questions that will be made part of the hearing record. Please provide your 
responses to the following questions to the Committee by June 8, 2011. 

1 . GPO’s Plant Operations has far more managers and supervisors than a commercial 
printing plant of the same size. Can you comment on what you think the appropriate span 
of control is for each supervisor and manager? How does that compare to industry best 
practices? Please detail by cost-code the number of supervisory personnel and the 
number of non-supervisory personnel at GPO. 

2. Federal agencies are outsourcing core IT services to a cloud computing environment to 
save money and provide significantly greater uptime and redundancy. What are GPO’s 
plans in this area? 

3. What digital printing equipment does GPO currently own or lease? 

a. Please list each piece of digital production equipment (exclude office equipment) 

i. Identification of the piece of equipment (manufacturer, model #, age, sheet 
or roll fed, etc.) 

ii. Leased or owned, if leased, describe payment structure (monthly 
payments, maintenance, click charge, etc.) 

iii. Monthly rated capacity in number of impressions by manufacturer 

iv. Monthly usage in number of impressions 

4. Where do tangible and intangible documents for the Federal Depository Library Program 
(FDLP) come from? 
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a. Identify the tangible and intangible items selected by Regional and selective 
FDLs that are produced in-plant (list of jackets). 

b. Identify the tangible and intangible items selected by Regional and selective 
FDLs that are procured by GPO (list of jackets), 

i. What was the acquisition method (i.e. one-time, SPA, contract, etc.)? 

c. By order number, identify the tangible and intangible items selected by Regional 
and selective FDLs purchased by agencies via GPOExpress. 

d. Identify all tangible and intangible items that were printed elsewhere and 
deposited by agencies to GPO. 

e. Identify any other source of tangible and intangible publications for the FDLs. 

5. In the first paragraph on page 2 of your testimony, you state that “printing ... for 
Congress ranges Ifom 5.5 CPP to less than one CPP.” Please document the following for 
each publication and machine included in that statement; 

((Number of employees operating machine * loaded hourly rate) + costs of supplies for 
an hour of operation (paper, ink, toner, staples, etc)) divided by number of impressions 
per hour. 

6. For the publications listed on the APTA table, please identify the main and backup 
machines used for both printing and binding. If GPO has multiple pieces of equipment 
for a given product, please so indicate. If there is no backup equipment for a given 
product, please so indicate and any mitigation strategy. 

7. In your oral testimony you stated that overhead has grown by 50% in the past 4 years. In 
general terms, please state how overhead is/was calculated. Additionally, please identify 
the following components of overhead as of January 3, 201 1 (when you started), and 
January 3, 2007 (the 4 year mark); 

a. All non-personnel costs. 

b. All personnel costs. (Please list each position counted as overhead. This list 
should include; position title, position description, series, cost code, grade and 
step, and date the incumbent was placed in this position.) 

8. In the first paragraph on page 3 of your testimony, you discuss how digital production 
systems have reduced the cost of congressional printing by more than two-thirds ...” 
How does the proposed Composition System Replacement contribute to further cost 
reductions? 

9. In the first paragraph on page 5 of your testimony, you state “...We intend to expand 
utilization of our printing procurement capability by Federal agencies...” What plans, if 
any, does GPO have for a fully integrated electronic procurement system? 
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10. Please detail the results of GPO’s work to collect charge backs for printing work 
performed or procured by GPO. Specifically from FY 2007 through FY 2011, what was 
the final disposition of the charge backs (in total dollars)? 

a. Reversed and GPO was paid. 

b. A result of GPO billing errors resulting in an adjusted billing. Please define the 
original total and the adjusted total. 

c. A result of a dispute regarding quality, delivery, or other factors where GPO was 
not paid. 

d. Items not otherwise explainable where GPO was unable to collect. 

1 1. In the last paragraph on page 3 of your testimony, you state that over 16,600 businesses 
are registered with GPO for Print Procurement purposes. In Mr. Belcher’s testimony on 
page 2, he notes that the current population of over 39,000 printers runs up to 75% of 
their commercial print jobs on sub-optimal equipment, which can ultimately increase 
costs. 

Please describe how GPO qualifies printers and what steps GPO takes to address the 
concern raised by Mr. Belcher. Additionally, how many firms accounted for 50% and 
90% of GPO’s print procurement dollars in Fiscal Year 2010? What was the total 
percentage of GPO’s Print Procurement dollars that were won by the top 20 firms in 
Fiscal Year 2010? 

12. In the first paragraph of page 6 of your testimony, you note with respect to high-speed 
inkjet technology that “...there is an unresolved issue of permanence associated with 
inkjet inks ...” Has GPO reviewed the differenees between dye based inkjet inks and 
pigment based inkjet inks? What permanenee issues are associated with pigment based 
inks? 

13. The permanent bound Congressional Record is a key archival quality document. Over 
the past 10 years has the bound record been produced on digital equipment? Please detail 
the production method used for the past 10 years and the specific printing press(es) used 
during that time period. 

14. In the last paragraph of page 5 of your testimony, you state “Electro-photography ... 
offers limited ... paper size.” Which congressional publications use a paper size that 
cannot be met by electro-photography? 

1 5. Please list the costs associated with the International Exchange Program (lEP) for each 
year from 2006 to 201 1 for the following information: 

a. List of tangible publications, cost of printing and number of copies provided. 

b. Number of shipments made and the average and cumulative shipping costs. 
Indicate the number of shipments made by each method of shipping used and the 
average cost for each method. 

c. List of FTEs charged to the lEP program including title, position description, cost 
code assigned, and grade and step of each FTE. 
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16. Please list all staff fully charged to Congressional Printing and Binding. This should 
include work title, description of work performed, cost code, grade and step, and job 
series. 

17. To what extent is printing required by law to be performed at GPO actually being 
performed elsewhere? What kind of savings could be realized if there was enhanced 
compliance with the law? How would GPO handle that work? What other benefits would 
be generated by enhanced compliance with the statute? How could compliance be 
enforced? 

1 8. You have been associated with the GPO for virtually your entire career. In a “big- 
picture” sense, what is the biggest change that has taken place during that time? 

19. You have been Public Printer for only four months. Please discuss what you found when 
you walked in the door and the changes that you’ve made since taking office? 

20. Your testimony mentions specific actions you have taken to reduce expenses, e.g., cutting 
back on travel, restricting certain hiring and curtailing certain contracts. Please explain in 
detail what was going on and what you’ve done about it. 

21. You stated that GPO has a problem with chargebacks that dates back 7 years. What is the 
source of this problem? What attention was paid to it by former GPO management and 
what was the result of their efforts? What is the record of the attention paid to this 
problem by GPO’s Office of Inspector General since 2004? If this has been a persistent 
problem, to what extent did GPO’s annual, independent, financial audits since 2004 
disclose this problem? 

22. What percentage of federal printing overall do you estimate comes through GPO, as 
required by law? Is there any way to know what efficiencies and savings might be 
effected if federal agencies were to comply with the law (44 U.S.C. §501) and use GPO 
instead of going off on their own? Please explain if, why, or how using GPO for their 
printing could be a more efficient process for these agencies or the federal government as 
a whole. 

23. Congress is considering legislation to reduce the amount of printing that you perform for 
Congress itself Such measures give the impression that GPO knowingly prints more than 
we need. Does GPO print anything for Congress without receiving explicit, congressional 
instructions to do so? Has it ever done so? 

24. Is it fair to suggest that GPO is “behind” the rest of the printing industry in terms of 
modernization and could save money for the taxpayers merely by catching up to current 
industry practices? 

25. Security and intelligent documents represents a big portion of your business now. Do you 
see that trend increasing? Do we need to revise Title 44 in any way to accommodate the 
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printing of security and intelligent documents now done by GPO? 

26. Are there other revisions to Title 44 you would suggest the Committee consider? 

27. The laws authorizing the Federal Depository Library Program haven’t been revised 
comprehensively since the early 1960s. The world has changed a lot since then. Do you 
think Congress should review the FDLP in light of the technological changes since then 
and the needs of library users? Is the FDLP still needed at all? 

28. Is the GPO subject to “Buy American” laws? Is it possible for you to buy only from 
domestic suppliers? 

29. In the wake of the successful merger of the Library of Congress Police into the Capitol 
Police, there is discussion of merging the GPO Police into the Capitol Police. Do you see 
any benefits for or costs to GPO from such a merger? You already have a significant 
Capitol Police presence at North Capitol Street, do you not? 

30. Flow might GPO have to change is business model as printing diminishes and more of 
your production and distribution become digital? 

3 1 . In a letter to Congress dated June 7, 2010, providing comments on the Inspector 
General’s semi-annual report, Robert Tapella, your predecessor as Public Printer, stated 
that GPO would complete an independent assessment of its acquisition function by 
September 30, 2010. Did GPO’s previous management ever carry out this independent 
assessment of GPO’s acquisition function? What, if any, action items resulted from that 
assessment, whether before or since you’ve become Public Printer? Did it include a focus 
on GPO’s printing procurement operation? 

32. What is the status of GPO’s composition system replacement project? How much money 
was appropriated to GPO for this project in recent years, how much was spent, and on 
what was it spent? Are further expenditures necessary or expected? 

33. During the hearing, there was discussion of the Rules Committee’s experiments with 
software that does real-time transcription and generates PDF versions suitable for 
printing. Have you examined the feasibility of using such software to reduce GPO’s 
prepress costs? What kind of savings could such software offer? 

34. What would you estimate to be the costs of acquiring and installing digital production 
systems throughout GPO’s plant operations to replace the production systems currently 
used? Would this result in a more cost-effective printing model for GPO? 

35. What procedures are in place should FDsys face an attack, whether cyber or physical, or 
its central mechanics otherwise be compromised? Are Congress, Federal agencies, and 
the public assured of continued access to online legislative and agency information in the 
event of an emergency event or loss of power in the metropolitan DC area? 
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36, When you arrived in office 4 months ago, what plans did GPO have in place for 
electronic archiving and preservation of documents for the next 1 0 years? What plans or 
concerns do you have for or about various methods and media for archiving and 
preservation? 

37. Having studied the testimony submitted by James Hamilton of InfoTrends, have you 
learned anything new about the state of the printing industry, its technology, or GPO 
operations? Are there any changes you can foresee making as a result of that study? 

If you have any questions concerning this matter, please feel free to contact Joe Wallace on the 
Committee staff at (202) 225-8281. Thank you again for your testimony, we look forward to 
hearing from you. 


Sincerely, 

Phil Gingrey 

Chairman, Subcommittee on Oversight 
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Junes, 2011 


The Honorable Phil Gingrey 
Chairman 

Subcommittee on Oversight 
Committee on House Administration 
1309 Longworth House OfBce Building 
Washington, DC 20515 

Dear Mr. Chairman — 


I am transmitting herewith GPO’s responses to the questions for the record of the hearing 
conducted hy the Subcommittee on May 11, entitled, “GPO — :Issues and Challenges: 

How Will GPO Transition to the Future?” These questions were submitted to me by your 
letter of May 24. 


If you need further information, please do not hesitate to contact GPO's Congressional 
Relations Officer, Mr. Andrew Sherman, on 512-1991, or by email at 
asherman@gDo.gov . 


Sincerely, 



Attachment 


732 


;h Capitol Street, NW, Washingt< 


DC 20401-0001 wboarmanegpo.a 
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DANIEL E. LUNGREN, CALIFORNIA 
Chairman 

GREGG HARPER. MISSISSIPPI 
PHIL GINGREY, GEORGIA 
AARON SCHOCK, ILLINOIS 
TOOD ROKITA, INDIANA 
RICH NUGENT, FLORIDA 

Phiup Kiko. Staff Director 


Congress of tfie fHniteb States 

$onge of EepreiSentatitoeti 

COMMITTEE ON HOUSE ADMINISTRATION 

1 309 Longworth House Office Building 
Washington, D.C. 20515-6157 
<202) 225-8281 
http://cha.house.gov 


ROBERT A. BRADY, PENNSYLVANIA 
Ranking Minority Member 

ZOE LOFGREN, CALIFORNIA 
CHARLES A. GONZALEZ. TEXAS 

ONE HUNDRED TWELFTH 
CONGRESS 

Jamie Fleet, Minority Staff Director 


iVIay24, 2011 


The Honorable Williara Boarman 
Public Printer of the United States 
Government Printing Office 
732 North Capitol Street, NW 
Washington, DC 20401 

Dear Mr. Boarman, 

Thank you for testifying during the May 1 1, 2011, Committee on House Administration 
Subcommittee on Oversight Hearing on the Government Printing Office entitled “GPO - Issues 
and Challenges: How will GPO Transition to the Future?” The Committee requests you respond 
to additional questions that will be made part of the hearing record. Please provide your 
responses to the following questions to the Committee by June 8, 2011. 

1 . GPO’s Plant Operations has far more managers and supervisors than a commercial 
printing plant of the same size. Can you comment on what you think the appropriate span 
of control is for each supervisor and manager? How does that compare to industry best 
practices? Please detail by cost-code the number of supervisory personnel and the 
number of non-supervisory personnel at GPO. 

2. Federal agencies are outsourcing core IT services to a cloud computing environment to 
save money and provide significantly greater uptime and redundancy. What are GPO’s 
plans in thi.s area? 

3. What digital printing equipment does GPO currently own or lease? 

a. Please list each piece of digital production equipment (exclude office equipment) 

i. Identification of the piece of equipment (manufacturer, model #, age, sheet 
or roll fed, etc.) 

ii. Leased or owned. If leased, describe payment structure (monthly 
payments, maintenance, click charge, etc.) 

iii. Monthly rated capacity in number of impressions by manufacturer 

iv. Monthly usage in number of impressions 

4. Where do tangible and intangible documents for the Federal Depository Library Program 
(FDLP) come from? 
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a. Identify the tangible and intangible items selected by Regional and selective 
FDLs that are produced in-plant (list of jackets). 

b. Identify the tangible and intangible items selected by Regional and selective 
FDLs that are procured by GPO (list of jackets). 

i. What was the acquisition method (i.e. one-time, SPA, contract, etc.)? 

c. By order number, identify the tangible and intangible items selected by Regional 
and selective FDLs purchased by agencies via GPOExpress, 

d. Identify all tangible and intangible items that were printed elsewhere and 
deposited by agencies to GPO. 

e. Identify any other source of tangible and intangible publications for the FDLs. 

5. In the first paragraph on page 2 of your testimony, you state that “printing ... for 
Congress ranges from 5.5 CPP to less than one CPP.” Please document the following for 
each publication and machine included in that statement: 

((Number of employees operating machine * loaded hourly rate) + costs of supplies for 
an hour of operation (paper, ink, toner, staples, etc)) divided by number of impressions 
per hour. 

6. For the publications listed on the APIA table, please identify the main and backup 
machines used for both printing and binding. If GPO has multiple pieces of equipment 
for a given product, please so indicate. If there is no backup equipment for a given 
product, please so indicate and any mitigation strategy, 

7. In your oral testimony you stated that overhead has grown by 50% in the past 4 years. In 
general terms, please state how overhead is/was calculated. Additionally, please identify 
the following components of overhead as of January 3, 201 1 (when you started), and 
January 3, 2007 (the 4 year mark): 

a. All non-personnel costs. 

b. All personnel costs, (Please list each position counted as overhead. This list 
should include: position title, position description, series, cost code, grade and 
step, and date the incumbent was placed in this position.) 

8. In the first paragraph on page 3 of your testimony, you discuss how digital production 
systems have reduced the cost of congressional printing by more than two-thirds ...” 
How' does the proposed Composition System Replacement contribute to further cost 
reductions? 

9. In the first paragraph on page 5 of your testimony, you state “...We intend to expand 
utilization of our printing procurement capability by Federal agencies...” What plans, if 
any, does GPO have for a fully integrated electronic procurement system'^ 

10. Please detail the results of GPO’s work to collect charge backs for printing work 
performed or procured by GPO. Specifically from FY 2007 through FY 2011, w^hat was 
the final disposition of the charge backs (in total dollars)? 

a. Reversed and GPO was paid. 
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b. A result of GPO billing errors resulting in an adjusted billing. Please define the 
original total and the adjusted total. 

c. A result of a dispute regarding quality, delivery, or other factors where GPO was 
not paid. 

d. Items not othei-wi.se explainable where GPO was unable to collect, 

11 , In the last paragraph on page 3 of your testimony, you state that over 16,600 businesses 
are registered with GPO for Print Procurement purposes. In Mr. Belcher’s testimony on 
page 2 , he notes that the current population of over 39,000 printers runs up to 75% of 
their commercial print jobs on .sub-optimal equipment, which can ultimately increase 
costs. 

Please de.scribe how GPO qualifies printers and what steps GPO takes to addre.ss the 
concern raised by Mr. Belcher. Additionally, how many firms accounted for 50% and 
90% of GPO’s print procurement dollars in Fiscal Year 2010? What was the total 
percentage of GPO’s Print Procurement dollars that were won by the top 20 firms in 
Fi,scal Year 2010? 

1 2. In the first paragraph of page 6 of your testimony, you note with respect to high-speed 
inkjet technology that “...there is an unresolved issue of permanence associated with 
inkjet inks ...” Has GPO reviewed the differences between dye based inkjet inks and 
pigment based inkjet inks? What permanence issues are associated with pigment based 
inks? 

13, The permanent bound Congressional Record is a key archival quality document. Over 
the past 10 years has the bound record been produced on digital equipment? Please detail 
the production method used for the past 10 years and the specific printing press(es) used 
during that time period, 

14. In the last paragraph of page 5 of your testimony, you state “Electro-photography ... 
offers limited ... paper size.” Which congressional publications use a paper size that 
cannot be met by electro-photography? 

1 5, Please list the costs associated with the International Exchange Program (lEP) for each 
year from 2006 to 20! I for the following information; 

a. List of tangible publications, cost of printing and number of copies provided. 

b. Number of shipments made and the average and cumulative shipping costs. 
Indicate the number of shipments made by each method of shipping used and the 
average cost for each method. 

c. List of FTE.s charged to the lEP program including title, position description, cost 
code assigned, and grade and step of each FTE, 

16. Please list all staff fully charged to Congressional Printing and Binding. This should 
include work title, de,scription of work performed, cost code, grade and step, and job 


senes. 
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17. To what extent is printing required by law to be performed at GPO actually being 
performed elsewhere? What kind of savings could be realized if there was enhanced 
compliance with the law? How' would GPO handle that work? What other benefits would 
be generated by enhanced compliance with the statute? How could compliance be 
enforced? 

1 8. You have been associated with the GPO for virtually your entire career. In a “big- 
picture” sense, what is the biggest change that has taken place during that time? 

19. You have been Public Printer for only four months. Plea.se discuss what you found w'hen 
you walked in the door and the changes that you’ve made since taking office? 

20. Your testimony mentions specific actions you have taken to reduce expenses, e.g., cutting 
back on travel, restricting certain hiring and curtailing certain contracts. Please explain in 
detail what was going on and what you’ve done about it. 

2 ! . You stated that GPO ha.s a problem with chargebacks that dates back 7 years. What is the 
source of this problem? What attention was paid to it by former GPO management and 
what was the result of their efforts? What is the record of the attention paid to this 
problem by GPO's Office of Inspector General since 2004? If this has been a persistent 
problem, to what extent did GPO’s annual, independent, financial audits since 2004 
disclose this problem? 

22. What percentage of federal printing overall do you estimate comes through GPO, as 
required by law'? Is there any way to know what efficiencies and savings might be 
effected if federal agencies w'ere to comply with the law (44 U.S.C. §501) and use GPO 
instead of going off on iheir own? Please explain if, why, or how using GPO for their 
printing could be a more efficient process for these agencies or the federal government as 
a whole. 

23. Congress is considering legislation to reduce the amount of printing that you perform for 
Congress itself Such measures give the impression that GPO knowingly prints more than 
we need. Does GPO print anything for Congress without receiving explicit, congressional 
instructions to do so? Has it ever done so? 

24. Is it fair to suggest that GPO is “behind” the rest of the printing industry in terms of 
modernization and could save money for the taxpayers merely by catching up to current 
industry practices? 

25. Security and intelligent documents represents a big portion of your business now. Do you 
see that trend increasing? Do we need to revise Title 44 in any way to accommodate the 
printing of security and intelligent documents now done by GPO? 

26. Are there other revisions to Title 44 you would suggest the Committee consider? 
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27. The laws authorizing the Federal Depository Library Program haven’t been revised 
comprehensively since the early i960s. The world has changed a lot since then. Do you 
think Congress should review the FDLP in light of the technological change.s since then 
and the needs of library users? Is the FDLP still needed at all? 

2S. Is the GPO subject to “Buy American” laws? Is it possible for you to buy only from 
domestic suppliers? 

29. In the wake of the successful merger of the Library of Congress Police into the Capitol 
Police, there is discussion of merging the GPO Police into the Capitol Police. Do you see 
any benefits for or costs to GPO from such a merger? You already have a significant 
Capitol Police presence at North Capitol Street, do you not? 

30. How might GPO have to change is business model a.s printing diminishes and more of 
your production and distribution become digital? 

3 1. In a letter to Congress dated June 7, 2010, providing comments on the Inspector 
General’s semi-annual report, Robert Tapella, your predecessor as Public Printer, stated 
that GPO would complete an independent assessment of its acquisition function by 
September 30, 2010. Did GPO's previous management ever carry out this independent 
assessment of GPO’s acquisition function? What, if any, action items resulted from that 
assessment, whether before or since you’ve become Public Printer? Did it include a focus 
on GPO’s printing procurement operation? 

32. 'What is the status of GPO’s composition system replacement project? How much money 
was appropriated to GPO for this project in recent years, bow much was spent, and on 
what wa.s it spent? Are further expenditures necessary or expected? 

33. During the hearing, there was discussion of the Rules Committee’s experiments with 
software that does real-time transcription and generates PDF versions suitable for 
printing. Have you e.xamined the feasibility of using such software to reduce GPO’s 
prepress costs? What kind of savings could such software offer? 

34. 'What would you estimate to be the costs of acquiring and installing digital production 
systems throughout GPO’s plant operations to replace the production systems currently 
used? Would this result in a more co.st-effective printing model for GPO? 

35. What procedures are in place should FDsys face an attack, whether cyber or physical, or 
its central mechanics otherwise be compromised? Are Congress, Federal agencies, and 
the public assured of continued access to online legislative and agency information in the 
event of an emergency event or loss of power in the metropolitan DC area‘s 

36. When you arrived in office 4 months ago, what plans did GPO have in place for 
electronic archiving and presert'ation of documents for the next 10 years? What plans or 
concerns do you have for or about various methods and media for archiving and 
preservation? 
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37. Having studied the testimony submitted by James Hamilton of InfoTrends, have you 
learned anything new about the state of the printing industry, its technology, or GPO 
operations? Are there any changes you can foresee making as a result of that study? 

If you have any questions concerning this matter, please feel free to contact Joe Wallace on the 
Committee staff at (202) 225-8281. Thank you again for your testimony, we look forward to 
hearing from you. 


Sincerely, 



Phil Gingrey 

Chairman, Subcommittee on Oversight 
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Committee on House Administration 
Subcommittee on Oversight 

Questions for the Record of the Hearing of 
May 11,2011 

Question 1: GPO’s Plant Operations has far more managers and supervisors than a 
commercial printing plant of the same size. Can you comment on what you think the 
appropriate span of control is for each supervisor and manager? How does that compare 
to industry best practices? Please detail by cost-code the number of supervisory 
personnel and the number of non-supervisory personnel. 

Response: GPO is a unique printing operation whose similarity to a commercial printing 
plant of the same size is limited. GPO’s operations are structured primarily to meet the 
demands of Congress, where unpredictability of workload and a mandate to 
accommodate personnel and equipment scheduling to the requirements of the legislative 
process are the controlling factors. GPO maintains the capability to produce Level 2-4 
quality work with binding type variation spanning the standard adhesive binding, side 
wire, saddle stitch, edition binding, and library binding. For any given publication, the 
binding style may not be known until only a couple of hours in advance; consequently, 
crews can be assigned to different and multiple pieces of equipment daily. Also unique 
to GPO is the unpredictability of vvorkload generated by the constantly fluctuating 
requirements of the legislative process. Consequently, any given piece of equipment can 
be idle or backlogged on a nightly basis; the challenge is to dynamically schedule our 
lean crew-sizes to meet critical demand for the hottest jobs. We are driven by schedule, 
not equipment utilization or ma.ximizing throughput. 

As a Federal agency, GPO operates under laws, regulations, and procedures that have no 
counterfort in the commercial printing sector and has an organizational structure that is 
not comparable with the private sector. Other differences include a multi-floor 
production operation; unplanned work where volumes and schedules fluctuate daily 
based on constantly changing customer demand; dynamic scheduling on the production 
floor requiring management and supervisory intervention; Government-speci'ftc 
regulations and administration of the workforce; and an aging IT infrastructure with no 
automated vvorkflow, compelling GPO to manually track approximately 15,000 work 
orders annually. In spite of these constraints, GPO has achieved significant savings 
throughout the agency’s history, particularly since the computerization of GPO’s prepress 
activities, which have reduced the cost of congressional priming by two-thirds in real 
economic terms — and GPO’s workforce by nearly tliree-fourths — since 1975. 

With the exception of aligning GPO’s plant production and all other revenue-generating 
areas under a new Assistant Public Printer (Operations) soon after I anived in office in 
January, the supervisory structure in GPO’s Plant Operations area is as it was structured 
under the previous GPO administration. We are in the process of exploring opportunities 
to consolidate management layers as part of the buyout/early out plan we have developed. 
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GPO-wide. the current einployee-to-supervisor ratio is 5.6 employees to one 
supervisor/manager. For our blue- collar areas, vve have 8.1 employees to one 
supervisor/manager in our engineering area (machinists, electricians, pipe and sheet 
metai, facilities support, etc.) and 7.6 employees to one supeivisor/managcr in our plant 
production operations which produce electronic and printed products. In the more 
manufacturing-intensive units of Press and Bindery, this ratio is approximately one 
manager per 10 employees. The work centers employing the largest amounts of frontline 
supervisors are also the areas whose individual managers are responsible for the most 
employees on a per manager basis. For the white collar areas at GPO, the most recent 
data shows 4.3 employees to one supervisor/manager. In some areas, such as GPO’s 
Office of the Inspector General, there are even fewer non-supendsory employees per 
supen'isor. 

For the Federal Government as a whole, there are 8 non-supervisory employees to one 
supervisor/manager. The number of supervisors in GPO’s plant production areas that are 
responsible for congressional work is on a par with the Federal average. The number in 
the white collar areas is excess to the Federal average. 

The data requested is attached. 
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Question 2; Federal agencies are outsourcing core IT services to a cloud computing 
environment to save money and provide significantly greater uptime and redundancy. 
What are GPO’s plans in this area? 

Response; Cloud computing is a general term for anything that involves delivering 
hosted serv'ices over the Internet, These serv'ices are broadly divided into three 
categories: Infrastructure-as-a-Service (laaS), Platform-as-a-Service (PaaS), and 
Softvvare-as-a-Service (SaaS), 

GPO has already implemented several applications using a cloud-oriented SaaS model 
for externally hosted applications including the GPO GDIS system, which is hosted by 
Oracle, We will continue to evaluate opportunities to utilize cloud computing as an 
option where it offers the ability to improve our service capabilities. As with any 
technology, GPO must analyze cloud computing from multiple perspectives such as 
security, service delivery, reliability, and cost to ensure that it meets GPO mission 
requirements. 
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Question 3: What digital printing equipment does GPO currently own or lease? Please 
list each piece of digital production equipment (exclude office equipment): 

a. Identification of the piece of equipment (manufacturer, model number, age, 
sheet or roll fed, etc.) 

b. Leased or oyvned, If leased, describe payment structure (monthly paymients, 
maintenance, click charge, etc.) 

c. Monthly rated capacity in number of impressions by manufacturer 

d. Monthly rated usage in number of impressions. 


Response: 


Machine# 

! Make Model 

Acquired 

Feed 

Type 

Lease/ 

Own 

Lease, ciick 
charges and/or 
Maintenance 

Payment 

Structure 

Monthly click 
charges incl. in 
base lease/ 
maintenance 
price 

(0 of impressions) 

Manufacturer 

recommended 

average 
monthly 
volume (0of 
impressions}* 

■ Average | 
GPO J 
monthly f. 
usage In | 
moii(0of j 
impressions) : 

1 Xerox 

' Doc'utech 6180 

2001 

Sheet- 

fed 

Own 

monthly 
averages ' 

billed quarterly . 

4bOK 

Up to 1.2 ’ 
million 


^ Xerox 

Dociitech 6135 

2008 

Sheet- 

fed 

Lease 

monthly 

averages 

billed quarterly 

200K 

■ 

Up to 800K 

■ 330K 

)<eroxNuvera 

5 120 
; w/M'FF 

2008 

Sheet-' 

fed 

Lease 

monthly 

averages 

**** 

billed quarterly 

200K ■ 

Up to BOOK. 

440K, 

' 









; Xerox Nuvera 
UO 
■ w/MFF 

20.07 

Sheet- • 
fed 

Lease 

monthly 

averages 

billed quarterly 

200K 

, 

. lip to BOOR 

390l< 

: Oce Va.rioPnht 
•6250 

2.009 

Sheet- 

fed 

.Lease 

billed monthly 

■ sooic ' 

AOOK'tq 6 . 
million (rhosf 
common, BOOK) 

720K. 

Oc6 

\ Oema'hdStrea'm 
i 8090 Dl 

.2001 

Roil-fea 

Own 

blanket purchase 
agreement 


Up to 20 to 
27.6 million 

4.3 million 

j- Oc6 

i OemandStream 
' 8090 01 

;'2Q02 . 

Roti-fed 

■ Own ' 

blanket purchase 
agreement ■ 


Up to 20 to 
,27.,S miliio’n 

roop 1 

! 

(Laurel) 








Xerox 

2008 

Sheet- 

Lease . 

monthly 

i.5K 

•lOK to SOK 

35K |} 

Docacp!qr-260 


fed 


averages 








billed quarterly 



f 

f Presstek Digital 
Imaging (Di) 

; Press 

2009 

‘ .Sheet- 
‘ fed 

Own 

; Billed annually j 

N/A 

30bkto BOOK** 

125K ! 

j 

j 


ManufacturerAverage Monthly Print Volume for machines sold in 2011. 
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Question 4: Where do tangible and intangible documents for the Federal Depository 
Library Program (FDLP) come from? 

a. Identify the tangible and intangible items selected by regional and selective 
depository libraries that are produced in-plant (list of jackets). 

b. Identify’ the tangible and intangible items selected by regional and selective 
depository libraries that are procured by GPO (list of jackets) 

c. By order number, identify the tangible and intangible items selected by 
regional and selective depository libraries purchased by agencies via 
GPOExpre,s.s. 

d. Identify all tangible and intangible items that were printed elsewhere and 
deposited by agencies to GPO. 

e. Identify any other source of tangible and intangible publications for depository 
libraries. 

Response: Currently, there are 1,216 Federal depository libraries nationwide. These 
include 49 regional depository libraries, which by law receive all tangible publications 
made available by the FDLP and retain them permanently, and 1,167 selective depository 
libraries, which choose publications to meet the needs of their patrons. Since each 
selective depository library customizes its selection profile based upon the unique needs 
of its specific libraiy users, no two selective depository libraries have the same 
collections or selection profiles. Regional depositoi^ libraries also select some optional 
items beyond the full regional distribution based upon the needs of their patrons, 
Publications are made available to depository libraries out of the body of work produced 
in-plant by GPO and procured by GPO on behalf of Federal agencies. Flowever, GPO 
estimates that only about 40% of all Federal printing comes through its programs, with 
the rest most likely performed by Federal agency in-plant operations, By law, 
publications produced by Federal agencies elsewhere than GPO that qualify for inclusion 
in the program per the requirement of 44 U.S.C. 1901 are to be provided to GPO for 
distribution to depository libraries. While not all Federal agency printing would 
necessarily qualify for inclusion in the FDLP, the amount of work performed elsewhere 
than GPO represents the potential for “fugitive” publications - those publications that 
belong in the FDLP but which are not included. The statutory antecedents of the FDLP 
date to 1813 and GPO, through the Superintendent of Documents, has operated the 
program since 1895, Since 1994, GPO has been making Federal publications available 
online to depository libraries. In FY 2010, a total of 1,942,235 tangible items were 
distributed to depository libraries, and GPO currently makes approximately 265,000 titles 
available online. GPO does not have an obligated accounting system to generate the level 
of statistics specific to cost per item with jacket number, order number, etc. The most 
comprehen.sive listing of publications in the program available is the Catalog ofU.S. 
Government Publications (CGP), available online at http://catalog.gpo.gov. 

For tangible documents, the following represents an approximate breakdown of FDLP in- 
plant and procured ordens billed so far in FYH (October 1, 2010-May 23, 201 1) for 
distribution to Federal depository libraries; 
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In-Plant 

Orders 

418 

Percentage 

11% 

Procured 

3545 

* 89% 

Total 

3963 

100% 


* of the 89% of orders procured, 59% were either Tenn Contracts Orders or Simplified 
Purchase Afp-eements (SPA). 

To date in FY! I, GPO has created more than 15,000 records in the Catalog ofU.S. 
Government Publications (CGP). Of these, 52% represent electronic resources, 
approximately one-third represent tangible publications, and 15% percent represent 
microfiche (these are mostly congressional titles). 

Newly Created CGP Records between Oct. 1, 

2010 and May 23,2011 


Rounded 


Medium 

Quantity 

Percent 

% 

Braille 

12 

0,1% 

0% 

Electronic Resource 

7,923 

51.9% 

52% 

Microform 

2,287 

15.0% 

15% 

Book 

5,022 

32.9% 

33% 

Picture 

4 

0,0% 

0% 

Video 

12 

0,1% 

0% 

Sound Recording 

2 

0.0% 

0% 

Game or Kit 

5 

0.0% 

0% 

Total 

15,267 

100.0% 

100.0% 


GPO uses a variety of methods to identify and acquire tangible and intangible 
publications to bring into the Cataloging and Indexing and Federal Depository Library 
Programs. Following are examples of some of the methods used: 

Review tangible federal publications printed through GPO; 

Review publications being acquired for the GPO Sales Program; 

Review of bibliographies, publication announcements, references to other titles; 
Work with agency contacts through in-person meetings and electronic notification 
submission process; 

Monitor and review agency Web sites for new online documents; 

- Monitor interactive agency media sites (blogs, listservs, Faeebook), radio, 
newspapers, etc.; and, 

- Suggestions from the FDLP and library communities. 
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Question 5 : in the first paragraph on page 2 of your testimony, you slate that 
“printing... for Congress ranges from 5.5 cents per page to less than one cent per page.” 
Please document the following for each publication and machine included in that 
statement; Number of employees operating machine times the loaded hourly rate plus 
the cost of supplies for an hour off operation (paper, ink, toner, staples, etc.) divided by 
the number of impressions per hour. 

Respon.se: As my statement says “The printing we produce for Congress ranges from 5.5 
cents per page on our high speed digital duplicating systems to a penny or less on our 
offset systems...” 

Attached is page E7 of GPO’s Scale of Prices and Production time for Book and Job 
Printing and Binding, issued on October 1, 2010. Page E7 shows the costs of the rider 
rates for congressional work. Bills, which are largely produced on digital duplicating 
systems, are billed at the rider rate of S4.07 per hundred, or 4.07 cents per page (the 
current cost per page from GPO’s digital production center is 5.47 cents per page; though 
most individually bills are digitally produced, most bill impressions are offset press- 
produced; thus the overall page rate for bills is less than the cost per page of digital 
print.). The Congressional Record is billed at the rider rate of S 1 .3 1 per hundred pages, 
or 1.3 1 cents per page. These rates were developed by GPO whose financial statements 
were certified by GPO’s independent auditor with an unqualified opinion for FY 1 0. 
Approximately 33 percent of the costs billed to Congress for congressional printing today 
are to cover GPO overhead, including costs such facilities, security, IT, and other 
operations related to the functions of a Federal agency including unfunded mandated 
costs, such as GPO’s Inspector General office; and discretionary costs such as travel and 
seiwices contracts. My concern is to control these costs to reduce their impact on 
congressional printing rates. 
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U.S. GOVERNMENT 
PRINTING OFFICE 

KEEPING AMERICA INFORMED 


SCALE OF PRICES 
AND PRODUCTION TIME 

FOR 


Book and Job 
Printing 
and 

Binding 


WASHINGTON, D.C. 
October 1, 2010 


GPO Publication 435.20 
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Government Printing Office 

October 1, 2010 

Ordered, That, until further notice, all estimates and computations for printing and binding to 
be performed in the Government Printing Office shall be made in accordance with this 
Scale of Prices and any published revisions thereto. 

Where the Scale of Prices is not applicable due to new or improved methods of production; 
where provisions have not been made for unusual items; or where an order for printing and 
binding merits special price consideration due to the size, quantity, style, or other exceptional 
factors; estimates and computations will be made on the basis of cost records as interpreted 
by the Chief, Rates and Investigations Branch and with the approval of the Controller, Plant Operations, 

Where the Scale of Prices or portions thereof are out of date due to inflation or increases/ 
decreases in operating costs, revisions may be made by the Controller, Plant Operations to the 
extent necessary to assure that revenues fully recover costs. 

All complete revisions and reprintings of the Scale of Prices require the approval of the 
Public Printer. 

The information contained herein is FOR OFFICIAL USE ONLY, for the use of employees 
authorized by the Public Printer, and must not be reproduced or given to anyone without the 
express permission of the Public Printer. 


Robert C. Tapella 

Public Printer 
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PAGE RATE BILLING CATEGORIES 


Federal Register is billed at the following page rates: 

M-Manuscript $ 522.00 

C-Camera Copy 522.00 

P-MS Word, diskette 477.00 

Daily Congressional Record Is billed at the following page rates; 

M-Manuscript $ 755.00 

E-Electronically-generated $ 695.00 

Congressional Record Index is billed at the page rate of S 330.00 

Code of Federal Regulations is billed at a page rate of $ 85.00 

Hearings are billed at the following page rates: 

Electronic files $ 65.00 

Camera-ready copy. $ 72.00 

Manuscript copy $ 112,00 

Rider Rates 
Per 100 Pages 

All Bills $ 4.07 

All Reports 2.62 

All Documents 2.62 

All Laws 2.62 

All Hearings 1.46 

All Calendars 4.07 

All Records 1,31 


E7 


FY2011 (Eft. 10-01-10) 
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Question 6: For the publications listed on the APTA table, please identify the main and 
backup machines used for printing and binding, IfGPO has multiple pieces of equipment 
for a given product, please so indicate. If there is no backup equipment for a given 
product, please so indicate and any mitigation strategy. 

Response: Please .see the following for a list of key products from the APTA table, and 
the equipment .suited to print and bind tho.se products. Binding back-ups are listed in 
order of best alternative to least desirable alternative; printing back-up choice will vaiy 
based on page count and equipment availability: 

GPO’s Core Products: Printing 

Congressional Record & Inde.xes - Printed on the Gr. 98 (3) web presses 
(Back-up) Gr. 92 (1 ) web press, Or. 84 & 74 sheet fed press, DPC 

Federal Register & Indexes - Printed on the Gr. 98 (3) web presses 
(Back-up) Gr, 92 (1) web press, Gr. 84 & 74 sheet fed press, DPC 

Senate & House Calendars - Printed on the Gr. 98 (3) web presses 
(Back-up) Gr. 92 (1) web press, Gr. 84 & 74 sheet fed press, DPC 

Economic Indicators - Printed on the Gr. 98 (3) web presses 
(Back-up) Or. 92 (1) w-eb press. Or, 84 & 74 sheet fed press, DPC 

Bills - Printed on the Gr. 98 (3) web presses 

(Back-up) Gr. 92 (1) web press, Gr. 84 & 74 sheet fed press, DPC 

DPC presently produces bills from 2-pages to 72 pages for the House & 

2-pages to 128 pages for the Senate, these could go to press depending on the required 
turn-around time and quantity. The respective page breaks are driven by overall 
impressions, and the turn around time would be adversely affected if all were produced 
there. 

Hearings - Printed on the Gr. 86 (3) web presses 

(Back-up) Gr. 98 (3) & 92 (1) web press, Gr. 84 & 74 sheet fed press, DPC 

DPC presently produces Hearings from 2-pages to 72 pages; these could go to press 
depending on the required turn around time and quantity. The respective page breaks are 
driven by overall impressions, and the turn around time would be adversely affected if all 
were produced there 

House Reports - Printed on the Or. 86 (3) web presses 

(Back-up) Gr. 98 (3) & 92 ( 1) web press, Gr. 84 & 74 sheet fed press, DPC 

Senate Reports - Printed on the Gr. 86 (3) w'eb presses 

(Back-up) Gr. 98 (3) & 92 (1) web press, Gr. 84 & 74 sheet fed press, DPC 
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CFRs - Primed on the Gr. 86 (3) web presses 

(Back-up) Gr, 98 (3) & 92 (1) web press, Gr. 84 & 74 sheet fed press 

LSA - Printed on the Gr. 86 (3) web presses 

(Back-up) Gr. 98 (3) & 92 (1) web press, Gr. 84 & 74 sheet fed press, DPC 

GPO’s Core Products: Binding 

Congressional Record & Indexes - (A/B) Adhesive Bind with cover up to 5 12 pages, on 
primary binder GPO # 8477 and 516-704p on GPO #8478; (Saddle Stitch) Inserter GPO 
# 5585 with cover 8 pages up to 128 pages. 

(Back-up) for the (A/B) is GPO # 8478. GPO # 5586; for (Saddle Stitch) GPO #5584 
Federal Register & Indexes - 

(A/'B) Adhesive Bind with cover up to 512 pages, on primary binder GPO # 8477, and 
5 1 6-704p on GPO #8478; (Saddle Stitch) Inserter GPO # 5585 with cover 8 pages up to 
128 pages. 

(Back-up) for the (A/B) is GPO # 8478, GPO # 5586; for (Saddle Stitch) GPO #5584, 

Senate Calendar - (Saddle Stitch) Inserter GPO # 5585, 

(Back-up) GPO #5584, DPC printing alternative may use GPO #2122 to bind. 

House Calendar - This product because of page count starts as a (Saddle Stitch) and with 
the increa.se of pages it Side Stitches 

(Saddle Stitch) Inserter GPO # 5585, (Side-Stitch) GPO # 5586, 

(Back-up) Inserter GPO #5584 for Saddle Stitch. 

(Back-up) for Side Stitch could be to (A/B) Adhesive Bind on GPO # 5586 or #8478. 

For either binding style, DPC printing alternative may use GPO #2122 to bind. 

Economic Indicators - (Saddle Stitch) Inserter GPO # 5585, 

(Back-up) Inserter GPO #5584. DPC printing alternative may use GPO #2122 to bind. 

Bills - Depending on page count. Bills can be Saddle Stitch (2-128p), Side Stitch (132- 
320p) or Adhesive Bound (324p-i-) . The respective primary equipment for offset print 
bills would be GPO #5585, #5586, and #8478 respectively. Back-ups are; 

(Saddle Stitch) Inserter GPO # 5584, or print in DPC. 

(Side Stitch) could be to (A/B) Adhesive Bind on GPO # 5586 or #8478, Digital printing 
could be used for Bills up to 200p in conjunction with GPO #2122, 

(A/B) Adhesive Bind for product over 302p to 512p, backup to #8478 would be #8477. 

Hearings - Depending on page count, Hearings can be Saddle Stitch (2-128p), Side Stitch 
(132-320p) or Adhesive Bound (324p-i-) . The respective primary equipment for offset 
print Hearings would be GPO #5585. #5586, and #8478 respectively. Back-ups are: 



147 


(Saddle Stitch) Inserter GPO # 5584, or print in DPC. 

(Side Stitch) could be to (A/B) Adhesive Bind on GPO # 5586 or #8478, Digital printing 
could be used for bills up to 200p in conjunction with GPO #2 122. 

(A/B) Adhesive Bind for product over 302p to 512p, backup to #8478 would be #8477. 

House Reports - Depending on page count. Hearings can be Saddle Stitch (2-128p), Side 
Stitch (132-320p) or Adhe.sivc Bound (324p+) . The respective primary equipment for 
offset print Hearings would be GPO #5585, #5586, and #8478 respectively. Back-ups 
are: 

(Saddle Stitch) Inserter GPO # 5584, or print in DPC. 

(Side Stitch) could be to (A/B) Adhesive Bind on GPO # 5586 or #8478. Digital printing 
could be used for bills up to 200p in conjunction with GPO #2122, 

(A/'B) Adhesive Bind for product over 302p to 512p, backup to #8478 would be #8477. 

Senate Reports - Depending on page count. Hearings can be Saddle Stitch (2-1 28p), Side 
Stitch {132-320p) or Adhesive Bound (324p+) , The respective primar>' equipment for 
offset print Hearings would be GPO #5585, #5586, and #8478 respectively. Back-ups 
are; 

(Saddle Stitch) Inserter GPO # 5584, or print in DPC. 

(Side Stitch) could be to (A^B) Adhesive Bind on GPO # 5586 or #8478. Digital printing 
could be used for bills up to 200p in conjunction with GPO #2122. 

(A/B) Adhesive Bind for product over 302p to 512p, backup to #8478 would be #8477. 

CFRs - (A/B) Adhesive Bind with cover GPO # 8478 
(Back-up) GPO # 5586 up to 320p; GPO #8477 128-5 12p 

LSA - Because of page counts it could (A/B) Adhesive Bind GPO # 4075 or (Saddle 
Stitch) Inserter GPO # 5585. 

(Back-up) could (A/B) Adhesive Bind GPO # 5586 or GPO # 8478, (Saddle Stitch) 
Inserter GPO #5584. Digital printing could be used for LSAs up to 200p in conjunction 
with GPO #2122. 
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Question 7: In your oral testimony you stated that overhead has grown by 50% in the 
past 4 years. In general terms, please state how overhead is/was calculated. 

Additionally, please identify the following components of overhead as of January 3, 201 1 
(when you started), and January 3, 2007 (the 4 year mark): 

a. All non-personnel costs 

b. All personnel costs (Please list each position counted as overhead. This list 
should include: position title, position description, series, cost code, grade and 
step, and date the incumbent was placed in this position). 

Response: According to the hearing transcript, my statement was as follows: “...I found 
an agency where overhead costs had mushroomed by 50 percent in the past 5 years.” 

Overhead consists of the support organizations such as Information Technology, 

Facilities Support, Finance, Executive offices, mandated programs like the Inspector 
General and Equal Employment Opportunity, Human Capital, Security Services, 
Acquisitions, and other support organizations. 

There was an increase in overhead costs from $92.1 million in FY 06 to $130.1 million 
for FY 10, or 41%. When I arrived in office in January I found that the outgoing GPO 
administration had authorized overhead costs to rise to $139.5 million in the budget 
approved for FY 11, resulting in increase of more than 50% since FY 06. One of my first 
actions was to reduce GPO’s annual spending plan for FY 1 1 by $15 million in an effort 
to control this cost. The information requested is attached. 
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Contribution Margin Summary 
Fgt September 20 tO 
(Ih Thousands, Unaudited) 


(1) PLANT OPERATIONS 
Revenue 


Fiscal iY ear 

ber21K>9 ZOIOY-T-D 2009 Y-T>D 

1 

13,900 $ 1S8.549 1$ 156.885 


Contribution Margin 

345 

2.818 

51.067 

iijy.aon 

47,205 

(2) OFFICIAL JOURNALS OF 

GOVERNMENT 

Revenue 

Direct Expenses 

844 

77! 

1,469 

801 

9.997 

9,754 

9.990 

9J21 

Contribution Margin 

73 

668 

243 r 

769 

(3) SECURTTY & INTELUGENT DOCS 

Revenue 

Direct Expenses 

17.553 

9.284 

14,233 

6.893 

202,529 
131,275 j 

173.552 

109.042 

Contribution Margin 

8.269 

7,340 

71,254 . 

64,510 


(4) DIGITAL MEDIA. CREATIVE 
SERVICES & IFPeP 

Revenue 
Direct Expenses 
Contribution Margin 

(5) PRINT PROCUREMENT 
Revenue 

Direct Expenses 
Contribution Margin 

(6) PUBUCATION & INFORMATION 
SALES 

Revenue 
Direct Expertses 
Contribution Margin 

(7) agency distributions 

Revenue 
[>irect Expenses 
Contribution Margin 

(8) LIBRARY SERVICES & CONTENT 
MANAGEMENT 

Revenue 
Direct Expenses 
Contribution Margin 

(9) OTHER OPERATIONS 
Revenue** 

Direct Expenses 
Contribution Margin 

(10) ELIMINATIONS 
Revenue 

Direct Expenses 
Contribution Margin 

(11) TOTAL GPO 
Revenue 

Direct Expenses 
Contribution Margin 
Overhead 

Income betore Other Opentitig Expenses 

(lncrBase)/Decrease m Woricers' Comp Liability 
Impainnent Loss 
Net Income (Loss) 


14,301 ^ 6.844 

13!398 I 8.866 

903 (2,022) 

(14,576) I (13.777) 


77,969 928.338 j 

64.050 789.204 ! 

13,919 139,134 F 


i 5.221 

390 

S 9.234 


• Other Operations' revenue of 52,149.000 includes 5549,146 f« FDsys project related appropriation revqme 
used for capital spending and 5604,987 for Oracle projea related (direct) expenses for the 
month of September, which was funded by 2010 unexpended appropriations. 

September 2010 20J_OY--r>D : 

FY 2010 Appropriation Revenue $1,154,133 $7,602,406 

FT 2010 Appropriation Expensed $604,987 $1,734,303 

FY 2010 Appropriadea Capitalised $549,1^ 55,868,103 
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Ccfitrihution Margin Summary 
For September 2009 
(In Thousands^ Unaudited) 



Fiscal Year 


Unaudited 

Seotember 2099 StotemlMr 2008 

3<IO»Y.T-n 

2008 Y-T-D 

{!) PLANT 






Revenue 

S 

13.900 S 

12.393 

S 1 56.885 

$ 157,641 

Direct Expenses 


axaa 

?i22 

109.681 

121295 

Contribution Margin 


2,817 

2.891 

47.204 

51.736 

(2) OFFICIAL JOURNAi^ OF 
GOVERNMENT 






Re\'snuc 


1.469 

742 

9.990 

9.213 

Direct Expenses 


801 

4IS 

9^21 

6.694 

Contribution Margin 


668 

327 

769 

3.519 

(3) SECURITY & INTELUGENT DOCS 
Revenue 

14.233 

(35.217) 

173.552 

300,565 

Direct Expenses 


6.893 

8,374 

109.042 

209,718 

Contribution Ma^in 


7.339 

(43.591) 

64.510 

90,847 

(4) DIGITAL MEDIA CREATIVE 
SERVICES & IFPcP 






Revenue 


304 

430 

5,606 

4,223 

Direct Expenses 


296 

i65 

4.463 

4,354 

Contribution Margin 


8 

62 

1.143 

(131) 

(5) PRINT PROCUREMENT 

Revenue 


42.946 

45.863 

545.081 

S24.7SS 

Direct Expenses 

Contribution Margin 


42.162 

44.956 

535.689 

51S.056 


784 

907 

9.392 

6.699 

(6) PUBUCATiON & INFORMATION 
SALES 






Revenue 


889 

1,63.3 

14,101 

15,866 

Direct Expenses 


1.066 

um 

iim 

11224 

Contributioo Margin 


(176) 

(158) 

464 

892 

(7) AGENCY DISTRIBUTIONS 






Revenue 


523 

487 

5.917 

5,818 

Direct Expenses 

Contribution Margin 


600 

386 

6.046 

5,9)0 


(77) 

lOI 

(129) 

(92) 

(S) UBR.ARY SERVICES & CONTENT 
MANAGEMENT 






Revenue" 


2.648 

2.978 

31.859 

31.73! 

Direct Expenses 

Contribution Margin 


2.717 

2.404 

24.736 

2Sj72 


431 

574 

7.123 

6.359 

(9) OTHER OPERATIONS 






Revenue 


3.209 

683 

6.844 

10.613 

Direct Expenses 


(102) 

(209) 

IMl 


Contribution Margin 


3jn 

892 

(833) 

4.967 

(10) EUMINATiONS 

Revenue 


(2.1 52> 

(2.165) 

(15.777) 

(18.000) 

Direct fetpenses 

Contribution Margin 


(2.152) 

(2.165) 

(15,777) 

(18,000) 



- 

- 


ODTOTALCPO 






Revenue 


77.963 

27.827 

934.058 

1,042,425 

Direct Expenses 


62,863 

65.822 

804,4)5 

878.629 

Contribution Margin 


15.103 

(37.995) 

129.643 

163.796 

Overhead 


lOJIJ 

9.245 

128.409 

117.191 

Net Income (Loss) from Operations 

(Increase) in Workers' Comp Liabiti^’ 

1 

4.792 % 

147.240) 

S J.234 

S 


(4.107) 

(344) 

(4.107) 

(344) 

ImpaiiTTioai Loss 

Net Income (Loss) 


(1.189) 

- 

(1.1S9) 




S (4.063) 

£ 46.261 
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Contribution Margin Summaiy 
For S^tmber 2008 
(In Thousands, VnamUse^ 



Fiscal Year 



Sentember 2IHI8 Sentember 2007 

2008Y.T-D 

2007 Y-T>f» 

(I) OFFICIAL JOURNALS OF 

GOVERNMENT 

Revenue 

Direct Expenses 

$ 

12,432 $ 

ada 

14,784 

9.148 

$ 

159,033 

106.325 

$ 

165,43? 

99.049 

Contribution Margin 


2,964 

5,636 


52,708 


66,388 

(2) SECURITY & INTELUGENT DOCS 
Revenue 

Direct Expenses 


(35,217) 

8J74 

38,953 

22,146 


300,565 

209,718 


241,490 

146,112 

Contribution Margin 


(43,591) 

16,807 


90,847 


95,378 

(3) CREATIVE & DIGITAL MEDIA 

SERVICES 

Revenue 

Direct Exposes 


402 

329 

174 

360 


4,216 

3.707 


3,550 

3,951 

Contribution Margin 


73 

(186) 


509 


(401) 

(4) CUSTOMER SERVICES 

Revenue 

Direct Expenses 


46,596 

45.439 

42,430 

40.099 


532,584 

524.964 


48331 

471.930 

Contribution Margin 


1,157 

2,331 


7,620 


11,401 

(5) PUBLICATION & INFORMATION 

SALES PROGRAM 

Revenue 

Direct Expenses 

Contribution Margin 


1,633 

I.79I 

1,198 

2.862 


15,866 

14.974 


16,032 

20.027 


(158) 

(1,664) 


892 


(3.995) 

(6) AGENCY DISTRIBUTIONS 

Revenue 

Direct Expenses 

Contribution Margin 


487 

386 

492 

432 


5,818 

5.910 


5,553 

4.690 


101 

60 


(92) 


863 

(7) LIBRARY SERVICES & CONTENT 
MANAGEMENT 

Revenue 

Direct Expenses 

Contribution Margin 


2,978 

2.404 

2,791 

2.348 


31,731 


29,287 

22.586 


574 

443 


6,359 


6,701 

(8) OTHER OPERATIONS 

Revenue 

Direct Expenses 

Contribution Margin 


683 

12081 

6,135 

560 


10,613 

5.645 


15,384 


891 

5,575 


4,968 


11,098 

(9) ELIMINATIONS 

Revenue 

Direct Expenses 

Contribution Margin 


(2,165) 

(2,165) 

(6,084) 

(6,084) 




(20,955) 

(20,955) 


- 

- 


- 


- 

(10) TOTAL GPO 

Revenue 

Direct Expenses 

Contribution Margin 

Overhead 

Income before Other Operating Expenses 
(Increase)/Decrease in Workers' Comp Liability 
Net Income (Loss) 


27,829 

65.818 

100,873 

71.871 


1,042,426 

878.615 


939,109 

751.676 


(37,989) 

9.259 

29,002 

3.894 


163,811 

117.205 


187,433 

99.777 

s 

(47.248) $ 

25.108 

L. 

46.606 


87.656 




L. 

(344) 

46.262 


338 

90.884 
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ContribuOoH Margin Summary 
For September 2M7 
flu Tkausanis, Ummiited) 


(1) OFFICIAL JOURNALS OF 
GOVERNMENT 

Revenue $ 

Direct Expenses _ 

Contribution Marpn 

(2) SECURITY.* INTELUGENT DOCS 
Revenue 

Direct Expenses _ 

Contribution Margin 

(3) DIGITAL MEDIA SERVICES 
Revenue 

Direct Expenses __ 

Contribution Margin 

(4) CUSTOMER SERVICES 
Revenue 

Direct Expenses _ 

Contribution Margin 

(5) PUBUCATION & INFORMATION 
SALES PROGRAM 

Revenue 


14,784 S 
. J>. Hg __ 
5,636 


Contribution Margin 

(1,664) 

(848) 

(3,995) 

(1.999) 

(6) AGENCY DISTRIBUnONS 

Revenue 

492 

418 

5,553 

6,196 



Direct Expenses _ 

Contribution Margin 

(7) LIBRARY SERVICES & CONTENT 
MANAGEMENT 

Revenue 

Direct Expenses „ 

Ccmtribution Margin 

(8) OTHER OPERATIONS 
Revenue 


Contnbutiofl Margin 

5.575 

3359 

11.098 

13 

(9) ELIMINATIONS 

Revenue 

(6,084) 

(1,750) 

(20,955) 

(14308) 



Contribubon Margin 

(10) TOTAL GPO 
Revenue 
Direct Expenses 
Contribution Margin 
Overhead 

Income beOne Other Operating Expenses 
Decrease in Workers' Comp Liability 
Net bicome (Loss) 


72,614 
60.104 
12,510 I 187,432 
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CoHtribution Margin Summary 
For September 2906 
(In Tbousanis, Unaudited) 


September 20(^ SeptenUier 2(NB 

Fiscal Year 

2m y-T-D 2005 Y-T-D 

(1) OmaAL JOURNALS OF 
GOVERNMENT 

Revenue $ 

Direct Expenses 

15,094 $ 
9.119 

14,222 

7,096 

$ 160,021 

$ 

148,002 

94.723 

Contribution Margin 

5,975 

7,126 

61,797 


53,279 

(2) SECURITY & INTELLIGENT DOCS 
Revenue 

Direct Expenses 

4,624 

1,251 

3,453 

1,240 

43,739 

18J73 


32,568 

11J45 

Contribution Margin 

3,373 

2,213 

25,466 


21,323 

(3) DIGITAL MEDIA SERVICES 

Revenue 

Direct Expenses 

467 
■ 325 

74 

177 

2,088 

2.315 


1,597 

3,074 

Contribution Margin 

142 

(103) 

(227) 


(1,477) 

(4) CUSTOMER SERVICES 

Revenue 

Drect Exi^ses 

45,112 

45,361 

40,084 

40.720 

469,928 

463.288 


473391 

464.SS4 

Contribution Margin 

(249) 

(636) 

6,640 


8,537 

(5) PUBUCATION & INFORMATION 

SALES PROGRAM 

Revenue 

Direct Expenses 

1,160 
ZML 

1,144 

il44 

18,560 

20.558 


22,560 

21.019 

Contribution Margin 

(847) 

(1,000) 

(1.998) 


1,541 

(6) AGENCY DISTRIBUTIONS 

Revenue 

Direct Expenses 

418 

386 

721 

22S 

6,196 

4.654 


4,852 

4.230 

Contribution Margin 

32 

396 

1,542 


622 

(7) LIBRARY SERVICES & CONTENT 
MANAGEMENT 

Revenue 

Direct Expenses 

3,474 

2.747 

3,152 

2.611 

27,685 

19.001 


44,031 

34.717 

Contribution Margin 

in 

541 

8,684 


9,314 

(8) OTHER OPERATIONS 

Revenue 

Direct Expoises 

4,015 

656 

205 

934 

6,983 

6.970 


4,008 

1.539 

Contribution Margin 

3,359 

(729) 

13 


2,469 

(9) ELIMINATIONS 

Revenue 

Direct Expenses 

(1,750) 

n.750) 

(3,044) 

<3.0441 

(14,308) 

<14.308) 


(28,344) 

<28.3441 

Contribution Margin 






(10) TOTAL GPO 

Revenue 

Direct Expenses 

72,614 

60.102 

60,011 

52^03 

720,892 

618.975 


702,665 

607.057 

Contribution Margin 

Overhead 

12,512 

8.041 

7,808 

5.171 

101,917 

92.124 


95,608 

89.461 

Net Income fLossJ S 

mi i_ 

im 

? „ „.S.2gJ, 


6.147 
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Question 8: In the firs! pai agraph on page 3 of your testimony, you discuss how digital 
production systems liave ‘ reduced the cost of congressional printing by more than two 
thirds...” How doe.s the propo.sed Composition System Replacement contribute to 
further cost rcduction.s? 

Response: GPO’s conversion of prepress operations from hot metal typesetting to 
electronic photocompo.sition opened the door to productivity improvements and .staffing 
reductions that have reduced the cost of congressional printing in real economic terms by 
two-thirds since 1975. Employment levels since then have fallen by nearly three-fourths. 
The computerization of GPO production operations resulted in electronic congressional 
information products that have made it possible for Congress to go increasingly digital. 
Additionally, .since the enactment of P.L. 103-40 in 1993, GPO’s online information 
operations — made possible by the computerization of prepress operations — have 
expanded public access to congressional and other Government information 
exponentially. That is a remarkable achievement. 

The principal objective of the Composition System Replacement (CSR) is to protect us 
from system failure of our aging proprietary MicroComp system which has dwindling 
technical support as the experts on the system retire. The CSR will be a documented, 
non-proprietary commercial off-the-shelf software system that, as planned, will reduce 
the time required to train operators to begin composing a product compared to the 
existing MicroComp/locator composition system. 

In May 2010, GPO projected a cost estimate of $3.5 million for the development of CSR 
Release 1 (foundational system plus composition of congressional bills) for FY 1 1. 
Beyond that phase, there are 2 approaches to complete this project; (1) expenditure of an 
additional $10.5 million over five years (including capital and operating expenses) for 
development of the foundational system and CSR release 2, plus yearly maintenance in 
which the contractor who builds it will own the system and put GPO in a similar situation 
as our Oracle and FDsys systems in terms of technical support, with dependency on an 
expensive contractor; or (2) an additional $5.5 million (including capital and operating 
expenses) over five years in which a contractor develops the foundational system and 
GPO internal resources develop phase 2 applications and maintain the system, thus 
controlling the costs and the future of the CSR, These would have to come out of GPO’s 
revolving fund. In view of the prospect of limited future funding for GPO investments, 
we are opting for the second approach. 

Elements of the CSR project can have an impact on reducing costs; 

• Content originators on Capitol Hill as well as GPO and numerous Federal 
agencies can compose native XML and create output in PDF, PostScript, HTML 
and new emerging formats 

• Reduction in training time required to compose a product while also giving 
agencies enhanced features 

• Streamlines and reduces manual composition routing and tracking, making Plant 
Operations more efficient 
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• Check in/check out of files managed by CMS can eliminate reprints (Star prints) 
caused by using an inaccurate older file version 

• Eliminates conversion of XML to proprietary MicroComp locator format 
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Question 9 : In the first paragraph on page 5 of your testimony, you state, ..We intend 
to expand utilization of our printing procurement capability by Federal agencies. .” 

What plans, if any, does (iPO have for a fully integrated electronic procurement system? 

Response: As I stated in the hearing in May 2010 before the Senate Rules and 
Administration Committee on my confirmation as Public Printer, GPO has a unique and 
highly successful partnership with private sector printing vendors that is a model of 
service provision. The competition for Government printing contracts by thousands of 
printers ensures taxpayer savings while generating job opportunities nationwide, 
especially in the small business sector. As I also said, I think that the percentage of 
private sector printing could potentially increase as GPO demonstrates the savings that 
Federal agencies can achieve in their printing and publishing programs by increasing 
their use of GPO’s printing procurement program. With the Federal Government 
confronting the need to reduce its spending, my view is that GPO’s printing procurement 
program deserves a closer look by Federal agencies looking for ways to increase savings 
in meeting their requirements for printing, and by a Congress committed to reducing the 
costs of Government operations. And for a Congress and an Administration who want to 
stimulate job growth in the private sector, GPO’s printing procurement program can also 
help. This is what 1 was referring to on page 5 of my testimony. 

1 would agree generally with the recommendation that GPO use a fully integrated 
procurement system. This has been a goal of GPO’s for many years. While our systems 
handle many or most of what we need they are not fully integrated and lack a modem 
online ordering capability. These capabilties have not been installed because of limited 
IT resources and GPO’s focus on FDSys and Oracle for the past several years. At the 
same time, I find it hard to believe that GPO could save 30 percent by using such a 
system. We are constantly told that printers do not bid on our work because they cannot 
compete with the prices we receive. 
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Question 10: Please detail the results of GPO’s work to collect chargebacks for printing 
work performed or procured by GPO. Specifically for FY 07 - FY 11, what was the final 
disposition of chargebacks (in total dollars)? 

a. Reversed and GPO was paid. 

b. A result of GPO billing errors resulting in an adjusted billing. Please define 
the original total and the adjusted total. 

c. A result of a dispute regarding quality, delivery, or other factors where GPO 
was not paid. 

d. Items not otherwise explainable where GPO was unable to collect. 

Response; Beginning in April 201 1, a comprehensive effort has been initiated to solve the 
chargeback problem once and for all. This initiative includes: 

• Co-iocating finance and customer service personnel to improve communications 
within the GPO. Working together to solve the problem. 

• With input from the past chargeback reviews, re-engineering the business process, to 
ensure timeliness, efficiency, and accuracy within the GPO. 

• Funding has been provided for needed automated system changes. Many of which are 
planned to be completed before the end of the fiscal year. 

• Meetings are occurring with certain customer agencies to identify and resolve issues 
that are causing chargebacks. 

• Automating and re-engineering the GPO's customer invoice providing required detail 
to help ordering agencies reconcile GPO bills. 

• Weekly meetings reviewing progress and issues with the GPO program sponsors. 

• Bi-Weekly meetings reviewing progress and issues with the Public Printer. 

A review of this issue is included in the attached document. Until very recently when 
chargeback data was added to our Oracle Financial systems, this was a completely manual 
tracking process. The categorization of the data is unreliable and not complete and may lead 
to inaccurate conclusions. 
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Question 11: In the last paragraph on page 3 of your testimony, you state that over 
1 6,600 businesses are registered with GPO for printing procurement purposes. In Mr. 
Belcher’s testimony on page 2, he notes that the current population of over 39,000 
printers runs up to 75% of their commercial print jobs on sub-optimal equipment, which 
can ultimately increase costs. 

Please describe how GPO qualifies printers and what steps GPO takes to address the 
concern raised by Mr. Belcher. Additionally, how many firms accounted for 50% and 
90% of GPO’s printing procurement dollars in FY 10? What was the total percentage of 
GPO’s printing procurement dollars that were won by the top 20 firms in FY 10? 

Response: All of GPO’s work is awarded under full and open competition. On mo.st 
orders we receive many more bids/quotes than the two or three required to have 
competition. We are not really concerned with what equipment the contractor uses as 
long it is capable of producing the order in the timeframe requested and at the quality 
required. The marketplace determines who has the best price and do not dictate how it 
will be produced. Because our jobs are posted on the Web all vendors anywhere in the 
country, with any type of equipment, can bid. We will aw'ard to the vendor who submits 
the best price and is capable of meeting the requirements in the contract. Vendors who 
have the optimal equipment compete against vendors with sub-optimal equipment who 
may for a variety of reasons submit a better price. 

GPO qualifies vendors on each specific order or contract. This is done through a variety 
of ways. Each order is assigned a quality level (I through V) based on GPO’s Quality 
Assurance through Attributes Program (QATAP). Our printing vendors are also assigned 
quality levels they are capable of meeting based on samples they submit and their past 
performance records. The level of the order is compared against the level assigned to a 
vendor when an award determination is being made. In addition, GPO maintains an 
extensive online record of every vendor’s past performance both in terms of quality and 
on-time performance in our Procurement Information and Control System (PICS). 
Detailed information is available on the number of orders delivered, the number delivered 
on time, the number of days late on delinquent orders, the number of quality complaints, 
the nature of the complaint, and the resolution. This information is utilized in every 
award decision. We also maintain a listing of ail of our vendors’ equipment through our 
ContractorConnection Web site (http;//contractorconnect.gpo.gov/). This site contains 
detailed information on vendors’ plants, their size, number of employees, prepress 
equipment, press equipment, and binding/finishing equipment. This information is 
updated by our vendors online and is used by our contracting officers to determine if a 
vendor is capable of producing a particular order in the timeframe and at the quality 
required. 


The requested data is attached. 
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Count Firm Names 

Jobs AmountPsid Contrsctor 

Cum Amt Paid 

%$ 

Cum iob$ 

%Jobs 

1 R.R. DONNELLEY & SONS CO. 

80 

$85,425.017 09 

$85,425,017.09 

18 44% 

80 

0,08% 

2 NPC INC. 

3,35t 

$28,085,498.07 

5113,510,515.16 

24,50%- 

3,431 

3.52% 

3 GATEWAY PRESS, !NC. 

227 

$18-097 778 66 

$131,600,293.82 

28-41% 

3.658 

3.75% 

d SOURCELINK OHIO, LLC 

487 

$17,146,133.73 

$148,754,427.55 

32.11% 

4,145 

- ■ 

5 MONARCH LITHO, INC. 

434 

$14 605 971.28 

$163,360,398.83 

35.26% 

4.579 

4,69% 

6 CENVEO 

541 

$11,224,707.01 

$174,585,105.84 

37.69% 

S.120 

5 25% 

7 GRAY GRAPHICS CORPORATION 

1.055 

$€ 727.295,90 

$181,312,401.74 

39.14% 

.6.175 

6.33% 

8 BANKNOTE CORP OF AMERICA 

167 

$6,412,862.45 

$187,725,284.19 

40.52% 

6.342 

6.50% 

9 MCDONALD & EUDY PRI^^1ERS. INC. 

1.357: 

$6,276,414.08 

$194,001,698.27 

41.88% 

7.699 

7 89% 

1C PA HUTCHISON COMPANY 

960 

$5,969,981.94 

$199,971,680.21 

43.17% 

8,659 

8.87% 

11 INTELLIGENCER PRINTING CO. 

467 

$5-872.728.32 

$205,844,408-53 

44.43% 

9.126 

9.35% 

12 TABS DIRECT 

1 

$5 738.912.71 

S211.5S3.321. 24 

45,67% 

9.127 

9.35% 

13 THE STANDARD REGISTER COMPANY 

133 

$5,221,158,22 

$216,804,477.46 

46.80% 

9,260 

9.49% 

14 OOMTAR/DBA ENTERPRISE GROUP 

102 

$5,131,668 56 

$221,936,146.02 

47.91% 

9,362 

9.59% 

15 FRY COMMUNICATIONS. INC 

47 

$4784.832.13 

$226,720,978.15 

48-94% 

9,409 

9,64% 

16 COLONIAL PRESS INTL.. INC. 

163 

$4,730,401.02 

$231,451,379.17 

49.96% 

9,572 

9.81% 

I7l . ‘ • 


Zi 





18 SIGNATURE GRAPHICS 

56 

$3,366,617.57 

$239,419,278.63 

51,68% 

10.320 

10.57% 

19 WEBCRAFT LLC/DBA VERTiS 

7 

$3 931 83369 

$243,351,112.32 

52.53% 

10.327 

10.58% 

20 NATIONAL ENVELOPE 

286 

$3 479 158.08 

$246,830,271.40 

53.28% 

10,613 

10.87% 

21 UNITED BOOK PRESS 

96 

$3,301.006 37 

$250,131,277.77 

53.99% 

10,709 

10.97% 

22 UNIVERSAL PRTG CO. 

64 

$3 106 96829 

$253,238,247.06 

54.67% 

10.773 

11,04% 

23 FREEDOM GRAPHIC SYSTEMS. INC. 

8 

$2998 255.53 

$256,236,502.59 

55,31%' 

10.781 

11,05% 

Id OPSEC 

13 

$2,969,968.45 

$259,206,461.04 

55.95% 

10,794 

11-06% 

2S DATA INTEGRATORS INC 

482 

$2.903693.84 

$262,110,154.88 

S6.S8% 

11.276, 

11.55% 

26 V. G. REED A SONS INC. 

278 

$2,898,893.95 

S265,009,048.8'3 

57.21% 

11.554 

11.84% 

27 ENVISION 

920 

$2.715301 29 

$267,724,350.12 

57.79% 

12.474 

12.78% 

28 XEROX CORPORATION 

1 

$2,620,718.21 

$270,345,068-33 

58,36%, 

12.475 

12.78% 

29 PRINTING RESOURCES 

907 

$2,418,004.32 

$272,763,072.65 

58.88% 

13,382 

13.71% 

30 DISTRICT CREATIVE PRINTING 

416 

$2,392,702.75 

$275,155,775.40 

59.40% 

13,798. 

14.14% 

31 COASTAL MAILING, INC. 

11 

$2,166,77528 

$277,321,550.68 

59.86% 

13,809 

14.15% 

32 AMERICAN MULTIMEDIA, INC. 

765 

$2,014,476.89 $279,336,027.57 

60.30% 

14,574 

14.93% 

33 NGITAL INKINC. 

119 

$1,975,433.04 

$281,311,460.61 

60.73% 

i4,693; 

15.06% 

34 BALMAR PRTG & GRAPHICS, INC. 

1.363 

$1,922,879.41 

$283,234,340.02 

61.14% 

16,056 

16.45% 

3S ALCOM PRINTING GROUP INC 

120 

$1,915,198.41 

5285,149,538.43 

61.55% 

16,176^ 

16.58% 

36 KDa ENTERPRISES L.L.C. 

381 

$1,890,359.35 

$287,039,897.78 

61.96% 

16,557' 

16.97% 

37 V.N. PRODUCTS. INC/VERY NICE 

320 

$1,862,598.29 

$238,902,496.07 

62.36% 

16,877 

17,29% 

38 LITHO PRESS, INC, 

745 

$1,832,284.41 

$290,734,78048 

62.76%' 

17,622: 

18.06% 

39 DOCUCON IMAGING SERVICES INC. 

IS 

$1,763,965.48 

$292,518,745.96 

63.14% 

17,637! 

18.07% 

40 CRABARIGBF 

20 

$1,786,823.68 

$294,287,369.64 

63.53% 

17,657; 

18.09% 

4l‘SCHATZ PUBUSHING GROUP 

15 

$1 761.627.52 

$296,048,997.16 

63.91% 

17,672 

18,11% 

42.WEST SHORE PRINTING & DIST. 

553 

$1,744,842.78 

$297,793,839.94 

64.28% 

18,22$. 

18.67% 

43 TODD ALLAN PRINTING CO. 

317 

$1,738.229 53 

$299,532,069.47 

64.66%. 

18.542 

19.00% 

44 ART Ll'mO. COMPANY 

214. 

$1,704,846 15 

$301,236,715.62 

65.03% 

18,756 

19.22% 

4S MISSION INFORMATION RESOURCES 

2 

$1,695,588.20 

$302,932,303.82 

65.39% 

18.758 

19.22% 

46 PRODUCTION PRESS, INC. 

996 

$1,684,725.58 

$304,617,029.40 

65.76% 

19,754 

20.24% 

47 PRINTWELL ACQUISITIONS, INC. 

64 

$1,676,884.12 

$306,293,683.52 

66.12% 

19,818' 

20.31% 

4S PRECISION PRINTING INC. 

217 

$1,646,927.56 

5307,940,611.08 

66.47%' 

20,035 

20.53% 

49’PEAKEA3ELM4CEY PRINTERS 

158 

$1,603.373 80 

$309,543,984.68 

66.82% 

20,193 

20.69% 

50;BKRPRIN'nNO 

343 

$1,590,096 11 

$311,134,080.79 

67.16% 

20,536 

21.04% 

51 WILLIAMSON PRINTING CORPORATION 

46 

$1,557,040 36 

$31^691,121.1$ 

67,50% 

20,582 

21.09% 

52 COVERBIND CORPORATION 

7. 

$1,508,194.00 

$314,199,315.1$ 

67,82% 

20,589 

21.10% 

53 S&WMANUFACTURINGCO 

211| 

$1,496,648.37 

$315,695,961.52 

68.15% 

20.800 

21.31% 

54 OMAHA PRINT 

51 

$1,487,743.93 

$317,183,705.45 

66.47% 

20,851 

21,37% 

55 BOSWORTH PRINTING CO. 

1.343 

51.460.794.94 

$318,640,500.29 

68.78% 

22,194 

22.74% 

56 oboDWAY GRAPHICS OF VA., INC 

654 

$1 .440.299.83 

$320,080,800.12 

69-09%. 

22.848 

23.41% 

57 TREND OFFSET PRTG. SYS.. INC. 

9 

$1,408,296.45 

$321,489,096.57 

69,40% 

22,857 

23,42% 

58 DARBY PRINTING 

138 

$1,402,797.40 

$322,891,893 97 

69.70% 

22,995 

23-56% 

59 GRAPHIC VISIONS ASSOC.INC PRTG 

739 

$1,363,978.92 

$324,255,872.89 

70.00% 

23,734 

24.32% 

60 WM. S HEINTZ MAP CORP. 

125 

$1 361.592.81 

5325,617.465,70 

70.29% 

23,859 

24,45% 

61 PRINTED COMM./DBA SIR SPEEDY 

756 

$1,329,726.60 

5326.947,192.30 

70.58Y. 

24.615 

25.22% 

■ .62 EU SERVICES 

231 

$1,282,978.92 

$328,230,171,22 

70.85% 

24,846 

25.46% 

. 63 CAPTIVA GROUP 

59 

$1,263.64329 

$329,493,814.51 

71.13% 

24,905 

25-52% 

64 COMPTON a SONS. INC. 

15- 

$1,246,516.00 

$330,740,330.51 

71.40% 

24.920 

25.53% 

65 TPS ENTERPRiSES.INC. 

850 

$1,243,911.83 

$331,984,242.34 

71,66% 

25,770 

26 41% 

66 MARCUS UPPE,INC./CLICKS PRO. C 

746 

$1,236,182.82 

$333,220,425,16 

71,93% 

26,516 

27.17% 

67 LAS VEGAS COLOR GRAPHICS INC 

29 

$1,214,32568 

$334,434,750.84 

72.19% 

26,545 

27,20% 
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Count Firm Names 

Jobs 

Amount Paid Contractor 

Cum Amt Paid 

H$ Cu 

m Jobs % Jobs 

68 CONSOUDATEO SAFETY SERVICES 

35 

*1.202 886.21 

S335.637.637.05 

72.45% 

26.580 

27.24% 

69 PEARSON CUSTOM PUBLISHING 

19 

$1,191.50261 

5336.329.139.66 

72.71% 

26.599 

27.26% 

70 THE DIGITAL IMAGE TRI CITIES 

762 

$1151.069,72 

$337,980,229.38 

72.96% 

27.361 

28.04% 

71 C.R.T. PRINTING 

138 

$1 146 377.89 

$339,128,607.27 

73.23% 

27.499 

28.18% 

72 DOUGLASS SCREEN PRINTERS 

453 

*1.121,525 06 

$340,250,132.33 

73.45% 

27.952 

28.64% 

73 CLOVERNOOK CENTER FOR BLIND 

15 

*1 102.767.13 

$341,352,899.46 

73.69% 

27.967 

28.66% 

li NIAGARA PRINTING CORP. 

99 

*1 077.033 51 

$342,423,932.97 

73 92% 

28.066 

28.76% 

. 75 DATA MANAGEMENT INTERNATIONALE 

666 

$1,072,271,14 

$343,502,204.11 

74.15% 

28.732 

29.44% 

76 CAVANAUGH PRESS INC 

78 

$1,067,926 96 

$344,570,131.07 

74.38% 

28,810 

29.52% 

77 R.D. PRINTING ASSOCIATES, INC. 

331 

*1 063.136.79 

$345,633,257.86 

74.61% 

29,141 

29.86% 

78 SCANTRON CORPORATION 

83 

$1,055,748 28 

$346,689,016.14 

74.84% 

29,224. 

29.95% 

79. THE PRINT HOUSE 

1.113 

$1,055,669.94 

$347,744,686.08 

75.07%. 

30,337; 

31.09% 

80 THUNDERBIRD PRESS. INC. 

625 

S1030.22S 66 

$348,774,911.74 

75.29% 

30,962 

31.73% 

81 COLORFX, INC 

24 

$1,024,697.49 

$349,799,809.23 

75.51% 

30,986 

31,75% 

82 K-B OFFSET PRINTING. INC. 

125 

$1,022,560 30 

$350,822,369.53 

75.73% 

31,111 

31.88% 

83 DIGITAL WORKS 

27 

*1 003.668 73 

$351,826,058.26 

75.95% 

31,138 

31.91% 

84 SEKAN PRINTING CO INC 

226 

$999,940.77 

$352,825,999.03 

76.16% 

31,364 

32.14% 

85 ST LOUIS PRINT GROUP 

: 703 

$973,283.89 

$353,799,282.92 

76.37% 

32,067; 

32.86% 

86 ALPHAGRAPHICS 

i 1.051 

$955,601 44 

$354,755,084.36 

76.58% 

33,118: 

33.94% 

ST'PHOENIX LITHOGRAPHiNG CORP 

28 

$953,609.78 

$355,708,894.14 

76,78% 

33,146! 

33.96% 

83IMAJLTECH LTD/DBA WORLD MKTG 

7 

$951,654.38 

$355,660,548.52 

76.99% 

33,153: 

33.97% 

89!^C0L0RQ 

48 

$923 732 85 

$357,584,281.37 

77,19% 

33,201! 

34.02% 

90 JAGG Mi^GMENT CORP DBA 

405 

$879,885,78 

$358,464,167.15 

77.38% 

33,606: 

34.44% 

91 ^PREMIUMS & SPECIALTLY. INC. 

143 

$879,629.15 

$359,343,796.30 

77.57%^ 

33,749! 

34.58% 

92!NOCONA ENVELOPE & TAG INC 

1.065 

$824,798.74 

$360,168,595.04 

77.75% 

34,814; 

35.67% 

93 DATA RECOGNITION CORP 

357 

$797,026.53 

$360,965,621,57 

77,92% 

35,171: 

36.04% 

94 ELECTRONIC DATA lAAGNETICS. INC 

58 

$793,328.79 

$361,758,950.36 

78.09%. 

3S,229i 

36.10% 

9Si QUICKSERiES PUBLISHING 

.j... ® 

$777,861.06 

$352,536,812.24 

78.26% 

35,235; 

36,10% 

96: CORPORATE MEDIA SOLUTtCMS LLC 

855 

$774,658.79 

$363,311,471.03 

78.43% 

35,890; 

36.78% 

97 C0N80U0ATED CARQUEV1LLE PRTG. 

88 

$773,974.96 

$364,085,445.99 

78.59% 

3S’978! 

36.87% 

SsItHE REGAL PRESS. INC. 

557 

$765,922 32 

$364,851,368.31 

78.76% 

36,535: 

37.44% 

99 DUKE PRINTING CENTER 

439 

$765,756 82 

$365,617,125.13 

78,92% 

36,974! 

37.89% 

aOO, ASCOT TAG & LABEL 

295 

$738,147 95 

$366,355,273.08 

79.08% 

37.269! 

38.19% 

lOl.MERRIT PRESS INC 

158 

$722.168 31 

$367,077,441,39 

79.24% 

37,4271 

38.35% 

1.02;AME8 SAFETY ENVELOPE CO. 

34 

$703,805.07' 

$367,781,246,46 

79.39%; 

37,46i; 

38.39% 

103;MIOWE3T DIRECT MKTG SERVICES 

88 

$697,318.31 

$368,478,564.77 

79.54% 

37,549^ 

38.48% 

104.8PECIALI2SD PRINTED FORMS INC 

70 

$671,186 80 

$369,149,750.57 

79.69% 

37,619j 

38.55% 

10S:WORL0 MARKETING/LEE OIST.SERV. 

947 

$670,988.28 

$369,820,738.85 

79.83% 

38,566' 

39,52% 

106 COLORNET PRINTING & GRAPHICS 

179 

$639,257 33 

$370,459,996.18 

79.97%. 

38,74S 

39,70% 

107;{3) THREE DIMENSION GRPHCS INC 

49 

$637,037.70 

$371,097,033.88 

80,11% 

38.794' 

39,75% 

lOS'SCHMirZ PRESS 

26 

$826,791 69 

$371,723,825.57 

80.24% 

38,820 

39.78% 

109!i^ < GOOOWiLL 

92 

$826,267.08 

$372,350,092.65 

60.30%: 

38,912. 

39.87% 

LlO FREDERtC PRINTING COMPANY 

167 

$623,219 14 

$372,973,311.79 

80.51% 

39,079: 

40.04% 

llljOHLLC 

238 

$621,355.66 

$373,595,167.45 

80.65% 

39,317' 

40.29% 

lii'pOWER IMAGING, INC. 

62 1 

1620,104 li 

$374,215,271,56 

80.78% 

39,938! 

40.92% 

llSiTIMSCO INC 

228 

$615,889 93 

$374,831,161.49 

80.91% 

40,163: 

41.15% 

U4:N. AMERICAN ENVELOPE & PRTG. 

599 

$608,464.04 j 

$375,439,645.53 

BI.04% 

40,762! 

41.77% 

115;FEDEX OFFICE 

$96 

$606.314 85 

$376,047,960.38 

81.18% 

41.360' 

42.38% 

116 CiM»ITOL CiTICOM, INC. 

909 

$592,858 65 

$376,640,819.03 

81.30% 

42,269: 

43,31% 

117.HOUSE OF PRINTING, INC. 

298 

$588.96133 

$377,229,734.36 

81.43% 

42,567! 

43.62% 

118 COMPOSITION SYSTEMS, INC. 

126 

$573,871 70 

$377,803,656.06 

81.5S% 

42,693 

43,75% 

119 WMTL/M LABEL CO., INC 

412 

$572,421,55 

$378,376,077,61 

81.63% 

43.105: 

44.17% 

120 HUSKY ENVELOPE PRODUCTS 

103 

$569,332 69 

S378.945,410,S0 

81.60% 

43,208; 

44.27% 

121 DIGILIM< INC. 

213 

$560,718.24 

$379,506,128.74 

81,92% 

43,421 

44.49% 

122 FC«MS TECH, INC. 

495 

$558,351.68 

$380,064,480.42 

82.04% 

43,916; 

43,933' 

45,00% 

123 BRANDING BOULEVARD 

17 

$557,397.20 

$380,621,877,62 

82.16% 

45.02% 

124 ACCURATE PRINTING INC. 

94 

$552,709.04 

$381,174,586.66 

82.28% 

44,027 

45.11% 

125 BEACH BROTHERS PRTG., INC. 

319 

$552,661.99 

$381,727,248.65 

82.40% 

44.346 

45.44% 

126 LITHEXCEL/WBC 

477 

$545,012.14 

$382,272,260.79 

82.52% 

44,823: 

45.93% 

127 SOLO PRINTING INC. 

21 

$643,110.62 

$382,815,371,41 

82.64% 

44,844 

45.95% 

12S SftS GRAPHICS, INC. 

35 

$642,120.62 

$383,357,492.03 

82.75% 

44,879 

45.99% 

t.-, 29 BUSINESS CARO. INC. 

; 1.617 

$537,806.73 

$383,895,378.76 

82.87% 

46,496 

47.64% 

: iSO ! COLOR PRINTING & MAILING 

64 

$535,667.26 

$384,431,046,01 

82.98% 

46,580 

47.73% 

131 DPI OF ROCHESTER. LLC 

199 

$526,814.92 

$384,957,860.93 

83.10% 

46,779 

47.93% 

132 SELLCO INDUSTRIES 

126 

$512,333.45 

$385,470,194.38 

83.21% 

46,905 

48.06% 

133:WORLDCOLOR 

4 

$511,206.98 

$385,981,401.36 

83.32% 

46,909 

48.07% 

134 BROWN PRINTING CO. 

1 

$506,805.38 

$386,488,206,74 

83.43% 

46.910 

48.07% 
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202 HIGHLAND COMPUTER FORMS 

105 

$272,090 26 

5411,220,152.72 

88.77% 

59,490 

60.96% 

203 COLORCRAFT OF VIRGINIA, INC. 

2S 

$270,096.60 

$411,490,249.32 

88.83% 

59,518 

60.99% 

204 MICRO PRINTING & BLUEPRINT 1 

356 

S269.102.00 

$411,759,351.32 

88.88% 

59,874 

61.35% 

205 CONTINENTAL DATALABEL 

115 

$260,670.69 

$412,028,022.01 

88.94% 

59,989 

61.47% 

206 ACE GRAPHICS 

112' 

$267,199 79 

$412,295,221.80 

89.00%, 

60,101 

61.53% 

207 LASER IMAGE INC 

191 

$263,999.40 

$412,559,221.20 

89-06% 

60,292 

61.78% 

208 MORRIS INOUSTRIES INC. 

121 

$K2.429,U 

$412,821,650.34 

89.11% 

60,413 

61.90% 

209 iSWIFTY PRTG & IMAGING 

757 

$261,617,95 

$413,083,168.29 

89.17% 

60.670 

62.17% 

210 A. J. IMAGES. INC. 

27 

$259,165 02 

$413,342,333.31 

89.23% 

60,697 

62.19% 

211 PROGRESSIVE PRINTERS 

44 

$254,703.69 

$413,597,037.00 

89.28% 

60,741 


212 DS GRAPHICS, INC. 

21: 

$253,967.36 

$413,351,004.36 

89,34% 

60,762 

62.26% 

213:EAST BAY BLUE PRINT SUPPLY CO 

267 

$253.959 60 

$414,104,863.96 

89.39% 

61,019 

62.52% 

214 PHILLIPS BUSINESS FORMS 

150: 

$253,854 98 

$414,358,718.94 

89.45% 

61,169 

62.68% 

215 THE STRAUS CORP 

35 

$248,017.06 

$414,606,736.02 

89.50%. 

61,204' 

62,71% 

216. SPECIALTY PRINTING COMPANY 

2 

1247,933 46 

$414,854,669.48 

89,55% 

61,206 

62.72% 

217 RM>ID <^PHIX, INC. 

265 

$247,347.04 

$415,102,016.52 

89.61% 

61,471 

62.99% 

218 SIR SPEEDY 

296 

$247,314.12 

$415,349,330.64 

39.66% 

61,770. 

63.29% 

219;TECHNA-GFUU»H!CS. INC. 

S6 

$247,304.85 

$415,596,635.49 

09.71%; 

61,826 

63.35% 

220:CARLETON COMMUNICATIONS, INC. 

323 

$246,174.29 

$415,842,809.78 

89,77% 

62,149: 

63.68% 

221 HAIG’S QUALITY PRINTING 

13 

$244,703,69 

$416,087,513.47 

89.82%. 

62.162^ 

63.70% 

222;A-1 PLASTIC BAGS. INC. 

13 

$239.622 92 

$416,327,136.39 

89.87% 

62,175; 

63,71% 

223'AM^ICAN BANKNOTE CO. 

s. 

$232 404.64 

$416,559,541.03 

89.92%. 

62,180i 

63.71% 

224i&RlMPR^S 

j 117. 

$228,172.66 

$416,787,713,69 

89,97%L 

62,2971 

63.83% 

225 

226^HARRIS 4 COMPiWY, INC. 

105. 

$224,159 42 

$417,238,737,91 

90.07%; 

62,420; 

63.96% 

227:P B M GRAP^CS, INC. 

S 

$223,397 71 

$417,462,135.62; 

90,12% 

62,425 

63-97% 

228:FORD GRAPHICS DIV MICRO DEVICE 

421 

$222,622 32 

$417,684,757.94 

90.16% 

62,846: 

64.40% 

229'MORE BUSINESS SOLUTIONS 

475 

$222,260 56 

$417,907,018.52 

90.21% 

63,321: 

64.88% 

230'R.O. THOMPSON PAPER PROD. CO. 

38 

$221,630 93 

$413,128,649.45 

90.26% 

63469 

64.92% 

231 RAINBOW PRESS 

45 

$219,891 98 

$418,348,541.43 

90,31%^ 

63,404 

64.97% 

232:)IDETROy^8CORP. 

t6i 

$217,853,05 

$418,566,395.28 

90.35% 

63.420 

64.98% 

Ir ' 233 SERVICES. INC. 

101 ; 

$216,248.90 

$418,782,644,18' 

90.40%; 

63,521 

65.09% 

> vt34 IMA6EXPRESS. L.L.C 

304 

$215,723.39 

$418,998,367.57; 

90.45%; 

63,82$j 

65.40% 

■ 23S DREXEL PRINTING CO. 

47 

$215 394.64 

$419,213,762.41 

90.49% 

63,872i 

65.45% 

236 UNICOR 

2. 

$213,584 40 

$419,427,346.81' 

90.54% 

63,874j 

6^45% 

237:EA6LE WEB PRESS. CO. 

79, 

$211,677 12 

$419,639,023.93 ■ 

90.59%; 

63,953: 

65.53% 

238 MIGU PRESSING 

'i'ii- 

$210,962 61 

$419,849,986.54! 

90.63%' 

63,972 

65.55% 

239 INTERNATIONAL LAMINATING CORP. 

22S 

$210,226 46 

$420,060,213.00 

90.68% 

64.197: 

65.78% 

240 AMERICAN LITHOGRAPHERS 

11 

$208 786 65 

$420,268,999.6$ 

90.72%; 

64,208 

65.79% 

241 KOM PRODUCTS 

80 

$207,554 26 

$420,476,553.91 

90,77% 

64,288 

65.87% 

242 CENTRAL OECAL CO. INC. 

3 

$207 006 00 

$420, 683,558.91 

90.81%. 

64,291: 

65.88% 

243 HUB LABELS. INC. 

43 

$206,501 14 

$420,890,060.05 . 

90.36%' 

64,334, 

65.92% 

244:ALLE6RA PRINT S IMAGING M09 

5S4 

$205,9^.40 

$421,096,016.45 

90.90% 

64,888 

66.49% 

24$ COPY XPRESS 

92 

$203,372 47 

$421,299,388.92 

90.94% 

64,9B0| 

66.58% 

24&;6RAmcbM 

40 

$202,860 42 

$421,502,249.34 

90.99% 

65.020; 

€6.62% 

247IGLOBAL PRINTING INC. 

62 

$202,216 13 

$421,704,465.47 

91.03% 

65,1021 

66.71% 

^isIrRACERORAPHIX 

11 

$201,513 19 

$421,905,978.66 

91.07% 

65,113' 

66.72% 

MstcoiRNERSTONE COPIES INC 

104; 

$200 495 29 

$422,106,473.95 

91.12% 

6S,2I7i 

66.83% 

2501ME8A BLUEPRINT, INC. 

283 J 

$199,656.08 

$422.306.130.03 : 

91.16%. 

6S,500; 

67.12% 

2S1:'STARUNE PRINTING 

42 

$198,609.92 

$422,504,739.95 

91.20% 

65,542 

67.16% 

2S2IKAY TOLEDO TAG 

154 

$197,908.95 

$422,702,648,90 

91.25% 

6S.6K; 

67.32% 

253.SREPHENSON PRINTING, INC. 

7 

$196,014.80 

$422,898,663.70 

9129% 

65,703i 

67.32% 

254 POSTAL ENVELOPE CO.. INC. 

234 

$191,468 53 

$423,090,132.23 

91.33% 

65.937 

67.56% 

2S5.UUlGO'S GRAPHIC DESIGN SERVicE 

80 

$190,071 93 

$423,280,204.16 

91.37% 

66,017 

67.65% 

256 MT. ROYM. PRINTING CO., INC. 

35 

$188 652 37 

$423,463,856.53 

91.41% 

66,052 

67.68% 

257 HO>U20N GRAPHICS, INC. 

397 

$187.M7.14 

$423,656,163.67 

91-45% 

66,445 

68.09% 

258 J J COLLINS 4 SONS 

9 

$166,807.99 

$423,842,971.66 

91.49% 

66.458 

68.10% 

259 STRIKE PRINTING COMPANY. INC. 

13 

$166,461 00 

$424,029,432.66 

91.53% 

66,471 

68.11% 

260 CREATIVE AUTOMATION COMPANY 

3 

$185,813.59 

$424,215,246,25 

91-57% 

66,474 

68.11% 

261 RECORD PRESS, INC. 

446 

$165,754.79 

$424,401,001,04 

91.61%, 

66,920 

68,57% 

262 EYUNE CORP/KEYLINE GRAPHICS 

99 

$164,362.90 

$424,585,383.94 

91.65%. 

67.019 

68,67% 

^ :^3HF GROUP 

230 

$184,239 09 

$424,769,623-03 

91.69% 

67.249 

68-91% 

. i64 NPC/AOVANTAGE BOOK BINDING 

S3 

$182, 4*14 00 

$424,952,037.03 

91.73% 

67,302 

68.96% 

265 COHBER PRESS INC. 

37: 

$181,234.94 

$425,133,271.97 

91.77% 

67,339 

69.00% 

266 IMAGING ZONE 

276 

$180,491 41 

$425,313,763.38 

91-81% 

67.615. 

69.28% 

267 ANACONDA PRESS INC. 

212 

$180,425 12 

$425,494,188.50 

91-85% 

67.827 

69 50% 

268 JERRY SULLIVAN DESIGNS 

i: 

$180,000.00 

$425,674,188.50 


67.828 
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269 KELSEY-TIEMEYERyAUOSAMPRTG 

ii 

$173,892 

00 

$425,853,080.50 

91.93%' 

67,829 

69-50% 

270 SERtGRAPHiC ARTS, INC. 

16: 

$177,306 

68 

$426,030,387.18 

91.96% 

67,845 

69.52% 

271 MATRIX BUSINESS SOLUTIONS. LLC 

1 

$176,899 

87 

$426,207,296.85 

92.00% 

67,846 

69.52% 

272 OMNI-PRESS 

38 

$176,628 

49 

$426,383,915,34 

92.04% 

67,884 

69.56% 

273 SEAGULL PRINTING SERVICES INC 

18 

$174,971 

09 

$426,558,886.43 

92.08% 

67,902 

69,58% 

27a WALULCE PRESS, INC. 

150' 

$170,965 

41 

$426,729,851.84 

92.12%, 

68,052 

69.73% 

275 4 IMPRINT 

136 

$169,461 

61 

$42^399,333.35 

92,15%^ 

68,188 

69 87% 

276 TUCKER PRINTERS 

6 

$188,687 

99 

$427,068,021.34 

92,19% 

68,194 

69.88% 

277 A &W GRAPHICS 

129 

$168,965 

04 

$427,234,986.38 

92.22% 

68,323 

70.01% 

279 I.R. INDUSTRIES INC. 

7 

$166,944 

19 

$427,401,930 57 

92.26% 

68,330 

70.02% 

279 PEARL PRESSMAN LIBERTY 

2 

$164,095 

00 

$427,566,025.57 

92.30% 

68,332 

70.02% 

280 UNIFIED PACKAGING. INC. 

35 

$164,025 

34 

$427,730,050.91 

92 33% 

68,367 

70.05% 

281 QUANTUM COLOR CORP 

18 

$163,708 

47 

$427,893,759,38 

92.37% 

68,335 

70.07% 

282 LEE WAYNE CORP. 

119 

$162,395 

72 

$428,056,155. 10 

92.40% 

68,504 

70.19% 

283 RAYE LIMITED INC. 

15 

$182,098 

39 

$428,218,253 49 

92.44% 

68,519 

70.21% 

284 IRWiN PRTG CO INC 

111 

$159,287 

06 

$428,377,540,55 

92,47% 

68,630 

70.32% 

285 BUSINESS DOCUMENT SOLUTIONS IN 

171 

$156,380 

41 

$428,535,920.96 

92,51% 

68,801 

70.50% 

286 INSTEP MARKETINGIZ CARD 

6 

$157.8’61 

SO 

$428,693,772.46 

92.54% 

68,307 

70.50% 

287 AMERICAN INST. FOR PREVENTIVE 

3; 

$157,363 

07 

$428,851,135-53 

92.57% 

68,810 

70.51% 

288 DATA INWGING SOLUTIONS 

8 

$155,737 

71 

$429,006,873-24 

92.61% 

60,816 

70.51% 

289 CSL MEDIA 

120 

$155,611 

26 

$429,162,484.50 

92.64% 

68,936 

70.64% 

290 PULSTIC GRAPHIC COMPANY. INC. 

5 

$154,116 

80 

$429,316,601.30 

92.67% 

68.941 

70 64% 

291 THE DARWIN GROUP INC 

145 

$153,153 

75 

$429,469,755,05 

92.71% 

69.086 

70.79% 

292 GABRO GRAPHICS INC. 

57 

$151,424 

13 

$429,621,179.18 

92.74% 

69.143. 

70-85% 

293 ALLONS INC DBA COLOUR SOLUTION 

1 

$151,240 

32 

$429,772,419.50' 

92.77%; 

69-144. 

70.85% 

294 J.L. DARLING CORP. 

5: 

$150,957 

31 

$429.923,37681 ' 

92,81% 

69.149 

70.86% 

295 COPY PRO 

102, 

$150,917 

18 

$430,074,293,99. 

92,84%: 

69.251 

70.96% 

296 BREWOOD ENGRAVERS & PRTG OF DC 

119 

$550,551 

92 

$430,224,845.91 

92,87% 

69,370 

71,08% 

297 NVBERG FLETCHER 4 WHITE 

16 - 

$190,496 

ae 

$430,375,342.77 

92.90%’; 

69.385 

71.10% 

298 HARRIS LITHOGRAPHICS 

81 

$149,785 

62 

$436,525,128.39 

92.94%: 

69.446 

71,16% 

299 AD-WEAR 4 SPECIALTY OF TEXAS 

1' 

$149,475 

00 

$430,674,603.39 

92,97%^ 

69,447 

71.16% 

3(X) QUALITY GRAPHIC DBA/FCA-HAWAII 

76 

$147,559 

55 

$430,822,192.94. 

93.00% 

69,523 

71.24% 

301 HELMER PRINTING 

166 

$147,455 

35 

$430,969,648.29 

93.03%: 

69,689 

7141% 

302 BPI MHEOIA GROUP, INC. 

12 

$147,342 

91 

$431,116,991.20 

93.06%: 

69,701. 

71.42% 

303 CORPORATE EXPRESS 

20 

$146,888 

97 

$401,263,880.17 

93.09%: 

69,721 

71.44% 

304 PACIFIC GRAPHICS INC 

2$ 

$148,011 

90 

$431,409,89207 

93.13% 

69,746 

71,47% 

305 QUANTUM COLOR GRAPHICS U.C 

63 

$146,003 

04 

$431,555,895.11 

53.16% 

69,809 

71.53% 

306 INFLATABLE IMAGES/8CHERBA INO. 

12 

$144 175 

OS 

5431,700,070.19 

93.19% 

69,821 

71,54% 

307 SCRANTON PRINTING COMPANY 

7 

$143592 

29 

$431,343,662.48 

93.22% 

69,828 

71,55% 

308 JOHN EVANS COMPANY 

It 

$141,506 

00 

$431,935,168.48 

93.25% 

69,839 

71,56% 

309 TEXAS DIGITAL COPY 4 PRINT CEN 

245 

$140 990 

73 

$432,126,159.21 

93.28% 

70,084 

71.81% 

310 LIVINGSTON ENTERPRISE 

9 

$140,983 

14 

$432,267,142.35 

93.31%. 

7^93 

71.82% 

311 THREE Z PRINTING COMPANY 

3 

$140,676 

12 

5432,407,818.47 

93.34% 

70,096 

71,83% 

312;In4TA-PRINT 

159 

$140,304 

93 

$432,548,123.40: 

93.37%: 

70,253 

71,99% 

313 INTERSTATE GRAPHICS 

M 

$139,307 

99 

$432,687,431.39; 

93.40%; 

70,311 

72,05% 

314:TAJENI0BA APOLLO 

78 

$137,836 

94 

$432,825,268.33; 

93.43% 

70,389 

72,13% 

31SjAMER. ASSOC. OF BLOOD BANKS 

1 

$137,500 

00 

5432,962,768.33: 

93.46% 

70,390 

72,13% 


101 

$137,254 

38 

$433,100,052.71' 

93.49%* 

70,491. 

72,23% 

317.TS4 JINC. 

5 

$137,067 

19 

5433,237,119,90 

93.52% 

70,496 

72.24% 

aiSiBRO'S LITHOGRAPHING CO. 

19' 

1136.367 

21 

S433.373.487.il 

93 55% 

70,515 

72.2S% 

319 TRI STAR LABEL INC 

154- 

$136,321 

48 

$433,509,808.59 

93.58% 

70,669 

72,41% 

320;SHEER GRAPHICS INC. 

79 

$135,948 

76 

$433.64$, 757.35 

93.61% 

70,748 

72,49% 

321 PRINT1 DIRECT 

341 

1134.868 

48 

$433,790,625.83 

93.64%' 

71,089 

72.84% 

322 JP GRAPHICS INC. 

70 

$133,720 

IS 

$433,914,345.98 

93,67%. 

71.159 

72,91% 

323 FOLGER GRAPHICS 

44 

1132.851 

90 

$434,047,197.88 

93.70% 

71,203 

72.96% 

324 BODREE PRINTING CO., INC. 

116 

$132253 

57 

$434,179,451.45 

93.72% 

71.319 

73.08% 

325 BLUE PRiNT SERVICE CO. 

366 

$131,999 

83 

$434,311,451.28 

93.75%, 

71,687 

73.46% 

326 ABOUT TIME REPRO 

176 

$130,996 

26 

$434,342,449,54 

93-78% 

71,863 

73.64% 

327 INTEGRATED EXHIBITS 

4- 

$130,875 

73 

54 34,573,325.27 

93,81% 

71,867 

73.64% 

328 NEW TECH IMAGING 

254 

$130,783 

07 

$434,704,108.34 

93.84 Y. 

72.121 

73.90% 

329 ON TIME MARKETING 

40 

$130,217 

54 

$434,834,325.88 

93.87% 

72,161 

73-94% 

330 ALLIANCE INC. 

375 

$129,699 

00 

$434,964,024.88 

93.89% 

72,536 

74.33% 

131 DELMARVA PRINTING INCORPORATED 

46 

$129,198 

92 

$435,093,223.80 

93.92% 

72,584 

74.37% 

332 FALCON OFC 4 ENGINEERING SUPPLY 

67 

$128,722 

63 

$435,221.94^43 

93.95% 

72,651 

74.44% 

333 COLOUR DROP 

160 

$127,186 

66 

5435,349,133.09 

93.98% 

72,811 

74.61% 

334 SERVICE PRINTING 4 GRAPHICS 

71 

$126,465 

73 

$435,475,598,82 

94.00% 

72,882 

74.68% 

335 DENRICH PRESS, INC, 

99 

$126,392 

07 

$435,601,990.89 

94,03% 

72,981 

74.78% 
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336 PROFESSIONAL PRINTING OF KS 

33 

5124,571 

97 

5435,726.562.86 

94 06% 

73,014 

74,82% 

337 OLYMPIC REPROGRAPHICS 

262 

5124.469 

12 

5435,851,031,98 

94,08% 

73,276 

75.08% 

338 INFO TRENDS 

1 

$124,410 

00 

5435.975,441.98 

94,11% 

73,277 

75,09% 

339 WESTERN GRAPHICS, INC, 

57 

5124. 362 

63 

$436,099,804.61 

94.14% 

73,334 

75.14% 

340 FASTECH SERVICES 

123 

$122,546 

97 

$436,222,451,58 

94.16% 

73.457' 

75.27% 

341 WESTERN TAG 

127, 

$122,392 

43 

$436,344,844.01 

94.19% 

73.584: 

75.40% 

342 PCI PAPER CONVERSIONS, INC. 

2 

5122.188 

65 

$436,467,032.66 

94.22%' 

73.586 

75,40% 

343 RIOGWAY'S INC. 

313: 

S122.0B3 

61 

$436,589,116.47 

94,24% 

73,899: 

75.72% 

344 LIGHTHOUSE FOR THE BLIND IN LA 

127 

5121,719 

84 

$436,710,836.31 

94,27% 

74.026 

75.85% 

345 TARGET SCREEN PRINT INC. 

341 : 

5120,962 

92 

$436,831,799.23 

94,30% 

74,367 

76.20% 

346 METRO PRTG./DBA RECORD PRTG 

28: 

8118.932 

09 

$436,950,731.32 

94,32% 

74.395 

76.23% 

347 LIGHTNING PRTG/DBA WALLACE 

1li 

8118.199 

43 

$437,060,930.75 

94.35% 

74.406. 

76.24% 

348 LA DORN SYSTEMS CORPORATION 

eO: 

5117,817 

18 

$437,106,747.93 

94,37% 

74.466: 

76.30% 

349 TECHNICOLOR-UVONIA 

10- 

8117.183 

98 

$437,303,931.91 

94.40% 

74,476 

76.31% 

3S0 UNION HOERMANN PRESS* 

51 

$117,109 

65 

S4'37,421,041,46 

94.42% 

74.527' 

76.37% 

351 DUPE COOP, ULC 

44 

S115.D43 

50 

5437.536.084.96 

94.45% 

74,571 

76.41% 

352 SCOTTS PRINTING 

36, 

$114,579 

37 

$437,650,664.33 

94.47%^ 

74,607 

76.45% 

353 HOOR INTERNATIONAL CORP 

151 

8113.476 

00 

$437,764,140.33 

94.50% 

74.758 

76,60% 

354 EEI COMMUNICATIONS 

1 

5112.530 

23 

5437.876,670.56 

94.52% 

74,759 

76.60% 

355 COFX 

40 

5112,040 

26 

$437,908,710.02 

94.55% 

74,799 

76.64% 

356 B a b BINDER a INDEX, INC. 

13 

5110,512 

31 

$438,099,223.13 

94.57% 

74,812^ 

76.66% 

357 ARTEXTUSA 

143 

$110,499 

78 

$438,209,712.89 

94.59% 

74,955 

76.80% 

358 CRS/LAS,DBA ALL WAYS GRAPHICS 

213 

5109.836 

38 

$430,319,549.27 

94.62% 

75,168 

77.02% 

359 DESERT PAPER a ENVELOPE 

91 

$109,761 

39 

$430,429,310.66 

94.64% 

75,259 

77 . 12 % 

360 AUGUSTA BUSINESS PRESSTECH.INC 

105 

5109.590 

19 

$430,538,900.85 

94.66% 

75,364 

77.22% 

361 VISIONS PRINT COMMUNICATIONS 

38 

5107.673 

34 

$438,646,574,19 

94 69%. 

75,402. 

77.26% 

362 DITTO DOCUMENT SERVICES INC. 

22 

$107,285 

76 

$438,753,859.97 

94.71% 

75,424: 

77.23% 

363 PREMIER PRTG/DBA PRINTEC 

33 

$105,751 

14 

$438,859,611.11 

94,73%, 

75,457 

77.32% 

364 OLES ENVELOPE 

26 

$105,382 

09 

$430,^4,993.20 

94,76% 

75,482. 

77.34% 

365 METROGROUP MRKTG. SERVICES INC 

4 

5104,271 

05 

$439,069,264 2$ 

94.78% 

75 .486. 

77.35% 

366 RANDOM SPECIALTIES INC 

74 

5103.462 

97 

$439,172,726.92 

94.80% 

75,560 

77.42% 

367 NEB-GAL l^rN^NG 

79 

$103,407 

87 

$439,276,134.79 

94.02% 

75 , 539 : 

77,51% 

^ ^68 MARTIN STUART OECAL, LTO. 

116 

$103,218 

90 

$439,379,351,69 

94.05%: 

75.75$: 

77.62% 

v.. 3S9 BRITTEN BANNERS 

28 

5103,067 

46 

S439,402,«9.15 

94.87% 

75,783; 

77.65% 

370 NORPRESS PHOTO a PRINTING 

96 

$102,862 

17 

$439,505,301.32' 

94.09%. 

75,882' 

77.75% 

371 XPEDIAIMAGING 

97 

5102,131 

59 

$439,607,432.91 

94.91%' 

75,979; 

77.85% 

372 PRINTCRAFT ENGRAVE PORTSMOUTH 

531 

$101,973 

99 

$439,789,306.90 

94.93% 

76,510. 

78,40% 

373 TRADE PRINT FINISHING 

3 

5101.346 

10 

$439,890,652.00 

94.96% 

76,513: 

73,40% 

374 BIPASU PRINTING AND MAILING 

114 

5100,641 

33 

$439,991,293.33. 

94,98% 

76,627. 

78.52% 

375 BRIGAR XPRESS SOLUTIONS, INC. 

It: 

5100,632 

47 

$440,091,925,80: 

95 00%, 

76,638' 

78.53% 

376'WM.UACe GRAPHICS 

29 

5100,543 

99 

$440,192,469,79 

95.02% 

76,66?: 

78.56% 

377:iNTERNATIONAL PROMOTIONAL IDEA 

1 

5100.000 

00 

$440,292,469.79 

95.04% 

76,668,! 

78.56% 

378'COMMERCIAL DUPLi IDBA MOSAIC 

6$ 

598.820 

54 

$440,391,290.33 

95.06% 

76,733* 

78,M% 

379^VISUM. ACCESS 

198. 

598.418 

47 

3440.489,706.80 

95.09% 

76,931. 

78.83% 

380 BARTON PRINTING COMPANY 

280 

$97 763 

01 

$440,587,470.61 

95.11% 

77,211 

79.12% 

381:UNEMARK PRINTING. INC. 

70 

$97,190 

07 

$440,604,661.28. 

95.13% 

77,281| 

79.19% 

382 TYLER BUSINESS SERVICES, INC. 

51 

$97.12902 

$440,781,790,30 

95,IS% 

77,332' 

■ 79 , 24 % 

383 CRAFTSMAN PRESS 

t 

596.800 

00 

$440.876,S90.30 

95.17% 

77,333 

79.24% 

384 SIGNATURE OFFSET 

27 

594.981 

03 

5440,973,571.33 

96.19% 

77,360 

79,27% 

3S5 SPACEPORT PRINTING INC. 

95 

594.617 

56 

$44 1,068, 388.89 

95.2l'% 

77,455 

79.37% 

386 BRUCE FOX, INC. 

34 

$94,273 

56 

$441,162,662.4$ 

95.23% 

77,489 

79 40% 

387 CRESf OFFSET PRINTING CO. 

29 

$93,598 

02 

5441, 256,260.47 

95.25% 

77,518 

79,43% 

3S8 CONLIN'S COPY CENTER 

30 

$92,907 

86 

$441,349,248.33 

95,27% 

77,556 

79,47% 

389 GRAPHIC VENTURES, INC. 

12 

991.991 

7S 

$441,441,240.00 

95.29% 

77,560 

79,48% 

390 PACIFIC LEGAL COPY 

53 

$91,330 

61 

$441,532,570.69 

95.31% 

77.621 

79.54% 

391 QUALITY PRINTING SERVICE INC. 

94 

$90,252 

85 

$441,622,823.54 

95.33% 

77,715 

79.63% 

392 UNITED PRINTING 

15 

509,579 

00 

S4'41, 712, 402,54 

95.35% 

77.730 

79.65% 

393 CHOICE COPY SERVICE 

so 

$88,501 

87 

$441,800,904.41 

95.37% 

77,780 

79.70% 

394:ASAP MAILING SERVICES. INC. 

ie: 

$68,173 

56 

$441,889,077.97 

95.39% 

77,796 

79.72% 

395 FRIENDSHIP CREATIVE PRINTERS 

58. 

$07,786 

19 

$441,976,864.16 

95.41% 

77,854 

79.77% 

396 WORTH PRINTING, INC. 

82 

586.810 

25 

$442,063,674.41 

95.43% 

77,936 

79.86% 

- 397 THE LITIGATION DOCUMENT GROUP 

28 

386,760 

56 

$442,150,454.97 

95.44% 

77,964 

79.89% 

398;AUTOMATED GRAPHIC SYSTEMS 

*29 

$66,596 

56 

$442,237,051.53 

95.46% 

77,993 

79.92% 

' 399 CARES INDUSTRY 

1; 

$05,726 

61 

$442,322,778,14 

95.48% 

77,994 

79.92% 

400 PARAMOUNT PRESS 

159 

$83,904 

96 

$442,406,683.10 

95.50% 

78,153 

80 08% 

401 WORD WI2ARDS, INC. 

159 

$83,667 

40 

$442,490,350.50 

95.52% 

78.312 

80 24% 

402 WILLARD PACKAGING CO. 

9 

803.517 

00 

$442,573,867.50 

95.54% 

78,321 

80.25% 
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403 POSTNET 

22 

583.178 

00 

$442,657,045-50 

95.5594 

7^343 

80.28% 

404 'WE RING. 

6 

$62,462 

86 

$442,739,528.36 

95.57% 

78,348 

80.28% 

405 kuTCO PRTG A PRODUCTS INC 

64 

»fl1,7f3 

76 

$442,821,262.12 

95.59% 

78,412 

80 35% 

406 HERRON PRINTING & GRAPHICS 

4t 

$91,731 

32 

$442,902,993.44 

95.61% 

78,453 

80.39% 

407 INSIGHTS/DBA ADVANTAGE PUBL.S 

1 

$91,521 

46 

$442,984,514.90 

95.62% 

78,454 

80 39% 

408 FAR WESTERN GRAPHICS INC 

17 

$80,049 

85 

$443,064,564.75 

95.64% 

78,471 

80,41% 

409 VERTIS INC #003 

1 

$79,851 

SO 

$443,144,416.25 

95.66% 

78,472 

80.41% 

410 API/ADVERT.PREM.& INCENTIVES 

IS 

$79,835 

67 

$443,224,251.92 

95.68% 

78,490 

80.43% 

411 JETPUBS INC, 

34 

$79,597 

63 

$443,303,849.55 

95.69% 

78,524 

80.46% 

412 ISOMEDIA, INC. 

66 

$79,323 

66 

$443,383,173 21 

95,71% 

78,592 

80.55% 

413 MATmX PUBLISHING SERVICES 

150 

$78,510 

00 

$443,461,683.21 

95.73% 

78.742 

80.68% 

414 SHARKBUNNY 

46 

$77,971 

67 

$443,539,654,88 

95,74% 

78,788 

80.73% 

415 SIGNS GRAPHICS PRINTING. INC. 

15- 

$77,843 

10 

$443,617,497.98 

95.76% 

78,803 

80.75% 

416 LEGAL DOCUMENT SOLUTIONS 

2 

$77,413 

90 

$443,694,911-88 

95-78% 

78,805 

80.75% 

417 WESTLAND PRINTERS 

19 

$76,541 

94 

$443,771,453.82 

95.79% 

78,824 

80.77% 

418 FEDERAL DIRECT 

3 

176.377 

34 

$443,847,831.16 

95.81% 

78,827 

80 . 77 % 

419 NEW SOUTHPRESS CORP. 

74' 

$75,260 

80 

$443,923,091.96 

95.83% 

78.901 

80-85% 

420 PECZUH PRINTING COMPANY 

82 

$74,849 

24 

$443,997,941,20 

95.84%. 

78,983 

80.93% 

421 J & M PRTG/DBA MINUTEMAN PRESS 

88 

$72,901 

26 

$444,070,842.46' 

95.86% 

79,071. 

81.02% 

422:HOUCHEN BINDERY INC. 

68 

$72,899 

65 

$444,143,542.11 

95.87%: 

79,159 

81.11% 

423 ST LOUIS TAG CO INC 

176, 

$72,518 

49 

$444,216,060.60 

95.89% 

79.337 

81 29% 

424 METROMEDIA TECHNOLOGIES 

2 

$72,144 

41 

$444,288,205.01. 

95.91% 

79.339 

81.30% 

425 MARIAN DBA IMS INDUSTRIES 

163 

$71,782 

11 

$444,359,987.12 

95.92%: 

79,502 

81.46% 

426 NATIONAL ARCHIVE PUBLISH. CO. 

135 

$71,080 

87 

$444,431,067.99 

95.94%' 

79.637 

81 60% 

427 SAtC OMM. INC. 

74 

$70,091 

05 

$444,502,059.04; 

95.95%: 

79,711 

81.68% 

428 DODGE COLOR. INC 

78 

$70,456 

30 

$444,572,517.34 

95.97% 

79.789 

81 76% 

429 FIRST IMPRESSIONS PRTG SCVS 

35 

$70,414 

48 

$444,642,931,82 

95.98% 

79.824 

81.79% 

430 CHAMPION SCREEN PRTG. CORP. 

d 

$89,113 

60 

$444,712,045,42 

96.00% 

79,833 

81.80% 

431 THE PRINTING PRESS LTD 

49 

$88,509 

08 

$444,780,554.50 

96.01% 

79,882 

81.85% 

432 DATASTREAM 

6 

$68,271 

67 

$444,848,826.07 

96-03% 

79,888 

81.86% 

433 PAKMARK LLC DBA INNOMARK PACKAGING SOLUTIONS 

2 

$88,186 

38 

$444,917,012.45 

96.04% 

79,890 

81.86% 

434 ACCESS PRINTING 

77 

$67,705 

00 

$444,984,807.45 

96.06% 

79,967 

81,94% 

^C-435 TRU-COPY PRINTING SERVICE 

22 

$67,173 

45 

$445,051,980.90 

96.07% 

79,989 

81.96% 

. 436 FAUST PRTG INC 

27 

$66,710 

31 

$445,118,691.21 

96.09%. 

80,016 

81.99% 

437 PREPRINT 

174 

$66,620 

38 

$445,185,311.59 

96.10% 

80,190 

82,17% 

438 FAST PRINTIDBA GRAPHTECH 

26 

$66,210 

08 

$445,251,521,67 

96.11%' 

80,216 

82,20% 

439iHEAO GRAPHICS 

57 

$66,183 

60 

S445,3i7,’705,27 

96.13%^ 

80,273 

82.25% 

440^COLORNET DISC 

11 

$65,923 

02 

S44S.383.628. 29 

96.14%^ 

80,284 

82.26% 

441 CORPORATE DISTRIBUTION LTD 

54' 

$65,584 

65 

$445,449,192.94 ^ 

96.16%' 

80,338^ 

82.32% 

442. CITY BUJE PRINTS SUPPLY CO. 

112 

$85,536 

85 

$445,514,728.79' 

96.17%; 

80,450i 

82.44% 

443 YOUR TOWN PRESS. INC. 

12 

$65,451 

07 

$445,580,179,861 

96.18% 

80,462 

82.45% 

444 REPRO QRAPHICS/8CHIELE GROUP 

3 

$65,428 

28 

S445.64$,60S.14; 

96.20%: 

80,465: 

82.45% 

445 NEW VALUAKT COMPANY 

74 

$65,392 

13 

$445,711,000.27 ! 

96.21%; 

80,539; 

82.53% 

446 PAPER MILL ORAPHIX INC 

25 

$64,864 

53 

$445, 77$, 864.80 

96.23%[ 

80,564 

82.55% 

447 HEALTHTANK 

1 

$84,500 

00 

$445,940,364.80 

96.24%. 

80,565 

82.55% 

448 NW DIOITAL PRINTING 

40 

$64,177 

94 

$445,904,542.74' 

96.25%, 

80,605 

82.59% 

449 DREW8KI IMAOING & PACKAGING 

36 

$63,767 

47 

$445,96^330.21 

96.27%| 

80,641 

82.63% 

450 OUQUESNE LITHO., INC. 

6 

$83,482 

68 

$446.031, 812.'89, 

96.28% 

80,649 

82.64% 

451. MR.PRINT«BA CLARK PRTG. 

19, 

$63,338 

06 

$446,096,150.95 

96.30% 

80,668 

82.66% 

452i MERCURY LOO 

106' 

$69,301 

12 

$446,158,452.07. 

96.31% 

30,774 

82,77% 

453^CARDWELL PRInWng’ 

66 

$63,282 

59 

$446,221,734,66 

96.32% 

80,840 

82 83% 

4S4;iNTEQRATED FILING SOLUnONS-2 

15 

$61,817 

75 

$446,283.552 41 

96.34%. 

80.855 

82.85% 

455. PRINT CENTER 

45 

$61,728 

09 

$446,345,278.50 

96.35% 

80,900 

82,90% 

456 MINUTEMAN PRESS 

82 

$61,236 

16 

$446,406,516.66 

96.36% 

80,982 

82.98% 

457 CHANNING L. BETE CO INC 

1 

$60,836 

74 

$446,467,353.40 

96.38% 

80,983 

82.98% 

458 NEW CENTURY GRAPHICS 

113 

$60,478 

33 

$446,527,829.73 

96.39% 

81,096 

83,10% 

459 JONES PRINTING SERVICE, INC. 

11 

$80,452 

00 

$446,588,281,73 

96.40%. 

81,107 

83-11% 

460 MAT-CO BUSINESS FORMS INC- 

60 

$80,429 

51 

$446,648,711.24 

96.42% 

81,167 

83,17% 

461 COPYCAT PHOTOCOPY CENTER 

29 

$60,363 

24 

S446,709,O74.a8 

96.43% 

81,196 

83.20% 

462 AMERICAN MICRO DATA INC. 

67 

$60,355 

93 

$446,769,430.41 

96.44% 

91,263 

83.27% 

463 MELE PRINTING 

S2 

$60,248 

43 

$446,829,679.84 

96.45% 

81,315 

83.32% 

... 464 SIGNATURE PRINTING. INC. 

46 

$80,228 

80 

S446.869.909.&4 

96.47% 

81,361 

83.37% 

€5 HAS PRINTING & GRAPHICS 

200 

$58,362 

10 

$446,949,271.74 

96.48% 

81.561 

83.57% 

‘^' 466 SOUTHERN REPROGRAPHICS, INC. 

81 

$59,271 

04 

$447,008,542.78 

96.49% 

81,642 

83.66% 

467 COLT REPROmjCTION CENTERING. 

107 

' $56,860 

28 

$447,067,403.06 

96.51% 

b,749 

83.77% 

46S:EXPERT COLOR PRINTS LLC 

5 

$56,645 

64 

$447,126,248.90 

96,52% 

81,754 

83.77% 

469 KATHY BROWN 

168 

$58,768 

56 

$447,185,617,46 

96.53% 

81,942 

83.96% 
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Jobt .Amount Paid Contractor CumAmtPaid %$ I 
IB, $58,692 19 $447,245,709.65 96,54?(. 

27 $58,804 02 _ $447,302,313.67 96.56%' 

52 $58,533 09 $447,360,847.56 96.57% 

5 $50,279,61 ; $447,419,127.17 96,58% 

104 $58,275 60 ' $447,477,402.77 96.59% 

97 $56,214 84 $447,535,617.61 96.61% 

10, $57,417,55 ' $447,593,035.16 96.62%: 

12| _ 856,980 57 $447,650,015.73. 96.63% 

1; $56,558 25 : $447,706,573.98' 96.64%^ 

33: $56,431 61 . $447,763,005.59 96.66% 

2 $56,340.87 , $447,819.346 26 96.67% 

1; $56,209.47 ' $447,875,555.73 96,58% 

2j $56,146.24 $447,931,701.97 96.69% 

26' $56,096.45 ■ $«7,987,798,42 96,70% 

39 $55,923,56 $448,043,722.00 96.72% 

1 _ $5S,913.77_; $448,099,635.77 96.73% 

' 15. " $65,402 98 $448,155,039.75 96.74%^ 

8' ” $54,853.79 $448,20^892.54 96.75%' 

66 $54.773 00 $448,264,665.54 96.75% 

if $54.71701 $448,319,382.55 ' 96.78%^ 

1 $54,656.03 $448,374,038-50 96.79%' 

53 $54,434 23 $448,428,472.81' 96.80% 

19 354.213 31 $448,482,686.12 96.81% 

27 $54,136 65 $448,536,824,97 96.82% 

182 $54,112 30 5448,590, 937, 2f 96.83%' 

i. $54 064.00 ^ $448,645,021.27 96.85%^ 

128' _ $53,756 39 $448,698,777.66 96 86%' 

79' $53,711.10 S448,752,488.'76 96,87%' 

36, $5X548.98_ $44^806,037.74 96.88%] 

10 $53,482 o'o'' $448,859,519.74. 96.89%] 

41: _ $53,306.27 ^ $448,912,826,01 96.90%, 

7i ” $S3'070.82' '$448,965,896.63' 96.92%] 

; "'er _■ $52,583 94’]_’ S^V,0]l8,48d.5'7 ' 96.93%] 

] 34[''"" 1." ' ”.]., S52’3py,w']] 96.94%’' 

] s: ']_ $52, 300 29 ] sitf 123, "089.86 . 96.9$%] 

25f"',,"_ $51,980.00 ’ fi’4yi75, 069.86; 96,96%; 

ef’ ^' $51,82215’' S449f 26, 892.01 ' '96.97%! 

2 ' $51,756.35 '$449,278,648,36' 96,98%"' 

r $51,301 36 ] $449, 3'29,949,72; 96.99% 

46 $61.24521 $449, 381.194, 97.01% 

4] $50.159 97 sit's, 431, 354.90 97.02%’ 

20 850 042 57 $449,481,397.47 97,03% 

2 $49 17200 $449,530,569.47 97.04% 

2 $49.642 11 $449,579,411.58 97.0SK 

3 $48.849 70 $449,628,061.28 97.06% 

15 $48 524 36 $449,676,585.63 97.07% 

24 $48 433 16 $449,725,018.79’ 97,08% 

13. $46.421 34 $449,773,440.13 97.09% 

3] ... $48!225.00 $449,821,665.13' 97,10% 

3] $48,006.31 $449,869,671.44 97.11%. 

17] $47,721.60 $^9,917,393.10 97.12%’ 

18_ $47,700 88 $449, ^5,093,98 97,13%’ 

so' $47'l64.22_^ S4Sb,0i2!258,20’ 97,14%' 

33 _ $47,079 02 S45'0,059,3'37.22' '97,15%' 

63 $46,755,01 . $450,106,092.23 '97.16% 

] ] "5 ' $46 745.00 ] S45qi52'y37.23' 97.17% 

20. $46,116.10 $450,198,953.33 97.18% 

30; $45,935 14 $450,244,888.47 97,19%] 

6 $45.797 75 $450,290,686.22. 97.20% 

14 $45 380'44 _ $450,336,066.66 97.21% 

42 _ $45,260 09 $450,381,326.75 97.22% 

12. $45,231 40 $450. 426, 558.15 97.23% 

$45,11205 $450,471,670.20 97.24% 

118! $45,009 10 $450,516,679.30 97.25% 

14; $45,005,70 __S450,56i.68S.0O 97.26% 

272, $45,000.51 $450,606,685.51 97.27% 


Count Firm Nsmas 

470 THE CHILCOTE COMPANY 

471 up! & G LTD. 

. 472 BYRON s ' ADAMS 
173 STAR PROMOWEAR 

474 SERVICE POINTUSA 

475 WARNER PRINTING 

476 PENMOR LITHOGRAPHERS 
' 477 PROMOTIONS PLUS, INC. 

478 THE F. P. HORAK COMPANY 

479 ARTISTIC COLOR GRAPHICS 

48q_AfU8 SYSTEMS INC] ’ , 

48l~VQS ENTERPRISES, InC. 

482 PRINTING TECHNOLOGIES. INC. 

483 CONSOLIOATEO PUB. CO. i_NC C/0 

484 AMBERTONE PRESS INC 

485 LEGAL NETWORK LTD 

486 TEMTEC 

487 MAGNA-PLUS 

488 STERLING COPY CTR INC 

489 BRAILLE INTERNATL 

490 CYRIL-SCOp COMPANY 

491 IMPACT LEGAL TECHNOLOGIES 

492 ESSENTIAL DIRECT 
493]HiLO BAY PRINTING CO..^Tb. 

494 STREAMLINE INTERfWDONAL 

495 SKYUINE EXHIBITS MEMPHJS 

496 B P PRESS 

497 .YOUR PERSONAL PrInTER 

498 BARCODE INDUSTRIAL SYSTEMS INC ] 

499 FOSSIL INDUSTRIES, INC. 

' SOO'bUFFALO ENVELOPE CO. _ ] ' 

_ 50i;fo^anauthogpiaph ]]'] ]] .. , ,,],,.^ 

5d2]GRAPWCVENUE'lNc"] ]]'_'] ]]]]"] 

i 303 CASTLE PRESS/GRANT DAHLSTROM ' 

S04!lAKE COUNTY PRESS. INC. 

SOSPRIMTRUNNER 

SOS-NATIONAL MA''RKiNO PRODUCTS ’ 

' 507 ARBOROAKLANO GROUP " 

508]dOCUM!ENT STORAGE SOLUTIONS 

509 WkR GRAPHICS 

510 STAYWELL CUSTOM COMM 

511 PAUL&PARTNERS/ORION DIRECT 

512 TWO ZERO TWO 

513 RMS DIRECT 

514 CENTENNIAL GRAPHICS/DBA JOHN GALT BINDERY 
SIS'SCP OIGITAL PRTF INC/DIC BLACK 
si6!advanced UTHO PRI^NO 
Sp'sCREENWRITERS INC OBA/SCREENCO 

518:tHE BACKPACKER QUALITY GEAR 
' 5 ’i9|fORE8IGHT GROUP ' 

'si'b^biCKSONE GRAWicS.'lNC, ]' 

521 MAC PAPER COIWERTERS 

S2i]'ARTISAN GRAPHICS, INC. ]' 

523 MAJOR BUSINESS SYSIEMS 
5245OPYCATINC. ' 

525'f J. BROOKS COMPANY 

526 NEVADA COLOR LITHO 

527 A. T. PUBLISHING, INC. 

528 SIOUX FALLS SHPNG NEWS/WESTERN 

529 AMERICAN PrtETEORLDGICAL SOCIETY 

530 HURT COMPANIES, LUC 

531 C2 MEDIA 

.32 JOSLYN & MORRIS. INC. 

533^NATfONAL BLUE PRINT CO.. INC. 


84.93% 

85!o1% 

85.05% 

85.06% 

85.10% 

85.11% 

’85.11% 

]85’.15% 

”85,15% 

'’85.18% 

85.24% 

8S.’24% 

85.24% 

85.29% 

'85.29% 

'85.32% 

85.32% 

85.32% 

85.32% 

85.34% 

85.36% 

§5.38% 

85.38% 

85.38% 

85.40% 

8 M2% 

85-47% 

BS.50% 

'85!57% 

8S.57% 

85.59% 

85.62% 

85,63% 

85-64% 

85.69% 

85.70% 

85.71% 

85.83% 

85.85% 

86,13% 


534 BARCODES WEST INC. 
Sis-RUSSCORP SIGNS INC. 


536 VISANT/DBA PRINTLYNX 
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Count Firm Names 

Jobe 

Amount Paid Contractor 

Cum Amt Paid 

%$ 

Cum Jobs 

%Jobs 

537 GRAESSLE-MERCER COMM/PUBL PRTR 

18 

$44,724 35 

5450,696,330,11 

97.29% 

84,082 

86.16% 

538 OFFICEMAX 

64 

S44.G91.99 

5450,741,022.10 

97.30% 

84,146. 

86.22% 

539 M&MoisPLAYS INC 

1 

$44,550.00 

$450,785,572.10 

97.31% 

84,147 

86.22% 

40 RODGERS & MCDONALD ciuPHICS 

3 

$44,223 70 

$450,829,795.80 

97.32% 

84,150 

86.23% 

541 CLASSIC ART OF BROOKLAND, LLC 

101 

$44,045.24 

$450,873,841.04 

97,33% 

84,251 

86-33% 

542 SHAMROCK RAISDLETTER & PRTG. 

145 

$43,945 ID 

5450,917,786.14 

97.34% 

84,396 

86.48% 

543 FARO SCREEN PROCESS, INC. 

32 

$43,866 10 

$450,961,652.24 

97,35% 

84,428 

86.51% 

544 THP 

96 

$43,839 35 

$451,005,491.59 

97-36% 

84,524 

86.61% 

545 PRIDE PRINTING 

a 

$43,699 28 

$451,049,190 87 

97.37% 

84,532 

86.62% 

546 MICHIGAN INTERFACE INC 

95 

$43,678 23 

$451,092,869,10 

97,37% 

84,627 

86 72% 

547 SUN NEWSPAPERS OF UNCOLN/NEBR 

6 

S43.458 11 

$451,136,327.21 

97.38% 

34,633 

86.72% 

548 BEACON PRINTING 

31 

$43,256.70 

5451,179,583.91 

97,39% 

84,664 

86.75% 

549 ROi MARKETING COMM., INC. 

61 

$43.205 75 

5451,222,789.66 

97-40% 

84,725 

86.82% 

550 INTERNATIONAL MINUTE PRESS 

14 

$42,805 51 

$451,265,595.17 

97,41% 

84,739 

86.83% 

551 INTERNATIONAL PRINT/PACKAGING 

20 

$42.7M.aO 

$451,308,359-77 

97.42% 

84,759 

86.85% 

552 HBP.INC. 

11 

$42,879 71 

$451,351,039.48 

97.43% 

84,770 

86.86% 

553 EXECUPRINT 

14 

$42,665.30 

$451,393,705.28 

97.44% 

84,794. 

86.88% 

554 BUSINESS CARD EXPRESS 

4S 

$42,465.02 

$451,436,170.30 

97,45% 

84,829 

86.92% 

555 EBSCO DBA VULCAN INFO PKG 

13 

$42,424.47 

$451,478,594.77 

97.46% 

84,842 

86.94% 

556 ANACOMP, INC. 

5 

$42,326.86 

$451,520,921.43 

97,47% 

84,847 

86.94% 

557 GATEWAY OIGITAUKWIK KOPY 

98 

$42,24 1 42 

$451,563,162.85 

97.48% 

84,945. 

87.04%, 

558 WENTWORTH PRINTING 

11 

$42,188.54 

$451,605,351.39 

97.49% 

84,956 

87,05% 

559 PRESTIGE PRINTING 

90 

$42,147,37 

$451,647,498.76 

97.49% 

85,046. 

87.14% 

560 B & D LITHO 

12 

$42,130 52 

5451,689,629.28 

97.50% 

85,058 

87.16% 

561 TIFFANY INC/71FFANY PUBLSHG CO 

22 

$41,560.75 

$451,731,190.03 

97.51% 

85,080 

07.18% 

562 SAN DIEGUITO PUBLISHERS 

33 

$41,534,06 

$451,772,724.09 

97.52% 

85,113 

87.21% 

563 FORMOST GRAPHIC COMMUNiCATIONS 

25 

*41.381,32^ 

$451,314,085.41 

97.53% 

85.138 

87.24% 

564 CORPORATE ENVELOPE 

47 

$41,238.05 

$451,855,323.46 

97.54% 

85,185 

87.29% 

565 LITHOGRAPKC SERVICES INC. 

68 

$41,101 12 

$451,896,484.58 

97.55% 

85,243 

87.35% 

566 AWA DVD, INC 

S 

$40,379.98 

$451,937,364.56 

97.56% 

85,248 

87,35% 

567 EXTREME ENGINEERING 

1 

$40,388 24 

5451,977,750.80 

97.57% 

85,249 

87.35% 

568 DOUBLEDEY INC 

3 

$40.188 99 

$452,017,939.79 

97.57% 

85,252 

87.36% 

'•69 THE DIVINE LINE GALLERY LLC 

9 

$39 999 70 

$452,057,939.49 

97.50% 

85,261 

87 36% 

570 MELKEN SOLUTIONS 

1 

$39,673 84 

$452,097,913.13 

97.59% 

85,262 

87,37% 

571 PYRAMID PRINTS GRAPHICS 

46 

$39.922 01 

5452.137,935.14 

97.60% 

85,308 

37.41% 

572 PRIORITY PRINTING S MARKETING 

72 

$39,842.67 

$452,177,677.81 

97,61% 

85,380 

87.49% 

573 CHOICE GRAPHICS 

18 

$39,728 35 

$452,217,406.16 

97.62% 

85,398 

87.51% 

574 CORPORATE DOCUMENT SOLUTIONS 

74 

$39,894.31 

$452,257,100,47 

97.63% 

85,472 

87.58% 

575 APPLE IM^INT APPAREL INC. 

7 

$39,659 49 

$452,296,759.96 

97,63%. 

85,479 

87.59% 

576 ANOTHER PRIKTER, INC. 

84 

$39,616.23 

5452,336,376.24 

97.64% 

85,563 

87.67% 

577 VALLEY PRINTERS, INC. 

19 

$39,274.15 

5452,375,650.39 

97.65%, 

85,582. 

87.69% 

578 GRAPHIC NORTH PRINTING 

43 

$39 25549 

$452,414,905.88 

97.66% 

8^625 

87,74% 

579 BROGAN ft PARTNERS 

10 

$3^156.25 

5452,454,061.13 

97.67% 

85,635 

87.75% 

S80.WESTERN BADGEmBA WBT INDUSTS. 

s 

$39 029.52 

$452,493,090.65 

97.68% 

85,640 

87,75% 

SSliSTAR PRINTING CORP. 

i 

$38,688.58 

S4S2.$31.979.23 

97.69%' 

85,641 

87,75% 

582 1 AVERY DENNISON 

i’ 4- 

$38,861,72 

$452,570,830.95 

97.69% 

85,645 

87,76% 

583 BENJMMIN FRANKLIN SMITH PRTRS. 

59' 

$38 732.85 . 

$452,609,563.80 

97.70% 

85,704 

87 82% 

S84, METAL MAGIC 

. .i. ...m; 

$38,700.80 

$452,648,264.40 

97.71%: 

85,789' 

87.91% 

S85;m'0UNTAIN STATES WAGING 

20^ 

S36.6S7.94 

$451686,922.34 

97,72% 

85,809: 

87,93% 

586 SHERWOOD GROUP 

27 

$38,538.04 

$452,725,508.38 

97,73%, 

85.836 

87.95% 

587 ABSOLUTE PRINTING GRAPHICS 

43 

$38,387.00 

$452,763,305.38 

97.74%, 

85,879 

88.00% 

588 JBS PRINTING 

52 

$38,390.18 

$452,802,295.5$ 

97,74% 

85,931 

88.05% 

589 ABSOLUTE PROMOTIONS INC. 

21 

$38,216 39 

5452,840,510.95 

97.75% 

85,952' 

88.07% 

590 MCCORMiCK-ARMSTRONG CO. 

8 

138.075.39 

5452.878,586.54 

97.76% 

85,960 

88-08% 

591 MURRAY & HEISTER, INC. 

32 

$38.038 88 

$452,916,623.20 

97.77% 

85,992 

38-11% 

592 CHAMPION GRAPHICS 

53 

$37.544 97 

5462,954,168.17 

97.78% 

86.045, 

88.17% 

S93 LUMINOUS PRODUCTIONS 

90 

$37,539 15 

5452,991,707.32 

97.78% 

86,135 

88.26% 

594 UNIVERSAL PRINTING & GRAPHICS 

19 

$36,730 69 

$453,028,438,01 

97.79% 

86,154 

88.28% 

595 SNAKE RIVER PRINTING 

111 

$36.590 34 

S453.065.D28.35 

97.80% 

86,265 

88.39% 

596 6ISI/DBA LAZERQUtCK PRTG 

188 

$36,489 29 

5453,101,497.64 

97.81% 

86,433 

88.57% 

597 CHOICE MARKETING GROUP. TnC, 

25 

$38 225 36 

5453.137.723.00 

97.82% 

86,438 

88.59% 

598 LOGO IDEAS 

14 

$38,176.28 

$453,173,901.28 

97.82% 

86,472 

88.61% 

399 CONNECTICUT LAMINATING CO INC. 

30 

$35.966 46 

$453,209,867.74 

97.83% 

86,502 

88.64% 

600: RAINBOW PRINTING, INC. 

31 

$36,938 63 

5453,245,806.37 

97.84% 

86,533 

88-67% 

601 GAMBLE LETTER SERVICE. INC. 

128 

$35,917 62 

$453,281,723.99 

97.85% 

66,661 

88.80% 

602 CDG INTERACTIVE, InC. 

2 

$35,885 00 

$453,317,608.99 

97.86% 

86,663 

88.80% 

603 SKYLINE DISPLAYS OF OREGON CO. 

11 

$35,679 50 

$453,353,288.49 

97.86% 

86,674 
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Job* 
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$ Cum Jobs 11 

Jobs 

604 ANpREWS BROTHERS PRTG. 

22 

S35.517.S7 

5453.388.806.06 

97,8714 

86,696 

88.84% 

605 TAG & ENVELOPE, INC. 

52 

J35.471.09 

$453,424,277.95 

97.88% 

86,748 

88-89% 

606 CDS, INC. 

12 

$35,361.06 

5453,459,639.03 

97.89% 

86,760 

88.90% 

607 RC PRSNTING tNC 

73 

535,350.01 

$453,494,989.84 

97.89% 

86.833 

88.98% 

608 JOSTENS INC 

2 

$35 167.00 

$453,530,156 84 

97,90% 

86,835. 

83.98% 

609 NORTH MAIL. INC. 

43 

*35,150.60 

$453,565,307.64 

97.91%. 

86.878 

89.02% 

610 PAKMARK/DiV.OF INNOMARK COMM. 

2 

*35,150 22 

5453,600.457,86 

97,92% 

86,880 

89.02% 

611 PAPER GRAPHICS PRINTING 

61 

*35,023.09 

$453,635,480.95 

97,92% 

86,941 

89.09% 

612 KNOX SERVICES 

24 

*35,015.50 

$453,670,496.45 

97.93% 

86.965 

89.11% 

613 ENQUIRER PRINTING CO., INC. 

51 

S34.974 09 

$453,705,470.54 

97,94% 

87,016 

89.16% 

614 BARKER SPECIALTY 

22 

534.903 04 

$453,740,373.58 

97.95% 

87,038 

89.19% 

615 PROFESSIONAL SOUND IMAGES 

24 

*34,606.14 

$453,774,978.72 

97.95% 

87,062 

89.21% 

616 ASTRO-DYNAMIC 

22 

S34.594 66 

$453,809,573.30 

97.96% 

87.084 

89-23% 

617 ALLEGRA PRINT A IMAGING #002 

41 

*34.479.67 

$453,844,053,05 

97.97% 

87,125 

89.27% 

61S COLOR XPRESS 

36 

*34,392 30 

$453,378,445.41 

97,98%: 

87,163- 

89.31% 

619 AMERICAN PUBLIC HEALTH 

1 

$34,375.00 

$453,912,820.41 

97.98% 

87,164 

89.31% 

620 STARNET DIGITAL PBLSHG 

43 

*34.214 33 

$453,947,034.74 

97, 99%- 

87.207 

89.36% 

621 THOMAS PRINTING INC 

16 

*33,783.02 

$453,980,817.76 

96.00% 

87,223 

89.38% 

622 M AMPRINTING 

132 

$33,746.40 

$454,014,564.16 

98,01% 

87,355 

89-51% 

623 DOCUMART COPIES A PRTG 

30 

*33.627 63 

5454.043.191.79 

98.01% 

87,385 

89.54% 

624 DON MEREDITH REPROGRAPHICS CO. 

142 

*33,026.58 

$454,081,818.37 

98.02% 

87,527 

89.69% 

625 WERNER PRINTING A ENGRAVING 

42 

$33,550 44 

$454,115,368.81 

98,03% 

87.569 

89.73% 

626 COLOURS INC. 

42 

*33.547.70 

$454,148,916.51 

98.03% 

87.611 

89-77% 

627 NM3CO TAPES A LABELS. INC 

37 

*33.401 98 

$454,182,318.49 

98.04% 

87,648 

89,81% 

628:ALAN HYMAN ENTERPRISES 

11 

*33.27325 

5454,215,591.74 

96.05% 

87,659 

89.82% 

629 ARRINGTON A SONS 

23 

*33.243 92 

$454,248,835.66 

98.06% 

87,682 

89.85% 

630 ENVELC»»ES ONLY, INC. 

15 

#33,241 61 

$454,282,077.27 

98.06% 

87,697 

89.86% 

631 DC GRAPHICS 

47 

*33,109.79 

$454,315,187.06 

98.07%; 

87,744 

89.91% 

632 SOC ENTERPRISES 

27 

*32.988.54 

5454,348,175.60 

98.08%, 

87,771 

89.94% 

633 JANUS ART 

69 

*32,957 41 

$454,381,133.01 

98.08%' 

87,840 

90.01% 

634 GENERAL DISPLAY CO.. LLC 

2 

*32,918.37 

$454,414,051.38: 

98.09%: 

87,842' 

90.01% 

635 TRf-STATE ENVELOPE CORP. 

S 

$32,769,24 

$454,446,820.62 

98.10%: 

87,850! 

90.02% 

£36 LONGNECK/DBA COPY EXPRESS 

48 

*32,745.37 

$454,479,565.99: 

98.U%1 

87,8% 

K).07% 

■ 637 ACORN PRESS INC. 

6 

$32,726 41 

$454,512,292.40 

98.11%; 

87,9041 

90.07% 

638 WORCESTER ENVELOP COMPANY 

19 

*32,647.67 

$454,544,940.07 , 

98.12%: 

87,923[ 

90.09% 

639 PEL HUGHES PRINTING 

25 

*32.'3d0.93 

$ 454 , 577 , 321 . 00 : 

98.13%' 

87^48| 

90.12% 

640 VIVID IMPACT 

5 

*32,308 87 

$454,609,629.87 

ss.isjir 

87.953! 

90.12% 

641 ALLEGRA PRINT A IMAGING M04 

47 

*32.126 94 

$454,641,756.81 

9^14%' 

^MO*" 

90.17% 

642 CHEERIO PRINTING CO., INC. 

13 

*32,117.58 

$454,673,874.39 : 

98.15%; 

88,013! 

90.18% 

643 WERT BOOKBINDING. INC. 

6 

$31,893 99 

$454,705,768,38 

98.15% 

88.021 

30.19% 

644|GRAPHIC MANAGEMENTSERVtCES 

7 

$31.77911 

$454,737,547.49 

98.16%^ 

iu.028l 

90.20% 

645 QUEEN CITY PRINTERS. INC. 

12 

*31,576.22 

$454,769,123,71 . 

98.17%: 

88,040’ 

90.21% 

646: K A 8 COPY GROUP INC. 

1 

*31.372.67 

$454,800,496.38 

98.i8%; 

88,041 

90.21% 

647IEXPRES8, INC. 

4 

*31.241 15 

$454,831,737.53: 

98.18%' 

88.045 

90.22% 

648;BROM) STREET PRTG CO. 

20 

$31.099 92 

5454.862,837.15 

98.19% 

88.055 

k>.24% 

649 iMAGE TRANSFORM 

4 

*31.033 49 

$454,893,870.64 

98.20% 

88.069 

90.24% 

650' LONGNECK VEN'nJRES/ DBA COPY EXPRESS 

26 

$31,026 86 

$454,924,897.50 

98.20% 

88,095 

90,27% 

651 PROFESSIONAL LEGAL COPY 

25 

*30.714,75 

$454,955,612.25 

98.21% 

88.120 

90.29% 

652 PITNEY BOWES GOVT SOLUTIONS 

1 

$30,695 35 

$454,986,307.60 

98.22% 

81121 

90.30% 

653 MBC PRECISION IMAGING 

20 

*30.691 28 

$455,016,998.88 

98.32% 

88,141 

90.32% 

654 RAND GRAPHICS 

4 

*30 426 00 

$455,047,424.88 

98.23% 

88,145 

90.32% 

655 COPY COUNTRY INC 

25 

*30.303,07 

$455,077,727.95 

98.24% 

88.170. 

90.35% 

656 AMERICAN LABELS 

10 

*29.904.33 

$455,107,632.28 

98.24%' 

68,180 

90.36% 

657 CREATIVE COMPUTER PRODUCTS INC 

s 

*29.903.44 

$455,137,535.72 

98.25% 

88,18$ 

90.36% 

558 CLARK PRINTING LLC 

1 

*29,719.50 

$455,167,255.22 

93.25% 

88,186 

90.36% 

659 AVIO GALLERIES, INC. 

10 

*29.585 X 

$455,196,840.78 

98.26% 

88.196 

90.37% 

660 BEST PRESS 

24 

529.575 32 

$455,226,416,10: 

98,27%: 

88.220 

90.40% 

661 ROSE CITY BLUEPRINT 

79 

*29.456 93 

$455,255,875.03 

98-27% 

88.299 

90.48% 

662 PUBLISHERS PRESS 

2 

*29,247 36 

$455,285,122.39 

98.28% 

88.301 

90-48% 

663iBAYOU PRINTING 

18 

*28,608.28 

$455,313,930.67 

98,29%: 

88.319: 

90.50% 

664. FLASH PRINT 

26 

*28.668 43 

$455,342,599.10 

98.29% 

88.348 

90.53% 

1 665 ANCHORAGE PRINTING. INC. 

1 

$26,540.71 

S4S5.371, 139.81 

90.30% 

88.349 

90.53% 

i6& MANNER, INC-COMPETITION HEAOWR 

1 

*28,468.34 

$455,399,608.15 

98.30% 

88,350 

90.53% 

667 VERTIS INC 

3 

*28.422.02 

$455,428,030,17 

98,31% 

88.353 

90,53% 

668 PHASE 3 COMMUNICATIONS 

! 14 

*26.226 20 

$455,456,256,37' 

98.32% 

88.367 

90.55% 

669 NORTHPOINT GRAPHIC STUDIOS 

47 

*28.091.34 

$455,484,347.71 

98.32% 

88,414 

90.60% 

670 LAKE VIEW PRINTING 

65 

*28.049,51 

$455,512,397.22 

98,33% 

88.479 

30-66% 
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671 SMART LEGAL DOCUMENT SOLUTIONS 

19 

$27,635 

30 

$455,540,233.02 

98.33% 

88,499 

90.68% 

672 HANNAFORD & DUMAS. CORPORATION 

IS 

$27,690 

00 

5455,567,913,02 

98.34% 

88,513 

90.70% 

673 DRIVEN INC. 

7 

$27,641 

16 

5455,595.554.18 

98.35% 

86.520' 

90.70% 

674 MEDIA LITHOGRAPHiCS INC 

18 

$27,364 

04 

5455,622,918.22 

99.35% 

88,538 

90.72% 

675 BRENNER PRINTING & MAILING CO. 

5 

$27,090 

00 

$455,650,008.22 

99.36% 

88,543 

90.73% 

676 RYAN'S GRAPHICS CORP. 

38 

$27,077 

15 

$455,677,095.37 

98.36% 

88,581 

90 77% 

677 CRC PRINT, INC, 

2 

$26 802 

02 

$455,703,887.39 

98.37% 

88,533 

90.77% 

678 XACT DUPLICATING SERVICES. INC 

20 

$26 743 

33 

$455,730,630.72 

98.38% 

88,603 

90.79% 

679 IMPRESSIONS PLUS PRTG. & COPY 

57 

$26,706 

59 

$455,757,337.31 

98.38% 

88,660 

90.85% 

680 DISPLAY COMMUNICATIONS 

1 

$28,595 

37 

$455,783,932.68 

98.39% 

88,661 

90.85% 

681 CUSTOM PR0m6tI0NS.INC. 

12 

$28,463 

23 

$455,810,395.96 

98.39% 

88,673 

90,86% 

682 COLOR FX, INC. 

33 

$26,444 

88 

$455,836,840.64 

99.40% 

88,706 

90.89% 

683 PACIFIC LITHO. INC. 

fl: 

$26,424 

86 

$455,863,265.50 

98.40%. 

98,714 

90.90% 

684 NEWSPAPER PRINTING CO. 

1 

$26,417 

16 

$455,889,682.66 

98.41%, 

88,715 

90.90% 

685 MEDIA. INC. 

102 

$26,371 

84 

$455,916,054.50. 

98.42%i 

88.817: 

91.01% 

686 JOAN CAROL DESIGN & EXHIBIT 

3 

$26,218 

00 

$455,942,272.50^ 

98.42%: 

88,820 

91.01% 

6B7 ADVERTISING ARTS. INC. 

29 

$26,197 

89 

$455,968,470.39; 

98.43%[ 

88,849; 

91.04% 

686 CHICAGO TAG AND LABEL. INC. 

2 

$20,007 

68 

$455,994,478.07 

98.43%: 

88.851 

91.04% 

689 boCUPAK 

4 

$25,967 

85 

$456,020,445.92 

98.44%: 

88,856 

91.05% 

690.DiGtTAL MEDIA REPLICATORS 

5 

$25,959 

97 

$456,046,405.89! 

98.44%: 

88,860 

91.05% 

691 PRINTSMART 

74 

$25,745 

36 

$456,072,151.27 

98.45% 

88.934 

91.13% 

692 ASSOC. VISUAL COMMUNICATIONS 

21 

$25,733 

91 

$456,097,985-18: 

98.46%' 

88,955 

91.15% 

693 CORNERSTONE PRTG.& IMAGING 

14 

$25,705 

24 

$456,123,590.42 

98,46% 

88,969 

91.16% 

e94:PRINTING IMAGES 

13 

$25,356 

88 

$456,149,947.10 

98.47% 

88,982 

91.18% 

695 EMERSON GLENN GARMENT, INC. 

8 

$25,300 

20 

$456,174,247.30 

98.47% 

88,990 

91.19% 

696 COPYCAT PRINT SHOP INC. 

98 

$25,068 

86 

$456,199,336.16; 

98.48% 

89.088 

91 29% 

697 GRAPHIC IMPRESSIONS OP AMERICA 

22 

$25,005 

30 

$456,224,341.46' 

98.48%. 

89,110 

91.31% 

698 SKYWAY PRTG & COPYING INC 

35 

$24,912 

21 

$456,249,253.67 

98.49% 

89.145 

91.34% 

699 BRUT PRINTING CO. 

35 

$24,882 

92 

$456,274,136.59 

98.49% 

89,180 

91,38% 

700 CREATIVE FILING SYSTEMS 

15 

$24,676 

71 

$456,299,813,30’ 

98.50%. 

89,195 

91.40% 

701 WESTERN TYPOGRAPHERS, INC. 

66 

$24 429 

34 

$456,323,242.54 

98.50% 

89,261 

91,46% 

702 AC GRAPHICS, INC. 

34 

$24,249 

00 

$456,347,491.64 

98.51% 

89,29$ 

91.50% 

703 IRA GREEN, INC. 

2 

$24,208 

80 

$456,371,700.44 . 

99.51% 

89,297 

91.50% 

704 CREATIVE PRINTING 

4 

$24 199 

72 

$456,395,900.16. 

98.52% 

39,301 

91,50% 

705 BLUFF SPRINGS PAPER CO. LTD. 

5 

$24 197 

82 

$456,420,097.98 

98 52% 

89,306 

91.51% 

706 LIGHTING 

84 

$24,011 

62 

$456,444,109 80 

98.53% 

89.370 

91.58% 

707 DUPLEX LEGAL 

47 

$23,920 

87 

$456,468,030,67' 

98.54%’ 

89.417 

91.62% 

708 PHOENIX COMMJDBA PHOENIX PRTG 

11 

$23,673 

80 

5456,491,904 47, 

98.54%: 

89,428 

91.63% 

709 . TECHNicOLOR OPTICAL MEDIA SERV 

15 

$23,854 

15 

$456,515,758.62.: 

98.55%. 

89,443. 

91.65% 

710:WiLOES SPIRIT DESIGN 

4 

$23823 

58 

$456, $39, 582,20; 

96.55%: 

89,447 

91.65% 

71tiHARRY B. HARDING & SON, INC. 

17 

$23,?SS 

09 

$456,563,337,23: 

93.56%. 

89,484! 

91,67% 

712 HF GROUP «»2 

36 

$23,700 

72 

$456,567,038.01 : 

98.56%: 

89,500 

91.71% 

713 ACCURATE PRINTER INC. 

10 

$23,640 

00 

$456,610,678.01: 

98.57%| 

89,510 

91.72% 

714 CUSTOM COPY CENTRAL 

40 

$23,827 

82 

$45^634, 305.63' 

98.57%| 

89,550 

91.76% 

71S LARGER THAN UPE. INCORPORATED 

2 

$23,697 

00 

$456, «7, 902.631 

»8.S8%i 

89,552i 

91,76% 

716 PRESTIGE PRINTERS 

9 

$23,627 

21 

$456,681,429.84' 

^'.S8%i 

89.561; 

91.77% 

717 GRAPHICS 

24 

$23,448 

88 

$456,704,878.72! 

98.59%: 

89,585 

91.80% 

718 SYSTEMATIC FILING PRODUCTS INC 

1 

$23,355 

00 

$456,728,23^72: 

98.59% 

89,586' 

91.80% 

719 PRIORITY PRESS. INC. 

$6. 

$23329 

42 

$456,751,563,141 

98.60% 

89,642 

91.85% 

720 LASON SYSTEMS INC 

20 

$23,214 

13 

$456,774,777 27; 

98.60%: 

89.662; 

91.87% 

721 GAZETTE PRINTING LLC 

S 

$23,182 

20 

5456.797,959.47: 

98.61%: 

89,667 

91.38% 

722: MARTIN GRAPHICS & PRTG SERV. 

34 

$23 121 

00 

$456,821,080.4?’ 

98.61%: 

89,701 

91.91% 

723 ARGO ENVELOPE CORPORATION 

75 

$23,081 

72 

$456,944,162.19: 

98.62%: 

89, '776. 

91.99% 

724 BOWERS ENVELOPE CO., INC. 

8 

$22,»i^ 

99 

$456,867,089.18' 

98.62%: 

89,784, 

92.00% 

725 LEGEND GRAPHICS 

200 

$22,876 

30 

$456,899,965.48 

98.63% 

89,984, 

92.20% 

726 KNIGHTSBRIDGE GRAPHICS INC. 

24 

$22,697 

33 

5456,912,652.81 

93.63% 

90,008 

92,23% 

727 SAN SABA PRINTING 

33 

$22,689 

42 

$456,935,322.23 

98.64% 

90,041 

92.26% 

728 MAGNA IV 

23 

$22,471 

46 

$456,957,793.69 

98.64% 

90,064 

92.29% 

729 SOS PRINTING 

52 

$22,388 

60 

$456,980,182.29 

98.65% 

90,076 

92,30% 

730 SILVER COMMUNICATIONS CORP. 

14 

$22,381 

14 

$457,002,563.43 

98.65% 

90,090 

92.31% 

731 BLAIR LABELING SYSTEM 

14 

$22,335 

85 

5457,024,899.28 

96.66% 

90,104 

92.33% 

732 GANNETT 

12 

$22,214 

26 

5457,047.113,54 

98.66% 

90,116 

92,34% 

33 NOVACOLOR.INC. 

50 

$22,182 

25 

$457,069,295.79 

98.66% 

90,166 

92 39% 

734 SOURCE ONE LEGAL COPY. INC. 

131 

$22,168 

73 

$457,091,464.52 

9^67% 

90.297 

92 53% 

73S FALLS PRINTING 

26 

$21,945 

27 

$457,113,409.79 

9S67% 

90,323 

92.55% 

736 IMAGING TECHNOLOGIES 

21 

$21,935 

4B 

$457,135,345.27 

98.68%. 

90,344 

92 57% 

737 CAPITOL DIGITAL DOC. SOLUTIONS 

1 

$21,923 

56 

$457,157,263.83. 


90,34$ 

92.57% 
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Count Firm Namee 

.Jobs Amount Paid Contractor 

Cum Amt Paid %$ Cum Jobs KJobs 

805 ECONOMY PRINTING, INC. 

53 

S16.946.09 

$458,447,150.76 

98.96% 

91,430 

93 

69% 

306 NEW ENGLAND ETCHING COMPANY 

2 

316.862 42 

$458,464,013.18 

98.57% 

91,432 

93 

69% 

807 QUALI TYPE INC. 

B 

$16,544 71 

$458,480,857.89 

98.97% 

91,440 

93 

70% 

308 SANDERS PRINTING 

6 

$16,800.65 

$458,497,658,54 

93,97% 

91,446 

93 

70% 

809 KENNiCKELL PRINT « COMM. 

16 

$18,776 22 

$458,514,434 76 

98.98% 

91,462 

93 

72% 

810 DISTRICT SERVICE PRINTERS INC. 

6 

$16,722,00 

$458,531,156.76 

98 98% 

91,470 

93 

73% 

811 SPRING PROMOTIONS. INC. 

7 

$16,705 76 

$458,547,862.52 

98.98% 

91.477 

93 

73% 

8X2 MADETOORDER 

12 

$15,583.64 

$458,564,446.16 

98.99% 

91.489 

93 

75% 

ei3:AMERICAN REPROGRAPHICS, INC. 

S6 

$18,534.40 

$458,580,980.56 

98.99% 

91.545 

93 

80% 

814 E-MAJ^N, INC. 

2 

$16,533 94 

5458,597,514.50 

98.99% 

91,54? 

93 

81% 

SIS CIA PRTG A PHOTO BUILDING 

5 

$16,033.00 

$458,613,547.50 

99.00%, 

91.552 

93 

81% 

816 HAK3 PRESS INC. 

2 

$15,983.00 

$458,629,540.50 

99,00%' 

91.554 

93 

81% 

817 PRINTING METHODS INC 

1 

SlS.B3d.00 

$458,645,179.50. 

99.01% 

91.555 

93 

81% 

818 MIDLAND PRINTING 

92 

$15,775.06 

$458,661,154.56 

99.01% 

91.647 

93 

91% 

819 SCRIP-SAFE SECURITY PRODUCTS 

3 

$15,743.56 

$458,676,898.12 

99.01% 

91.650 

93 

91% 

820 RICHART GRAPHICS 

4 

$15,716,49 

$458,692,614.61: 

99-02% 

91,654 

93 

92% 

821 KIRBY LITHOGRAPHIC CO. INC. 

11 

$15,701 48 

$458,708,316.10. 

99.02% 

91.665: 

93 

93% 

822 MASTER G^PHICS 

Q 

$15,682.50 

$458,723,998,60 

99,02%' 

91.673 

93 

93% 

823 PRINT PLUS 

16 

$15,612.08 

$458,739,610.68 

99,03%: 

91.689 

93 

95% 

824' CREEKSIDE PRINTING 

11, 

S1S.S67 19 

$458,755,177.87 

99.03%: 

91.700 

93 

96% 

825 PROMOTIONAL DESIGN CONCEPTS 

1. 

$15,564.00 

$458,770.741 87 

99.03%' 

91.701 

93 

96% 

826 THERMOCRAFT 

25 

$15,474.19 $458,786,216.06 

99.04% 

91,726. 

93 

9% 

827 PHIL VEDDA AND SONS PRINTING 

13: 

$15,392.80 

$458,801,608.86 

99.04%. 

91,739 

94 

00% 

828:ADCRAFT DECALS 

3 

$15,336.53 

$458,816,945.39 

99.04%: 

91,742 

94 

01% 

829 THE PRINT SHOP #002 

11: 

515.287.97 

$458,832,233.36: 

99,05%: 

91,753 

94 

02% 

SJO ABC DATA ENTRY SYSTEMS, IW, 

a 

$15,188.56 

$458,847,421.92' 

99.05%' 

91,761 

94 

03% 

831 NORTHSTAR IMAGING SVCS INC. 

15 

815.173 30 

$458,862,595.22 

99.05% 

91.776' 

94 

04% 

832 TTtiUNE COMMUNICATIONS 

4 

$15,185.00 

5458,877,760.22 

99.06% 

91,780 

94 

04% 

833 SIMPSON'S 1 

11 

$15,110 00 

$458,892,870.22 

99.06% 

91,791 

94 

06% 

834 ROYAL PRINTING 

22 

$15,06079 

$458,907,951.01 

99-06% 

91,813 

94 

08% 

835 LABELS & SYSTEMS, INC. 

12 

$14,952 45 

$458,922,903.46 

99.07% 

91,825 

94 

09% 

836 SKY PRINT 

22 

$14,921.16 

$456,937,824.62 

99.07% 

91,847 

94 

11% 

^ 337 M & M ENGRAVING AND GRAPHICS 

2 

$14.890 00 

$458,952,714.62 

99,07% 

91,849 

94 

12% 

' 838 G M C/GRAPHIC MEDIA CORP. 

21 

$14 88S 32 

$458,967,602.94 

99,07% 

91,870 

94 

14% 

839 l-DEAL SERVICES 

22 

$14,871 79 

$458,982,474 73 

99.08% 

91.892 

94 

16% 

840 COMPEX LITIGATION SUPPORT 

4 

$14,852.30 

$458,997,327.03 

99.08% 

91,896 

94 

16% 

841 AFFORDABLE PRmTING 

53 

$14,811 75 

$4’59,012,138.78 

99.08% 

91,949 

94 

22% 

842 BOOKFACTORY.LLC 

7 

$14.7»(.40 

$459,026.^3.18 

99.09%' 

91,956 

94 

22% 

843 ADM CORPORATION 

7 

$14,774.78 

$45^041,697.96 

99.09% 

91,963 

94 

23% 

844 ACRUBE OPTICAL MFG. LLC 

2 

$14.720 48 

$459,056,418.44 

99.09% 

91,965 

94 

23% 

845 ROBOTRONICS INC. 

1 

$14,704.74 

^59,071,123. IS 

99.10%: 

91,966, 

94 

24% 

846 MIRROR IMAGING 

9 

$14,569.99 

$459,085,693.17 

99.10%: 

91,97$: 

94 

24% 

347 CREATIVE PRINT 

7 

$14,520 72 

$459,100,213.89; 

99,i6%i 

91,982 

94 

25% 

848 SPEAR PRINTING 

2. 

$14,473.60 

$459,114,687.69: 

99.U%| 

91,984 

94 

25% 

849 ABC REPROGRAPHICS, INC. 

Ifl 

$14,470.66 

$45^129,158.35 

99.11% 

92,002j 

94 

27% 

850 OUTLAW PRINTERS 

4- 

$14,394.38 

M59,:43,552.73j 

99.n%1 

92.006^ 

94 

28% 

SSlIPUiYING CAROS R US, InC. 

r 

$14.94949 

$459,157,902.22' 

99.12%; 

92,007^ 

94 

28% 

8S2 DIGIMATICS. INC. 

13 

$14,314.64 

$459,172,216.86' 

99.12HI. 

92.020: 

94 

29% 

8S3. ENVELOPES & PRINTED PRODUCTS 

126 

$14,246.9<^ 

$459,186,463,76' 

99.121^ 

92,146' 

94 

42% 

8S4 CM REPROGRAPHICS 

17 

$14,230.07 

$459,200,693.83 

99.13%! 

92,163: 

94 

44% 

855 CHAMPION GRAPHICS #002 

6 

$14,066.01 

$459,214,7S8.84< 

99.13% 

92,169' 

94 

44% 

856 MOELLER PRINTING CO.. INC. 

18 

$13,991.04 

$459,228,749.88' 

99.13%: 

92,187 

94 

46% 

657. CORPORATE ViSK3NS, INC. 

13 

$13,956 51 

$459,242,706.39 

99.13%' 

92,200 

94 

47% 

858 PANNIER GRAPHICS 

2 

$13,953.00 

$459,256,659.39 

99.14% 

92,202 

94 

48% 

859 NOVA LABEL CO.. INC. 

S 

$13,944 48 

$459,270,603.87 

99.14% 

92,207 

94 

48% 

860 CERTIFIED REPROGRAPHICS 

15 

$13,932 45 

$459,284,536.32 

99.14% 

92.222 

94 

50% 

861 SERVICE SOURCE, INC. 

8 

$13,830.78 

$459,298,367.10 

99.15% 

92.230 

94 

51% 

862 THE DIGITAL HUB, LLC 

5 

$13,810 50 

$459,312,177.60 

99.15% 

92,235 

94 

51% 

863 N. AMERICAN PRODUCT OEVELOPMT. 

2 

$13,650 00 

$459,325,827.60 

99.15% 

92,237 

94 

51% 

864 CORPORATE LEGAL COPV 

2 

113.612.13 

5459.339,439.73 

99.15% 

92,239 

94 

51% 

865 STROMBERG ALLEN A COMPANY 

1 

$13.596 62 

$459,353,036.55 

99.16% 

92,240 

94 

52% 

866 COLUMBIA PRINTING a GRAPHICS 

8 

$13,538 SO 

$459,366,575.05 

99.16% 

92,248 

94 

52% 

167 UNITED MICRO DATA 

9 

$13.S20,’92 

$459,380,095.97^ 

99.16%' 

92,257 

94 

53% 

868 CAPITAL GRAPHICS 

33 

$13,506.67 

$459,393,602.64 

99,17%. 

92.290 

94 

57% 

869 HUDSON PRINT^G 

6 

$13,504.50 

$459,407,107.14 

99.17% 

92,296. 

94 

57% 

870 MORTON PRINTERS. INC. 

16 

$13,504 00 

$459,420,611.14 

99.17% 

92,312 

94 

59% 

871 BANNER PRINTING CENTER 

18 

$13.450 84 

$459,434,061.98 

99.18%: 

92,328 

94 

61% 
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t Firm Names 

'2 PROFORMA PERFORMANCE. INC. 

'5 HEBER PRINTING 
'4 C RC PRINTING CORP. 

'5 WENDT VIDEO PRODUCTIONS INC. 

6 UPTOWN PRESS, INC. 

'7 INTERNATIONAL LABEL MFG, LLC 
'8 ROSS SALES ASSOC. INC. 

'9 THE PRINTING PEOPLE INC. 
tO BALLESTERO GRAPHIC DESIGN 

11 AMS PRINTING 

12 OFRCE DEPOT 

:3 BUCKHEAD BLUEPRINTS GRAPHICS 

4 RIVER CITY DESIGNS 

5 CONCEPT PRINTING 

6 SHANNON DUNN 

7 HAAGEN PRINTING 

:8 BERRYS HOMER, INC. 

.9 SCOTTCO INC 
>0 FLESH COMPANY 

1 ABC PHOTO S IMAGING 

2 PSI PLASTIC GRAPHICS 
sIcONTOLlbATED R E P ROGMPHICS 
14 BESTMML SERV./DBABMS DIRECT 
15'STUBBLERELD SCREEN PRINT CO. 

16 ATlANfiC GRAJ^S SVCS. JNC. 
IT-SHARP WNDING&PWN^^ 

IBXEGAL REPROGRAPHrcis INC. 

IS^THE DAY PUBLISHWG CO. 

IOIkEY^UE PRINTS 
Ililjiui^MARK 

12-COUNTCY COTTON CUST OM EMBROtb^ 
i3|p^R'MART, INC.'^ 

14 ;WHITbRfVER PRESS, INC. 

isiUN^E^AL REPR^CflONS.'lNC. 

16 'SPOT PRIN TING > OFFICE 

17 MORRIS GRAPHICS^ INC. 

8 STUD IO E DGE oisPUVY GROUP 

i9;M6uNTAIN EXPRESS 

o'pRiNTC 

i'hEETCR PRIimNG COMPANY 
2 'aERO PRobuCTS RES^RCH, INC. 

3 CHARLESTON BLUEPRINT 

4 TPS BUSINESS PRODUCTS 
S'^ET INTN'L 8VCS CORP 
S'COMPUFORMS. INC. 

.7 PROFESSIONAL IMAGES i'nC. 
.BioOLOFF PRINTING. INC. 

.g^LBwis OFFSCT. me. 

;ObE»ffl,NN!Al^iBA JOHN GALT ' 

11 ITALSKE USA. LLC 

;2 SELECT PRINTING 

3 GOLDEN RULE BINDER 

4 COAST INDEX CO.. INC, 

5 PRINT-O^TAT INC. 

6 BSC VENTURES/bbuBLE ENVELOPE 
7 'lETRIXUSA' 

8 8TCVENS PRINTING INC. 

9 8HN,INC/D8A EXCEL PRINT COMM. 

0 CRESTLINE SPECIALTIES INC. ' 

1 STERLING BUSINESS FORMS 

2 ^ CROSSE GRAPHICS INC, 

SACcucoPY, me. 

4 EDDIE’S PLASTIC LAMINATING 
SIPRINTING TRADE 
6 DAY-TIMERS INC. 
jtabsTetc. 

8 U. S. PRESS & GRAPHICS, INC. 


Amount Paid Contractor 
2 S13.425 00 


Cum Amt Paid %$ 
$439,447,486.98 9! 


Cum Jobs 
,18H 92,330 


$459,460,833.18 

99-18% 

92.343- 

$459,474,177.73 

99,18% 

92.384 

$459,487,519.62 

99,19% 

92,387 

$459,500,842.62 

99.19% 

92,403: 

$459,514,157.93 

99.19% 

92,418; 

$459,527,405.25 

99.20%^ 

92,441 

$459,540,617.18 

99.20%; 

92,451: 

$459,553,825.18 

99.20%: 

92,452 

$459,567,020.09 

99.20% 

92,531. 

$459,580,159.09 

99,21% 

92.546 

$459,593,286.09 

99.21% 

92,575 

$459,606,286,09 

99.21% 

92,576 

$459,619,272.24 

99.22% 

92,583 

$459,632,194.99 

99-22% 

92,594 

$459,645,100.99 

99,22% 

92,595 

$459,657,953.83 

99.22% 

92,596 

$459,670,754 70 

99.23% 

92,602 

$459,683,555.48 

99.23% 

92.605 

$459,696,339.78 

99.23% 

92,610 

$459,709,067.31 

99.23% 

92,629 

$459,721,768.50 

99.24%. 

92,645, 

$459,734,454.04 

99.24% 

92,655 

$459,747,123.69 

99.24% 

92,683; 

$459,759,792.41 

99.25%; 

92.686; 

$459,772,393,02' 

99.25% 

92,690j 

$459,784,933.50- 

99.25%: 

92, m- 

$459,797,458,12 

99.25% 

92,697 

$459,809,974.07 

99.26% 

92,723; 

$459,922,433.62; 

99.26%; 

92,735 

$459,834,889.87 . 

99.26%; 

9'2,738; 

$459,847,309.12 i 

99.26%! 

92,755’ 

$459,859,649.97 ' 

99.27% 

92,797: 

$459,871,981.31- 

99.27%: 

92,813| 

$459,884,279.00' 

99.27%- 

92,855 

$459,896,556.20; 

99.28% 

92^857 

$459,908,826.20. 

99.28%i 

92,872 

$459,921,073.20: 

99.28%: 


$459,933,313.17 

99.28%' 

92,933 

$459,945,533.51 

99.29% 

92,9361 

$459,957,683.23 

99,29% 

92,943 

$459,969,749.03 

99.29% 

92,945. 

$459,981,800.90 

99.29% 

92,977; 

$459,993,791.47 

99.30% 

92,994; 

5460,005,727,40 

99.30% 

93,008' 

$460,017,582.57 

99.30% 

93,009 

$460, 029,412.19 

99.30% 

93,011 

$460,041,217.59 

99.31%' 

93,019 

$460,052,995.59 

99.31% 

93,021 

$460,064,764.37 

99,31%j 

93,024 

$460,076,497.09 

99.31% 

93,039 

$460,088,220.34 

99.32% 

93,052 

$460,099,897.91 

99.32% 

93,069 

$480,111,530.62 

99.32% 

93,076 

$460,123,060.60 

99.32% 

93,080 

$460,134,577.70 

99.33% 

93,094 

$460,146,090.88 

99.33% 

93,113 

$460,157,526-08 

99.33% 

93,118. 

$460,168,935.28 

99.33% 

93.138 

$460,180,342.70. 

99.34%, 

93.171, 

$460,191,648.64 

99-34%' 

93.172: 

$460,202,873.97 

99.34% 

93.174: 

$450,214,083-85 ' 

99.34% 

93.190 

$460,225,274.74 

99.35% 

93-194' 

$460,236,451,48 

99.35% 

93.195 

S460,2'47.534.68 

99.35% 

93.210 

$460,258,553.26 

99,35% 
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939 RAINBOW SYMPHONY, INC. 

2 

311.000 00 

$460,269,553.26 

99.36% 

93,226 

95.53% 

9d0 BEAVER PRESS, INC. 

11 

310.965 00 

$460,280,538.26 

99.36% 

93,237 

95.54% 

941 LASER IMAGING SYSTEMS, INC. 

7 

310.984 84 

5460.291,522.90 

99-36% 

93.244 

95.54% 

942 COPY SPRINT STORE 

9 

310.980 66 

$460,302,503,56 

99.36% 

93,253 

95.55% 

943 LEGAL IMAGES OF PHILADELPHIA 

20 

S10.96S 03 

$460,313,468 59 

99,37% 

93,273 

95.57% 

944 PRECISION GRAPHICS OF OREGON 

3 

$10,940 n 

$460,324,409.30 

99.37% 

93,276 

95.58% 

943 REPROGRAPHIC TECHNOLOGIES, INC 

3 

310.890 94 

$460,335,300.24 

99.37% 

93,279 

95.58% 

946 AVALON COPY CENTERS OF AMERICA 

6 

310.841 58 

$460,346,141,82 

99.37% 

93,285 

95.59% 

947 R.G.M. GRAPHICS, INC. 

4 

S10.80S 00 

$460,356,946.82 

99.37% 

93,289 

95.59% 

948 CHICAGO DECAL COMPANY 

3 

$10,686.60 

$460,367,632.82 

99.38%’ 

93,292 

95.55% 

949 WESTERN BLUE PRINT 

47 

$10,646.00 

S4'60, 378,278,82 

99.36% 

93,339 

95.64% 

950 METROPOLITAN PRINTING SERVICE 

5 

310,626.00 

$460,333,906.82 

99.36% 

93,344 

95-65% 

9S1 MEGABYTES DIGITAL SERVICES INC 

24 

$10,567.79 

$460,399,474.61 

99.36% 

93,36Bi 

95.67% 

952 SOLUTION 3 GRAPHICS 

21 

$10,544 28 

$460,410,018.89 

99.39% 

93.389. 

95.69% 

9S3 INTERNATIONAL FILING COMPANY. LLC 

4: 

310,494 01 

$460,420,512.90 

99-39% 

93.393 

95.70% 

954 AMERICAN PAPER OPTICS 

3- 

$10,478.08 

$460,430,991,78 

99,39% 

93,396. 

95.70% 

9S5 INDOX SERVICES INC. 

36: 

$10,461.92 

$460,441,453.70 

99.39%. 

93.432 

95.74% 

956 JWM WHOLESALE, INC. 

3i 

$10,396.00 

$460,451,849.70’ 

99.40% 

93.435. 

95.74% 

957 DOCUMENT TECHNOLOGIES. INC. #002 

32 

$10,339.11 

$460,462.188.81 . 

99.40% 

93.467 

95.77% 

958 W1L0HEART APPAREL, LLC 

6 

$10,251.70 

$460,472,440.51 

99.40% 

93.473’ 

95.78% 

959 LANDMARK LEGAL SOLUTIONS 

4; 

$10,246-81 

$460,482,687,32 

99.40%. 

93.477 

95.78% 

960 INTERNATIONAL E<Z UP, INC. 

2 

$10,218.00 

$460,492,905.32 

99.40% 

93.479 

95.79% 

961 COLONIAL PRESS, InC. 

3 

$10,210.18 

$460,503,115.50 

99.41% 

93,482 

95-79% 

962 MICROTEK SERVICE CORP. 

2, 

$10,194.65 

$460,513,310.15 • 

99.41% 

93,484 

95 79% 

963 THE MARKET PRO 

1 

$10,143.45 

$460,523,453.60 

99-41% 

93,485 

95.79% 

964 STANDARD PRESS 

3 

$10,115.00 

$460,533,569.60 

99.41% 

93,488 

95,79% 

965 PRONTO PRINTING 

4 

$10,060 00 

$460,543,618.60 

99.41% 

93,492 

95.80% 

966 JOmsON PUBLISHING COMPANY 

1 

$9,967 S3 

$460,553,536.18 

99.42% 

93,493 

95.80% 

967 A & M SIGNS 

2 

39.966 00 

$460,563,552.18 

99.42% 

93,495 

95-80% 

968 EAGLE OFFICE SYSTEMS, LLC 

1 

$9,949.00 

$460,573,501.18 

99.42% 

93.496 

95.80% 

969 OAKSTONE PUBUPERSONAL BEST 

8 

$9.945 00 

$460,583,446.18 

99.42% 

93,504 

95.81% 

970 SIGN 

1 

$9,933 18 

$460,593,379.36 

99.43% 

93,503 

95.81% 

971 BCf SAN dIeGO 

37 

$9,900 16 

$460,603,279.51 

99.43% 

93,542 

95.85% 

,>972 FORTRESS AUDIO 

1 

$9,699 01 

$460,613,178.52 

99.43% 

93,543 

95,85% 

973 ENVELOPE PRODUCTS CO., INC. 

17 

$9.B77 52 

$460,623,056.04 

99.43% 

93,560 

95.87% 

974 E-Z PRINT USA, INC. 

1^ 

$9,850 00 

5460,632,906.04 

99.43% 

93.561 

95.87% 

975 CHU GRAPHIC ARTS 

42 

$9,839 16 

$460,642,745.20 

99.44%: 

93,603 

95.91% 

976 CURRYS SONS 

23 

$9,615 85 

$460.652,561.05 ; 

99.44%, 

9^626: 

95.94% 

977 WATERMARK ENTERTAINMENT 

i!’ 

$9,805.40 

$^0,662.366.45 ; 

99.44% 

93.627 

95.94% 

978:CYGNUS CORPORATION, INC 

1i 

$9,803 96 

$460,672,170.41; 

99.44% 

93,628 

95.94% 

979 PRINTED SYSTEMS 

4! 

$9,764.47 

$460,681,924.88! 

99.44% 

93,632!. 

95.94% 

980’ SERVICE PRINTERS, INC. 

4. 

$9,763 26 

$460,691,678,141 

99 45% 

93,636! 

95.95% 

981IABC PRINTING. INC. 

3^ 

$9,630.00 

$460,70i.36«.14! 

99.45%.! 

93,639; 

95.95% 

982 'DISTINCTIVE STATIONERY 

' 31: 

$9.666 30 

$460,710,893.44 

99.45%: 

93,670! 

95.98% 

983 PK GRAPHICS INC. 

6 

$9,581.34 

$460, 726.474', 78 i 

99.45% 

93,6761 

95.99% 

984 MORAN GRAPHIC DBA ALPHAGRAPHIC 

11 

$9,565.30 

S4W,730,63d.08! 

39.46%’ 

93,687: 

96.00% 

985, CREATIVE VINYL PRODUCTS, INC. 

1. 

$9.509 96 

$460.739,540.06 : 

99.46%: 

93.688; 

96.00% 

S86[ADVANTA6E SIGN CO. 

’ 18' 

$9,506.52 

$460,749,048.88: 

99.46% 

93,704! 

96.02% 

987 NORTH SHORE PRINTERS, INC. 

3 

$9,434 00 

$460,758,482.88’ 

99.46% 

93,707 

96.02% 

988 HUGGINS PRINTING CO. 

64 

$9,364.00 

$460,757,846.88 

99.46% 

93,761 

96.07% 

989;BeST COPY S PRINTING, INC. 

5 

$9,359 50 

$480,777,206.38 

99.47% 

93,766 

96-08% 

990 HOME MOUNT/UN PRINTING 

2 

$9,333 00 

$460,786,539.38 

99.47% 

93,768 

96.08% 

991 MIDLAND PRESS CCMPORATION 

1 

$9,300 00 

$460,795,839.38 

99.47% 

93.769 

96.08% 

992 VENTURA FAINTING 

2 

$9,289 00 

$460,805,128.38 

99.47% 

93,771 

96.08% 

993 MTCHiPRESS & ^SIGN 

11 

39.255 39 

$460,814,333.77 

99.47% 

93.782 

96,10% 

994 INTERNATIONAL BUSINESS SYSTEMS 

1 

$9,225 00 

$460,823,608.77 

99.46% 

93,783 

96-,lb% 

995 FREE LANCE SALE/FLS BANNERS 

1 

$9.164 44 

$460,832,793.21 

99.48% 

93.784 

96.10% 

996 SPARKMAN & ASSOCIATES 

1 

$9,140,00 

$460,841,933.21 

99.48% 

93,785 

96.10% 

997 SPEEDPRO IMAGING OF DENVER 

27 

39.130.64 

$460,851,063.85 

99.48%. 

93,812 

96.13% 

998 DOCUMENT SOLUTIONS, INC. 

7 

39,104.51 

$460,860,168.36 

99.48% 

93,819 

96.13% 

999 FRANK GUWERT 

7 

$9,058.00 

$460,869,224.36 

99.49%' 

93,826 

96.14% 

IGOO A CARLISLE & COMPANY OF NEVADA 

1 

$9,000.00 

$460,378,224.36 

99.49% 

93,827 

96-14% 

>01 MIDST ATE PWNTING CORP. 

2 

$6,907.90 

$460.887.132. 2*6. 

99-49% 

93,829 

96 14% 

h i002 THE WRAP SHOPPE 

2 

$8,681.75 

$460,896,014.01: 

99.49% 

93,831 

96.15% 

1003 ROYCO MAILING SERVICE, INC. 

1 

$8,656.50 

$460,904,870.51 

99.49%. 

93,832 

96.15% 

1004 FLOW MOTION INC. 

1 

38.644 67 

$460,913,715.18 

99-49%; 

93,833 

96,15% 

1005 EMPIRE SCREEN PRINTING INC. 

2; 

$6,812.69 

$460,922,527.87' 

99,50% 

93,835 

96.15% 
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1006 PATTERSON PRiNllNG 

3 

$8,765 

12 

5460,931.292.99 

99.50% 

93,838' 

96.15% 

1007 DAN DANIELS/PiONEER 

4' 

58,764 

94 

5460.940,057.93 

99.50% 

93,842 

96.16% 

1008 DRS GROUP 

2: 

$8,724 

45 

$460,948,782.38 

99.50% 

93,844' 

96.16% 

009 HARLESS PRINTING CO. INC. 

13; 

$8,704 

65 

5460,957,487,03 

99.50% 

93,857 

96-17% 

aOlO ALLIED PHOTOCOPY 

20 

$8,699 

77 

5460,966,186.80 

99.51% 

93,877 

96-19% 

1011 COX GRAPHICS 

11: 

$6,685 

54 

$460,974,872.34 

99.51% 

93,888: 

96'.20% 

1012 LIFE TOUCH NAFL SCHOOL STUDIO 

i: 

$8,664 

61 

5460,983.556,95 

99.51% 

93,889 

96.21% 

1013 ROCKPORT ENVELOPE COMPANY 

7; 

$8,681 

06 

$460,992,238.01 

99.51% 

93,896 

96.21% 

1014 AFFORDABLE SIGNS AND BANNERS 

13' 

$8,672 

00 

5461.000,910.01. 

99.51% 

93,909 

96.23% 

lOlS PHASES MEDIA 

13: 

$8,654 

71 

5461,009,564.72 

99.52% 

93,922; 

96,24% 

1016 FLORIDA MARKING PRODUCTS 

15 

38.651 

71 

$461,018,216,43 

99.52% 

93,937; 

96.25% 

1017 MEGAPRiNT. INC. 

4- 

$8,651 

00 

$461,026,867.43 

99.52% 

93,941 

96.26% 

lOlSiMAlL ROOM ETC. 

22i 

$8,639 

36 

5461,035,506.79 

99.52% 

93,963 

96.28% 

1019 IDEAL PRTG. PROMOS & WEARABLES 

2 

$8,574 

00 

$461,044,080.79 

99,52% 

93,965 

96.28% 

1020 XCEL GRAPHIC SERVICES. LLC 

22 

$8,564 

90 

$461,052,645.69 

99.52% 

93,987 

96.31% 

1021 COPY IT! 

7 

$8,522 

25 

$461,061,167.94 

99.53% 

93,994 

96.31% 

1022 PRINTING COPY CENTER 

9 

$8,414 

50 

$461,069,582.44 

99.53% 

94,003 

%.32% 

1023 ADCOLOR, INC. 

IS 

$8,393 

45 

5461,077,975.89 

99.53% 

94,018 

96,34% 

1024 AM. PRTG. HOUSE FDR THE BLIND 


$8,383 

50 

5461,086,339.39 

99.53% 

94,024: 

96,34% 

1025 THE DESIGN POND 


$8,349 

00 

$461,094,688.39 

99.53% 

94.028 

96.35% 

1026 TRIANGLE/A S E, INC. 

77 

$8,295 

08 

$461,102,983.47 

99.54% 

94.105 

96.43% 

1027 CROWSON-STONE PRTG CO. 

3; 

38.232 

20 

S461.UL21S.67 

99.54% 

94.108: 

96.43% 

1028 J. PRASSA PRINTERS 

16 

$6,230 

37 

$461,119,446.04 

99.54% 

94,124. 

96,45% 

1029:8AS-E INK 

41^ 

$8,218 

72 

$461,127,664.76 

99.54% 

94,165: 

96.49% 

1030;DIQITAL PRINT & IMAGING 

; 18: 

S8.207 

63 

$461,135,872.39- 

99 54% 

94,183! 

96.51% 

1031iBAUMGARTEN 

41' 

$8,183 

48 

$461,144,055.87- 

99.54%. 

94,224; 

96,55% 

1032 LONG'S BOOKBINDERS 


$6 145 

00 

$461,152,200,87 

99.55% 

94,226; 

96.55% 

1033:DOYLE PRIN-nNG 

5: 

$8,123 

27 

$461,1^,324.14: 

99.55%: 

94,2311 

96.56% 

1034:TARRANT ENTERPRISES DBA QUIK 

3i 

$8,057 

44 

$461,168,381.58: 

99.55% 

94,234: 

96.56% 

1035IHUEY 

341 

$9,034 

75 

$461,176/116,33 

99.55% 

94,268: 

96.59% 

1036 A PLACE TO COPY 

30 

$8,034 

22 

$461,184,450.55 

99.55% 

94,298: 

96.62% 

1037iFIRST AMERICAN PRTG & DIRECT 

4 

$9,032 

04 

$461,192,482.59 

99.56% 

94,302: 

. 96.63% 

:M3S;KVWK KOPY SHOP 

iOaSSOUTHWESTPRINTERS 

14 

$8,022 

38 

$461,200,504.97 

99.56% 

94,316 

96,64% 

2 

$8,019 

00 

$461,208,523.97 

99.56% 

94,318 

96,65% 

1040iCRYSTAL GRAPHICS 

3 

37,978 

DO 

$461,216,498.97 

99.56% 

94.322 

96.65% 

104i!lAKE LITHOG^PM CO., INC. 

13 

$7 922 

50 

$461,224,421.47 

99.56% 

94,334 

-96.66% 

1042iAT YOUR DOOR PRINTING INC. 

14 

$7,911 

60 

$461,232,333.07 

99.56% 

94,348 

96,68% 

1043'rOSS printing CO. 

12 

$7 874 

90 

$461,240,207.97 

99.57% 

94,360 

96.69% 

1CM4 HUN2A GRAPHICS 

6 

$7,837 

37 

^61,248,045.34. 

99.57% 

94,366: 

96.69% 

1045 ALL AMERICAN PRINTING INC. 

21 

$7,741 

22 

$461,255,786.56 

99.57% 

94,387 

96.72% 

1046 DIVERSITY PRINT AND GRAPHICS LLC 


$7,714 

62 

$461,263,501.18 

99.57% 

94,389. 

96.72% 

1047 SPAULOiNG LAW PRINTING 

26 

$7,692 

29 

$461,271,193,47 

99.57% 

94,415 

96.74% 

1048 LEM PRES8WORKS, LLC 


$7,644 

00 

5461,278,837.47 

99.57% 

94,416 

96.75% 

1049 JENSEN SPECIALIZED PRINTING 

12 

$7,626 

43 

$461,286,465.90 

99.58% 

94,428 

96.76% 

1050 GREENLEE PRINTING COMPANY 

3 

$7,620 

00 

$461,294,085.90 

99.58% 

94,431 

96.76% 

1051 LANDMARK COMMUNITY NEWSPAPERS 

10 

$7,569 

39 

$461,301,655.29 

99.58% 

94.441 

96.77% 

10S2I8TATE ENGRAVING INC. 

13 

$7,565 

00 

$461,309,220.29 

99.58% 

94,454 

96.78% 

1053 MYTI SPORTS 


$7,542 

00 

$461,316,762.29 

99.58% 

94,456 

96.79% 

10S4:PRIN'nNG HUTS/RAP REPRODUCTION 


$7,626 

It 

$461,324,290.40 

99.58% 

94,463 

96.79% 

loss MKTERDMM PRTG S LITHO 


$7,492 

43 

5461.331,782.83 

99.59% 

94,464 

96.79% 

iossIfranklin's printing mn 

13 

$7,485 

27 

$461,339,268.10 

99.59% 

94,477 

96.61% 

10S7*yAL^TI BROTHERS GRAPHICS 

6 

$7,476 

70 

$461,346,744.80 

99.59% 

94.483 

96.81% 

1058'PRIMT printing. INC. 

16 

$7,461 

87 

$461,354,206.47 

99.59% 

94.499 

96,83% 

ia59|A & S PRINTING SERVICE, INC. 

12 

$7,445 

66 

$461,361,652.13 

99.59%: 

94,511- 

96.84% 

lOeO QUALITY PLUS PRTG A J^VTSNG 

10 

$7,430 

03 

$461,369,082.16 

99.59%. 

94.521> 

96-85% 

1061 COPIES INAFUSH 

12 

$7,403 

SS 

$461,376,485.74 

99.59% 

94.533 

96.87% 

1062 NOVAVIsiON 

2 

$7,379 

20 

$461,383,864.94 

99.60% 

94,535 

96.87% 

1063 KUSTOMPRINTING 

14 

$7,340 

40 

$461,391,205.34 

99.60% 

94“549 

96.88% 

1064 QUALITY Li-riGATION SERVICES 

6 

$7,321 

30 

$461,398,526.64 

99.60% 

94,557; 

96.89% 

lOes SONSYNE GRAPHICS 

1 

$7,313 

21 

$461,405,839.85 

99.60% 

94,558 

96,89% 

1066 PRINT X-PRESS 

6 

$7,310 

00 

$461,413,149.85 

99.60% 

94,564 

96.90% 

1067 PARALLAX DESIGN 

1 

$7272 

50 

5461,420,422.35 

93.60% 

94.565 

96.90% 

068 SPRfNTPRINT, INC 

4 

$7,261 

62 

$461,427,683.97 

99.61% 

94,569 

96.90% 

1069 J 4 J PRINTING 

33 

$7,249 

00 

$461,434,931.97 

99.61% 

94,602 

96.94% 

1070 SERVICE ENVELOPE 

11 

$7,192 

36 

$461,442,124.33 

99,61% 

94,613 

96.95% 

107i:SKYUNE PRINTERS 

12 

$7,186 

32 

$461,449,310.65 

99.61% 

94,625 

96.96% 

1072 BRUN5MAN GRAPHIC DESIGN 

15: 

$7,175 

S3 

$461,456,486.23 

99.61% 

94,640 

96.98% 



252 


Count Finn Nairwe 

1073 ABC IMAGING INC 

1074 Kaleidoscope Holdings LLC 

1075 CUMBERLAND MARKETING LLC 
076 DISCHOUSE DBA FREEDOM DISC 

1077 C S 1 - ALBUQUERQUE 

1078 WASHINGTON SCREEN PROCESS 

1079 DIAZO SPECIALTY BLUE PRINTS 

1080 PRE-PRESS INTERNATION^^^ ^7 

1081 BOB MCGuiNNE^SS ENTERPRjSES 

1082 DKS5/DBA BESTBUY EYEGLASSES 

1083 RED EYE PROFESSIONAL POST. LLC 

1084 THE HERALD PRINTING CO 

1085 STRtCKER S CO. 

1086 DICKINSON PRESS, INC. 

1037 TIERNEY BROTHERS 
loss COLOR PRE^ 

1089 BENNETHUM & BAILEY. INC. 

1090 DADEljiiND COPY, INC. 

1091 DECO PRESS INC. 

1092 SANDY PLAINS OFC SUPPLY S PRTG 

1093 IMAGE INK INC.' 

1094 BAY ENGRAVING & DESIGN 

1095 IMAGE SQUARE INC 
iQ96^DAY AND NIGHT PRINTIW* INC 
1097^WASHINGTON TROPHY CENTBR LLC 

1098 METRO PRINTING CENTER 

1099 LOCOMOTION INC 

1100 ROYAL PRINTING SERVICES. INC. 

1101 THE UPS STORE 

1102 UNIVERSAL MESSAGING SYSTEMS 

1103 CLEAR IMAGE PRINTING INC. 

1104 ATTORNErS DIVERSIFIED SERVICE 
105 INTEGRATED DESKTOP SOLUTIONS 

.1106'dESIGN ASYLUM 

1107 ERS GRAPHICS 

1108 GRAPHIC IMAGES PRINTING LLC 

iiog'm, LLC 

1110 MEDIA VlSraNS ' 

nil^GOOD AS GOLO^PROMOTIONS LLC 

1112 SIGN PRO OF CEWmAL. FALLS 

1113 IN DEMAND OOCIMENT SERVICES 
IIW-THB PRiNTERY.'lNCi ” 
lllsiPtO NEER PUBLISHING ’ 

iii6;larnish sassocia^s, Inc. 

lilT HAGADONE PRINTING CO. 


Amount Paid Contractor 
1 $7 164.70 


lontractor Cum Amt Paid 

$7 164.70 $461,463,640.93 

$7,142 75 $461,470,783.68 

$7,14054 $461,477,924.22 

$7,126 75 $461,485,050.97 

$7,065.62 _ $461,492,136.59 
57.043 74 $461,499,180 33 

$7,026,41 . $461,506,206.74 
$7,02365 , $461,513,230.39 
$7,020,00 ! $461,520,250.39 
$7,001.80 $461, 527, 252. 19 
i7.6o0.00 $461,534,252.19 
$6,9OT.90 . $461,541,252.09 
$6,97_a 35 : $461,548,230.44 
$6.dw'00 ' $461,555,190,44 
$6,941.62 $461,562,132.06 
$6,911.00 $461,569,043.06 
$6,842.00 : $461.$7S.S85.06 
$6,823.08 . S461.582,70ai4 
88,788.37 i $461,589,476.51 
M.757.W I $461,596,234.37 
W,7M.OO y $461,602,984.37 
is.ris.M ; ^^61,609719.37 
$6,73Vw I $461,616,450.37 
' $6.707.00"; $461,623,157.37^ 
$8,695.16 ] $461,62^852.53' 
$8,68700 ' $461,636,539.53 ' 
$6,617.00 $461,643,156.53 

$6,611.77,' $461,649,768.30 
$6,810.68 $461,656,378.96 

Sa.610.00 $461,662,988.96 

$6 592.18 $461,669,581.14 

16.547 82 $461,676.128 96 

$6.584 36 $461,682,663.32 

$6.620 00 ' S_46U89.i83-32^ 
$6,519.02 ’ $461,695,702,34' 
$6.TOej6J^ ^61,702,210.44' 
$6.5M.6b’: '^61,708,712.44 
202.15 ^ 

$6.484.5£j.j46i’ 721,666.65 ■ 
$6,’446 00' S461>2f 112.65 : 
$6'42j.M_'_ $461', 734, 542 m' 
$6,405' 56 ’ $4S1>40, 947,60 1 
K.4o6.66' $461 ’747,347,60' 
ae.iM^OO ' $46i,Vs3,742,60’ 
M.ssa'sd ■ '$461760,678,90' 


1118 A S E PRODUCTS CO'. 


9 

- 

$6322.92 

$461.766.401.82 ' 

99.68% 

95,038' 

97,38% 

’ U19!DEITCR8CO^COPRTGSADVTSNG 


14 


$8,297 24 '. 

$461,772,699.06 

99.68% 

95,052 

97.40% 

1120 PRESS EXPRESS INC. 


12 


$6,271 33 

$461,778,970.39 

99.68% 

95,064 

97.41% 

112i:FOLDeR FACTtMUY INC. 


5 


$8,270.67 

$461,785,241.26 

99.68% 

95,069 

97,41% 

U22:cERniS edm, llc 


1 


$6 2S1 34 

$461,791,492.60 

99.68% 

95,070 

97,42% 

1123 STEC-STEADFAST TEC^94tCS 


4 


$6,24971 

$461,797,741.31 

99.69% 

95.074 

97,42% 

1124 PREMIUM MARKETING CORPORATION 


3 


$8,214 25 

$461,803,955.56 

99.69% 

95,077 

97.42% 

1125 THE PRINT ROOM 


8 


$6,206 56 

$461,810,162.14 

99 69% 

95,085 

97.43% 

1126 SOUTHWEST LEGAL SOLUTIONS 


11 


36.205 33 

$461,816,367,47 

99.69% 

95,096 

97.44% 

1127 PROMATCH SOLUTIONS LLC 


4 


$6.100 67 

$461,822,558.34 

99.69% 

95,100 

97.45% 

1128 B.C. LUCAS BINDERS 


2 


$6,171 06 

$461,828,729.40 

99.69% 

95,102 

97,45% 

1129 FASTSIGNS 


22 


$6,140.32 

$461,834,869.72 

99.69% 

95,124 

97.47% 

1130 ALEXANDER CLARK PRINTING 


4 


$6,110.27 

$461,840,979.99 

99-69% 

95,128 

97.48% 

1131 FRANK RUOPOLi GRAPHIC DESIGN 


5 


$6,105.00 

$461,847,084.99 

99.70% 

95.133 

97.48% 

1132 ECOPRINT 


4 


$6,073-20 

$461,853,158.19 

99.70% 

95,137 

97,48% 

1133 N6 SLATER CORPORATION 


1: 


$6,000.00 . 

$461,859,158.19 

99.70% 

95,138 

97.49% 

U34 OUTLOOK GRAPHICS 


0 


$5,994.00 

$461,865,152.19 

99.70% 

95,144 

97.49% 

135 GRAPHIC PRINTERS 


5 


$5,972.69 

$461,871,125.08 

99.70% 

95.149 

97,50% 

1136 ACS DIGITAL IMAGING S PRINTING 


2; 


$5,962 17 

$461,877,087.25 

99.70% 

95,151 

97.50% 

1137 AW SPORTS/AW PROMOTIONALS 


6 


$5,907,71 

$461,882,994.96 

99.70% 

95,159 

97.51% 

1138 PIKES PEAK LITNOGRMPHING CO. 


1 


$5,906 00 : 

$461,888,899.96 

99,71% 

35,160 

97.51% 

1139 PUBUCATIONS PRINTERS. CORP. 


2 


$5,900.00 

$461,894,799.96 

99,71% 

95,162 

97.51% 
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Count Firm Names 

iAmotmt Paid Contractor 

Cum Amt Paid 

%s 

Cum Jobs %Jobs 

1140 PUGET SOUND ENVELOPE COMPANY 

1i 

$5,854 4S 

$461,900,654.44 

99.71%' 

95,163. 

97.51% 

1141 IDEAL MAILING SERVICES 


$5,038 12 

5461,906,492.56 

99.71%' 

95,164 

97.51% 

1142 PACKWRAP BUSINESS CTR 

12: 

$6 741.04 

$461,912,233.60 

99.71% 

95,176. 

97,52% 

' 143 SAMMBA DBA MINUTEMAN PORT WA 

i: 

85727.50 

$461,917,961.10 

99, 71%^ 

95,177. 

97,53% 

1144 FASTRACT SERVICES 

2i 

$6,726.50 

$461,923,687.60 

99.71% 

95,179: 

97.53% 

1145, PELLA PRINTING CO-, INC. 

6; 

85.721 00 

$461,929,408.60 

99.71% 

95-185 

97.53% 

1146 AIRPORT PRINTING SERVICES 

4; 

55.692.00 

$461,935,100.60 

99.72% 

95,189 

97.54% 

1147 BEHRMANN PRINTING CO., INC. 

23, 

$5 681 85 

$461,940,782,45 

99.72%' 

95,212 

97,56% 

1148 A.L.FREEOMAN PROMOTIONAL 

S 

$5,679 46 

$461,946,461.91 

99.72% 

95,217 

97.57% 

1149 ARTISTIC IMAGES 

3 

*6.650 20 

$461,952,112 11 

99.72% 

95,220 

97.57% 

1150 JLD COMMUNICATIONS 

3 

55,623 64 

$461,957,735.75 

99.72% 

95,223 

97,57% 

1151 APEXGRAPHIX 

10 

$5,619.90 

$461,963,355.65 

99.72% 

95,233 

97.58% 

1152 TRANSLATIONS INTERNATIONAL 

8 

55 514 52 

$461,968,970.17 

99.72% 

95,241 

97.59% 

1153 ASHTON ENTERPRtSE/DBA EXPRESS 

11 - 

55.563 48 

$461,974,533.65 

99.72% 

95,252 

97,60% 

1154 PITNEY BOWES MGMT SERVICES 

62 

56.538 32 

$461,980,071.97 

99.73% 

95,314: 

97.67% 

IISS MULLIGAN PRINTING 

3 

55,535 00 

$461,985,606.97 

99.73% 

95,317 

97.67% 

1156 VITYNTON SALES ASSOCIATES, INC. 

2 

55.520 42 

$461,991,127.39 

99,73% 

95,319 

97.67% 

1157 MILLER QUICK PRINT 

6: 

$5,506 68 

$461,996,634.05 

99.73%’ 

95,325 

97.68% 

1158 BOPI 

2; 

55,495,70 

$462,002,129.75 

99,73% 

95,327 

97.68% 

1159 MAQUOKETA WEB/DIV. MAQUOKETA 

1; 

55,439.00 

$462,007,568.75 

99.73%.’ 

95,328- 

97.68% 

1160;INSTA-FAST PRINT 

8: 

$5,432 93 

$462,013,001.68 

99-73%, 

95,336 

97.63% 

1161 AWARD GRAFTERS 

7 

55.431.69 

$462,018,433.37 

99 . 73 % 

95.343 

97,70% 

1162 COMMERCIAL DOCUMENT SOLUTIONS 

3 ; 

55.401.60 

$462,023,834.97 

99.73%. 

95,346 

97.70% 

1163 IDEAL SCANNERS & SYSTEMS 

4 

$5,386.28 

$462,029,221.25 

99,74%- 

95,350, 

97.70% 

1164 EXCEL GRAPHICS 

12^ 

$5,341.19 

'$46’ioi4's62.44 

99,74%: 

95,362' 

97.71% 

1165 DOC. 1 SOLUTIONS. Li.C 

3' 

$5,288.19 

$462,039,850.63 

99.74%' 

95,365: 

97,72% 

1166 EHGICOPY a PRINT 

2 

$5,270 00 

$462,045,120.63 

99.74%| 

95,367 

97,72% 

1167 Re>R60RAPHicS CENTER INC. 

5 ! 

$5,267 10 

$462,050,387.73 

99.74%: 

95,372 

97.73% 

lieS^MIRA DIGITAL PUBLISHING 

6: 

$5,263.36 

$462,055,651.09 

99,74%: 

95,378 

97.73% 

1169!CONSTRUCT1VE COPY LLC 

1; 

$5,245.84 

$462,060,896.93 

99.74%' 

95 , 379 . 

97.73% 

n70!HOVABLUE INC. 

2 : 

$5,238 00 

$462,066,134.93 

99,74%. 

95,38l’ 

97,73% 

1171, SEAWAY PRINTING CO 

3' 

$5,219.45 

$462,071.3S4.38 

99.74% 

95^384 

97.74% 

172] GREAT SOUTHERN PUBLISHERS, INC 

1 : 

$5,200.00 

$462,076,554.38 

99.75% 

95,385j 

97,74% 

...,Ll73;PRINmNG TODAY 

2 

$5,188 00 

$462,081,742.38 

99.75%: 

gsJsTi 

97.74% 

1174:SIOUX PRINTING COMPANY INC. 

4 

55.182 63 

$462,086,905.01 

99.75%' 

95.391> 

97.74% 

H75iMARYLAND COMPOSITION CO. 

6 

$5,148.37 

$462,092,053.38 

99 . 75 % 

95 , 397 : 

97.75% 

1176 DATATEK-USA 

12 

$5.134 33 

$462,097,187.71 

99 . 75 % 

95,409! 

97,76% 

1177 ALWAYS ADVANCING 

1 

$5,127 74 

$462,102,315.45 

99.75% 

95.410 

97,76% 

1178 IZONEWILSONART 

2 

$5,102 60 

$462,107,418.05 

99.75% 

95,412 

97,77% 

1179 PARK PRESS QUALITY PRINTING 

S 

$5,099 DO 

$462,112,517.05 

99.75% 

95,417 

97.77% 

1180 CROMPCO DBA PARK ROW PRINTING 

24 

$6.094 41 

$462,117,611.46 

99.75% 

95.441 

97,80% 

1181 SMG ENTERPRISES 

9 

$5,080 69 

$462,122,692.15 

99.76% 

95,450 

97.81% 

1192 ARVCO CONTAINER CORPORATION 

1 

$5,070 00 

$462,127,762.15 

99.76% 

95,451 

97.81% 

1183;CHRiSTIAN BANNERS 

1 

$5,040 DO 

$462,132,802.15 

99.76%: 

95,452 

97.81% 

1194 RAPiO COLOR PRINTING 

6 

$5,033 28 

$462,137,835.43 

99,76% 

95,458 

97.81% 

1185 TALON PRINTING 

3 

$5,028 71 

$462,142,864.14 

99.76% 

95,461 

97.82% 

1186 COPIES NOW, INC. 

2 

$4,999 93 

$462,147,864.07 

99.76%; 

95,463 

97.82% 

1187 EOITMIAL EXPERTS, INC. 

13 

$4,963 30 

$462,152,847.37 

99.76%' 

95,4761 

97.63% 

1188 COPIES a PRINT CENTER 

4 

$4,975.85 

$462^157,823.22 

99,76% 

95,4^: 

97.84% 

1189 PRO-AO CO., INC. 

I; 

$4,«72.S9 

$462,162,795.81 

99.76%j 

95,481; 

97,84% 

1190 SCIENCE PARK COPY CENTER 

2; 

$4,985 38 

$462,167,761.19 

99.77%; 

95 483 

97.84% 

1191 BRAILLE WORKS INTERNATIONAL IN 

2 

$4,653.50 

$462,172,714.69 

99.77%: 

95,485: 

97.84% 

1192 AM6 ADVERTISING a PUB. RELAT. 

1, 

$4,950.00 

$462,177,664.69 

99.77% 

95,486' 

97.84% 

1 193 HARPER PRINTING SERVICE 

7: 

$4,910.14 

$462,182,S74,’83 

99.77%: 

95 , 493 : 

97.85% 

1194 TOM'S PRiN'HNG INC. 

IS 

$4,378.30 

$462,187,451,13 

99.77%’ 

95,508; 

97.86% 

1195 HOLMES STAMP COMPANY 

20 

$4,866 60 

$462,192,317,93 

99,77% 

95.528 

97.89% 

1196 IMPRINT PRODUCTS 

3 

$4,855 DO 

$462,197,172.93 

99.77%. 

95,531. 

97.89% 

1197 SEATTLE ENVELOPE 

1 

$4,634 12 

$462,202,007.05 

99 77%' 

9S,S32i 

97.89% 

U98:WEST PRESS 

T: 

$4,612 04 

$462,206,819.09 

99,77% 

95,533 

97,89% 

1199 TEAGLE a LITTLE, INC. 

i 

$4.809 00 

$462,211,628.09 

99,78% 

95,534 

97.89% 

1200 CUSTOM BLUEPRINT a SUPPLY, INC 

9 

54.798 B9 

$462,216,426.98 

99.78% 

95,543 

97.90% 

1201 BAG LADIES 

1 

$ 4 , 775.00 

$462,221,201.98 

99.78% 

95,544 

97.90% 

02 PARRIS PRINTING COMPANY 

11 

$4,771 00 

$462,225,972.98 

99.78% 

95,555 

97.91% 

t i203 DIGITAL NOW, INC 

8 

$4 770 00 

S4'62.230,742.98 

99.78% 

95,563 

97.92% 

1204 GRAND CENTRAL PRINTING 

31 

$4,764 17 

5462,235.507.16 

99 78% 

95,594 

97.95% 

1205 ROSWELL BOOKBINDING 

3 

$ 4,757 90 

$462,240,265.05 

99.78% 

95,597 

97.96% 

1206 GRACON WESSERLING PRTG. INC. 

19 

$4,757.36 

$462,245,022.41 

99.78% 

95,616 

97.98% 
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Count Firm Names 

1207 AaAPRINTING.JNC, 

1208 CAPtTAL EXHIBITS 

1209 WELDON, WILLIAMS & LICK, INC. 

U'6 DOLPHIN GRAPHICS, INC. 

1211 PHOENIX PROFESSIONAL PRTQ. 

1212 SPECIALTY REPRODUCTIONS. INCr 

1213 THE NEIGHBORHOOD OFFICE 

1214 GOODWIN GRAPHICS, INC. 

1215 ACTION PRINTING COMPANY 

1216 SUPERjOR GLACIER 

1217 SPRINT PRINT II, INC. 

1218 SIGNARAPMA NEW LONDON 

1219 HOWARD PRESS 
1220:BAREFOOT GRAPHICS 

1221 PRINT SHACK 

1222 KD&JPRiNTIN'G 

1223 GODFREY GROUP 

1224 HARPER ENGRAVING & PRTGCO. 

1225 MARBLE VALLEY REPROOR^HICS ’ 

1226 APOLLO PRESS 

1227:PUBUCAT10NS PROFESSIONALS.LLC 

1228 LANGUAGE INNOVATWNS. LLC 

1229 THE ROBERT C. HATHORN FOUND. 

1230 COPVWORKS 

1231 CHESTER GREEN. LLC 

1232 SOUND VIDEO CORPORATION 

1233 COPYPAGE DOCUMENT SERVICES LLC 

1234 RED MILL GRAPHICS 

1235 SMITH PRINTING CO 

1236 GREAT ORIGINALS 

1237 PERFORMANCE G^PHl’CS InC ' 

1238 JOHNS<^CU«k PRINTERS, INC. 

. 239 NEGATIVE PERFECTION 

: 1240 WRS GROUP, LTD __ 

1241 QUEEN CITY REPROGRAPHICS 

1242 AMERICAN GEOPHYSICAL UNION 

1243 VALLEY GRAPHIC SERVICE, INC. 

1244 S^SIOE GRAPHICS. INC. 

124S;^A^ BANNER 

■ i24'6[EC6NOMY ADVERTISING 
1247TWp6^'BPRd SERVICe'inc’ ' 
1248[PROFSSSIONAL IMAGE 
1249. AD^^E PRT Q SWS!. iNC,""' ‘ ' 
135b‘SY^9E PRi'^ MANAcfEMeNT 

lasifiNNoyA^ESoi^dwpF aiken. 

i252'A^N9ASdRAPHICS * 
1253dOLE_SCREENPRINT, INC! 
T^54TRES8'CRAFTJ^W^^ 
lisS^SIGNATURE GfUPMCS «002 

1256 PIONEER GRAPHICS 

1257 QUARA DESIGN S DEVELOPMENT 
12S8:DiverBlfie<f Setvwaa/Psraeon PubUebing 

1259 DENNIS S SAckm DESioN INC. 

1260 DIGITAL LEGAL 

1261 DISCOVERY DOCUMENT SOLUTIONS 

1262 GREEN BOpKS N BINDERS 
1263'gHP 

‘ 1264 DAVENPORT PRINTING 
1265 Editorial Expertt Inc. 

1266*NAT!ONAL WHOLESALE LABEL 
1267 THE LESLIE COMPANY 
. 1268 RENCO CORPORATION 

' ,269 MODERN PRINTING, INC. 

' 1270 ACCUFORM 

1271 RAPID IMPRESSION LLC 

1272 QUINTANA DESIGN GROUP 

1273 BUSH, INC.' _____ 


AtnoumPald Contractor 
2 *4.754.81 


Cum Amt Paid %$ Cum Jobs %J< 
5462,249,777.22 99.78% 95,628 ' 


*4,736 00 5462,254,512.22 

*4,673 76 5462,259.185,98 

S4.673 58 5462,263,859.56 

$4,653.00 $462,268,512.56 

14.649.00 $462,273,161.56 

K630.96 $462,277,792.52 

$4,609 59 ' $462,282,402.11 ' 
$4,506.12 5462,286,988-23 

$4,575.00 ' $462,291,563,231 
$ 4 , 576 . 94 '^ $462,296,134.17' 
$ 4 , 537.95 ' $462,300,672-12 
K630.o 6 ^ $462,305,202.12 
$4,508^00' $462,309,710.12 • 
$4,497'70 ! $462,314,207.82' 
KttisO 1 $462!'318.689.42 ' 
$4, 465.00 I $462,323,154.42 , 
$4,425.^5 $462,327,579.47* 
$4.38S20' $462,331,964.67 _ 
94,330.M ; $462,336,295.21* 
K297.bo ' $462,340,592.21 
*4,278.00 ' $462,344,867,21 
W.23S.10 $462,349,102.31 
$4,217.06 $462,353,319.37 

$4,196.97 $462,357,518.34 

*4.167 00 5462,361.705.34 

M, 164.74 $462, 365,890.08 

*4.i77'.O0 $462,370,067,08 

$4,146.53 $462,374,213.61 

$4,142.33 _ $462,378,355.94 ” 
$4,126.94 I $462,382,484.88' 
K0~85 ’64 T $462,386,570.52 i 
*4.064 JS’V M62,396;655.27 ’ 
$462,394,725,27 r 
*4,667*24 ' $462^398,792.51 
*4,003.00 ■ S462,402,8W.5l'' 
S4.W2’39 ' $462,406,917 .90 [. 
*4,^.80 |'S4j62,4i6.97i76: 
KOn’boV ^62,415,Wl.70i 
w'mio ^ S_46_2,4i8, 997.80' ' 
W,«0?66' * $4'62,4i2,987.80 ; 
*3,9 69 38 ' $U2,426'977.18: 
^1*5,48 '"$4i'ij43q.962.64 [ 

*3,m86 7' 5^62.438,830.90 i 
*3,^4^ ; $462,442,744,90 ' 
*3.910.0*67 S462,44S.65A9 o 7 
3*3'e8B_2s’ $462,450,544.15: 

• $462,4S4,420.12| 
*3,675 60 ^ $462,458,295.12' 
*3.863.90 ’ $462,462,159.02 
*3.002.70 ' $462,466,021.72 
$3,050 00 ^ $462,469,871.72^ 
*3,702 03' $462,473,654.55’" 
»3.778.62 I $462,477,433.47 1 

* 3 , 771.007 5^62,481.204.47, 

*3,73820, S462,484,9’43.67, 
*3'7M.qO I $462,498,681.67; 
13.6^6,01 j $462,492,358.48’ 
»3,W2.09 ; $462,496,020.57 
*3.654.45 ; S462.499.675’02’ 
SSieW-do ' $462.503, 314,02. 
W.8M.65 , $462,506,943-67^ 
» 3.'6'95 .'2Q ' $462,510,538.87 
*3.590.22 ^ ’^62,514,129-09 ^ 
1^71.45 r $462^517,700.54 , 
"*3.659'6b '$462.521, 


$462,263,869.56 

99.79% 

95,656 

98.02% 

$462,268,512.56 

99.79% 

95,658 

98-02% 

$462,273,161.56 

99.79% 

95,660 

98.02% 

$462,277,792.52 

99.79% 

95,665 

98,03% 

S462,282,40’2-ll 

99-79% 

95, 669 

98.03% 

$462,286,988-23 

99,79% 

95,672 

98.03% 

$462,291,S63,23 

99.79% 

95,679 

98.04% 

$462,296,134.17 

99-79%, 

95,694. 

98.06% 

$462,300,672-12 

99.79% 

95,701. 

98.06% 

$462,305,202.12 

99.80%: 

95,702 

98.06% 

$462,309,710.12 • 

99.80% 

95,705 

98.07% 

$462,314,207.82 ' 

99.80%' 

95.712 

98,07% 

$462,318.689.42 ' 

99.80%: 

95,739 

98.10% 

$462,323,154.42, 

99.80%' 

95,741 

98.10% 

$462,327,579.47 

93-80%: 

95,746: 

98.11% 

$462,331,964.67 

99.80%, 

95,758" 

98.12% 

$462,336,295.21 

99.80%: 

95,763- 

98,13% 

$462,340,592.21 

99.30%: 

95,765 

98.13% 

$462,344,867,21 

99.80% 

95,766 

98.13% 

$462,349,102.31 

99.80% 

95,789 

98.15% 

$462,353,319.37 

99.81% 

95,797 

98.16% 

$462,357,518.34 

99.81% 

95,800 

98.16% 

$462,361,705.34 

99.81% 

95,807 

98,17% 

$462,365,890.08 

99.81% 

95,812 

98.18% 

$462,370,067,08 

99.81% 

95,813 

98.18% 

$462,374,213.61 

99.81% 

95,851 

98,22% 

$462,378,355.94 

99.81% 

95,867 

93.23% 

$462,382,484.88 

99.81% 

95,875 

98.24% 

$462,386, 570.$2 1 

93.81% 

95,S82 

98,25% 

$462,390,655.27. 

99.81%: 

95,884 

98.25% 

$462,394,725,27; 

99.61%’ 

95,889 

98,25% 

$462,398,792.51 

99.82% 

95.894 

98.26% 

$462,402,855.51 

99.82%, 

95,896. 

98.26% 

$462,40'6,917.90: 

99.82% 

95 , 900 : 

98,27% 

$462,410,972.70: 

99.B2%I 

95,904 

98.27% 

S462’’4’l5,6bl.70i 

99’.8'2%| 

95,911' 

98.28% 

$462,418,997.30' 

99.82%; 

95.91$ 

98.23% 

$462,422,987.80 

99.82%; 

95 , 922 : 

98.29% 

$462,426,977 181 

99.82%l 

9S.924 

98.29% 

$462,430,962.64^ 

99.82%: 

95,937 

98.30% 

$462,434,907 04 ! 

99.02%: 

95,940! 

98.31% 

$462,438,830.90, 

99.82%: 

9S.963 

98.33% 

$462,442,744,90 

99.82%'^ 

95,966; 

98.33% 

$462,446,654.90; 

99.83%' 

95,967 

98.33% 

$462,450,544.15: 

99.83% 

95,987 

98.36% 

$462,454,420.12' 

99.83%: 

95.993 

98,36% 

$462,458,295.12: 

99.83% 

95,998' 

98.37% 

$462,462,159.02 

99.83% 

96.015 

98.38% 

$462,466,021.72 

99.83% 

96,019' 

98.39% 

$462,469,871.72 

99.83% 

96,020 

98-39% 

$462,473,654.55 

99.83% 

96.021 

98.39% 

$462,477,433.47 

99.83% 

96,028 

98,40% 

$462,481,204.47 

99.83% 

96,029 

98.40% 

$462,484,943.67. 

99.83% 

96,030 

98.40% 

$462,488,681.67' 

99.83% 

96,036 

98.41% 

$462,492,358.48 

99.84% 

96,040 

98.41% 

$462,496,020.57 

99.84%. 

96,070 

98.44% 

$462,499,675.02 

99.84% 

96,071 

98.44% 

$462,503,314,02 

99.84% 

96,075 

98,45% 

$462,506,943-67 

99.84% 

96,083 

98.45% 

$462,510,538.87 

99-84% 

96,085 

98.46% 

$462,514,129-09: 

99.84%: 

96,096 

98.47% 

$462,517,700.54, 

99.84% 

96,099 

98.47% 

$462,521, 2'S9.'S4' 

99.84%: 

96.102 

93.47% 


255 


Count Firm Names 

Jobs Affloun 

Paid Contractor 

Cum Amt Paid 

%$ Cum Jobs 

%Jobs 

1274 TAMPA ENVELOPE 

81 

53,544.61 

$462,524,804,15 

99.84% 

96,110 

98.48% 

1275 WORDTECH CORPORAHON 

13- 

$3 532.00 

$462,528,336.15 

99.64% 

96,123 

98.49% 

1276 COPY-SCAN AND MORE LLC 

7: 

53.431.90 

$462,531,768.05 

99.84% 

96,130 

98.50% 

■277 IMAGE GRAPHICS & LITHO iNC, 

3 

$3 423 00 

$462,535,191.05 

99.84% 

96,133 

98.51% 

1278 THE LAST WORD, INC. 

16. 

53,407.67 

$462,538,598-62 

99.85% 

96,149 

98.52% 

1279 PRINTING BY YAZGE 

B 

53.400 43 

$462,541,999.05 

99,85% 

96,155 

98.53% 

1280 ABC IMAGING 

1 

$3,393,04 

$462,545,392.09 

99.85% 

96,156 

38-53% 

1281 UNIVERSAL GRAPHICS 

4' 

53.386.55 

^62,548,778.64 

99.85% 

96.160 

98.53% 

1282 SKYLINE SOUTHEAST 

r 

$3,376.60 

$462,552,157.24 

99.85% 

96.161 

98.53% 

1283 HERFF JONES INC. 

7, 

$3,361 70 

$462,555,518,94 

99.85% 

96.168 

98-54% 

1284 ROGERS/D8A EXPRESS PRINTING 

1; 

$3,351.09 

$462,550,870.03 

99.35% 

96.169 

93.54% 

1285 DOUBLE CLICK DESIGNS 

1 

53.326 40 

$462,562,196-43 

99.85% 

96,170 

98.54% 

1286: PACIFIC LEGAL 

4 

$3.302 40 

$462,565,498.83 

99.85% 

96,174 

98.55% 

1287 PREFERRED BUSINESS SYSTEMS 

6 

$3 301 41 

$462,568,800.24 

99.85% 

96,180 

98-55% 

1288 PAYNE PRINTERY, INC. 

1 

53.300 00 

$462,572,100.24 

99.85% 

96.181 

98.55% 

1289 REES PRINTING CPO., INC. 

3 

53.263.10 

$462,575,363.34 

99.85% 

96,184 

98.56% 

1290 COLUMBINE COPY CENTER 

12 

$3.260 69 

$462,578,624.03 

99.85% 

96,196 

98,57% 

1291 MICRO LABS. INC. 

1 

S3.257.8S 

$462,581,881.91 

99.85% 

96,197 

98.57% 

1292 BRADY USA/SIGNMARK DIVISION 

1 

$3,252.56 

$462,585,134.49 

99,86%: 

96,193 

98.57% 

1293 DELLAS GRAPHICS, INC. 

2: 

$3,236.55 

$46^588,371.04 

99.86% 

96,200 

98,57% 

1234 BARNARD CO., INC. 

13: 

$3.233 00 

$462,591,604.04 

99.86%' 

96,213 

98.59% 

1295 FORM MASTERS LLC 

4 

$3,230.01 

$462,594,834.05 

99.86%: 

96,217 

98.59% 

1296 REPRO KINGIDBA RK DIGITAL 

2; 

$3,216.00 

$462,598,052.05 

99.86%: 

96,219 

98.59% 

1297IUP8 STORE #«I14 

3 

$3,196 80 

$462,601,248.85 

99-86%’ 

96,222 

98.60% 

1298SCAPITAL PRINTING CENTER. LLC 


$3,182.60 

$462,604,431.45 

99i6%[ 

96,228 

98.60% 

129910FF8ET PRINTING COMPANY, INC. 

3! 

$3,166.03 

$462,607,597.48 

99.86%' 

96,231 

98-61% 

iSOOiFOTCST OFFICE EQUIPMENT 

12! 

$3,152.05 

$462,610,749.53 

99.36%l 

96,243 

98.62% 

130i[eCM PUBLISHERS INC 

r 

$3,136.70 

$462,613,886.23 

99.86%^ 

96,244 

98.62% 

IBOliKItSPF^R PRESS 

3: 

• $3,115.50 

$462,617,001.73"’ 

99.86%j 

36,247 

98.62% 

ISOilrORMGRAPHICS. INC 

4; 

$3,100.41 

$462,620,102.14 

99.36%l 

96,251 

98.63% 

isCM'IN^RSTATE GRAPHICS. INC. 

... el 

$3,075.00 

$462,623,177.14 

99.86%: 

96,257 

98.63% 

laOsilMAOE PRINTING. INC. 


$3.C»7.40 

S4?2.626, 244.54 

99.S6%i 

96,258 

98.63% 

r^^jELiMK.DALEW 
?,B07tMINlf PRINT INC, 

ii 

'■ g; 

$3,060 00 
’ $3.05761' 

^2,629,304.54 

$462,632,362.35 

99-87%; 

99.87%' 

96,259 

96.265 

98.63% 

98'64% 

1308iSOUTHERN LIBRARY BINDERY CO. 

4i 

$3,046.88 

$462,635,409.03 

99.87%' 

96.269 

98.64% 

1309'THE DARIEN NEWS. INC 

2 

53.038 00 

$462,638,447.03 

99.87%^ 

96,271 

98.6$% 

1310 CONTINENTAL PRESS, NC. 

4 

$3,015 00 

$462,641,462.03 

99.87% 

96,275 

98.65% 

1311 BAR CODE SPECIALTIES INC 

3 

$3,002.01 

$462,644,464.04 

99,87% 

96,278 

98.65% 

1312 DE8IGNLAND 

4 

$3,000.00 

$462,647,46A04 

99.87% 

96,282 

98.86% 

1313 NOANC. 

1 

$3,000.00 

$462,650,464.04 

99.87% 

96,283 

98.66% 

1324 KING & GRUBE INC. 

e 

$2,999 76 

$462,653,463.80 

99.37%. 

96.291 

^.67% 

1315 PyiYRiAO LITOATION 

1 

$2,994 00 

$462,656,457.80 

99.87%: 

96,292 

98.67% 

1316 DIEGO & SON PRINTING, INC. 

4 

$2,991.66 

$462,659,449.46 

99.87%. 

96,296 

98.67% 

1317]ARTCRAFT ENGRAVING & PRINTING 

4 

$2,972.00 

$462,662,421.46 

99.87%: 

96,300 

98.68% 

1318|pUARTE THOMAS DBA ADOBEPRESS 

7, 

$2,952.97 

$462,665,374.43 

99.87%: 

96,307 

98.68% 

mSIACE PftWTINO CO., INC. 

i; 

$2,939 05 

$462,568,313.48 

99.87%; 

96,308 

98.68% 

1320;ORAPHtC iN8TM.I.£R8, INC. 

6i 

$2,913.50 

$462,671,226.98 

99.87%i_, 

96,314 

98.69% 

132i'b & L UKLS and PACKAGING 

4' 

$2,906.44 

$462,674,132.42 

99,87%) 

96,318 

98.69% 

1322:UN(VERSITY OF ILLINCMS PRTG 

4 \ 

$2.899 54 

$462,677,031.96 

99.88%i 

96,322 

98.70% 

1323:DURAB0X-RAM INC. 

li 

S2.89r.M 

$462,679,929.16 

99.88%: 

96,323 

98.70% 

1 1324 PR(»IOHONSIMUMTED t. 

$2,895 00 

$462,682,824.16 

.99.88%' 

96,324 

98.70% 

1325 SUN LITHO 

1, 

$2,895 00 

$462,685,719.16 

99.88% 

96,325 

98.70% 

1326’aMERICAN liOAL COPY 

15 

$2,890 10 

$462,688,609.26 

99.88%: 

96,340 

98.72% 

1327 CAMTOL TECHNOLOGY CENTRE INC. 

6 

$2,877.52 

$462,691,486.78 


96,346 


1328 DOYLE PRESS 

6. 

$2,869.39 

$462,694,356.17 

99.88%' 

96.352 

98.73% 

1329:6ARNER PUBLISHING COMPANY 

1. 

$2,859.00 

$462,697,215,17 

99.88% 

96,353 

98-73% 

1330 CENTENNIAL GRAPHICS/OBA JOHN GALT 

1. 

$2,857 75 

$462,700,072.92 

99.33% 

96,354 

98.73% 

1331 ENTERPRISE PRINTING, LLC 

5. 

$2,835.86 

$462,702,908.58 

99,88%: 

96.359 

98.74% 

1332 TEXAS STAR ENVELOPE, INC. 

3 

$2,816.84 

$462,705,727.42 

99.38%' 

96,352 

98 74% 

1333;INKWELL INC. 

15 

$2,818.00 

$462,708,54542 

99.88% 

96.377 

98.76% 

1334 A-1 PRINTING 

1 

52.800 00 

$462,711,345 42 

99.88% 

96.378 

98.76% 

-4335 BETTER CONTAINERS MFC. CO. 

3 

$2,799.76 

$462,714,145-18 

99.68% 

96,381 

98,76% 

T36 HAWAII PRINTING CORP. 

6 

52.785 62 

$462,716,930.80 

99,88% 

96,387 

98,77% 

‘ /337 ROYAL PRINTING GROUP, INC. 

7 

$2,786.00 

$462,719,696.80 

99.83% 

96.394 

98,77% 

1338 REED GRAPHICS 

4 

$2,754 73 

$462,722,451.53 

99.39% 

96,398 

98.78% 

1339 NATIONAL LIBRARY BINDERY CO. 

1 

$2,764 45 

5462,725.205.98 

99.89% 

96,399 

98.78% 

1340 VOS PRINTING & COPYING 

3 

$2,730 00 

$462,727,935.98 

99.89% 

96.402 

98.78% 


Count Firm Names 

Jobs Amourri 

Paid Contractor 

Cum Amt Paid N $ Cum Jobs 7 

Jobs 

1341 WALZ POSTAL SOLUTIONS 

2 

32 712 94 

$462,730,648.92 

99.89% 

96,404 

98-78% 

1342 OGSTECHNOLOamSINC. 

1 

$2,700 00 

$462,733,348.92 

99.89% 

96.405 

98.78% 

1343 (TIS) TITLE INFORMATION SER.(3e08S818) 

10 

$2,667.52 

$462,736,016.44 

99.89% 

96-415 

98.79% 

344 MATRIX DEPARTMENT INC. 

7 

$2,660.14 

$462,738,676.58: 

99.89%. 

96.422 

98-80% 

1345 CREATIVE PRINTING a DESIGN 

3 

$2,658.66 

$462,741,335.23 

99.89K- 

96.425 

98-80% 

1348 MSM MARKETING AND SALES 

2 

$2.S48 14 

$462,743,983.37 

99.89%: 

96,427. 

98.81% 

1347 S.C. MILLER PRINTING 

3. 

$2,648.00 

$462,746,629.37 

99.89% 

96.430 

98.81% 

1346 THE J-S. MCCARTHY CO.. INC. 

1 

$2,626-86 

$462,749,256.23; 

99.89%; 

96.431 

98,81% 

1349 PROMOTABLES DBA 123 AWARDS.COM 

3 

$2,612.85 

$462,751,869.08^ 

99.89%: 

96.434 

98-81% 

1350 COPY EXPRESS. INC. 

11 

$2,602.98 

$462,754,472.06 

99.89%i 

96.445 

98.82% 

1351 GILL REPROGRAPHICS.INC. 

3 

S2.600.00 

$462,757,072.06, 

99.89%: 

96.448 

98.83% 

1352 RANGE, INC. 

5- 

$2,588.00 

$462,759,660.06 

99.i9%- 

96.453 

98,83% 

1353 0 a 0 BUS. INC/DBA 001 PRTG. 

25 

12.686.85 

$462,762,246.91 

99.89%: 

96.478: 

98.86% 

1354 j^LEGRA PRINT a IMAGING 

4 

$2,580.04 $462,764,826.95; 

99.89% 

96.482 

98.86% 

1355 OIGIDEX 

4 

$2.669 33 

$462,767,396.28 

99.89%i 

96.486 

98.87% 

1356 EL PASO REPROGRAPHICS 

4 

$2.568 25 

$462,769,964.53 

99.90% 

96,490 

98.87% 

1357 COPY CATS INC. 

5 

$2,558.26 

$462,772,522.79 

99.90% 

96,495 

98.88% 

135S FLAG LADY FLAG STORE 

10 

$2,552.70 

$462,775,075.49 

99.90%' 

96,505 

98.89% 

1359 VISUAL IMAGE SYSTEMS 

1 

$2,544.15 

$462,777,619.64' 

99.90% 

96,506 

98,89% 

1360 ALL BARCODE SYSTEMS, INC. 

6 

$2,531.92 

$462,780,151.56 

99.90% 

96,512 

98,89% 

1361:AMER!PRESS 

6 

$2,529 19' 

$462,782,680.75 

99.90% 

96,518 

98-90% 

1362. WILSON PRTG a GRAPHICS-LONDON 

1 

$2,522.13 

$462,785,202.88 

99.90% 

96,519 

98.90% 

1363 PRINTER PRINTING a IMAGING INC 

10 

$2,51425 

$462,787,717.13: 

99.90% 

96,529 

98.91% 

1364 TRENNEX ENTERPRISES 

7 

$2,510.05 

$462,790,227.18 

99.90%' 

96,536 

98.92% 

1365 PROFESSIONAL DISPLAYS CHICAGO 

1 

$2,493.00 

$462,792,720.18 

99.90%: 

96,537 

98.92% 

1366 COLOR AND MAGIC 

a 

$2,485.00 

$462,795,205.18: 

99.90% 

96,545 

98.93% 

1367 CENTRAL PRINTING CO INC., 

9 

$2,481 02 

$462,797,686.20 

99.90%; 

96,554' 

98.94% 

1368 PLASTIC PRINTING PROFESSIONALS 

2 

$2,479.62 

$462,800,165.82 

99.90% 

96.556 

98,94% 

1369 aa B PRINTERS 

6 

S2.474.Q0 

$462,802,639.82 

99.90% 

96.562 

98.94% 

1370 BAKER ENGRAVING COMPANY 

1 

$2.473 76 

$462,805,113.58 

99.90%' 

96.563 

98.95% 

1371 INTERNATIONAL GRAPHICS 

3 

$2.464 76 

$462,807.S78,34j 

99.90% 

96,566 

98.95% 

1372 EAGLE PRESS 

a 

$2,445.10 

$462,810,023.44 : 

99.90% 

96,574 

98.96% 

; -^7^ PRIDE ENTERPRISES 

3 

$2,443.40 

$462,812,466.84 i 

99.90%: 

96,577 

98.96% 

^374 ALC LEGAL TECHNOLOGIES 

1 

$2,430.60 

^ $462,814,897.44 . 

99.91%, 

96,578 

98.96% 

1375 ACE PRINTING, INC. 

5 

$2,400.00 

$462,817.297.44 1 

99.91%! 

96,583' 

98.97% 

1376 TRAVERSE CITY PRINT a COPY CTR 

9. 

$2 366 70 

$462,819,683.14: 

99.9IHI 

96,592; 

98.98% 

l377iFINE PRINT OF GRAND FORKS INC 

2'. 

$2.38200 

$462.822.06$, iiT 

99.91%; 

96,594! 

98.98% 

1378:LEFAV0R ENVELOPE COMPANY 

2 

$2,375.00 

$462,824440.141 

99.91%: 

96,5^1 

98.98% 

1379, THE COPY CENTER 

! 7 

$2,371.00 

$462,826,811.14. 

99.91%: 

96,603; 

98.99% 

13S0 KANSAS GRAPHICS, INC. 

2 

$2,386.00 

$462,829,177,14 f 

99.91% 

96,60$: 

98.99% 

1381:MCINTYRE OU'HIOOR ADVERTISING 

1. 

$2,360.00 

$4h,83i,S27,i4 ! 

99~ei%i 

96.6061 

98.99% 

1382:SOUTH COAST PRTG a GRAPHICS 

1 

$2,350.00 

1^62.833, 877.14: 

9$.91%i 

96,607; 

98.99% 

1383iCAIN-T-3QUARE 

3- 

$2.33697 

$462,836,214.11; 

99.91%! 

K.eio* 

98.99% 

ii84lirLu'-PRmTS unlimitcd me. 

1 

$2,336.40 

$462,83^550.51* 

99.9i%i 

96,611 

98.99% 

1385 PROFESSIOTml FORMS a GRAPHICS 

3 

$2.32420 

$462,840,874.71 - 

99.91%, 

96.6U: 

99.00% 

1386 PUNCHCOPY 

5 

$2.320 20 

$462,843,194.91: 

99.91%: 

96,619 

99.66% 

1387 NORTHERN DOCUMENTS 

S 

$2,314.97 

5462,845.509.88 

99.91% 

96.624 

99.01% 

138S PROGRESSIVE PARTNERS, LLC 

2 

$2,314.36 

5462.847,824.24 

99.91% 

96,626 

99.01% 

1389 B. DAVID'S CUSTOM FRAMING 

2 

$2,275.00 

$462,850,099.24 

99.91% 

96,628 

99.01% 

1390 GIGA, INC. 

4 

$2,286.25 

$462,852,365.49 

99.91% 

96,632 

99.02% 

1391 TMC MARKETING COMMUNICATIONS 

1 

$2,251 06 

$462,854,615.55 

99.91% 

96.633 

99 02% 

1392 AF GRAPWeS 

5 

$2.250 00 

5462,856,866.55 

99.91% 

96,638 

99.02% 

1393 PATTON PRINTING a GRAPHICS 

4 

$2,247 50 

$462,859,114.05 

99.91% 

96,642 

99.03% 

1394 DATA GRAPHIC PRINTING 

4 

$2,247,14 

$462,861,361.19 

99.92% 

96,646 

99-03% 

1395 AOVANTAG CANADA INC 

1' 

$2,233 29 

$462,863,594.48; 

99.92% 

96,647 

99.03% 

1396 ok COPY VALCT 

16 

$2,232.25 

$462,865,826.73 

99.92%, 

96,663 

99.05% 

1397 ARTCRAFT PRESS, INC. 

3 

$2,214.41 

$462,868.041.14 ' 

99,92% 

96,666 

99,05% 

1398 THOMAS REPROGRAPHICS INC 

4 

$2,212.95 

$462,870,254.09 ' 

99.S2%i 

96,670 

99.06% 

1399 GANDY PRINTERS 

2 

12,196.35 

$462,872,452.44; 

99.92%: 

96,672^ 

99 06% 

1400 STUDIO042 

7 

S^181.34 

$462,874,633.78' 

99.92%; 

96.679 

99.06% 

1401 IMAGERS 

3: 

$2,181.00 

|462.876, 814.78 ! 

99.92% 

96.682 

99.07% 

. 1402 AMERICAN PRINTING CO. 

’ 1 

$2,179.00 

$462,878,990.78* 

99.92%[ 

96,683 

99.07% 

103 NORMAOIC DISPLAY GREAT PLAINS 

1 

$2,157,00 

$462,881,147.78 : 

99.92%; 

96,684 

99.07% 

1404 CLEAR VISIONS, INC. 

1^ 

$2.135 42 

$462,883.283.20 1 

99.92%. 

96,685 

99.07% 

1405 CONTINUUM WORLDVmiE CORP. 

7 

$2,100.12 

$462,885,383.32 ! 

99.92%; 

96,692. 

99.08% 

1406 ADVANCED SIGN a DESIGN 

3 

$2,089.00 

$462,887,472,32: 

99.92%; 

96,695 

99.08% 

1407 MILLER COPYING SERVICE 

4 

$2,083.88 $462,889,556.20. 

99.92% 

96.699 

99.08% 
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140e TRIANGLE COMPANY 

6 

$2,060.35 

5462,091,636 

55 

99-92% 

96,707 

99.09% 

1409 VISUAL MARKING SYSTEMS, INC. 

2 

32.056 35 

S462 893 692 

90 

99.92% 

96,709 

99.10% 

1410 CRAVE CREATIVE LLC 

6: 

32,030.15 

$462,895,732 

05 

99.92% 

96,715 

99.10% 

niiLT.UTHO.INC. 

2: 

$2,037 14 

$462,897,769 

19 

9992% 

96,717 

99-10% 

i412'MeREDtTH-WEB6 PRINTING CO. 

1: 

$2,017,00 

$462,899,786 

29 

99-92% 

96,718 

99,10% 

1413 INDUSTRIAL PRINTERS OF CO. 

1i 

$1,997.38 

$462,901,783 

57 

99.92Y. 

96,719 

99.11% 

1414;PReSS WORKS 

2; 

$1,989 93 

$462,903,773 

50 

99.92% 

96,721 

99,11% 

1415 MLI INTEGRATED GRAPHIC SOLUT. 

1' 

$1,975.00 

$462,905,748 

50 

99.92% 

96,722 

99.11% 

1416 THE PRINT SHOP 

10, 

$1,963 07 

$462,907,711 

57 

99.93%: 

96,732 

93,12% 

1417 T4N PRINTING 

4 

$1,962.00 

$462,909,673 

57 

99.93%; 

96,736 

99.12% 

1418 NATIONAL OFFICE PROD, S PRINT. 

S 

$1,944,00 

$462,911,617 

57 

99.93% 

96,741 

99.13% 

1419 INTERNATL SECURITY PRODUCTS 

3 

$1.93364 

$462,913,551 

21 

99.93% 

96,744 

99-13% 

1420 CHARLESTON GRAPHICS 

3 

$1,925 00 

$462,915,476 

21 

99,93% 

96,747 

99.13% 

1421 BRITE VISUAL PRODUCTS, INC 

1 

$1,920 00 

$462,917,396 

21 

99.93% 

96,748 

99.14% 

1422 0>£ BINDERY 

6 

$1.918 34 

$462,919,314 

55 

99.93% 

96,756 

99.14% 

1423 INTEGRATED PRINT SOLUTIONS 

3 

$1.91800 

$462,921,232 

55 

99.93% 

96,759 

99.15% 

1424 SULL GRAPHICS 

1 

$1,915 00 

$462,923,147 

55 

99-93% 

96.760 

99.15% 

1425 KINGLY BUSINESS FORMS, INC. 

7: 

$1,909.91 

$462,925,057 

46 

99-93% 

96.767 

99.15% 

1426 DUNCiNK 

5; 

$1,905 18 

$462,926-962 

64 

99.93% 

96.772 

99-16% 

1427 SVEC CONWAY PRINTING 

i 1i 

$1,895.85 

$462,928,858 

49 

99.93%: 

96.773 

99.16% 

142S:DENVER BOOKBINDING CO. 

1l 

$1,890.00 

$462,930,748 

49 

99.93%' 

96.774 

99.16% 

1429‘EAS)-BiND PRINT SOLUTIONS 

2: 

$1,868.66 

$462,932,637 

15 . 

M.93%: 

96.776 

39.16% 

i430!A PRENTICE GROUP 

13i 

$1,894.72 

$462,934,521 

87 

99.93%. 

96.789 

99.18% 

143iiCOLC«TOEVE RECORD SYSTEMS. INC. 

1; 

$1,882 50 

$462,936,404 

37 

99.93%. 

96.790 

99.18% 

1432|CREATWE DiMENSIONS 

ti 

$1,875.00 

$462,938,279 

37 

99.93%i 

96,791 

99.18% 

1433 WATERMARK GRAPHICS 

li 

$1,860.00 

$462,940,139 

37 

99.93%! 

96,7^ 

99.18% 

1434 CONTINENTAL BINDER & SPECIM-TY 

li 

$1,959 05 

$462,941,998 

42^ 

99.93%’ 

96.793 

99.18% 

1435iPRINTALLINC. 

6 

- 31,85843 

$462,943,856 

85 

99.93%' 

96,799 

99.19% 

1436 SHEUDON REPRODUCTION CTR 

1 

$1,847.82 

$462,945,704 

67 

99.93% 

W.SOO 

99.19% 

1437 DATA TOINT 

2 

$1,847.13 

$462,947,551 

80 

99.93% 

96,802 

99.19% 

1438 TARGET MARKETING, LLC 

2 

$1.61285 

$462,949,364 

65 

99.93%-: 

96,804 

99.19% 

1439 CUSTOM PRINTING COMPANY 

4 

$1,809 16 

$462,951,173 

81 

99.93%: 

96,808. 

99.20% 

i ^40:AUTC»4ATC0 GRAPHrC iMA6»^ 

1. 

$1,808.00 

$462,952,381 

81 

99.94% 

96.809 

99.20% 

LOGAS DESIGNS 

17: 

$1,794 58 

$462)954,776 

39 

99.94% 

96,826 

99-22% 

1442 CODA INC. 

1 

$1,768 75 

$462,956,565 

14 

99.94% 

^,827 

99.22% 

1443 CLASS.ACT DESIGNS 

4 

$1,780 68 

$462,958,345 

82 

99.94%: 

96,831 

99.22% 

1444 (^NERAL BUS DBA CUSTOM GRAPHIC 

4 

$1,770 60 

$462,960,116 

32 

99.94% 

96,835 

99.22% 

1445 OASIS d'iSC MANUFACTURING 

1 

$1,766 37 

$462,961,884 

69 

99.94% 

96,836 

99.23% 

1446 INTERPRETIVE GRAPHICS 

1 

$1,753 00 

$462,963,637 

69 

99.94% 

96,837 

99.23% 

1447 WILLIAMS MKTG/WiLLIAMS &ASSOC. 

1 

$1,732 00 

S462.96$.369 

69 

99.94% 

96,830 

99.23% 

1448 HENLE PRINTING COMPANY 

5 

$1,725 30 

$462,967,094 

99 

99.94% 

96,843 

99.23% 

1449 R. 0. GIVENS SIGNS 

s 

$1,715.00 

$462,968,809 

99 

99.94%. 

96,848 

99.24% 

1450 IMAGE PRINTING SOLUTION 

1 

$1,704 00 

$462,970,513 

99 

99.94% 

96.849 

99.24% 

1451 DOLLAR BILL COPYING 

2 

$1,701 57 

$462,972,215 

56 

99.94% 

96.051 

99.24% 

1452'PRONTO REPROGRAPHICS INC 

6 

$1,700.00 

$462,973,915 

56 

99.94% 

96.856 

99.25% 

1453 ELECTRO MARK 

2. 

$1,699.27 

$462,975,614 

83. 

99.94%. 

96.8S8 

99.25% 

14S4;C DIGITAL MARKETS, INC. 

5' 

$1,697 59 

$462,977,312 

42 

99 .94%: 

96,863 

99.25% 

14SS;D-M INFORMATION SYSTEMS, INC. 

4 

$1,696.68 

$462,979,008 

30 

99.94%' 

96,867 

99.26% 

14SS:RiGHT IMAGES 

1 

$1,668.11 

$462^0,696 

41 

99.94% 

96.868 

99.26% 

1457:OOLDeN KLT PRINTING INC. 

$ 

$1,878.77 

$462,982,375 

18 

99.94%: 

M.S73 

99.26% 

14S8;t6p GRAPHicS INC. 

• t 

$1,674.09 

$462,984,049 

27 

99.94%. 

96,874 

99.26% 

1459 NJVC 

1: 

$1,686.15 

$462,985,717 

42; 


96,875 

99,27% 

1460 CREA‘nVE2ART, INC 

5: 

81.660.54 

$462,987,377 

96 

99.94%. 

96,880 

W,27% 

1461 SUMMIT MARKETING 

2: 

$1,657.72 

$462,989,035 

68, 

99.94% 

96,882^ 99.27% 

1462 raiNTTNG & PLUS SCREEN LINE 

2 

$1,653.39 

$462,990,689 

07 

99.94%: 

96,884 

99.27% 

1463;L.W. DUNCAN 

10 

$1,853.00 

$462,992,342 

07 

99.94% 

96,894 

99,28% 

1464:SUMM!T PRESS 

2 

$1 650 OD 

$462,993,992 

07 

99.94% 

96,396 

99,29% 

1465 GENERAL MICROFILM INC. 

23 

$1,649,67 

$462,995,641 

74 

99 94% 

96,919 

99.31% 

1466 PIONEER PRINTING. INC. 

3 

$1,645 05 

$462,997,286 

79 

99.94% 

96,922 

99-31% 

1467 LONE STAR ENVELOPES 

3 

$1,634 74 

$462,998,921 

53 

99.94% 

96,925 

99,32% 

1468 HARVARD PINNACLE GROUP CORP. 

1 

$1,833.66 

$463,000,555 

19 

99.95% 

96,926 

99.32% 

.-1469 METAL MARKER MFG CO. 

9 

$1,627 93 

$463,002,183 

02 

99.95% 

96,935 

99,33% 

170 NATIONAL PEN COMPANY 

1 

$1,615.55 

5463,003,798 

57 

99,95% 

96,936 

99.33% 

' • 1471.WINGO INTERNATIONAL 

1 

$1,590.00 

$463,005,396 

57 

99.95% 

96,937 

99.33% 

1472 NP CONVERTERS/DBA NATL PRTG 

1 

$1,584 50 

$463,006,981 

07 

99.95% 

96,930 

99.33% 

1473 CCmriNUUM WORLDWIDE 

2 

$1,579 48 

$463,008,560 

55 

99.95% 

96,940 

99.33% 

1474 ASAP PRINTING & COPYING 

2 

$1,578 36 

$463,010,138 

91 

93,95%. 

96,942 

99.33% 
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147S SPECIALTY BARCODE PRINTING SVC 

6 

$1,564 20 

$463,011,703.11 

99.95% 

96,948 

99.34% 

1476 NATIONAL TICKET COMPANY 

2 

$1,659.99 

5463,013,263.10 

99.95% 

96.950 

99 34% 

1477 SURE SIGNS, ULC 

2 

$1,555.26 

$463,014,818.36 

99.95% 

96,952 

99.34% 

478 ABC PRINTING 

1 

31.545.00 

$463,016,363.36 

99.95% 

96.953 

99.35% 

1479 LELLYETTAND RODGERS 

2 

$1,545.00 • 

$463,017,908.36 

99.95%: 

96.955 

99.35% 

1480 A/E SCANTECH, INC. 

t 

31.530.00 

$463,019,438.36 

99.95%; 

96,956 

99.35% 

1481 PRtNTCO/DBA SWENSON PRTG 

2 

31 525 00 

$463,020,963.36 

99.95% 

96.958 

99.35% 

1482 QUICK PRINT PLUS 

2 

SI.Sl's.OS : 

$463,022,482.41 

99,95% 

96,960 

99.35% 

1483 ACTION PRINTING INC 

7 

$1,518.00 ^ 

$463,024,000,41 : 

99.95%: 

96,967 

99.36% 

1484 OOCUMART COPIES & PRINTING 

2 

31.516 19 : 

$463,025,516.60 

99.95% 

96,969' 

99.36% 

1485 ADVANCED COMM. & TRANSLATION 

4 

31.511.64 : 

$463,027,028.24^ 

99.95% 

96,973 

99.37% 

1486 NATIONWIDE LAMINATING 

2 

31.509.00 

$463,028,537,24 ^ 

99.95% 

96,975 

99.37% 

1487 OOCUSOURCE INC. 

3 

$1,496.10 [ 

$463,030,035,34; 

99,95%: 

96.978: 

99.37% 

1488:GR£AT IMPACT INC. 

.i.. 2 

S1.481.59 ' 

$463,031,516.93 

99.95%' 

56,980 

99.37% 

1489iPEACOCK PRODUCTS, INC. 

2 

$1.460 00 i 

$463,032,976.93. 

99.95%. 

96.982 

99-37% 

1490 JJ LlinOGRAPHICS INC 

1 

31.450.40 : 

$463,034,427.33: 

99.95%: 

96,983; 

99.38% 

1491 PARAMOUNT PRUNING 

1 

$1,450.00 ' 

$463,035,877.33 

99.95%, 

96,984 

99.38% 

1492 MATSON MULR^AEOIA 

3 

$1,447.50 

$463,037,324.83 

99.95% 

96,987 

99.38% 

1493 TUCKER CASTLEBERRY PRTG., INC. 

3 

$1,447,11 

$463,038,771.94 

99,95% 

96,990 

99.38% 

1494 A & E DIGITAL COPY CENTER . 

2 

$1.432 50 

$463,040,204.44 . 

99.95% 

96,992 

39.39% 

1495 DESIGN GROUP 

2 

$1,428.00 

$463,041,632.44 

99.95% 

96,994 

99.39% 

1496 SAVANNAH BLUE PRINT 

7 

$1.42ig« 

$463,043,055.42 

55.95% 

97,001 

93.39% 

1497 PCCS PRINTING SOLUTIONS, INC. 

4 

$1,409.86 

$463,044,465.27 

99.95% 

97,005 

99.40% 

1498 BUSINESS COPY CENTER 

1 

$1,403 96 

$463,045,868.63 

99.96% 

97.006 

99.40% 

1499 CONSOLIDATED PRTG & STATIONERY 

1 

$1,395.00 

$463,047,263.63 

99.96% 

97,007 

99.40% 

1500 VERITONE DBA/BASIN PRTG & IMAG 

3 

$1.365 84 

$463,048,629.47 

99.96%' 

97,010 

99.40% 

1501 ZEN REPROGRAPHICS 

a 

$1 361.99 

$463,049,991.46 

99.96% 

97,018 

99.41% 

1502 METRO-COPYING & DUPLIC. CORP. 

1 

$1,354.70 . 

$463,051,346.16 

99.96% 

97,019 

99-41% 

1503 EXPRESS COPY 

2 

$1,346.00 ' 

$463,052,695.16 

99.96%' 

97,021, 

99.41% 

1504. EMSS, INC. 

2 

$1,348.33 

$463,054,043.49 . 

99.96%; 

97,023 

99-42% 

ISOS'SOVEREtGN BUSINESS FORMS-FMI 

i . 

$1,345.20 i 

$463,055,388.69 

95.96%: 

97,024 

99-42% 

1506 FREE8URG PRINTING & PUBLISHING 

! 2 

31.344.00 1 

$463,056,732.69' 

99.96%; 

97,026 

99.42% 

507, D A HOBBS.IMC 8. TOLLEY STUDIOS 

i 5 

$1,343.10 ; 

$463,058,075.79] 

99.96%; 

97,031' 

99.43% 

aSOS'FLfX-A-CHART MFO. ft SHOWROOMS 

' 1 

31,338.01 

$463,059,413,801 

99.96%; 

97,032 

39.43% 

1509 COPY CAT PRINTING 

4 

$1,337.19 

$463,060,750.99 1 

99.96% 

97,036 

99.43% 

1510, RICOH PROFE^ONAL SERt^CES 

; 1 

$1,330.00 1 

$453,062,680.99; 

99.96% 

97,037 

99.43% 

isiTTnlE WEBB COMPANY. INC. 

5: 

31,324,00 ' 

$463,063,404.99' 


97.042 

99.44% 

1S12.CARR PRINTING CO. 

1 

31.320.00 

$463,064,724.99 ' 

99.96%' 

97,043 

99.44% 

1513 DIVERSIFIED SYSTEMS GROUP INC. 

. 2: 

$1,320.00'^ 

$463,066,044.99: 

99.96%! 

97,045' 

99.44% 

1514.INDIOO INK 

r 3' 

31,312 02 ! 

$463,067,357,61 i 

99.96%! 

97,048; 

99.44% 

1515 COPY 2 COPY/COPY CLUB 

1 

$1,300.00 ’ 

$463,668,657.01' 

99.96%l 

97,049 

99.44% 

1516 STIXON LABELS ft NM PLASTICS 

2 

$1,297.78 ^ 

$463,069,354.77; 

99.96%! 

97.051 

99.45% 

1517iCOMMERCIAL EMBLEM CO 

3 

$1,297.00 ! 

$46i071,25i.77 ! 

99.96%| 

97,054: 

99.45% 

isisiMBi DIRECT MAii 


$1,285.00 . 

W63,672,546,77 ' 

99.^%! 

97,055 

99.45% 

ISlSiCLAFfEY PRINTING CO. 

1 

31.283.00 

$463,073,823.77 ■ 

99.96%; 

97,056 

99.45% 

1S20< DISCOUNT PRINTING CO. 

3 

31,272,00 

$463,075,101.77: 

99.96%' 

97,059 

99.45% 

1S21!DISC MAKERS 

1 

31.270 00 

$463,076,3717? 

99.96% 

97,060 

99.45% 

1522 MIMER INDUSTRIES. LTD. 

1 

iliw.so 

$463,077,638.27 

99.96% 

97,061' 

99.46% 

1523'INDOFF. INC. 

5 

31,257 15 

$463,078,895.42 

99.96% 

97,066 

99.46% 

1524jSPEEdZ0NE PRINTING 

2 

31.249.28 

$463,080,144.68 

99.96% 

97,068 

99.46% 

1525 BOLAND ENTERPRISES 

4 

31.245.56 

$463,081,390.26 

99.96% 

97,072 

99.47% 

1526 TUTT S ASSOCIATES INC. 

3 

$1.240 74 

$463,082,631.00 

99.96% 

97.075 

99.47% 

1527 CORNER COPY PRINT SHOP 

3 

$1,240 DO . 

$463,083,871.00 

99.96% 

97,078 

99.47% 

1528 SCAGGS PRINTING CO. 

3 

$1,231.70 

$463,065,102.70 

99.96% 

97,081 

99.48% 

1529 FIBERKRAFT 

3 

$1,228.00 

$463,086,330.70 

99.96% 

97,084 

99,48% 

1530 NEALCO SALES, LLC 

4 

$1,219.16 

$463,087,549.66 

99.96%; 

97,088 

99.48% 

1531 THE PRINTING SOURCE, INC. 

1 

31.217.70 . 

$463,088,767.56 

99.96%: 

97,089 

99.48% 

1532 ACME BOOKBINDING COMPANY, INC. 

5 

$1,211.90 ■ 

$463,089,979.46 

99.96%' 

97,094 

99.49% 

1533 SHELBYVILLE PUBLIC PRINTER 

e 

$1,210.16 

$463,091,189.64 : 

99.96%’ 

97,100: 

99.50% 

1534 ASCEND MARKETING SERVICES 

3 

$1,205.40 ’ 

$463,092,395.04 , 

99.97% 

97.103 

99.50% 

153S HAMILTON PRINTING COMPANY 

1 

$1,166,00 ; 

$463,093,591.04 

99,97%: 

97.104 

99-50% 

’ 536 ARROW SWIFT PRTG 

7 

$1,194.66 ; 

5463,094,785.90 

99.97%: 

97,111' 

99.51% 

537 GRAPHICS FACTORY 

3 

31,192.60 ' 

$463,035,978.50 

99.97%! 

97,114 

99.51% 

1538 SPEED PRINT ONE, INC. 

1 

$1,188.76 

$463.097,168.26 : 

99,97% 

97,115 

39,51% 

1539 TRADEWINDS REHABILITATION CTR. 

■ 1 

$1,175.00 

$463,098,343.26 

99.97% 

97,116 

99,51% 

1540:DIGITYPE GRAPHICS ft PRINTING 

3 

$1,173.00 

$463,099,516,26: 

99,97%: 

97,119 

99.52% 

1541 ADVENTURES IN ADN^RTISING CO. 

3 

ii.iee.oo^ 

$463,100,682.26 

99.97% 

97,122 

99,52% 
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1S42 IMPERIAL PRINTING 

e 

31.161 76 

5463,101,844.04 

99.97% 

97,128 

99.52% 

1543 PEERLESS PRTG CO INC 

3 

31.149,00 

$463,102,993.04 

99.97% 

97,131 

99.53% 

i 1S44 BOSTON BUSINESS PRINTING, INC. 

2 

$1,14661 

$463,104,141.65 

99,97% 

97,133 

99.53% 

545 HIGHLAND PRINTING, INC, 

2 

$1,140 00 

$463,105,281.65 

99.97% 

97,135 

99.53% 

1546 WISE TAG & LABEL CO INC 

2 

$1,136 94 

$463,106,418.59 

99.97% 

97,137: 

99.53% 

1547 ULTRA IMAGING, INC. 

1 

$1,126.70 

5463.107,547.29 

99.97% 

97,138, 

99-53% 

1548:GATEWAY PRINTING 

7 

$1,122 24 

$463,108,669.53 

99-97% 

97,145 

99.54% 

1549 ACCURATE LmGATION 

1 

$1,113 26 

$463,109, 782.h 

99-97% 

97,146 

99.54% 

ISSO ML HOLDINGS/ALPHAGRAPHICS *«3 

2 

$1 079 30 

$463,110,862,11 

99 . 97 % 

97,148' 

99.55% 

1551 GOLDEN PRAIRIE NEWS 

4. 

$1,075 00 

$463,111,937.11 

99.97% 

97.152 

99.55% 

1552 W^TECH 

4' 

$1 069 94 

$463,113,007.05 

99 97% 

97,156- 

99.55% 

iSSS MIOLAND DISPLAY PRODUCTS 

1' 

$1.067 00 

$46^114,074,05 

99.97% 

97,157 

99.55% 

1554'CAMAI PRINTING CO. 

2: 

$1,066.15 

$463,115,140.20 

99.97% 

97,159 

99.56% 

ISSSiMICHAELS PRINTING 

2 

$1,063 00 

$463,116,203.20 

99.97% 

97,161’ 

99.56% 

1556 HEARTLAND PRTG. 3> PUBUCATIONS 

2 

$1,060 00 

$463,117,263.20 

99,97%: 

97,163i 

99.56% 

1557 POSITIVE PROMOTIONS, INC, 

4; 

$1,056.48 

$463,118,319.68 

93.97%' 

97.167; 

99.56% 

1558 HAGENS/DBA PACIFIC QUICK PRINT 

17; 

31.056.46 

$463,119,376.14 

99.97%: 

97.a84( 

99.58% 

1559 LITHO FLEXO GRAFICS INC. 

1: 

$1,056.00 

$453,120,431.14 

99.97% 

97.185: 

99.58% 

1560 ENTERPRISE LABEL 

1i 

$1,053.00 

$463,121,484.14 

99.97%: 

97.1861 

99.58% 

1561 MORWI PRINTING INC 

1i 

$1,050.00 

$463,122,534.14 

99.97%. 

97.187^ 

99.59% 

1562;NORTHERN PRINTING CO., INC. 


$1,042.72 

$463,123,576.86 

99,97%: 

97.188r 

99.59% 

1563 INVENTUS TECHNOLOGIES 

1; 

$1,033.50 

$463,124,610.36 

99.97%: 

97.1^ 

99 . 59 % 

1564[CYCLQNE^AWARpS & ENGRAVING INC 

i 7[ 

$1,029 25 

$463,125,639.51 

99.97%l 

97.1961 

99.59% 

1S66|SIMPLE SOLUTIONS 

2i 

$1,025.00 

$463,127,693.12 

99.97%( 

gy-isgt 

99.60% 

ISGt'cHAMPICM INDUSTRIES, INC. 

2; 

$1,017.71 

$463,128,710.83 

99.97%! 

97,201s 

99.60% 

ISesil^WMAN BURROWS DBA REPSOSITE 

it 

$1,015.58 

$463,129,726.42 

99.97%: 

97.202) 

99.60% 

ISesIcORPORATE REPRODUCTION CENTER 

4; 

$1,004.00 

$463,130,730.42 

99.97%’ 

97.206: 

99.60% 

iSTotvWYL XTOEME 

4 

$1,001.41 

$463,131,731.83 

99.97%; 

97,210: 

99.61% 

1571 ; ALASKA UTHO, INC. 

1 

$1,001.00 

$463,132,732.83 

99.97% 

97(211! 

99.61% 

1572 TW»GE7 COPY 

1 

$999.24 

$463,133,732-07 

99.97% 

97,212; 

99.61% 

. 1573 WAYNE TRM3EMARK PRTG. & PKG. 

2 

$996 08 

$463,134,728,15 

99 . 97 %. 

97,214. 

99.61% 

s74 HARRISON LEGAN'S HIERONYMUS PR 

2 

$992 90 

$463,135,721.05 

99 . 97 % 

97^161 

99,61% 

V 1575 QUIET GRAPHICS 

1 

$992 00 

$463,136,713.05 

99.97% 

97,217 

9962% 

1576 oiSKCOPY DUPLICATION SERVICES 

2 

$969 00 

$463,137,702.05 

99.97%, 

97,219: 

99.62% 

1577 J.I.M. PROMOTIONS & UNIFORMS 

1 

$966 69 

$463,138,690.94 

99.98%: 

97,220 

99.62% 

1578 ^YNTCOMM LTD 

3 

$961 75 

$463,139,672.69 

99.98% 

97,223, 

99.62% 

1579 WHITTINGTON CONSTRUCTION 

1 

$960 10 

$463,140,652.79 

99.98% 

97,224| 

99.62% 

ISSO GRAPHIC PUBLISHING, INC. 


$960 00 

$463,141,632.79 

99.ra%] 

97,225; 

99.62% 

1581:KINGSWAY PRESS, INC. 

i: ■ 

$960 00 

$463,142,612.79 

99,98»] 

97,2261 

99.62% 

1582 

QUINN FLAGS 

1. 

$974,90 

$463,143,587.69 

99.98%^ 

97,227' 

99.63% 

iss3 

HELENA INDEPENDENT RECORD 

2 : 

$966.00 

$463.144.SS3.69 

99.98%! 

97,229; 

99.63% 

1S84 

ENGRAVE N THINGS 1 

5 ; 

$962 77 

$463,145,516.45 

99.98%; 

97,234i 

99.63% 

1585 

TCCHNI PRESS 

2 

$962 56 

$463,146,479.02 

99.98%: 

97,236: 

99.64% 

ISSeiDtflECT 2 MARKET SOLUTIONS 

3 

$9S7.$3 

$463,147,436.55 

99,98%; 

97, iW' 

99.64% 

lS87lNAVAiO TIMES PUBLISHING CO. 

ii 

$952.90 

$463,148,389.45 

99.98%: 

97,240r 

99.64% 

ISSSiLEEPBR'S UTHO AND LETTERPRESS 

3 

$951 39 

$463,149,340.84 

99.98% 

97,243! 

99.64% 

i'589iMANUFACTURER'S DIRECT 

1 

$950.00 

$463,150,290.84 

99.98%: 

97,244! 

99.64% 

1590j DAKOTA AWARDS 

1 

$946.00 

$463,151,235.84 

99.98% 

97,2’45i 

99.64% 

1591:GQOD PRINTERS, INC. 

I- 

$942.00 

$463,152,177.84 

99.98% 

97 246 

99.65% 

1592iBROWN & SAEN6ER. INC. 

1 

$936.00 

$463,153(112.84 

99.98%‘ 

97.247' 

99.65% 

1593 ARUNA AUDIO VIDEO CONVERSION 

1 ; 

$934 63 

$463,154,047.47 

99.98% 

97,2481 

99.65% 

1594 THE PRINT SHOP lW03 

1' 

$933.67 

$463,154,981.14 

99.98% 

97 , 249 : 

99.65% 

1595 ADVANCED PHOTO DIGITAL IMAGING 


$928 00 

$463,155,907.14 

99.98% 

97,250i 

99.65% 

1596 LEGACY PRINTERS 

1 

$926.00 

$463,156,833.14 

99.98%. 

97,281; 

99.65% 

1597 MAS7ERMARK 

1 

3924 70 

$463,157,757.84 

99.98%: 

97,252 

99.55% 

1598 

HANSON INDUSTRIES, LLC 

3 

$921 79 

$463,158,679.63 

99.98% 

57 , 255 ’ 

99,65% 

1599 

PETREE PRESS 

1 

$917,14 

$463,159,596.77 

99.98% 

97,256 

99.66% 

1600 

tOESCO CORP. 

4 

$906.20 

$463,160,502.97 

99.98% 

97,260' 

99.66% 

1601 

PQ DESIGN GROUP 

1 

$900 00 

$463,161,402.97 

99.98%' 

97,261 

99.66% 

1602 

ACCURATE PRINTING 

2 

$897 61 

$463,162,300.58 

99.98% 

97,263 

99.66% 

ir-1603 

BANNER AND SIGN EXPRESS 

2 

$695.00 

$463,163,195.53 

99.98% 

97,265 

99.66% 

j04 

CORPORATE SPECIALTIES INC 

1; 

$878,30 

$463,164,071.88 

99.98% 

97,266- 

99,67% 

[“'1605 

LYNN PEAVEY CO. 

1 

$672.46 

5463,164,944.34 

99.98% 

97,267 

99.67% 

1606 

SOFTFILE 

2 

$666.00 

$463,165,812.34 

99.98% 

97,269 

99.67% 

1 1607 

ARIZONA TROPHY 

1; 

SB63 00 

$463,166,675.34 

99.98% 

97,270: 

99,67% 

1 16Q8!ZOOOM PRINTING. INC. 

V 

$663 00 

$463,167,538.34 

99.98% 

97,271 

99.67% 
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1609 COPPER ISLAND PRINTING, INC. 


4 

S850.00 

5463,163,388,34 

99.98% 

97,275 

99-68% 

1610 POP COLOR 


1 

S860 00 

5463,169.238.34 

99.98% 

97.276 

99.68% 

. 1611 SiGNSATTONS 


2; 

38SOOO 

5463,170.088.34 

99.98% 

97,278 

99.68% 

jl2 WHITE TIGER GRAPHICS INC. 


1 

9842.50 

$463,170,930.84 

99.98% 

97,279, 

99.68% 

1613 PRONTO PRINT 


2 

9830.75 

$463,171,761.59 

99.98% 

97,281 

99.68% 

16 14 HOTCAROS.COM 


I, 

9826.50 

5463,172.588.09 

99-98%- 

97,282 

99,68% 

99.68% 

1615 PRO LEGAL COPIES INC. 


1; 

9815.68 

$463,173,403.77. 

99-98% 

97,283 

1616 ROCKART. INC. SIGNS & IMARKERS 


1 

9811.50 

$463,174,215,27: 

99.98%: 

97,284 

99.68% 

1617:SAN DIEGO FORMS 


1i 

9809.00 

$463.175,024.27 ; 

99.98%' 

97,285: 

99.69% 

1618 SF^EOPRO IMAGING OF ATLANTA 


2; 

9803.40 

’’ $463,175,827.67^ 

99,98%: 

97,287- 

99.69% 

leiSiCOPY EXPRESS LLC 


1i 

$603 00 

$463,176,630.67; 

99.98%. 

97,288: 

99.69% 

1620TN-PRINT GRAPHICS. INC. 


2: 

9803.00 

$463,177,433.67: 

99.98%; 

97.2'm: 

99.69% 

1621 NATIONAL LEGAL COPIES 


21 

9802.00 

$463,178,235.67 

99.98%' 

97,292 

99.69% 

1622 AOS ON THINGS. LLC 


2- 

9796.50 

$463,179,032.17' 

99.98% 

97,294 

99,69% 

1623 LEHRER'S PRTNG& OFC SUPPLIES 


21 

9791.00 

$463,179,823.17: 

99.98%. 

97,296 

99.70% 

1624 VICKSBURG DBA SIGNS FIRST 


3: 

9780.00 

$463,180,613.17; 

99.98% 

97.299 

99.70% 

1625 PRINT USA, INC. 


a 

9764.06 

$463,181,397,25 

99.98% 

97,301 

99.70% 

1625 US IMPRINTS, LLC 


1 

9783 02 

$463,182,180.27 

99.98% 

97,302 

99.70% 

1627 PEOTT GRAPHICS /OBWSIR SPEEDY 


2 

9765 83 

$463,182,946.10 

99.98% 

97,304 

99.70% 

1628 COMMERCIAL PRINT & COPY 


1 

9783.22 

$463,183,709.32 

99.98% 

97,305. 

99.71% 

1629 FALMOUTH PRINTING & COPY CTR 


1 

9759 00 

$463,184,468.32 

99.99% 

97,306 

99-71% 

1630; NITE OWL PRINTING 


2 

$745.00 

S463,185,213.h 

99.99% 

97,308 

99.71% 

1631 STS FlUNG PRODUCTS. INC. 


1 

9741.00 

$463,185,954,32 

99.99% 

97,309 

99,71% 

1632 MEDIA EVOLVED LLC 


1 

9730.00 

$463,186,684.32 

99.99% 

97,310 

99.71% 

1633'l.USTRE-CAL NAME PLATE 


2 

9717.00 

$463,187,401.32 

99.99% 

97,312 

99.71% 

1634 PRECISION PRTG OF CENTRAL PA 


3 

9712.00 

$463,188,113.32 

99.99% 

97,315 

99,72% 

1635 PLASTIC SALES & SERVICE, INC. 


3 

9711,32 

$463,m824.64 

99.99% 

97,318' 

99.72% 

1636 MBAS PRINTING, INC. 


3 

9706 63 

$463,189,533.27: 

99.99% 

97,321 

99.72% 

1637, AMERICAN DIGITAL PRINTING CO. 


1 

9707.W 

$463,190,240.31 ; 

99.99% 

97,322 

99,72% 

1638 COPY CAT PRINTING CENTER 


3 

$706.46 

$463,190,946.77 

99.99% 

97.325 

99.73% 

1639 TOWN S COUNTRY REPROGRAPHICS 


1 

9706.00 

$463,151,652,77 

99.99% 

97,326 

99.73% 

.1640 SPECIALTY BUSINESS SUPPLIES 


2; 

9701.17 

$46il92,3S3.94 

99.99% 

97,328; 

99.73% 

>41 MULTi-MEDIA DUPLICATION LLC 


1 

9700.00 

$463,193,053,941 

99.99%. 

97,329 

99.73% 

w.i642 PERKEYPRTG 


2 

9696.60 

$463,193,752.54 

99.99% 

97,331 

99.73% 

1643 LEGAL IMAGES INC. 


tj 

9695.80 

$463,194,448,341 

99.99% 

97,332i 

99.73% 

1644 MULTICCH.OR PRINTING, INC. 


1; 

9690.90 

$463,195,139.24 1 

99.99% 

97 , 333 ! 

99.73% 

164SjPRINT NMU^K-ET 

’iM6 E.T. LOV^ PUBLISWNG C6..‘mc, 

' ■ ' 

2; 

9677 00 
' 9676.00 

$463,195,816,241 

'S4M,iw^49i‘24j 

99,99%’ 

99!99%! 

. .^33,5i 

97,336: 

99.74% 

99.74% 

1647 NEKO PRINT 


1- 

9675.00 

$463,197,166,241 

99.99%i 

97.337: 

99.74% 

1648:DAYTON bindery SVC. INC. 



9674.00 

$463,197,840.24 ' 

99.99%t 

97,338: 

99.74% 

1649|aHARP S COMPANY PRINTERS 


1' 

1659.00 

$463,198,499.24! 

99.99%l 

97,339' 

99.74% 

165(}!tHEDOOOLER 


2 

$654.00 

$463,199,1^3.24 

99.99%: 

97,341! 

99.74% 

i&Sl DOCUSOURCE OF N. CAROLINA, LLC 


1 

9645.00 

$463,199,798.24- 

99.99% 

97,342i 

99.74% 

1652: RESOURCE DATA PRODUCTS, INC 


1 

5635 94 

$463,200,434.18 

M.99% 

97.343 

99.74% 

16S3 USE ENTERPRISES/DBAMISSOULIAN 


1 

9630.00 

$463,201,064.18 

33.99%: 

97,344- 

99.75% 

1654 STINSON PRESS 


2 

9622 00 

$463,201,686 18 

99.99% 

97,346 

99.75% 

1655 PLAZA ENGINEERING SUPPLY CO. 


e 

9605 56 

$463,202,291.74 

99.99% 

97,352 

99,75% 

1656 SIGNS TO GO 


2 

9605.00 

$463,202,896.74 

99.99% 

9^354 

99 76% 

1657 AFFORDABLE A-1 PRINTING 


t 

9S0D 00 

$463,203,496.74 

99.99% 

97,355 

99,76% 

1656 EXHIB-ITt TRADE8H0W MARKETING EXPERTS, L.L.C. 

1 

$600.00 

$463,204,096.74 

99.99% 

97,356 

99.76% 

1659 SPANISH MOSS PRINTING 


1 

9600.00 

$463,204,696.74 

99.99% 

97,357 

99.76% 

1660 TIMM ENTERPRISES/drV TIMM MKTG 


1 

9597 00 

$463,205,293.74 

99.99% 

97,358 

99.76% 

1661 STILLWATER GRAPHICS 


1. 

9594 00 

$463,205,887.74 

99.99% 

97.359 

99.76% 

1662 KJ LABEL, INC. 


4: 

9552.30 

$463,206,470.04 

99.99%' 

97,363 

99.77% 

1663 EXPRESS COLOR 


2 

9574.00 

$463,207,044.04 

99.99% 

97,365 

99.77% 

1664 NATIONAL LEGAL 


1: 

1571,27 

$463,207,615.31 

99.99%: 

97.366 

99.77% 

1665 GRAND FORKS I^RALO 


i: 

9566.00 

$463,208,181.31 

99.99% 

97,367 

99,77% 

1666; RODIN ENTrcRPRISESfl«INU7EMAN 


2: 

9565.76 

$463.208,747.07 1 

99.99% 

97,369 

99.77% 

1667 mW CYBERIAN SYSTEMS, INC. 


1'. 

9550.00 

$463,209,297,07 

39.99% 

97.370 

99.77% 

1668 THE R-U BRYAN COMPANY 


1; 

9546.00 

$463,209,843.07 

99.99%; 

97,371 

99-77% 

1669:KC INDEX TABS, INC. 


1. 

9545.39 

$463,210,388.46'’ 

99.99% 

97,372 

99.77% 

1670 PENINSULA DIGITAL IMAGING 


1: 

9544.70 

$463,210,933.16 

99.99% 

97,373 

99,78% 

99-78% 

71 PHOTO COMMUNICATIONS INC. 


1 

9541.11 

$463,211,474-27 

99.99%' 

97.374 

1672 OWEN PRINTING 


2 

9532.50 

$463,212,006.77 

99.99% 

97.376 

39-78% 

1673 CROWN CRAFT LIMITED 


2i 

9531.65 

$463,212,538.42 

99.99% 

97,378 

99-78% 

1674 SHAMROCK PRINUNG INC 


1; 

9529.00 

$463,213,067.42 

99.99% 

9^379 

99.78% 

1675 NUTOEME SIGN COMWU4Y 


4: 

$525.00 

$463,213,592.42, 


97,383 

99.79% 
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1676 V<DEO SERVICES GROUP 

V 

S515.00 i 

$463,214,107.42 

99.99%^ 

97,384. 

99.79% 

1677;3D SPECIALTIES 

M 

$508.00 ^ 

5463,214.615.42 

99.9914 

97 385 

99,79% 

1 --1678iTHE ARTCRAFT COMPANY, INC. 

22 

$502.41 

5463,215,117.83 

99.99K 

97,407 

99,81% 

379 SOONAR PRINTING CO- 

1; 

$500 00 

5463,215,617.83 

99.99% 

97.408 

99.81% 

■ 1680 FIRST 

1^ 

$500.00 

5463,216,117,83 

99.99% 

97,409 

99-81% 

1681 COMPUTER FORMS 

1; 

$497.90 

$463,216,615.73 

99.99%. 

97,410 

99,81% 

1682iBAY TECH LABEL. INC. 

2 

$485 06 

5463,217,100.81 

99.99% 

97,412 

99.82% 

1683 SPEEDWAY COPY SYSTEMS 

1 

$480.00 

$463,217,580.81 

99.99% 

97,413 

99.82% 

1684 ACCENT PRINT S IMAGING LLC 

3 

$478 34 

5463,218,059,15 

99.99% 

97.416 

- 99.82% 

1685 ACCENT MARKETING 

1 

3475 00 

$463,218,534.15 

99.99% 

97.417 

99,82% 

1686 PLANIT REPROGRAPHICS 

6i 

$473 94 

$463,219,008.09 

99.99% 

97.423 

99.63% 

1687 COL-TAB, INC. 

2 

$465.00 

$463,219,473.09 

99.99% 

97,425 

99.83% 

1688 TITLE INFORMATION SERV., INC. 

i. 

$463 12 

5463,219,936.21 

99.99% 

97,426 

99.83% 

1689 THE WATERMARK GROUP 

2" 

$460.00 

$463,220,396.21 

99.99%. 

97,428 

99.83% 

1690ALAMEDA ADVERTIS. SRECOONITION 

i: 

$459.97 

$463,220,856.18 

99.99%i 

97,429 

99,83% 

169LGENESiS INVESTMENT DBA PRECIS. 

2i 

$455.00 

$463,221,311.18 

99.99%: 

97,431i 

99.84% 

1692>DAWS PRINTING COMPANY, INC. 

4j 

$452.00 . 

$463,221,763.18 

99.59%: 

97,435' 

99.84% 

1693ICLASSIC DESIGNS 

1? 

$450.00 : 

5463.222,213.18 

99.99%: 

97,436^ 

99,84% 

1694 yau PRINTING COMPANY 

1i 

$450.00 

$463,222,663.18 

99.93%: 

97,437' 

99.84% 

169S 

IMAGE^NSE 

1'"lt 

$449.10 : 

$463,223,112.28 

99.99%i 

97,438[ 

99.84% 

1696 

CLARK PRINTING INC. 

r - ip ■■■ 

$445.90 : 

$463,223,558.18 

99.99%: 

97^4391 

99.84% 

1697 

MCCANN CALLIGRAPHY 

= ii 

$444.C» { 

$463,224,002.18 

99.99%i 

97,440i 

99.84% 

1698 

J&M PRTG DBA ALRHAGRAPHiCS 63S 

! ll 

$436 61 I 

5463,224,440.99 

99-93%: 

97,44li 

99.85% 

1699 

AA^UEPRINT, CO. 

11 

$438.25 : 

$463,224,879.24 

99.99%: 

97,442 

99.85% 

1700 

METALCRAFT 

i‘ 

$436.80 : 

$463,225,315.04 

99.93%: 

97,443 

99.85% 

1701 

't^WOTFECT TRANSLATION INTL 

l! 

$432.50 . 

$463,225,747,54 

99.99% 

97,444' 

99.85% 

iTOa 

PRIN-nNG SERVICE 

2? 

$430 00 

$463,226,177.54 

99.99% 

97,446i 

^.85% 

1703 

reiL PHOTOGRAPHERS, INC. 

1i 

$427.21 

$463,226,604.75 

99.99% 

97,447^ 

99.85% 

1704iCHAPMM4 PRINTING 

1- 

$423 79 

$463,227,028.54 

99.99% 

97^48 

99.85% 

1705 ajIWAY PRINTING. INC. 

l; 

$413.37 

5463,227,446.91 

99.99% 

97,449: 

99.^% 

1706 HAMPDEN PRESS INC. 

1: • 

$412.50 

$463,227,859.41 

99.99% 

97,4S0j 

99.65% 

.x^.1707 FLAMINGO LABEL 

3 

$412 43 

$463,228,271.84 

99.99%: 

97,453: 

99.86% 

|;;#08;MibWESfpRINTNG ft COPYING 

1 

$410 76 

$463,228,682.60 

99.99% 

97,454 

99.86% 

"■l709iCO'PY CAT^ DIGITM. MEDIA 

2 

$402 88 

$463,229, 0SS.48 

99.99% 

97,4561 

».86% 

17ioj8COTTBLUE REPROGRAPHICS 

’L 

$401 78 ■ 

$463,229,487.24 

99.99%: 

97‘;457{ 

99.86% 

ifill'mE PRINTING PRESS 

2' 

3399 84 

$463,229,887.08 

99.99%^ 

97,459 

99.86% 

1712VaMALA INC. DM ALPHAGRAPHiCS Mil 


$398 82 

5463.230,285.70 

99.99%: 

97,460’ 

99.88% 

1713lGUrnENBERG/DBAPRTG SOLUTIONS 

. ...iI 

$395 94 

$463,230,681.64 

99.99%. 

97,461; 

99.87% 

17i4>NOWD«8C 

1: 

$391.88 

$463,231,073.52 

100.00%: 

97,462’ 

99.67% 

1715IFA8TSIGNS OF LAUREL 

2: 

$391.42 

$463,231,464.94 

100,00% 

97,464' 

99.87% 

1716!/^&OCtATED SERVICES F/T BUND 

1 

$395.00 

$463,231,849 94 

100.00% 

97,465 

99.87% 

1717: ALLIANCE GRAPHICS LLC 

1 

$300.00 

$463,232,229.94 

100.00%: 

97,466 

99.87% 

i718;LAVmENCE PRINTING CO.. INC. 

1 

$300.00 

$463,232,609.94 

100.00% 

97,467* 

99.87% 

1719:TUfn.]E LITHOGRAPHY INC 

; 1- 

$376.00 

$463,232,984.94 

100.00%. 

97,468! 

99.87% 

1720iPROMO UNUMITED 

1. 

$371.92 

$463,233,356.86 

100.00% 

97.469^ 

99.87% 

1721MMAGE WORKS 

1' 

$371.03 

$463,233,727.89 

100.00%; 

97, 470’ 

99.87% 

17221THE NEW PRINT SHOP 

■’i 

$363.00 

$463,234,090.69 

100.00%: 

97.471' 

99.88% 

i7i3fdENOtu h'nding corp. 

....i 1.L 

$361.60 '. 

$463,234,452.49 

100.00%: 


99.88% 

1724iCHEMTURA CORPORATION 


$357 91 

5463,234,810.40 

100.00%' 

97,473i 

99.88% 

i72SlGATE 7. LLC 

: ijl 

$355.00 

$463,235,165.40 

100.00%' 

s'we’i 

99.88% 

1726!M3A~Oi^'CT LLC 

2| 

$351-50 . 

$463,235,516.90 

100.00%' 

97,478| 

99.88% 

n27|PRAM( PARSONS. INC. 

11 

$350.00 

$463,235,866.90 

100.00% 

97,479! 

99.88% 

i728|80Uf)«RN INDEX INC. 

i 4^ 

$333”84 

$463,236,200.74 

100.00% 

97,483: 

99.89% 

initNAHONAL PRINTINO INC. 

1: 

$333 71 

$463,236,534.45 

100.00% 

97.484: 

99.89% 

1730:FAST SIGNS 

1; 

$330.51 

$463,236,864.96 

100.00% 

97.485 

99.89% 

1731 OftP PRINTING ft GRAPHICS INC. 

1 

$330 00 

$463,237,194.96 

100.00% 

97.486 

99.89% 

1732jLANDMARK PRINT 

1 

$330 00 

$463,237,524.96 

100.00% 

97.487 

99.83% 

1733 PORT Ci^ PRiNTING CO.. INC, 

1 

$325.00 

$463,237,849.36 

100.00% 

97.488 

99.89% 

1734 SOUTHWICK SPECIALTY 

1 

$325 00 

$463,238,174,96 

100,00% 

97,489 

99.89% 

1735 INSTY-PRINTS NORTHEAST. INC, 

2 

5311 80 

$463,238,486.76 

100.00% 

97,491 

99.90% 

1736iGARBIN GRAPHICS ft PRINT INC. 

1 

5310 00 

5463,230,796.76 

100.00% 

97,492 

99.90% 

^ mr SIW-A-RAMA 

2 

$310.00 

5463,239.106.76 

100.00% 

97,494 

39.90% 

, ^38 CORE COLOR GRAPHICS 

1 

$308.70 

5463,239,415.46 

100.00% 

97,495 

99.90% 

1739 CALLENDERS PRESSROOM PRTG. CO, 

2 

$304 20 

5463,239,719.66 

100.00% 

97,497 

99,90% 

1740:STRAHM AUTOMATION AND MAILING 

1: 

$294 78 

$463,240,014.44 

100,00% 

97.498. 

99-90% 

1741 Tl^ COPY CNTR OF MONTGOMERY 

Ii 

$293.00 

$463,240,307.44 

100,00% 

97,499; 

99.90% 

1742 RENAISSANCE PRTG 

1: 

$291.10 

5463,240,598.54 

100-00% 

97,500: 

99,91% 
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Count Firm Names 

JoiM Amount 

Paid Contractor 

Cum Amt Paid 

KS Cum Jobs 9 

Jobs 

1743 CMB PRtNTING, INC. 

1 

$291 04 

$463,240,889.58 

100.00% 

97,501 

99.91% 

1744 EASY COLOR PRINTING 

1 

S2es.oo 

$463,241,174.58 

100.00% 

97.S02 

99,91% 

,1745 INSTY-PRiNTS 

1 

$284.00 

$463,241,458,58 

100.00% 

97,503 

99,91% 

'46 GOODTIME PRtNTING 

1. 

$280.70 

$463,241,739.28 ■ 

100.00% 

97.504 

99.91% 

1747 PRINTWORKS 

1 

$276.11 

$463,242,015,39 

100.00%; 

97,505 

99.91% 

1748 SELZ PRINTING 

1 

$269.00 

$463,242,284.39 

100.00%: 

97,506 

99.91% 

1749 IMAGE LABEL 

3 

$267.86 

$463,242,552,05 

100.00%; 

97,509 

99.91% 

1750 THOMAS REPROGRAPHICS, INC. 

1' 

$264.90 

$463,242,816.95 

100.00%; 

97,510 

99.92% 

1751 ANODiZJNG GRAPHICS OF TEXAS 

i: 

$^.00 

$463,243,080,951 

100.00%; 

97.511' 

99.92% 

1752<ISME PRINTING CORP. 

1 

$262.00 

$463,243,342.95. 

100,00%: 

97,512 

99.92% 

1753iC2LEGAL 

1 

$2S4.5S 

$463,243,597,50: 

100.00%; 

97,513 

99.92% 

1754 PRESENTATION MEDIA, INC. 

1 

$252.00 

$463,243,849,50'!’ 

100.00%j 

97.514, 

99.92% 

1755iADVANCEO COLOR GRAPHICS 

: 1 

$251.00 

$463,244,100.50 

100.00%; 

97,515 

99.92% 

1756 ROGERS EXPRESS/DBA EXPRESS PRT 

2 

$250.00 

$463,244,350.50 

100.00%^ 

97,517; 

99.92% 

1757 GOLDEN IMPRESSIONS 

1 

$245.00 

$463,244,595.50 

100.00%' 

97,518 

99-92% 

1758 A DIGITAL SOLUTIONS 

1 

$240 DO 

$463,244,835.50. 

100.00%- 

97,519 

99.93% 

1759 TPProSA THE PRINTED PAGE LLC 

i 

$240-00 

$463,245,075 50 

100.00%: 

97,520 

99.93% 

1760 ATLAS REPRODUCTION 

2 

$238.30 

$463,245,313,80 

100.00% 

97,522 

99.93% 

1761 ART GUILD BINDERS, INC. 

1 

$237.50 

$463,245,551.30 

100.00% 

97.523 

99.93% 

1762 WASHINGTON ENGRAVING CO. 

2 

$235.96 

$463,245,787.26 

100.00% 

97,525 

99.93% 

2763 APER TIGER PRINTING 

1 

$234.00 

$463,246,021.26 

100.00% 

97,526 

99-93% 

1764 DATAFILE. INC. 

1 

$230.00 

$463,246,251.26 

100.00%. 

97,527 

99.93% 

1765 MALEPORTS SAULT PRINTING CO INC. 

1 

1230.00 

$463,246,481.26 

100.00% 

97,528 

99.93% 

1766 MULTIMEDIAPROS DIGITAL 

2 

$226 95 

$463,246,710.21 

100.00% 

97,530 

99.94% 

1767 WOOD PRODUCT SIGNS DBA RECYCLE 

1 

$226.74 

$463,246,938.95 

100.00% 

97,531 

99-94% 

1768 BRAILLE ENTERPRISES 

2 

$226.55 

$463,247,165.50: 

100.00%. 

97,533 

99-94% 

i76g!AOLERS ART & FRAME 

1 

$225.00 

$463,247,390.50 . 

100.00% 

97,534 

99.94% 

1770‘CLASSIC PRINTING 1 

L 

$225.00 

$463,247,615.50 

100.00%' 

97,535 

9^94% 

1771. ARRIS M2U1AGEMENT DBA POSTNET 


$221.60 

$463,247,837.00] 

100.00%; 

97.538. 

99.94% 

1772'CHOICE COPY SERVICE. INC. 

i 1' 

$220.64 

$463,248,057.64 i 

100^; 

97,539; 

99.35% 

1773 SOVEREIGN BUSINESS FORMS-GBF 

‘ 1. 

$215.66 

$463,248,273.30 ; 

’iM-OOl? 

97,540i 

99-95% 

_2774 PUGET PRESSffllULTIPLe. INC. 

r 11 

$209.03 

S'’463,248,’482.33 

lOO.OW; 

97,541i 

99.95% 

#75 SHAFFNER'S BINDERY 

i 1' 

$200.03 

$463,248,668,361 

100.00%; 

97,S42i 

99.95% 

“1776 DEC/U. DETAILS 

* 1: 

$196.50 

$463,248,884.86 ' 

100.00%; 

97.543; 

99.95% 

1777i8HAMROCK SCI^TIFIC SPECIALTY SYSTEMS, INC. 

; 1' 

$195.30 

$463,249,08’6.16i 

100.00%: 

97.544: 

99-95% 

1778 HERITAGE RESOURCE MANAGEMENT 

■ i V 

$193 50 

$463,249,273.66 : 

100.00%: 

97,545 

99.95% 

1779 U.8. INTER-REP INC 


$190.20 

$463,249,463.86’ 

100.00% 

97.546 

99.95% 

1780 ICON SCREENPRINTING, INC. 

1 

$18326 

$463,249,647.12 

100.00% 

97,547 

99.95% 

17^ RIV^ BASIN PUBLICATIONS, LLC 

1 

$179.90 

$463,249,827.02 

100.00% 

97.548 

99.95% 

1782 DIGITAL BLUPRINT, LLC 

1 

$175.00 

$463, 2Sb', 002.02 

100.00% 

97,549 

99,96% 

1783 SPHINX, INC. 


$175.00 

$463,250,177.02 

100.00% 

97, 550' 

99.96% 

1784 STELLA COLOR INC. 

1 

$17023 

$463,250,347.25 

100.00% 

97.551 

99.96% 

1785 SION A RAMA 1 

2 

$167,00 

$463,250,514.25 

100.00%; 

97,553 

99.96% 

1786 EXPRESS GRAPHICS 

1 

$156 66 

$463,250,672.91. 

100.00%: 

97.SS4 

99.96% 

1787 FISHER S PIONEER PRINTERS 

1 

$15T00 

$463,250,829.91 

100.00% 

97,555 

99.96% 

1788 SIGN PRO OF AMES 

2 

$166.00 

$463,250,985.91 

100.00%: 

97,557 

99.96% 

1789 ADVANCED IMAGIN CO. 

1 

$150.00 

$463,251,135.91 j 

100.00%: 

97,558 

99.97% 

1790 jilS 

1 

$150.00 

$463,251,285.91. 

100.00% 

97,559: 

99.97% 

1791 SUZANNE FERNANDEZ & ASSOCIATES, INC. 

V 

$14500 

$463,2^,430.91 

100.00% 

97,560 

99.97% 

1792,LAI^MARK PROMOTIONS 

1 

$143.55 

$463,2^,574.46'; 

100.00%: 

97,561 

99.97% 

1793 JMP SIGNS, INC DBA FAST81GNS 

1 

$136.25 

$463, 2S1, 713.71 

100.00%' 

97,562 

99,97% 

1794 SIGN CONCEPTS. INC. 

1 

$120.00 

$463,251,833.71 

100.00% 

97,563 

99.97% 

1795 BANNERS TO GO SIGNS & GRAPHICS 

•1. 

$116.00 

W3, 251,951.71 

100.00%. 

97,564 

99.97% 

1796 MSMCOPY CHJICK 

1 

$117 00 

$463,252,068.71 

100.00%; 

97,565, 

99,97% 

1797 WESTERN M1CR0GRW»HIC SYS', INC 

1 

S112.0Q 

$463,252,180.71 

100.00%: 

97,566 

99.97% 

1798 L & L PRINTERS-SAN DIEGO 

1 

$110.00 

$463,252,290.71^ 

100.00% 

97,567 

99.97% 

1799 PROJECT GARRISON 

1 

$108.90 

$463.252.399.61 : 

100.00%: 

97,568 

99.98% 

1800 COLOR DESIGN INNOVATIONS INC 

1 

$107.50 

$463,252,507.11; 

100.00% 

97,569 

99-98% 

1801 L A SIGN & SCREENI^INTING 

2' 

$106 00 

$463,252,613.11' 

100,00%i 

97,571 

99,98% 

1802 MMT PRINTERS, INC. 

1, 

$99.00 

$463,252,712 11 : 

100.00% 

97,572 

99.98% 

1803 JlWED WIRTHLiN DBA 10 DOLLAR 

1: 

$06.00 

$463,252,808.11; 

100,00%' 

97,573 

99.98% 

^804 WONDERUNO SIGNi INC. 

1 

$92 40 

$463,252,900.51 

100.00%: 

97,574 

99.98% 

; !J05i PRESTIGE SCREEN PRINTING, INC. 

1 

$64.15 

$463,252,984.66 

100.00% 

97,57$ 

99.98% 

1806: REAGAN PRINTING CO. 

1: 

$6100 

$463,253,065.66 

100.00% 

97,576 

99.98% 

1807 AAB/ADVANCED ARCH BLUEPRTG 

i; 

$80.00 

$463,253,145.66 

100.00% 

97,577 

99.98% 

1808 JR FRAMING 1^. 

1 

$80.00 

$463,253,225.66 

iCK5.q0%' 

97,578 

99,99% 

1809 SUMMIT DOCUMENT SERVICES 

1 

574-00 

$463,253,299.66 

100.00% 

97.579 

99.99% 
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Amount Paid Contractor Cumiobs KJobs 


unt Firm Names 

1 NPCINC. 

2 . ACCURATE WORD, LLC. 

3 BUSINESS CARD, INC. 

4 BALMAR PRTG & GRAPHICS. INC. 

5 MCDONALD & EUDY PRINTERS, INC. 

6 BOSWOR7H PRINTING CO. 

7 ACCU-COPY OF GREENVILLE. INC 

8 THE PRINT HOUSE 

9 ^NOCONA ENVELOPE & TAG INC 

10 'gray GRAPHICS CORPORATION 

11 ALPHAGRAPHICS 

12 PRODUCTION PRESS, INC. 

13 PA HUTCHISON COMPANY 

14 WORLD MARKETIN6A.ee DIST.SERv! 

15 ENVISION 

16 :C«»lTOL CmCOM, INC. 

17 “IpwNTIHG RESOURCES 

18 'TPS_ENTERPRISES.INC. 

19 ^AMERICAN MULTIMEDIA. INC. 

20 DIGITAL IMAGE TRI CITIES 

21 PMNTEDC<H«M2t»A SIR SPEEDY 

22 MARCUS UPPE,INCJCLICKS PRO. C 

23 LITHO PRESS, INC. 

24 GRAPHIC VISIONS ASSOC.INC P^TG 

25 ST LOUIS PRINT GROUP 

26 ' QUINTESSENTIAL COLOR GROUP 

27 DATAMMAGEMENflN 

28 CORPORATE MEDIA SOLUTIONS LLC 

29 GOO WAY GRiVHICS OF VA., INC 

30 CENWEQ/QUAUTYPARK 

31 THUNDERBJRD PRESS, Inc. 

32 ~ POVIffiR ^QING, iNC. 

33 In. AMERICAN ENVELOPE & PRTG. 

$4 'reOEX OFFICE 

35 THE ^GAL PRESS, INC. 

36 :PiONaERPRINflN6 

37 '^lAUJEGRAPRINTSlMGINQFOOS 

38 >V)CST SHCmS PRINmiG & DIST. 

'39 ' ’ ^CENVEO 

[PRINTCRAFT ENGRAVE PORTSMOUTH 
'jl ' ’ TORM8 TECfiriNC. 

4^ isbuM'ajNKOKb'.ac' 

'43 ^AT A I'HTtt ^TOBB INC 

~44 tliTHexcc./mc 

45 _iXPMXN^YORK 
j»' :m6^e~b u8ine8s sb tirrioNS 

47 ' jINTEWMNCeRPKl^N^ 

48 jDraimMPRESaOM 

49 'b6u^S8_SCUEN_PR(NTERS 

50 'RECWDPmSS.INC. 

si 'DUraPfUNTINOCENTlR 

51 Vo^CHlfTHOtiNC.' 

si ;F0RD OWMC's DIVlMICRb tsiviCE 

54 blSTOCfCREATMlPRDfrWG 

55 ■wHl'n^uiiB^CO..INC " 2. 

56 .JAGGMANAGIffiNTCdRPDBA 

57 ^HORIZ0N_6^HICSJNC. 

58 KOa ENTCRPRiS» L.L.C. 

59 . K&J BUS INC OBA^PECTRUM PRTQ 

60 AUIANCEINC. 

61 ' BLUE PRINT SERVICE CO. 

h " G{UU>HiC IMAGES CO>»». 

63 DATA RECOGNITION CORP 

64 M.LENWAimiuilinTCD 

35 i MICRO PRINTING S BLUEfNUNT 1 


Cum Amt Paid 

^ ' 52^085,498.07 

[ $2S'S527777.49 
! _ $29,090,^4^22^ 
I Siij013,m63' 
_ $37,289^95771 
' $38, 7«, 752.55 
' _ 539481,96073 
' " 5^^237,630.17' 

' ' S41.0 6'2.428.9i 
■ _S477’89-724.'81 
' _$48,74S^5'26 Js ' 
_ $50,430,251.83 
_$i6,«ib, 233.77 ' 
$57,'6n.'222iQ5 
5597^52374 

jTO^379,|8rM 
" $62, 797,386.31 
S6_4,04179il4 

” seeioss, 775 . 03 ' 

$68,536,591.35 
$L^.iaa.«2 • 26.470: 27.1^! _ $69,772,774.17’ 

51.8M,JM4.41 27.223 ' 27.8974i S71,6{K,058.58 

*1.38%»78.92 : 27,962 «.6SXi $72,mb37,50 

8973,263 W T 28,665 2^37%^ iZ^?4_2721.3_9 

$ 4.001 ,281.89?" 29,355 30.08*! $77,943^603 28 

iWimu 30,021 30.76*2. 579,015,874.42 

' $;^4.M8.78 ‘ '30,676 31.43*4 _$^,790, 533.21 : 

$r^.299.03’? 31,330 ■ 32.10V $81,230,833.04 . 

~ '"$49 7.472?11 "" 31.983 ‘ 32.775^ S81J28, 305.15 ; 

$1,036 .225.68 32,608 33.4iv _ $82758,530-81 

$e20 ?1Q4.l'l ? 33,229. 34^0^*! S«J78, 634.92 

$60a,'484?64 : 33.828^ 34.66*i_ $83,987718.96 : 

■ ‘ 34,426? 3S?28*? ’^,$95,433.81 : 

' $7W> 22.32 f '34,983' 35.85* r S85,361,356.13 , 

$304,45176 ' ' ' 35,539: ' 36.42V '’j^665,^.89 : 
'"^'^. 40 '; ' 36, ' 093 ? "38?^^ S85,87X764?29 ; 
$1.7^,642.76 36,646'^ 37?55*]'” S^,6i6,607C7 I 


$28,085,498.07 
$467,279.42 
$537,886.73 
$1,922,879.41 
$8,278,414.08 
$1,456,794.84 
$435.207JB 
$1,055,888.94 
. jm.798.74 
$6727.295.90 
$955,801.44 
$1,684,725.58 
$5.96^.961.94 
$6^.968.26 
$iT16.Mjr29 
$592,856.65 
$2,416,004.32 
$1,243,911^ 


$185.754,79 

'?|: 765 ,^.e 2 

$i4?»06.97t?29 


H72.421.5S 

’W>i. 8 a 5.78 

' $187 .307 14 
$1 ,69o!3 59.35 


66 

BKRRRiMHNG 

) 343: 

$1,590,096.11 

48.637 

49.84*! $154,007,678.92 

33.24* 

67 







68 

TAR<»ET SCREEN FNVNT INC. 

341 

9120.862.92 

49.319 

50.54* $154,263,510.32 

33.30* 

69 

R.D. PRINTIPtQ ASSOCIATES, INC. 

331 

$1,063,136.79 

49.650' 

50.88* $155,326,647.11 

33-53% 

70 

CARLETON COMMUNICATIONS. INC. 

323 

$246,174,29 

49.973 

51.21* $155,572,821.40 

33.58% 

71 

MARCY PRINTTNQ. INa 

322. 

$320,060.67 

50.295. 

51S4S $155,892,882.07 

33.65* 
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KJolH 

Cum Amt Paid 

%pald 

72 

V.N. PRODUCTS, INCiVERY NICE 



320 

$1,862,598.29 

50,615 

51.86% 

$157,755,480.36 

34.05% 

73 

BEACH BROTHERS PRTG.. INC. 



319: 

5552.66199 ^ 

50.934 

52.19% 

$158,308,142.35 

34.17% 

- li 

TOOD ALLAN PRINTING CO. 



317 

51.738.229,53 ;■ 

51,251 

52.52% 

$160,046,371.88 

34.55% 

7S 

RIDGWArS INC. 



313: 

S122.083.81 ’ 

51.564 

52.84% 

$160,168,455.69 

34.57% 

76 

ilMAGEXPRESS. LL.C 



3041 

$215,723,39 : 

5L868 

53.15% 

$160,384,179.08 

34.62% 

77 

‘SIR SPEEDY 



299' 

$247,314.12 : 

52,167 

53.45% 

$160,631,493-20 

34.67% 

78 

! house of PRINTING, INC, 



2981 

S58S.965.33 

52.465 

53,76% 

S161.220.4S8.53 

34.80% 

79 

ASCOT TAG & LABEL 



2^' 

S73e.147.9Sl 

52.760 

54.M% 

$161,958,606.48 

34.96% 

80 

NATIONAL ENVELOPE 



288' 

$3,478,169.08 , 

53,046 

54.35% 

$165,437,765.56 

35.71% 

81 

ROCKVILLE PRINTING & GRAPHICS 



283: 

$347,229.51 

53.329 

54.64% 

$165,784,995.07 

35.79% 

82 

MESA BLUEPRINT, INC. 



283i 

8199 656.08 

53.612 

54.93% 

$165,984,651.15 

35-83% 

83 

BARTON PRINTING COMPANY 



260: 

S97. 763.61 , 

53,892! 

55.22% 

$166,082,414.96 

35.85% 

84 

:V. Q. REED & SONS INC. 



278 i 

$2,898,893.95 : 

54,170 

55-51% 

$168,981,308.91 

36.43% 

as 

IMAGING ZC»4E 



270: 

S130.491.41 

54.446' 

55,79% 

$16916180032 

36.52% 

86 

IrUSSCORP SIGNS INC. 



272: 

$45,000.51 

54.718: 

56.07% 

$169,206,800.33 

36,53% 

87 

RAPID GRAPHIX. INC. 



285. 

$247,347 04 • 

54,983: 

56.34% 

$169,454,147.87 

36.58% 

88 

OLYMPIC REPROGRAPHICS 



2S2 

S124.409.12 1 

55.245: 

56.61% 

$169,578,616.99 

36.61% 

89 

;A,H. GATHER PUBUSHIN3 CO. TnC 



2581 

$501,255.64 ' 

55.503. 

56.87% 

$im079,872.63 

36-71% 

90 

'SWFTY PRT3 & IMAGING 



257f 

$261.51795 : 

55,760 

57-14% 

$170,341,390.58 

36.77% 

91 

, EAST BAY BLUE PRINT SUPPLY CO 



257i 

$253,859,60 : 

56,017; 

57.40% 

$170,595,250.18 

36.83% 

92 

NEW TECH IMAGING 



254: 

$130,783 07 : 

56.271- 

57,66% 

SI70.726.Q33.2S 

36.85% 

93 

JKON 




2531 

$330,989.47 ' 

56,524; 

r7.92%_ 

$171,057,002.72 

36.93% 

35 ■ 

!TixW DIGITAL COPY & PRINTCIW 

- 


245t 

$140,990.73 •’ 

bb.f/l 

57,017, 

58.42%, 

$171,682,294.36 

37.06% 

96 

iGHLLC 



2»i 

$621,855.66 ; 

57,255; 

58.67%, 

$172,304,150.02 

37.19% 

97 

iNATIONW. PRTG & COPYING 



234: 

$366,990.04 

57,489; 

S8.91%: 

$172,671,140.06 

37.27% 

98 

[SEt^R^IC SCREEN PRINT 



234; 

$272,392.66 - 

57,723: 

59.15%! 

^72,943, 532.94 

37.33% 

99 

ENVELOPE CO.. INC. 



234: 

$191,468.53 

57,957: 

59.39%- 

5173.135,001.47 

37.37% 

100 

iF.M. BIVELC^E. INC. 



292 

$360,406.79 

58,189; 

59S2%' 

$173,495,408.26 

37.45% 

101 

Ieu services 



2311 

$1,282,978.92 i 

58,420 

59S6%: 

Si74,778l.387.iir 

37.73% 

102 

I^PRIT »R>U>HiC COMMUNICATIONS 



2301 

$320.192 24 : 

58,650! 

60.10%: 

$175,098,579.^ 

37.a)% 

10*3 

iHF GROUP 



230: 

$184,239.08 i 

58,880 

60.331^ 

$175,282,818.51 

37,84% 

104 

i GATEWAY PRESS. INC. 



227. 

$18,097,776.66 ' 

59,107, 

60.57%: 

$193,380,597.17 

41.74% 

T '',05 

>«»AN PRINTING CO INC 



228: 

$999,940.77 1 

59,333 

60.80%' 

$194,380,537.94 

41.96% 

t Si06 

iTIMSCOINC 



225’ 

$615,889 93 

59,558; 

61,03%. 

$194,996,427.87 

42D9% 

107 

liNTBWTIONAL LAMINATING CORP. 



225 

$210,228.46 : 

59,793 

61.26%; 

$195,206,654.33 

42.14% 

m 

I'imEG-fAYLOR LITHO. CO.. INC. 



221: 

$351,285.25 : 

60,004' 

61.48%; 

$195,557,939.58 

42.21% 

109 

jpREOSION PRINTING INC. 



217: 

$1,646,927.50 , 

60,221; 

61.71% 

$197,204,867.14 

42.57% 

110 

lART LITHO. COMPANY 



214' 

$I.70a.M6.l5^ 

60,435 

61.93%' 

5198.909,513729' 

42.94% 

111 

iOlGILIfOC INC. 



213 

$560,718.24 

60,646 

62.14%: 5199,470,231.53 

43.06% 

112 

iCRaAA8.DBA ALL WAYS GRAPHICS 



213: 

$109,838.38 : 

60.861 ) 

62.36%: 

S199,580/)67.91 

43.08% 

113 

iANACONDA PRESS INC. 



212: 

$180,425.12 . 

61,073' 

62.58%' 

S199,7M,49'3.03'^ 

43.12% 

114 

18 & W MANUFACTURING CO 



211: 

$1,496,646,37 : 

61,284: 

62.80%. 

$201,257,139.40 

43.44% 

US 

iBENI^TT GRjtf Hies 



204 

$355,393.83 

61.488: 

63.01% 

5201,612,533.03 

43.52% 

116 

llM PRii^NG 8 GRAPHICS 



206 

$59,362.10 

61,688 

63 21% 

$201,671,895.13 

43.51% 

117 

|1JS0EMDGRM»HIC$ 



200: 

$22,876 30 : 

61.888: 

63.42%: 

5201,694.771.43 

43.54% 

118 

lim OF ROCHESTER. LLC 



199 

$526,814.92 

62,087; 

63.62%: 

$202,22U86.35 

43.65% 

119 

jvmwu. ACCESS 



1881 

$98.416 47 : 

62,285; 

63.82%' 

$202,320,002.82 

43.67% 

120 

;(mAnK8HOP CORP. DBA FALCON 



184i 

$390,388.90 . 

62,479; 

64.02% 

$202,710,389.72 

43.76% 

121 

lOFS MTA FLOW SERVICES 



191: 

$333,156.82 

62,670: 

64.22%' 

S203,043.5M.sr 

43.83% 

122 

ILASSR IMAGE INC 



191, 

$263,999.40 : 

62,861; 

64,41%. 

$203,307,545.94 

43.89% 

123 

IPlMma-L BUSINESS FC^MS INC. 



I681 

$345,954.63 : 

63,0491 

64.60% 

$203,653,500.57 

43.96% 

124 

KATHY BROWN 



188. 

$58,788.56 ' 

63,237, 

64.80%' 

5203,712,269.13 

43.97% 

125 

SimiNG PRESS 



185 

$491,299.70 . 

63.422 

64.99%: 

$204,203,568.83 

44.08% 

126 

STREMMUNE INTERNATIONAL 



182, 

$54,112,30 : 

63,604 

65.17% 

$204,257,681.13 

44,09% 

127 

COLORNET PRINTING A GRAPHICS 



179' 

$839,257,33 ■ 

63,783 

65.36% 

$204,896,938.46 

44 23% 

128 

TUCI^^ PRMTING CO INC 



178! 

$325,639 95 : 

63,961 

65.54%. 

$205,222,578.41 

44,30% 

129 

1ST LOUIS TAG CO INC 



178i 

$72,518,49 

64,139: 

65.72% 

5205,295,096.90 

44.32% 

130 

MOUT TIME REPRO 



178: 

$130,998.26 

64.31Si 

65.90%: 

$205,426,095.16 

44-34% 

131 

PREPRINT 



174: 

$66,620.38 ' 

64,^9: 

66.08% 

$205,492,715.54 

44.36% 

132 

BUSINESS OOCtmENT SOLUTIONS IN 



171: 

$158.38041 ! 

64,660; 

66.^% 

$205,651, 0M.95 

44.39% 

133 

iQISin^ LAZERQUICK PRTG 



168 

$36,469.29 ' 

64,828 

66.43%' 

$205,687,565.24 

44,40% 

134 

iBANKNOlE CORP OF AMERICA 



167{ 

$6,412.882 45 : 

64,3951 

66 60% 

$212,100,447.69 

45.78% 

135 

FREDERIC PRINTING COMPANY 



167. 

$623,219 14 : 

65,162: 

66-77% 

$212,723,666,83 

45,92% 

-36 

:l«LMe% PRINTING 



166i 

$147.455 35 : 

65,328: 

66.94% 

$212,871,122.18 

45.95% 

1 >37 

>COLC»iUU. PRESS INTL.. INC. 




$4,730,401 02 ; 

65,491: 

67,11% 

$217,601,523-20 

46.97% 

138 

MARIAN DBA IMS INDUSTRIES 



183! 

$71,782 11 : 

65,654 

67.27% 

$217,673,305.31 

46-99% 

139 

WHITMORE PRINTING COMPWIY 



162: 

$287,485 43 : 

SS,818 

67.44% 

$217,960,790.74 

47.05% 

140 

COLOlffi DROP 



180! 

$127,186.66 ■ 

65,976. 

67.60% 

$218,087,977.40 

47.08% 

141 

mSTA-PRINT 



159: 

$140.304 93! 

66.135 

67.77% 

$218,223,282.33 

47.11% 

142 

PARAMOUNT PRESS 



ISO 

$83,904 96 ! 

66.294: 

67.95% 

$218,312,187.29 

47.13% 
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143 

WORD WIZARDS. INC. 



1S9; 

5B3.667.4Q 

66.453 

68.09N' $218,395,^4.69 

47.14% 

144 

PEAKErtlELANCEY PRimERS 



158 

51.603.373 60 

66.611 

68.25% $219,999,228.29 

47.49% 

145 

MERRIT PRESS INC 



158 

5722.188.31 

66.769 

68.42%; $220,721,396,60 

47.65% 

146 

KAY TOLEDO TAG 



154 

5197.908.95 

66.923 

68.57% $220,919,305-55 

47.69% 

147 

TRiSTAR LABEL iNC 



154 

5136.321.48 

67,077 

68,73%. $221,055,627.03 

47.72% 

148 

NOOR INTERNATIONAL CORP 



151 

1113.476.00 

67.228 

68.89%: $221,169,103.03 

47.74% 

149 

PHILLIPS BUSINESS FORMS 



i5Q 

5253.854.98 

67.378 

69.04% $221,422,958.01 

47,80% 

150 

WALLACE PRESS, INC. 



150 

5170.985,41 : 

67,S28 

69.19%' $221,593,923.42 

47,83% 

151 

MATRIX PUBLISHING SER\nCES 



ISO: 

578.510.00 ’ 

67-678 

69.35%' $221,672,433.42 

47,85% 

152 

MEADWESTVACO EN^LOPE OiV. 



148 

5296.387.71 

67.826 

69.50%: $221,968,821.13 

47.92% 

153 

XPERTCOLOR iNC. 



145 

$298,036 17 

67,971 

69.65%; $222,266,857,30 

47,98% 

154 

THE DARWm GROUP INC 



145 

$153,153.75 : 

68.116 

69.«5%1 $222,4M.011.05 

48-01% 

155 

SHAMROCK RAiS(».ETTER ft PRTG. 



145- 

$43,946.10 

68.261 

69.95%; $222,463,956.15 

48.02% 

156 

PREMIUMS ft SPECIALTLY. INC. 



143. 

$879,629.15 i 

68.404 

70.09%; $223,343,585.30 

48.21% 

157 

ARTEXTUSA 



143 

$110,489.76 

68.547 

70.24%> $223,454,075.06 

48.24% 

158 

DON MEREDITH REPROGRAPHICS CO. 



142 

$33,626.58 ; 

68.689 

70.38%: $223,487,701,64 

48.24% 

159 

DARBY PRINTING 



138 

$1,402,797,40 : 

68.827 

70.53%; $224,890,499.04 

48.55% 

160 

C.R.T. PRINTING 



138^ 

$1,148,377.89 ^ 

68.965 

70.67%; $226,038,876.93 

48.79% 

161 

4 IMPRINT 



136 

$169,481.51 

69,101 

70,81%: $226,208,358.44 

48-83% 

162 

NATIONAL ARCHIVE PUBLISH- CO. 



135 

$71,080-87 

69,236 

70.94%! $226,279,439.31 

48,85% 

163 

THE STANDARD REGISTER COMPANY 



133: 

$5,221,156.22 ! 

69.36$ 

71.08%' $23i.50a595.53 

49,97% 

164 

M ft M PRINTING 



132 

$33,746.40 : 

69.501 

71.22%; $231,534,341.93 

49.98% 

165 

SOURCE ONE LEGAL COPY, INC. 



131. 

$22,168.73 ’ 

69.632 

71.35%: $231,556,510,66 

49.98% 

166 

THE DATA CENTER 



129. 

$281,191.94 ; 

69.761. 

71.48%, $231,837,702.60 

50.05% 

167 

AftWGRAPHlCS 



129 

$196,965.04 i 

69.890 

71.61%; $232,004,667,64 

50.08% 

168 

B P PRESS 



128 

$53,759.39 ; 

70.018 

71.75%; $232,058,424.03 

50.09% 

169 

GAMBLE LETTER SERVICE. INC. 



129 

$35.917 82 ' 

70,146, 

71.83%: $232,094,341.65 

50-10% 

170 

WESTERN TAG 



127 

$122 392.43 ! 

70,273 

72.01%; $232,216,734.08 

50,13% 

171 

UGHTHOUSE FCm THE BLH4D IN LA 



127 

$121.719.S4 

70.400 

72.14%' $232,338,453.92 

50.15% 

172 

COMPOSITION SYSTEMS, INC. 



126 

$573,871.70 i 

70,526’ 

72.27%! $232,912,325.62 

50.28% 

173 

SELLCO INDUSTRIES 



128 

^12.333.45 , 

70,652' 

72.40%^ $233,424,659.07 

50.39% 

174 

ENVELC»>ES ft PRINTED PRODUCTS 



12S 

$14,248.90 1 

70.778; 

7252%; $233,438,905.97 

50.39% 


WM. ft HEINTZ MAP CORP. 



125 

$1.^1.592.81 

70,903 

72.65% $234,800,498.78 

50.69% 

7b 

K-B OFFSET PRINTING, INC. 



125 

S1.022.5M.S0 : 

71.028 

72.78%: $235,823,059.08 

50.91% 

«^kjj'i77 

FASTECH SERinCES 



123 

$122,646.97 : 

71.151; 

72.91%; $235,945,706.05 

50.93% 

178 

MORfUS INDUSTRIES INC. 



121 

$282,429.14 : 

71,272' 

73.03%: $236,208,135.19 

50.99% 

179 

iALCOM PRINTING GROUP INC 



120. 

$1,918,199.41 1 

71.392 

73.15%! $238,123,333.60 

51.40% 

180 

C8LNH50IA 



120 

$195,811.26 : 

71.512; 

73.28%: $Z3ft27a944.86 

51.44% 

181 

{DIGITAL mK»K. 



119 

$1,975,493.04 1 

71,631 

73.40% $240,254,377,90 

51.86% 

182 

LEE WAYl^e CORP 



119 

$162,395.72 | 

71,750 

73.52%T $2«),4J6773.62 

S1.90K 

183 

IBREWOOD ENORAVEItt ft PRTG OF DC 



no 

$150,551 92 

71.869: 

73ftA%jja40!S87j[25.54 
73776%! $240,612,334.64 
73.88%; $2«1.081,»1A97 

51.93% 

184 

iNATlONAL BLUE PRINT CO., INC. 



119 

$45,009.10 i 

71,987: 

S1J94% 

m 

iMONTROSe PUeUSHINO COMPANY 



nr: 

$469,580.33 ' 

72.104; 

52.04% 

186 

,MIM PRESS 



117 

$229.172 66 

72.221< 

742»%i $241,310.087,63 
74.12%' $241,442,341.20 

52"09% 

187 

'BOOREE PRINTING CO.. INC. 



119. 

$192.353 57 

72.337; 

$2.12% 

^8L 

< MARTIN STUART DECAL. LTD. 




_ 

$103,219.90 ! 
$269.870 99 
S100.941 33 

72.4S3 

72.568: 

72,M2l 

74.241^ $Z41.5<».5S8.10 
74.36!l^'S24t^8Ur22B.79 
74.48%i $‘241,914,870.12 

52.14% 

52.20% 

52.22% 


TbiPAM PRiNnNG AND MAIUNG 

■ 

— 

’114^ 

191 

INEW CENTURY GRAPHICS 



113. 

960478 33 

72.795 > 

74.59%: $241,975,346.4$ 

52.23% 

192 

ACC GRAPHICS 



112 

3297,199.79 i 

72,907 

74.71^ $24^242,546.24 

5219% 

193 

.crry blue pmnt s supn.Y co. 



112 

$65.635 85 

73,019 

74.82%' $242,308,082.09 

52.31% 

194 

1 IRWIN PRTG CO INC 



111. 

$159,287.06 

73.130^ 

74 93% $242 467,369.15 

52.34% 

195 

SNAKE RM» printing 

-t 


Ill 

$36.990 34 

73.241 

7V05%r $242,503,959.49 

52.35% 

196 

COLT RCPRODUCTKNI CCNTER.INC. 



107, 

$S8.eao.20 { 

73.348i 

75.16% $242,562,819.77 

52,36% 

197 

MERCURY LDO 



106. 

$63,301 *2 

73.454 i 

75.27%| $242,626,120.89 

52.37% 

198 

HIGHLAND COMPUTER FORMS 



105 

$772,090.2$ . 

73.559 

75.37%t $242,8^211.17 

52.43% 

199 

: HARRIS ft COMPANY. INC. 



10S; 

$224,159 42 

73,864 

75.48%; $243,ia.370.S9 

52.48% 

200 

AUGUSTA BUSINESS PRESSTECH.INC 



105 

$109,990.19 - 

73,769 

75.59%; $243,231,980.78 

52.51% 

201 

CORNERSTONE COPIES WC 



104 

9200.495.29 

73.873 

75.ro%r $243,432.4^.07 

52.55% 

202 

SERVICE POINTUSA 



104’ 

$58,275.80 

73.977 

75.80%' $243,490,731.67 

52.56% 

203 

HUSKY EMVEL€H»E PRODUCTS 



103 

$569,932.89 ! 

74,080 

75.91%: $244,060,064.56 

52.68% 

204 

PROFESSIONAL PRINTERS. LTD. 



103: 

$315,132.08 ' 

74.193- 

76.01%: $244,375,196.64 

52.75% 

205 

:domtar«ba en^rprise group 



102 

$5,131,668.56 

74,285 

76.12%: $249406.865.20 

53.86% 

2i:» 

COPY PRO 



102 

$160,917,18 . 

74,387 

76.22% $249,657,782.38 

53.89% 


MEDIA. INC. 



102 

$28,371 84 ^ 

74,489 

76.33%- $249,684,154.22 

53,90% 

t ^ 08 

ABR SERl^CES. INC. 



101 

$216,248.90 

74.590 

76.43% $249,900,403.12 

53.94% 

209 

rVTZE 



101 : 

$137,284 38 

74,691 

76.53%; $250,037,687.50 

53,97% 

210 

CLASSIC ART OF BROOKLAM3, LLC 



101 

$44.045 24 

74,792 

76.64%: $250,081,732.74 

53.98% 

211 

NIAGARA PRINTING CORP. 



99 

$1,077,033.51 

74,891 

76.74%! $251,158,766,25 

54.22% 

212 

EYUNE CtmPn^LiNE GRAPHICS 



99 

$184,382.90 

74,990 

76.84%, $251,343,149.15 

54.26% 

213 

□ENRICH PRESS, INC. 



99 

$128,392.07 

75,089 

76.94%: $251,469,541.22 

54.28% 


267 


ICount 

Finn Names 

'Jobs 

MKMjnt Paid Contractor CumJobs 

Cum Amt Paid %paid 

214 

N(»4PRESS PHOTO & PRINTING 


69 

$102,882,17 ' 

75.138 

77.04% 

$251,572,423.39 ! 54,31% 

1 215 

THERMO QUICK, INC. 


69 

$17,941 22 . 

75.287, 

77.14% 

$251,590,364.61 ■ 54.31% 

216 

GATEWAY DIGITAL4«Vlk KOPY 


98 

$42,241.42 ' 

75.385 

77.25% 

$251,632,606,03 54.32% 

217 

COPYCAT PRINT SHOP INC. 


68; 

$25,088.86 ' 

75.483 

77.35% 

$251,657,694.89 ; 54.32% 

218 

XPEOIAIMAGfNG 


97- 

$102,131,59 . 

75.580 

77,44% 

$251-759.826.48 : 54,35% 

219 

W/MINER PRINTING 


97: 

$58,214.84 : 

75.677, 

77.54% 

$251,818,041.32 54,36% 

220 

UNITED BOOK PRESS 


96; 

$3,301,006.37 ! 

7S.773 

77.64% 

$255,119,047.69 ' 55.07% 

221 

THP 


96: 

S43.S39.35 : 

75.869 

77,74% 

$255,162,887,04 55.08% 

222 

SPACEPORT PRINTING INC. 


95: 

$94,817.56 : 

75.964. 

77.84% 

$255,257,704.60 ; 55.10% 

223 

>MiCH<6/M INTERFACE INC 


951„ _ 

$43,878.23 

76.059 

77,94% 

$255,301,382.83 : 55,11% 

224 

ACCURATE PRINTING INC. 


84.' 

$552,709.04 ' 

76,153, 

78,03% 

$255,854,091.87 ' 55.23% 

225 

QUALITY PRINTING SERVICE INC. 


94' 

SS8.2S2.SS ; 

76.247' 

78,13% 

$255,944,344.72 • 55.25% 

226 

ABVI • GOOOWLt 


92; 

$626 267.08 

76.339 

78.22% 

S2S6.570.611.80 j 55.38% 

227 

COPYXPRE8S 


92 

$203,372.47 

76.431: 

78.32% 

$256,773,384.27 i 55.43% 

228 

iMIOLANO PRINTINQ 


92; 

$15,775.06 ; 

76.S23 

78.41% 

$256,789,759.33 SS-43% 

229 

DESERT PAPER A ENVELOPE 


91' 

$109,761.39 ' 

76.614 

78.50% 

$256,899-520.72 1 55,46% 

230 

DIGITAL RIO 


90: 

S320.6S2.57 ; 

76.704' 

78.60% 

$257,220,173.29 i 55.52% 

231 

PRESTIGE PRINTING 


SOi 

$42,147.37 ' 

76.794: 

78.69% 

$257,262,320.66 : 55.53% 

232 

LUMINOUS PRODUCTIONS 


9o; 

$37,539.15 ' 

76.884: 

78,78% 

$257,299,859.81 ! 55.54% 

233 

CONSOLIDATED ClU*QUENm.LE PRTG. 


ss- 

$773,974.96 : 

76,972; 

78.87%, 

S258.073.te4.77 1 55.71% 

234 

1 MfCSMEST DIRECT MKTG SERVICES 


as- 

$697.31831 

77.060 

78.96% 

$258,771,153.08 j 55.86% 

235 

^ J ft M PRTG/DBA MINUTENUUi PRESS 


88! 

$72,901.26 : 

77.148; 

79.05%: 

$258.844JK454 ; 55.88% 

236 

IHOUCHEN BINDERY INC. 


88: 

$72,699.65 : 

77.236: 

79.14% 

$258,916,753.99 ' SS-89% 

237 

:BOV»4E OF SOUTH BEND. INC. 


87! 

$351,862.69 : 

77,323 

79.23%: 

$259,268,616.68 i 55.97% 

238 

iEH.UXPRiNTING INC 


86! 

$273,840,71 ; 

77,409; 

79.32%j_ 

$259.542457.39 j $6,03% 

239 

! METAL MAGIC 


85’ 

$38 700.60 ! 

77,494: 

79.41%' 

$259,581,157.99 ! 56.03% 

240 

i 1 COLOR PRINTING ft MAtLWG 

— j.... - 

84i 

$535,667.25 ' 

77.578^ 

79.49%: 

$260,116,825.24 1 56.15% 

241 

ANO-mER PRINl^R, INC. 


84 

$39616.28 

77,662: 

79.58%' 

$260,156,441.52 j 56.16% 

242 

IsCMnRON CORPORATION 


83^ 

$1,055,748.26 

77,745; 

79.66%' 

$261,212,189.80 1 56.39% 

243 

(GLOBAL PRINTING INC. 


«2j 

$202,216.13 ; 

77,82?; 

79.75%. 

S261,414.4tS,93 t 56.43% 

244 

.V«>RTH PRINTING, INC. 

-...-.i 


$86,610.26 ; 

77,909' 

79.83%, 

$261.501.216.18 1 S6.te% 

245 

'PECZUH PRINTING COMPANY 


82i 

$74,849.24 : 

77,991, 

79.92%, 

$261,576X1^2 j 56.46% 

-M-Jf246 

^MINUTEMAN PRE^ 

I 

821 

$61,238.16 

78,073: 

80.00%; 

$261,637,309.58 1 56.48% 

^7 

(SOUTHERN REPROGRAPHICS. INC. 

; 

81 {_ 

$591271.04 ' 

78.154 

ib.08%; 

5261.696.574.62 ' 56.49% 

''-■‘248 

<R.R. D^ELLEY ft SONS CO. 


so; 

$85,426,017.09 

78.234' 

8G.16%i 

$347,121,591.71 1“ 74.93% 

249 

^KDMPROO'UCTS 


80( 

$207,554.26 . 

76,314' 

80.25%; 

$347,329,145.97 T 74.te% 

250 

LANGO'S QRM>H!C DESIGN SERVICE 


801 

$190,071.93 •: 

78.394: 

80.33% 

S347.S19.217.90 . 75,02% 

251 

jEAOLEV^B PRESS. CO. 


79 

$211,677,12 r 

76^73 

80.41% 

S347.730,89S.02 ! 75.06% 

252 

tj^ER GRA^CS INC. 

i 

TO; 

$135,946.76 : 

78.552; 

80.49% 

$347,866,843.78 { :^.09% 

253 

rNEB-^ PRINTING 


7? 

$103,407.87 i 

78j631' 

80.57%, 

S347,970.25US 1 75.11% 

254 

; YOUR PERSONAL PRINTER 


79| 

$53,711.10 ' 

78,710; 

80 6$% 

$348,023,962.7$ : 75.13% 

255 

ROSE CITY BLUEPRINT 

i 

79: 

$29,458.93 ' 

78,789: 

80.73% 

$348,053'^21.68 ' 75.13% 

256 

f^PRIN^NG 

i 

79 

$13,194.91 

78,868 

80.81% 

$348,066,616.59 ; 75.14% 

257 

CAVANAUGH PRESS INC 


78| 

$1,067,926.96 

78.946 

80.89% 

$349,134,543.55 . 75.37% 

258 

iTAJEfVOBA APOLLO 

[ 

78! 

$137,838.94 

79,024 

80,97% 

$349.272.380.49 ' 75.40% 

259 

jOODOE COLOR, INC 

r 

78i. . . 

$70,458.30 ' 

79.102; 

s* 

$349,342,638.79 i 75.41% 

260 

'ACCBSi PfUNTTNG 

i 

m 

$67,795.00 ; 

79.179; 

81.13% 

$349,410,633.79 ; 75.43% 

261 

iTmANGI.£/A&E.INC. 

; 

77^ 

$8,295.08 I 

79.256; 

81.21% 

$349,418,938.87 1 75.43% 

262 

iQUAUTY GRAPHIC DBATCA'HAWMI 


7? 

$147,586.55 ; 

79.332i 

81.29% 

$349.S66,518A2 ! 75.46% 

263 

ARGO ENVEi^PE CORPORATION 

• 

75 

$23,081.77! 

79.407! 

81.37% 

S349.589.G».U ! 75A6% 

264 

'TltOKTSABiR PROMOTldile 

! 

741 

$370,178 .50 ] 

79,481 

81.44% 

$349,959,776,64 , 75.54% 

265 

iRMlDOM SPECIALTIES INC 

! 

74! 

$103,482.67 

79.5SS 

81.52% 

$350,063,239.31 ' 75.57% 

266 

[NEW SCKITI^ESS CORP. 


74: 

$75,260.69 ‘ 

79.829 

81,59% 

$350,138,500.11 : 75.58% 

267 

|S A I C O M M. INC. 


74, 

$70,991,05 , 

79,703 

81.67% 

$350,209,491.16 : 75.60% 

268 

^NEW VM.UMT COMPANY 


74i 

$65.39213 

79.777, 

81,75% 

$350,274,883.29 ! 75.61% 

269 

(CORPORATE DOCUMENT SOLUTIONS 


74': 

$39.694 31 

79.851 

81.82% 

$350,314,577.60 75,62% 

270 

PRINTSMART 


74 

$25,745.38 ' 

79.925 

8190% 

$350,340,322,981 75.63% 

271 

8RS6E CITY LEGAL, INC. 


73: 

$311,095.49 

79.998 

81-97% 

S350.6S1.418.47 : 75.69% 

272 

RC PRmTWGINC 


73 

$35,350.81 

80.071 

82-05% 

$350,686,769.28 : 7S.70% 

273 

PRIORITY PRINTING ft MARKETING 


72 

$39.842 67 

80.143 

82.12% 

$350,726,611.95 i 75.71% 

274 

GRAPHIC COMMUNiCATiONS. INC. 


71! 

$282 371.17 

80.214: 

82.19% 

$351,008,983.12 : 75-77% 

275 

SER\nCE PRINTING ft GRAPHICS 


71; 

$128 485 73 

80.285 

82.27% 

$351,135,448.85 75,80% 

276 

SPECIALIZED PRINTED FORMS INC 


70: 

$671.185 80 

80.355 

82,34% 

$351,806,634.65 ; 75.94% 

«-277 

J P 6R>M>HICS INC. 


70 

$133.72015 

80,425 

82.41% 

$351,940,354.80 ! 75.97% 

' 78 

Lil^MARK PRINTING. INC. 


70; 

$97,190.67 

80.495 

82.48% 

$352,037,545.47 : 75,99% 

279 

JANUS ART 


09: 

$32,957,41 

80,584 

82.55% 

$352,070.502.te ' 76.00% 

280 

BUFFALO THERMOGRPH SVC. INC. 


69; 

$19,140.03 

80.63.3 

82.62% 

$352,089,642.91 ' 76.00% 

281 

ISOMEOIA, INC. 


68 

$79,323,66 

80.701 

82.69% 

$352,168,966-57 : 76.02% 

282 

FJU.CON OFC ft ENGINEERING SUW»LY 


67; 

$128,722.03 

80,768 

82.76% 

$352,297,689.20 ! 76.05% 

283 

MUERICAN MICRO DATA. INC. 


67 

$60,355.93 

80.835 

82.83% 

$352,358,045.13 ■ 76.06% 

284 

CARDWELL PRINTING 



$63,282.69 1 

80.901 

82.90% 

$352,421,327.72 ' 76.08% 



268 



STERLING COPY CTR INC 
WESTERN TYPOGRAPHERS, INC. 
COMMERCIAL DUPLIJraA MOSAIC 
LAKE VIEW PRINTING 
UNIVER^ PRTG CO. 

PRiNTWEU. AWUlSmO^. INC. 
KUTCO PRTG '& PRODUCTS INC 
OFFICEMAX 
LIGHTING 

QUANTUM C<H.OR GRAPHICS LLC 
COPYCAT INC. 

NATtON/uTR^kl^PR^UCTS 


$368,395447.26 
8S.92'k| $3^. 49^476 .28 
i5‘.97H| S 368427.450'. 37 




86.37K 

i6AZ% 

S370.671,9«.67 80.0 

$370,801,145.59 80.0 




i 




i 


n 


86 

61% 

m 

fi 

86 

71% 

, i 

75.940, 592.7l’ 81. 

86 

76% 

s 

75.968484.05 81. 

86 

86% 

90% 

$ 

_s 

76.003,250.92 ” 81. 

77.560,:»1,28‘^ 81. 
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Count 

Firm Names 

JtA* lAiROunt Paid Contractor 

Cum Jobs 

14 Jobs 

Cum Amt Paid 

%P3id 

356 

OUPUCATION FACTORY, LLC 

46’ 

*423.839.71 

84,856 

86 9554 

S377.9S4.130.99 

81.59% 

357 

SHARK8UNNY 

46; 

*77,971.87 

84.902 

87.00% 

5378.062,102.66 

81.61% 

'---358 

aONATURE PRINTING, INC. 

46' 

S6Q.229.80 

84.948 

87.04% 

$378,122,332.46 

81.62% 

' *59 

MAR GRAPHICS 

46 

*51.245,21 

84.994 

87.09% 

$378,173,577.67 

81.63% 

360 

PYRAMID PRINT* GRAPhIcS 

46’ 

*39.922.01 

85.040 

87.14% 

$378,213,499,68 

81.64% 

361 

RAINBOW PRESS 

4s; 

*219.891.98 

85.085 

87.18% 

$378,433,391.66 

81,69% 

362 

PRINT CENTER 

45 

*61.726.09 

85.130 

87.23% 

$378,495,117,75 

81.70% 

363 

BUSINESS CARD EXPRESS 

45 

*42.465.02 

85.175 

87.28% 

$378,537,582.77 

81.71% 

364 

R»C PRINTING, INC. 

45 

*21.099.41 

85.220 

87.32% 

$378,558,682.18 

81-72% 

365 

SNAPSHOT TECHNOLOGIES 

44 

*388 549 12 

85.264 

87.37% 

$378,947,231.30 

81.80% 

366 

PROGRESSIVE PRINTERS 

44 

*254.703.69 

85.308 

87.41% 

$379,201,934.99 

81.86% 

367 

fOLGER GRAPHICS 

44 

#132.851,90 

8S.3S2 

87.46% 

$379,334,786.89 

81.88% 

368 

DUPE COOP, LLC 

44: 

$115,043.50 

85.396 

87.50% 

S379.449.8m39 

81.91% 

369 

HUB LABELS, INC. 

43 

*206.501.14 

8S.439 

87.55% 

$379,656,331.53 

81.95% 

370 

GRAPHIC NORTH PRINTING 

43; 

$39,255.49 

85.482 

87.59% 

$379,695,587.02 

81.96% 

371 

ABSOLUTE PRINTING GRAPHICS 

43 

*38.397.00 

SS.52S 

87.64% 

$379,733,984.02 

81.97% 

372 

NORTH MAH.. INC. 

43 

*35.150.80 

85.568' 

87,68% 

$379,769,134.82 

81.98% 

373 

STAm4ET DIGITAL P8LSHG 

431 

*34.214 33 

85.611 

87.72% 

$379,803,349.15 

81.99% 

374 

STARLINE PRINTING 

42 

*198.509.82 

SS.653 

87.77% 

$380,001,959.07 

82.03% 

375 

HURT COMPANIES, LLC 

42: 

*45.260.09 

85.695 

87.81% 

$380,047,219-16 

82.04% 

376 

V»ERNe3 PRINTING * ENGRAVING 

42 

*33.550.44 

85.737 

87.85% 

$380,080,769,60'^ 

82.05% 

377 

COLOURS me. 

42i 

*33.547.70 

85.779 

87.90% 

$380,114,317.30 

82.05% 

370 

WHITE RIVER PRESS, INC. 

421 

$12,340.85 

85.821 

87.94% 

$380,126,658.15 

82.06% 

379 

SPOT PRINTING & OFFICE 

42 

*12.297.69 

85.863 

87.98% 

$380,138,955.84 

82.06% 

3K) 

CHU GRAPHIC lUtTS 

42: 

*9.639 16 

85.905 

88.02% 

$380,148,795.00 

82.06% 

381 

HPtRON PRINTING & GRAPHICS 

4i; 

*81.73132 

85.946 

88.07% 

$380,230,528.32 

82,08% 

382 

BIH^PALO ENVELOPE CO. 

41i 

*53.306.27 

85.387 

88.11% 

$380,283,832.59 

82.09% 

383 

JU4.E6RA PFUNT 4 IMAGmS #002 

41: 

*34,479.67 

86.028' 

88.15% 

$380,318,312.26 

82.10% 

384 

CRCPRINTINGCORP. 

41 : 

$13,344.55 

86.069 

88.19% 

$380,331,656.81 

82.10% 

385 

SA8-EINK 

41i 

*8.218.72 

86.110 

38.23% 

$380,339,875.53 1 

82,10% 

386 

BAUI^ART&I 

41 i 

*8183 48 

86.151' 

88.28%- 

$380,348,059.01 f 82.10%| 

387 

ORAPKCOM INC 

401 

*202 800.42 

86.191 

88.32% 

$380,550,919.43 

82.15% 

388 

{m TIME MARKE^NG 


$130,217.54 

86.231 

88.36% 

$380,681,136.97 

82.18% 


COFX 

40i 

$112,040.25 

86,271; 

88.40% 

$380,793,177.28 

82.20% 

p -iw 

NW DIGITAL PRINTING 

40! 

*64.177.94 

86.311- 

88.44%: 

$380,857,355.17 

82.21% 

391 

CUSTOM COPY CENTRAL 

• 40: 

*23.627.62 

86.351 

88.48%: 

$380,880,982.79 

92.22% 

392 

393 

TijENTERPHSmC/GNOMbNCOPY 

■■ r. 34. 

*16.63631 

86.439 

86.56% 

$380.9S5,S4l68 1 82.23%l 

394 

V«}E05^WING 

39I 

*18.330.24 

86,468; 

8860% 

$380,973,872.92 

82.24% 

395 IR.D. THOMPSON PAPER PROD. CO. 

36: 

*221630 93 

86.506: 

88.64% 

$381,195,503.85 

82.29% 

396 lOMNI-PRESS 

36: 

*176.826 49 

86.544 

38.68% 

$381,372,132.34 

82.32% 

397 

VISIONS PraNT COMMUNICATIONS 

36 

*107.873,34 

86 582 

88.72%‘ 

$381,479,80668 

82.35% 

398 CONUN'S COPY CENTER 

36 

*92.967.66 

86.620 

88.76% 

$381,572,793.54 ! 82.37% 

399 

COLOR XPRESS 

38 

*34.392.36 

86.658 

88.80% 

$381,607.1^.90 

82.38% 

400 

RYAN'S GRAPHICS CORP. 

36 

*27.077,16 

86.696: 

88.84% 

$381,634,263.05 

82.38%' 

401 

BAYENORAVINO * DESIGN 

38: 

$6,735.00 

86.734 

88.87% 

$381,640,998.05 

82.38% 

402 

SIMTH PRINTING CO 

36 

*4.148.53 

86.772; 

88.91% 

$381,645,144.56 

S2.38K 

403 lOOMBER PRESS me. 

37: 

(18 1234.94 

86^809: 

88.95% 

$381,828,379.52 

82.42% 

404 lt4M}C0T/mS LABELS, INC 

37 

$33,401.98 

86.846 

88.99% 

$381,859,781.50 

82.43% 

405 

MOUNTAIN EXPRESS PRINTING INC. 

37; 

*12.247 00 

88.883 

89.03% 

$381,872,028.50 

82.43% 

406 

BCT SAN DIEGO 

37: 

S9.900.1S 

86.920. 

89.06% 

$381,881,928.65 

8243% 

407 

8COTTS PRINIING 

38; 

*114.579.37 

86.956 

89.10% 

$381,996,508.02 

82.46% 

408 

MtEWSKI IMAGING & PACKAGING 

36: 

*63.787.4? 

86.992 

89.14% 

$382,060,295.49 

82.47% 

409 

HP OTOUP #002 

36 

*23.700.72 

87.028 

89.18% 

$382,083,996.21 

82.48% 

410 

IMIOX SERVICES INC. 

36! 

*10.46192 

87.064 

89.21% 

$382.094AS8.13 

82.48% 

dll 

CONSOLIDATED SAFETY SERIHCES 

35: 

*1.202.666.21 

87.099 

89.25% 

$383,297,344.34 

82.74% 

412 

SSS GRM>HIC8, INC. 

35! 

*542.120.62 

87.134 

89.28% 

$383,839,464.96 

82.36% 

413 

THE STRAUB CCmP 

351 

*248.017.08 

87.169 

89.32% 

$384,087,482.04 1 82,91%? 

414 

MT. ROYAL PRINTING CO.. INC. 

35: 

*188,652,3? 

87.204 

89.36% 

$384,276,134.41 

82.95% 

415 

UNIFIED PACKAGING. INC. 

351 

*184.025.34 

87.239 

89.39% 

$384,440,159.75 

82.99% 

416 

FIRST IMPRESSiCmS PRT6 SCVS 

351 

*70.414.46 

87.274 

89.43% 

$384,510,574,23 

83.00% 

417 

BARCODE INDUSTRIAL SYSTEMS INC 

SKYWAY PRTG & COPYING WC 

BRUT PRINTING CO. 

35: 

35 

35 

*53 548.96 

87.309 

87,344 

87.379 

83.46% 

89.50% 

89.54% 

$384,564,123.21 

$384,589,035.42 

$384,613,918.34 

83.01% 

83.02% 

83.02% 

413 

*24.882.92 

420 

IMAGING & PRINTING CORP. 

35. 

*19.150.00 

87,414 

89.57% 

$384,633,068-34 

83.03% 

. 421 

SBWSERVtCE BLUEPRINT 

35: 

*18.83840 

87,449 

89.61% 

$384,651,904.74 

83.03% 

422 

QUIK PRINT OF TULSA, INC. 

35 

*19.22126 

87,484 

89.64% 

$384,670,126.00 

83.04% 

423 

AMES SAFETY ENVELOPE CO. 

34' 

*703.805.07 

87,518 

89 68% 

$385,373,931.07 

83-19% 

424 

BRUCE FOX, INC. 

34! 

*94273.56 

87,552 

89.71% 

$385,468,204.63 

83,21% 

425 

.STPUBS INC. 

34 

*79.59783 

87,586 

89.75% 

$385,547,802.26 

83.23% 

426 

CASTLE PRESS'GRART OMILStROM 

34 

*52.309.00 

87.620 

89.78% 

$385,600,111.26 



270 







'gs.eos 9017 91^' $ 988,456, 707.89 
88,63f ?PJ2^ $388 ,543,3 04.45 


$388,658. 534.61 


9X42%’ 


h. nK ! S3»3,4 18.258.54 


$393,57 1,962-73 
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Count 

Pfrm Names 


Jol» 

Amount Paid Contractor Cum Jobs 

KJobs 

Cum Amt Paid 

Npaid 

498 

PEL HUGHES PRINTING 



25 

332.3Q0 93 

89,707 

91.92% 

5393,904,156.96 

85.03% 

499 

PROFESSIONAL LEGAL COPY 



25 

$30,714 75 

89.732 

91.95% 

5393,934,871.71 

85.04% 

. 500 

COPY COUNTRY INC 



25 

$30,303 07 

89,757 

91,97% 

5393.965.174.78 

85-04% 

501 

THERMOCRAFT 



25 

$15,474,19 

89.782 

92,00% 

5393,980,648.97 

85.05% 

• • 502 

OIAZO SPECIALTY BLUE PRINTS 



25 

87,026.41 

09.807 

92.02% 

5393.987.675,38 

85.05% 

503 

D & b BUS. INCrOBA DDI PRTO. 



25:: 

S2.S86 35 

89.832 

92.05% 

5393,990.262.23 

85.05% 

504 

COLORFX.INC 



24, 

$1,024,897.49 

89,856 

92.07% 

$395,015,159.72 

85.27% 

505 

ADVANCED LITHO PRINTING 



24 

$48 433 16 

89.830: 

92.10% 

5395,063.592.88 

85-28% 

506 

KNOX SERVICES 



24; 

838,015.50 

89.904. 

92.12% 

$395,098,608.38 

85.29% 

507 

PROFESSIONAL SOUND IMAGES 



24 

$34,605 14 

89.928 

92.15% 

$395,133,213,52 

85.30% 

508 

BEST PRESS 



24: 

$29,575.32 : 

89.952- 

92.17% 

$395,162,788.84 

85.30% 

509 

GRAPHICS 



24‘ 

$23,448 86 ; 

89.976^ 

92.20% 

$395,186,237,72 

85.31% 

510 

KNIOHTSBRIOOE GRAPHICS INC. 



24: 

$22,687 33 - 

90,000: 

92.22% 

$395,208,925.05 

85.31% 

511 

INI^PENOENT PRINTING, INC. 



241 

$19,134.50 : 

90.024: 

92,25% 

$395 22805955 

85.32% 

512 

PRINTCRAFT LITHO 



24 1 

$12,239.97 , 

90,048 

92.27% 

$395,240,299.52 

85.32% 

513 

MEGABYTES OIGitAL SERVICES INC 



24; 

$10,667.79 : 

90.072 

92,23%. 

$395,250,867.31 

85.32% 

514 

CROMPCO DBA PARK ROW PRINTING 



24: 

$5,094.41 

'’$4.673,5a1 

90.096 

92.32% 

$395.255 961 72 

85.32% 

515 

DOLPHIN GRAPHICS, INC. 



24: 

90.120- 

92.34% 

$395,260,633.30 

85.32% 

516 

PBM GRAPHICS, INC. 



23 

$476,212.43 . 

90.143 

92.37% 

$395,736,847.73 

85.43% 

517 

ECKHART & COMPANY. INC. 



23: 

$352.913 98 ; 

90.166: 

92.39% 

$396,089,761.68 

85.50% 

518 

^ARRINGTON & SONS 



23 

$33,243 92 : 

90,189 

92.41% 

$396,123,005.60 

85.51% 

519 

|MAGNA iV 



23 1 

$22,471.48 i 

90,212 

92.44% 

$396,145,477,06 

85.51% 

520 

'ROSS SALES ASSOC. INC. 



23, 

$13,247.32 

90.235 

92.46% 

$396,158,724.38 

85.52% 

521 

CURRYS SONS 



23 

$9.b'i5.SS 

90,258 

92.49% 

$396,168,540.23 

85.52% 

522 

BEHRMANN PRINTING CO., INC. 



23 

$5,681.85 

90,281 

92.51% 

$396,174,222.08 

85.52% 

523 

;THE ROBERT C. HATHC»N FOUND. 



23 

$4,235.10 . 

90,304 

92.53% 

$396,178,457.18 

85-52% 

524 

INWVATIVE SCH^uinONS OF AIKEN, 



23 

$3,923 86 

90.327 

92.56% 

$396,182,381.04 

85,52% 

525 

I^ERAL MICROFILM INC. 



23 

$1,849.87 • 

90,350 

92.58% 

$396,184,030.71 

re.52% 

526 

CREEL PRINTma COMPANY 



22 

$461.86027 

90,372 

92.60% 

$396,645,890.98 

85162% 

527 

'DITTO DOCUMENT ^Vires INC. 



22 

S107.28S 78 

90,394, 

9262% 

$396,753,176.76 

35.64% 

52B 

POS'niET 



22 

$83,176.00 

90,416 

92.65% 

$396,836,354.76 

SS.^% 

529 

TRU4:OPY PRINTINO SERVICE 



22 

$97,1^.45 

90,438. 

92.67K- 

$396,903,528.21 

85.68% 

530 

jflFFAMY INCTTIFFANY PUBLSHG CO 



22: 

$41,560.75 : 

90,460: 

92.69%; 

S396,Mi0^9« 

85.69% 

^531 

MIDREWS BROTHERS PRTQ. 



22; 

$35,517.37 . 

90,482' 

92.71%: 

$396,9^,606^3 

85.69% 

^532 

‘BARKER SPECIM.TY 



22 

$34,983.04 ; 

90,504: 

92.74% 

$397,0X5,509.57 

85.70% 

533 

.ASTRO-OYNMMIC 



22 

$34,594.66 1 

90,526: 

92.76Ki 

$397,050,104.23 

85.71% 

534 

CMAPHIC NMPRES5IONS OF AMERICA 



22 

125.005 30 1 

90.546; 

92.78%; 

’S397.075,lC»is'’ 

^.71% 

535 

jINK mPRE88l«4S 



22; 

$19,009.59 

90.570; 

92.80%! 

$397,C»4419.i3 

85.72% 

536 

! ROYAL PRINTING 



22‘ 

$15,080.79 ! 

90,592; 

92.83%; 

$397,109,199^91 

»97,i24,lirj67 

85.72% 

537 

;8KY PRINT 



22 

$14,921.16 ! 

904114: 

92.85%! 

85.72% 

S3fl 

l-OEM. SERVICES 



22 

$14,871,79 


92.87%! 

$397,il49M.S6 

85.73% 

539 

IMAH. ROOM ETC. 



22- 

$6.839 36 : 

90,658i 

92.89%: 

$397,147,632^'’ 

85.73% 

540 

XCEL GRAPHIC SERVICES, LLC 



22 

$8.SM98 ! 

90,6^^ 

92.92%' 

$397,156,197.12 

85.73% 

S41 

THEPRINTERY, INC. 



22 

$6,405 56 { 

90,702! 

92.94%; 

$397,162,602.68 

85.73% 

542 

643 

FA8TSIGNS 

'niB ARTCRAFT COMPANY, INC, 



22 

22' 

$6,140.32 i 
$562.41'’ 

96,724' 

90,745' 

92.96%: 

92.99%' 

$397,163, 743X» 8S.73%I 
S397,169,245.4'r 85.73%: 

544 

i8CH.OPRIFmNO me. 



21; 

$543,110.82 ! 

90,767 

93.01% 

$397,712,356.03 

85.85% 

54S 

;ACfi FORMS OF KANSAS, INC. 



21; 

$328,496.17 

90,788 

93 03% 

$398,038,852.20 

BS.92% 

546 

jMGRAFHICS. INC. 



21: 

$253.967 36 [ 

90,805. 

93.05% 

$398,292,819.56 

85.98% 

547 

S46 

549 

ABSOLUTE mtOMOnONS INC. 

TaSMC. CG^UNICATiONS 

ilMAOmG TECKNOLOaeS 




21. 
21 i' 
21^ 

$38,215.39 
$25,733 91' 

' $21,935.40 ’ 

90,830 

90,072' 

93.07% 

93.09%^ 

93.11%‘ 

$398,331,034.95 
$398,356, 768.^ 
S398,378.';W34 

85.99% 

85.99% 

86,00% 

550 

JKUNT PRINTING S GRAPHICS 



21 

$21,864 23 

90,893 

93.14% 

5398,400,568.57 

86.00% 

S51 

jVIOEO LABS CORP 



21 

$19,005 00 

90,914 

93.16% 

$398,419,573,57 

86.00% 

552 

aiVORT 



21 

$17 783 03 

90,935 

93.18% 

$398,437,356.60 

86.01% 

553 

G M CIGRAPHIC MEDIA CORP. 



21 

$14 686 32 

90,956 

93.20% 

$398,452,244.92 

86.01% 

SS4 

SOLUTION 3 GRAPHICS 



21 

$10,544 29 

90.977 

93.22% 

$398,462,789.20 

86,01% 

555 

ALL AMERICAN PRINTiNG INC. 



21 

$7,741 22 

90,998 

93.24% 

$398,470,530.42 

86-02% 

556 

WASHINGTON SCREEN PROCESS 



2t 

$7,043 74 

91,019 

93.26% 

$398,477,574.16 

86.02% 

557 

CRABAR/GBF 



20 

$1,768,623.88 

91,039 

93.29% 

$400,246,197.84 

86.40% 

558 

EVOLUTION IMPRESSIONS 



20 

$302,153.63 

91,059 

93.31% 

$400,548,351-67 

86.45% 

559 

CORONET PRINTING 



20 

$300,045 57 

91,079 

93.33% 

$400,848,397.24 

86.53% 

560 

STAR POLY BAG INC. 



20 

$286.85957 

91,099 

9335% 

$401,135,256.81 

86.59% 

561 

CORPORATE EXPRESS 



20 

$146,888 97 

91,119 

93.37% 

$401,282,145.78 

86.62% 

562 

PAUL S PARTNERS/ORKW I»RECT 



20 f 

$50,042.67 . 

91.139 

93.39% 

$401,332,188.35 

86.63% 

s563 

^NEVADA COLOR LITHO 



20^ 

$46,116.10 i 

91.IS9 

93.41% 

$401,378,304,45 

86.64% 

564 

iWTEfWATlONAL PRINT^ACKAGING 



20 

$42,764,80 

91,179 

93.43% 

$401,421,069,05 

86.65% 

565 

[MOUNTAIN STATES IMAGING 



20 

$38 657.04 : 

91.199 

93.45% 

$401,459,726.99 

86.66% 

S66 





$31,099.82 

91.219 

93.47% 

$401,490,826.61 

86.67% 

567 

,N»C PI«CISiON IMAGING 


■Hi 


$30,691.28 ' 

91.239 

93.49% 

$401,521,517.89 

86,67% 

568 


■iiliillliliii 

B 


$26,743.33 

91,259 

93,51% 

$401,548,261,22 

86,68% 
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Count 

Flm) Names 

JotM JMnouRt Paid Contractor 

Cum Jobs 

KJobs 

Cum Amt Paid 

%pald 

S69 

LASON SYSTEMS INC 

20! 

*23.214.13 

91,279 

93.53% 

5401,571,475.35 

86.68% 

570 

L & L PRINTERS-CARtSBAO 

20 

$18,396.08 

91.299 

93.55% 

5401,589,871.43 

86.69% 

571 

CRESTUNE SPECIALHES INC. 

20 

$11,409.20 

91,319 

93.57% 

$401,601,280.63 

86.69% 

i72 

LEGAL IMAGES OF PHILADELPHIA 

20 

$10,965.03 

91,339 

93.59% 

$401,612,245,66 

86.69% 

j- 573 

ALLIED PHOTOCOPY 

20 

$8,699.77 

91.359 

93.61% 

$401,620,945,43 

86.70% 

574 

BENNETHUM & BAILEY, INC. 

20 

$6,842.00 

91.379 

93.63% 

$401,627,787.43 

86.70% 

575 

HOLMES STAMP COMPANY 

20 

$4,886 80 

91,399 

93.65% 

$401,632,654.23 

86.70% 

576 

PRESS CRAFT, INC. 

20 

$3,669 25 

91,419 

93.67% 

5401,636,543.48 


577 

PEARSON CUSTOM PUBLISHING 

19 

$1,191,602 61 

91.438 

93.69% 

S462,82S,046.C)9 

86-96% 

578 

579 

560 

MIGU PRESS INC 

BRO'S LITHOGRAPHING CO. 

WESTLAND PRINTKtS 

19 

19 

19 

*210.962 61 
$136,387.21 
$76,541.94 

91,457 

91,476 

91.495 

93-71% 

93.73% 

93.75% 

5403.039,008,70 
$403!i75.375.91 ' 
5403.251.917,85 

87.00% 
87 03% 

87.05% 

581 

MR.PRINT^BA CLARK PRTG. 

19 

$63,338.06 

91.514 

93.77% 

5403,315.255.91 

87.06% 

582 

ESSENTIAL DIRECT 

19 

$54,213 31 

91.533 

93,79% 

S«33.369.469.22 

87.07% 

583 

VALUEV PRiN^RS. INC. 

19- 

$30,274.15 

91.552 

93.81% 

$403.^.743-37 

87,08% 

584 

UNIl^RSAL PRINTINO 4 GRAPHICS 

Ifi: 

$38,730.69 

91,571 

93.83% 

S4{S,445.474,06 

87,09% 

585 

WORCESTER ENVELOP COMPANY 

19' 

$32,847.67 

91.590 

93-85% 

$403,478,121.73 

87,10% 

586 

SMART LEGAL DOCUMENT SOLUTIONS 

19: 

$27,835.80 

91.509 

93.87% 

$403.SCS.9S7.53 

87,10% 

587 

PSt PLASTIC GRAPIfiCS 

19: 

$12,727 53 

91.628' 

93.89% 

$403,518,685.06 

87.11% 

588 

STEV»4S PRINUNG INC. 

10 

$11,513.18 

91.647; 

93.91% 

$403,530,198.24 ' 

87.11% 

589 

GRACONVI^SSERLtNQ'^TG. INC. 

19i 

$4,757 36 

91.666! 

93.93% 

$403,534,955.60 : 

87.11% 

590 

^WESTMINSTER PRESS INC. 

18; 

$226,864.80 

91.684; 

93.95% 

S^.761.820.40 : 

87,16% 

591 

SEAGULL PRINTINO SERVICES INC 

18' 

$174,071.00 

91.702: 

93.96% 

$403,936,791.49 = 


592 

593 

QUANTUM C<MU}R C(»P 
'APtlAOVERT.^M.4 W^ftivES 

18; 

W' 

$163,708.47 

$78.W5.67 

91,720 

91,738: 

93.98% 

94.00% 

$404,100,499.96 

$404,180,335.63 

87.23% 

87-25% 

594 

THE CHILCOTE C(»H>ANy 

tel' 

$56,602 19 

91,756; 

94.02%f $404.2394)27.82 

87.26% 

595 

MAC P^ER CONVERTERS 

16^ 

$47,700.88 

91.774i 

94.04% 

$404,286,728.70 ! 

87.27% 

596 

QRAE8SLE-MERCER COMIWPUBL PRTR 

181 

$44.724 35 

91.792i 

94.06% 

$404,331,453.05 

87.28% 

597 

CHOICE QWHIC8 

10- 

$39.728 35 

91.810 

94.08% 

$404,371,181.40 

87,29% 

598 

BAYOU PRINTING 

10- 

$28.808 28 

91,828 

94.09% 

$404,399,9^.68 ’ 

87.30% 

599 

MEDIA LITHOORAPHtCS INC 

18 

$27,344.04 

91,846 

94.11% 

$404,427,363.72 

87.30% 

600 

GWIN'S STAIXMERY 4 ENGRAVING 

18 

$21.385 20 

91,864 

04.13% 

$404,448,739.01 

87.31% 

601 

ABC REPROO^PHICS. INC. 

18 

$14,470 66 

91,882 

94.15% 

$404,463,209.67 

87.31% 


MC^LLER PRINTING CO.. INC. 

16 

113.691 04 

91,900 

94.17% 

$404,477,200.71 

87.31% 

^■|03 

DIGITAL PRINT 4 IMAGING 

18 

$8,207 83 

91.918 

94.19% 

$404,485,408.34 

87.31% 

604 

BRANDING BOULEVARD 

17 

$557,397.20 

91,935 

94.20% 

$405,042,805.54 

87.43% 

60S 

PREMIUM KING 

17 

$384,058 69 

91.952 

94.22% 

$405,406,864.23 

87.51% 

606 

607 

608 

FAR WESTERN GRAPHICS INC 

DICKSON’S OlWHICS, INC. 

:HARRY B. HARCHNG 4 SON, INC. 

17 

17^ 

ir 

S8O.O40B5 

$47,721.66 

I2$.755.09 

91,969 

9^986’ 

92,663* 

94.24% $405,488,914.08 ' 
94.26%!' $405.S3A«S.74 ! 
»4.27%f $465,5583^.83 

87.53% 

87.54% 

‘ 87.55% 

609 

iPROGKMWPRINfiNO 

17; 

$17.W7 06 

92,020 

94.29% 

$405,571^79 1 

|4bsJil9{,S18!A4'; 
^S46s4OT.T«.si 1 

$405,«»^67,76 ' 
$$«, 632, 158.33 > 

87.55% 

610 

611 

612 

tK 4 K PRIMliNG 

CMRE^OGRAPHICS '' 

;PAPeR MART, INC. 

17i 

tfr' 

17^ 

$17,460.65 
$14,230 07 
$12,410.25 

92,037! 

olosiT 

92,071; 

$4J1% 

94.33% 

94.34% 

87.55% 

87.56% 

'"87.'S6% 

613 

ASSET INTNl 8VCS CORP 


111, $00 67 

92,088! 

94.36% 

87,56% 

614 

1 COAST moex cd.. inc. 

171 

•11,677.67 

9%10S| 
92, m; 

$4.38% 

^643,835.96 ; 


615 

; ENVELOPE PRODUCTS CO.. INC. 

: “'TT' 

$0,8T7 52 

94!^ 


87,57% 

616 

QUARAOSStON 4 OEVELOPWENT 

, j;! 

$$.663.00 

mTsoI 

94.41% 

S406iS7,^7.32 i 

87,57% 

617 

liiboASOEsims 

171 

$1,704.58 

92.156; 

94.43% 

S4bS.S59,3nrM ! 

87.57% 

616 

619 

620 
621 

HA9ENS4MM PACIFIC QUICK PRINT 

HffiTRO WEB CORP. “ 

fl^ORAPMC'^^mC. 

ASAP HUULINb simWCES. INC. 

~i7^ 

le- 

16 

le- 

__ ,,11,0*6 46 

’ $217.85385 

'im.soe.ia 

MB.173M 

92,1731 

92,189; 

92,2£»] 

92,221 

04.45% 

9446% 

94.48% 

94!56h 

$4Q6t6%428.36 : 
^^,878,282 21 ' 
$^,055,58889 ' 
S«)6, 143,762 45 

87,57% 

' 87.61% 
87.65% 
87.67% 

622 

623 

<TH«MIAS PMKDNS MC 
''kCNIMKELL PrUNT 4 C<^. 

16. 

le' 

$33,763.02 

'$16.7W22 

92,237 

92.253! 

94.51%4_S406.177.S45.47 
»47s3K; $406,194,321.69 

87.68% 

87,68% 

624 

:prwplC» 

16 

$15.81208 

92,259 

94.55% 

$406,209,933.77 

87.69% 

625 

MORTON ILNURS, INC, 

16- 

$13,504.00 

92.285 

94.56% 

$406,2^,437.77 

87.69% 

626 

IBANNI^ PRINTING CENTER 

16 

$13,450.84 

92.301. 

94.58% 

$406,236,888.61 

87.69% 

627 

UPTovim PRESS, me. 

16' 

$13,323 00 

92,317 

94.59% 

$406,250,211.61 

87.69% 

628 

^CONSOLIDATED REPROGRAPHICS 

16 

$12,701.19 

92,333 

94.61% 

$406,262,912.60 

87.70% 

629 

UNIVERSAL REPRODUenemS, INC. 

16 

$12,331 34 

92,349 

94.63% 

$406,275,244.14 

87.70% 

630 

EDINE'S PLASTIC UUWmATmG 

16 

$11,200 88 

92.36S 

94.64% 

$406,286,454.02 

87.70% 

631 

ADVANTAGE SIGN CO. 

16 

$9.50882 

92,381 

94.66% 

$406,295,962.84 

87,70% 

632 

J. PRAS8A {^INTERS 

16 

$8,230.37 

92.397 

94.68% 

$406,304,193,21 

87.71% 

631 

PRINT PRINTING, INC. 

16 

$7,461.87 

92,413 

94-69% 

$406,311,654.88 

87,71% 

534 

GREAT ORIGINALS 

18 

$4.142 33 

92,429 

94.71%: 5406.315,797,21 

87.71% 

- 635 

THE LAST Vi«>RD, INC. 

.16 

*3,407.57 

92,445 

94.73% 

$406,319,204.78 

87.71% 

636 

OK COPY VALET 

16 

$2.232 25 

92.461 

94.74% 

$406,321,437.03 

87.71% 

637 

DOCUCON ttHAOiNG SERVICES INC. 

15 

$1,763,985 48 

92.475 

94.76% 

$408,105,402.51 

88.10% 

638 

SCHATZ PUBL^NG GROUP 

15 

$1,761,627 52 

92,491 

94.77% 

$^.867,030.03 

88.48% 

639 

COMPTON 4 SONS. MC. 

15 

$1,246.516 00 

92,506 

SM.79% 

$411,113,546X13 

88.74% 
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: Amount PbW Coutfictof Cum Jobs ;%Jobs Cum Amt Paid 

i $1,102,767 13 ■ 92,521, 94,60% $412,216,313,16 

! $162.O90.3& 92.536 94.82% $412,378,411.55 

1150.498,06 92.551 94.83% $412,528,908.41 

• 189,579 00; 92.566, 94,85%: $412,618,487.41 

_S77,843J0; 92.581 94.87% S412.6M.330.51_ 

*61,817.75 : 92,596' 94,88% $412,758,148.26 

^55,402.98 92,611' 94.90%; $412,813,551-24 

146.524.35 : 92.626 94.91%. $412.^2.075.59 

.Q M3, 241.61 ; 92,641: 94.93%' $412,895,317,20 

; *27.680 00 92.656 : 94.94%. $412,922,997.20 

; *24.676.71 92.671 94.96% $412,947,673.91 

; *23,854,15 92,686 94.97% $412,971,528-06 

*21,18546 • 92.701 94,99%. $412,992,693.52 

*10,620 50 92,716 95.00% $413,011,322.02 

*17,981.19 92,731 95.02% $413,029,303.21 

*15.173 30 92,746 9503% $413,044,476.51 

*13,932,45 92,761 95.05% $413,058,408,96 

*13.315.31 92.776 95.07% $413,071,724.27 

*13,139.00 92.791 95,08% $413,084,863.27 

*12.270.00 92-806 95.10% $413,097,133.27 

; ^ *11,732.72 92,821 95.11% $413,108,865.99 

*11.063.20 92,836 95.13%, $413,119.94949 

*8 651 71 92.851 95.14% $413,128^00.90 

; *8.38345 . 92,866 95.16%; $413,136,^35 

I _ ' *7,175.58 92,881, 95.17%' $413,144,169.93 

' *7,142.75 •• J2,896: 95.19% S413.1SU12.68 

[, 7.," 18.941.62: 92,911 95.20%' $413,158,254^) 

[ *6,53436 92^926 95 22%. $413.164.7M.66 

[ ' *4,876 30^ 92,9j41 95.23%! $413,169,664.96 


640 CLOVERNOOK CENTER FOR BUND 

641 RAYE UMJTED INC. 

642 NYBERG FLETCHER & WHITE 
343 UNITED PRINTING 

644 i^StGNS GRAPHICS PRINTING, INC. 

645 ^INTEGRATED FILING sdLUT!ONS-2 

646 iTCMTCC 

647 BCP DIGITAL PRTF INC/DIC BLACK 


^ENVELOPES ONLY, INC. 


649 HANNAFORO & DUMAS, CORPORATION 

650 ^CREATIVE FILING SYSTEMS 

651 'TECHNICOLOR OPTICAL MEDIA SERV 

652 BAKER PRESS, INC. 

653 OMNI STUDIO 

654 THE COMPLETE PRINTSHOP, INC. 

655 NORTHSTAR IMAGING SVC'S INC. 

656 CERTIFIED REPROGRAPHICS 

657 INTERNATIONAL L/^EL MFG. LLC 

658 OFFICE DEPOT 

659 SnjOlO EDGE DISPLAY GROUP 

660 iSELECT PRINTING 

661 TABS, ETC. 

662 FLORIDA MARKING PRODUCTS 

663 ADCOLOR.INC. 

664 IbRUNSMAN ORPHIC DESIGN 

665 iKalsMoscopeHoldinfaLLC 

666 ^TIERNEY BROTHERS 

667 liNTEQRATEO DESKTOP SOLUTIONS 

668 'TWnS PRINTING MC. 

669 SPRINT PRttiT II. INC. 

670 ANSRICAN LEGAL COPY 

671 jlNKWELL WC. 

672 A WEWtC AN METEORLOG1CAL SOCIETY 

:^7'3 rSARCODES WEST INC. __ 

:b74 jiNTER^ipNAL WNUTE PRESS 


*2.81800 


*46_.005.70 ; _ «,014. 


*42,805.51 i 93,028: 
*42,665.00 i 93,042 i 
*36.178J8 r 


676 jLpTOfl^S 

677 I PHASE 3 CQMjiiUNICATibHS 

678 TcO RWeRST OWEPRTG.S WAGI W 

679 iSILVBR COMMUTATIONS CORP. 

603 ^UURLABEUNO SYSTEM 

681 :KNtGHT.A8BEY COMMERCIAL pVnT 

682 OONHERmBA ACTION FAST PRINT 

683 JERRY'S PRINTING 

684 COUPUFORM8. INC. 

685 LETRtX USA 

666 U.S. PRESS & GRAPHICS. tNC. 

687 KWK KOPY SHOP 

688 jAT VOOR OOOR PRINTING INC. 
m KUSTOMPRINTING 

690 jKIT^ CO/NACO PRTG & ADSTTSNG 

691 OPSEC ' ' ' _ 

693 ;IM1G‘8 QUALITY PRINTING 

693 iJU PLASTIC BAGS^ IIM. 

694 “^TRINE PRINTING CCWPANY. INC. 

695 ;BSDeiNDERS INDEX. INC. 

696 'SCREENWRITERS INC DBAISCREENCC 


*22.381 14 
*22.335.85 
$20.82262 
*18.740 52 
$17,540 33 
*11.935 93 
*11.517 10 
$11,016 56 
*8.022 38 
*7,911 60 
*7.340 40 
*6.297.24 
*2.969.950.45 
*244,703 89 
' *239.622.92 
*106.461,00 
^ *110.512.31 
*48 421 34 
*42 424,47 
_ $32,117,50 


697 ;E8S^ DBA VULCAN INFO PKG 

696 C HEERI O PRINTING CO.. INC. 

699 'printing i^MAGES 

700 ^ziPPY PRINT 1NC/8C ' 

701 JPCPRINTTNG 

702' 'BRIDGEPORT NATiONAL BINDERY 
703 ' 'PHIL VEODA AND SONS PRINTING 
,704 ^DIGIMATICS.INC. 

’^7QS ‘corporate VISIONS, INC. 


$25 356.60 : 93.369 


f ' 706 

HEBER PRINTING 

■ — ' 

13' 

*13.346 20 

93.460 

95.77% 

$417,623,840.32 

90.15% 

707 

GOLDEN RULE BINDER 


13: 

*11,72325 

93,473 

95-78% 

$417,635,563.57 

90-15% 

708 

HARLESS PRINTING CO. INC. 


13! 

58,704.65 

93.486 

95.79% 

$417,544,268.22 

90,15% 

709 

AFFORDABLE SIGNS AND BANNERS 


13' 

*8,672.00 

93,499 

95.81% 

$417,652,940-22 

90.16% 

710 

PHASE3 MEDIA 


13 

*8,664.71 

93,512 

95.82% 

$417,661,594.93 

90.16% 


ount Firm Names 
713 LAKE LiTHOORAW CO., INC. 

712 STATE ENORAVINQ INC. 

713 FRANKLIN’S PRINTING #128 
'!<! EDITOR^IAL EXPERTS. INC. 

715 ADVANTAGE PRTG 8VCS.. INC. 

716 WORDTECH CORPORATION 

717 BARNARD CO., INC. 

7ia A PRENTICE GROUP 

719 BPI MEDIA GROUP. WC- 

720 IW^LATABLE IMAGESiSCHERBA IND. 

721 ORAPMC VENTURES. INC. 

722 , YOUR TOWN PRESS, INC. 

723 PROMOHONS PLI^, INC. 

724 BRAILLE mrERNATL 

725 ;C2 MEDIA 

726 JOSLYN & MORRIS, INC. 

727 \flSMrr/DBA PRIN^YNX 
72^ 'b&OLITHO 

729 CDS, INC. 

730 QUEEN CITY PRINTERS, INC, 

731 CUSTOM PROMbTIONS.tNC. 

732 SOSPRINTING 

733 GANNETT ‘ 

734 JOHNSON/DBA DETROIT LEGAL 

735 MC QUICK PRINTING CO. 

736 'J.R.FAST 

737 MADETOtWDER 

738 LABELS A SYST^S, INC. 

739 LANDMARK 

740 ROSS PRIMING CO. 

741 JENSEN SPECiALiZEO PRINTING 

742 ;a a s PRiNUNO ^RihcE, me. 

743 COr^ESINAFLMH 
^§744 SKYLINE PWNTERS" 
pMS PRESS EXPRESS INC. 

746 PACKWRAP BUSINESS CTR 

747 EXCEL GRAPHICS 

748 'dATATEK-USA 
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Count 

Firm Nama 

Joti* 

■ABKwnt Paid Contactor 

Cum Jobs :%Jobs 

Cum Amt Paid 

%(»aid 

782 

RAPID IMPRESSION LLC 


11: 

83.500.22 

94,354: 

96.68% 

$422,613,772-24 

91.23% 


COPY EXPRESS, INC. 


11. 

82.802. 9S 

94,365 

96.69% 

$422,616,375.22 

91.23% 

t - 784 

DOWDEN PU8USHING CCMMPANY 


10 

$399,633 16 

94,375, 

96.70% 

$423,015,908.38 

91,31% 

: : f85 

TECHNICOLOR-LIVONIA 


to 

$117,183,98 

94,385 

96.73% 

$423,133,C«2.36 

91.34% 

r '- 786 

PENMOR LITHOGRAPHERS 


10 

SS7.417.55 

94,395 

96.72% 

$423,190,509.91 

91.35% 

787 

FOSSIL INDUSTRIES, INC. 


10 

$53,482.00 

94,405 

96-73% 

$423,243,991.91 

91.36% 

788 

BROGAN ft P^TNERS 


lOi 

$39.1S&.25 

94.415 

96.74% 

$423,283,147.16 

91.37% 

789 

AME80CAN UBELS 


10- 

$29,904,33 

94,425 

96,75% 

$423,313,051.49 

91.38% 

790 

AVIO GALLERIES, INC. 


10: 

S29.595.se 

94,435 

96.77% 

$423,342,637,05 

91-38% 

791 

ACCURATE PRINTER INC. 


10 

$23,640.00 

94,445 

96.78% 

$423,366,277.05 

91-33% 

792 

FIVE 8T/W PRTGrtJIV PIP PRTQ. 


10 

$18,108.97 

94,455 

96.79% 

$423,384,385.72 

91.39% 

793 

THORNTON SERVICE CORPORATION 


10 

$17,065 46 

94,465 

96.30% 

$423,401,451.18 

91.40% 

794 

'mE PRINTMG PEOPLE INC. 


ID 

$13,211 93 

94,475 

96.81% 

$423,414,663,11 

91.40% 

795 

BEST MM. SERVJDBA 0MS DIRECT 


10 

$12,685 54 

94,485 

96.82% 

$423,427,348.65 

91.40% 

796 

LANDMARK COMMimiTY NEWSPAPERS 


10 

$7,569.36 

94,495 

96.83% 

$423,434,918,04 

91.40% 

797 

QUAUTY PLUS PRTG ft MVTSN6 


10 

$7,430.03 

94,505 

96.84% 

$423,442,348.07 

91.41% 

798 

CUMBERLAND MARKETING LLC 


10 

$7,140.54 

94.515 

96.85% 

$423,449,488.61 

91.41% 

799 

'me UPS STORE 


10 

$6,610.66 

94,525 

96.86% 

$423,456,099.27 

91.41% 

800 

APEXGRAPHtX 


10' 

$5,619.90 

94,535. 

96.87% • 

$423,461,719.17 

91.41% 

SOI 

mS) TITI^ INFORMATION SER.(3e086S18) 


10 

$2.667 52 

94,545 1 

96.88%; 

$423,<^.386.69 

91.41% 

802 

FLAG LADY FLAG STORE 


10 

$2,552.70 

94,555 

96.39%. 

$423,466,939.39 

91,41% 

803 

prinhek printing & imaging inc 


10 

$2,514.25 

94,565 

96.90%: 

$423,469,453.64 

91.41% 

804 

THE PRINT SHOP 


10: 

$1,963 07 

94,575 

96.91%; 

$423,471,416,71 

91.41% 

805 

L.W. DUNCAN 


10 

$1,653.00 

M.SSS: 

96.92%: 

$423,473^9.71 

91.41% 

806 

TREND OFFSET PRTO. SYS.. INC. 


91 

$1,408,296.45 

94,594; 

96.93%; 

$424,881,386.16 

91.72% 

807 

J JCOLLmS&SONS 


9l 

$186.807 90 

94,6031 

96.94%i 

$425,068,174.15 

91.76% 

«)8 

LMNOSTON ENTERPRISE 


9i 

$140,983.14 

94,612: 

96.95%: 

$423,209,157.29 

91.79% 

809 

WHXARO PACKAGING CO. 


9! 

$83,517 00 

94,621: 

96.96%: 

$423,292,674.29 

91.81% 

810 

CHMHPtON SCREEN PRTG. CORP. 



$69,113 60 

94,630' 

96.96%t $425361,787,89 

91.82% 

811 

THE OIVINE LINE GALLERY LLC 


» 

$39,399.70 

94,639; 

96.97%| $425,401,787.59 

91.83% 

812 

rNMEBTKK PRINTERS 


9 

$23,527 21 

94.6^1 

96.98%i $425,425,314.80 

91.83% 

813 

KANET POUmiOGES DBA KPB PRTG 


9 

$20,256.00 

94,657. 

96.99%; 

$425,445569.80 

91.84% 

814 

MIRROR IMAGING 


9 

$14,569.99 

94.666' 

97,00%' 

$425,460,139.79 

91.84% 

P 

UNITED MICRO DATA 


6 

$13,520.92 

94,675: 

• 97.01%: 

$425,473^660.71 

91.84% 

COPY ft PRINT STORE 


6 

$10,980 66 

94,684 

97.02% 

$425,484,641.37 

91.85% 

817 

PRWTING COPY CENTER 


6 

$8,414.50 

94,693 

97.03% 

$425,493.05SJ7 

91.85% 

SIB 

STRIGKER ft CO. 


6 

$6,978 35 

94,702 

97.04% 

$425,500,034.22 

91.85% 

819 

DADELANO COPY, INC. 


e 

$6,823 08 

94,711 

97.05% 

$425,506,857.30 

91.SS% 

820 

A ft E mODUCTS CO. 


9 

$6.32292 

94,720 

97.06% 

$425,513,180.22 

91.85% 

821 

SMO ENTERPRISES 


9 

15.080 66 

94,729 

97.07% 

$425,518,260.91 

91.85% 

822 

CUSTOM BLUEPRINT ft SUPPLY, INC 


0 

$4,798.69 

94,738 

97,08%. 

$42S,S23,059S0 

91.86% 

823 

CENTRAL PmNTING CO INC., 


0 

$2,481 02 

94,747 

97.08%' 

$425,525,540.82 

91.86% 

824 

TRAVERSE CITY PRINT A COPY CTR 


9 

$2,385 70 

94,756 

97.09% 

$425,527,926.52 

91.86% 

825 

METAL MARKER MFGCO. 


0 

$1,827.83 

94.765 

97,10% 

$425^29,554.35 

91.86% 

826 

FREEDOM GRAPHIC SYSTEMS. INC. 


9 

$2,098,255.53 

94,773 

97.11% 

$428.527, 809 Ja 

92.50% 

827 

iATK^UTHOLLC 


8 

$381,09 1 08 

94,^1. 

97.12% 

$428,888,900.96 

92.58% 

828 

DUQUB8ME LITHO., INC. 


e 

$63,482.88 


97.13% 

$428,952,383.64 

92.60% 

829 

I^MAOHA-PLUS 


8 

$54,85379 

94^97; 

97.14% 

$429,007,237.43 

92'61% 

830 

PmDSFRINTINQ 


s 

$43,699.28 

94,805. 

97,14% 

$42»,{»0.936.71 

92.62% 

831 

MOCORMlCKARMSfRONd CO. 


8 

$38,075.59 

94,8ir 

97.15% 

$429,089,012.30 

9~2.63% 

^2 

IRi^TATO S^LOPE CORP. . 


8' 

$32,769.24 

94,821 

97.16% 

$429,121,781,54 

92.63% 

833 

yeRT ^KBInZ^. INC. 


8!. 

$31,893.99 

94,829' 

37.17% 

$429,153,675.53 

^ 92’64% 

834 

PACIFIC LITHO. INC. 


8^ 

$26,424.88 

94,837 

97.18% 

$429,180,100,39 

92.64% 

835 

EiHmSON GLENN OARMB4T. INC. 


81 

$25,300.20 

94.845; 

97.19% 

$429,205,400.59 

92.65% 

836 

BOWERS ENVELOPE CO.. INC. 

1 

8. 

$22,926.99 

94,853 

97.19% 

5429.228,327.58 

92*66% 

837 

MORmS COUNTY DUPLICATING CORP 


8 

$17,956,00 

94,861 

97.20% 

$429,246,283.58 

92.66% 

838 

QUAU TYPE INC, 

j 

b; 

$16,844.71 

94.869: 

97.21% 

$429,263,128.29 

92.66% 

839 

DATRICT SERVICE PRINTERS INC. 


8i 

$16,722.00 

94,877 

97.22% 

$429,279,850.29 

92.67% 

840 

MASTER GRAPHICS 



$15,682.50 

94,885 

97,23% 

$429,295,532.79 

92.67% 

841 

ABC DATA ENTRY SYSTEMS, INC. 


8 

$15,188 56 

94,893 

97.23% 

$429,310,721.35 

92.67% 

842 

SBtVICE SOURCE, INC. 


8 

$13,830 78 

94,901 

97.24% 

$429,324,552.13 

92.68% 

843 

COLLWBiA PRINTING ft GRAPHICS 


6 

$13,538.50 

94,909 

97.25% 

$429,338,090.63 

92.58% 

844 

LEWIS OFFSET, INC. 


8 

$11,805.40 

94,917 

97.26% 

$429,349,896.03 

92,68% 

845 

OAK8TONE PUBUPERSONAL BEST 


8 

$9,945.00 

94,925 

97,27% 

$429,359,841,03 

92.68% 

^ 846 

QUALnY LITIGATION SERVICES 


8 

$7,321 30 

94,933 

97.28% 

$429,367,162,33 

92,69% 

1847 

IN OEMMD DOCUMENT SERVICES 


0 

$6,429 39 

94.941 

97,28% 

$429373,591-72 

92.69% 

848 

LARNiSH ft ASSOCIATES, INC. 


8 

$0.395 00 

94,949 

97.29% 

$429379,986-72 

92.69% 

849 

THE PRINT ROOM 


8 

$8.206 58 

94,957 

97.10% 

$429,336,193.30 

92-69% 

850 

AW ^RTS/AW PROMOTIONALS 


8 

$5,907 71 

H96S 

97,31% 

$429,392,101.01 

92.69% 

8S1 

TTW^LATTONS INTERNATIONAL 


8 

$5,814 52 

94,973 

97.32% 

$429,397,715,53 

92.69% 

852 

INSTA-FAST PRINT 


8 

$5,432.93 

94,981 

97.32% 

$429,403,148.46 

92.69% 
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Count 

F}nn Names 

Amount PMd Contractor 

Cum iobs % iot» 

Cum Amt Paid 

% paki 

ass 

OIQITAL NOW, INC 

8 

$4,770 DD 

94,989 

97.33% 

5429,407,918.46 

92.69% 

S54 

COPVWORKS 

8 

14,217 06 

94,997 

97.34% 

5429,412,135 52 

92.69% 

-855 

PERFORMANCE GRAPHICS INC 

8 

$4,123,94 

95,005 

97.35% 

$429,416,264.46 

92.70% 

?5S 

MODERN PRINTING, INC. 

8 

$3,629 65 

95,013 

97.36% 

$429,419,894.11 

92 70% 

857 

TAMPA ENVELOPE 

8 

$3.544 61 

95.021 

97.37% 

$429,423,438.72 

92.70% 

ass 

KING & GRU8E INC. 

a 

$2,969.76 

95,029: 

97.37% 

$429,426,438.48 

92 70% 

8S9 

COLOR AND MAGIC 

8 

$2,485.00 

95.037: 

97.38% 

$429,428,923.48 

92.70% 

860 

EAGLE PRESS 

8, 

$2,445.10 

95,045: 

97.39% 

$429,431,368.58 

92.70% 

861 

TRIANGLE COMPANY 

0: 

12.080.35 

95.053: 

97.40% 

$429,433,448,93 

92.70% 

862 

0-E BINDERY 

a 

$1.618 34 

95,06i: 

97.41% 

$429,435,367.27 

92,7Q% 

863 

ZEN REPROGRAPHICS 

a 

$1,381.86 

95.069: 

97.41% 

$429,436,729.26 

92.70% 

864 

WEBCRAFT LLCrtlBA VERTIS 

7 

$3,931,833.89 

95,076: 

97.42% 

$433,368,562.95 

93.55% 

865 

CQ^RBINO CORPORATlbN 

7, 

$1,906,194.00 

95,083! 

97.43% 

’’ $434,876,756.95 

93.87% 

866 

MAILTECH LTD/DBA WORLD MKTG 

7 

$951.S$4.3a 

95.090: 

97,44% 

$435,828,411,33 


867 

STEPHeOON PRINTING. INC. 

7 

$196,014.80 

95.097: 

97.44% 

$436,024,426.13 

94.12% 

868 

I.R. INDUSTRIES INC. 

i 7: 

$188,944.19 

9S.104‘ 

97.45% 

$436,191,370.32 

94.16% 

869 

SCRANTON PRINTING COMPANY 

7. 

$143,592.26 

95,111 

97.46% 

$436,334,962.61 

94.19% 

870 

FCMTANA LfTHOGRAPH 

7 

$53,070.82 

95,118 

97.46% 

$436,388,033.23 

94.20% 

871 

APPLE IMPRINT APP4UTEL INC. 

7 

$99,859.49 

95,125 

97,47% 

$436,427,692.72 

94.21% 

872 

GRAPHIC MANAGEMENT SERVICES 

7 

$31,779.11 

95,132: 

97.48% 

$436,459,471,83 

94.2i% 

873 

DR{\^ INC. 

7 

$27,841.18 

95,139 

97.49* 

$436,487,112.99 

94.22% 

874 

BROOKSTONE PRINTING COMPANY 

7 

$20,818.51 

95,148 

97.49% 

$436,507.92950 

94.23% 

875 

TOODUCT-ENVY, INC. 

7 

$19,088-77 

95,153 

97.50% 

$436,526,996,27 

94.23% 

876 

IMPMC.iNC 

7 

$18,012.00 

95,180 

97.51% 

$436,545,008.27 

94.23% 

377 

SPRING PROMOTIONS, INC. 

7 

$16.70576 

95,167 

97.52% 

$436,561,714.03 

94,24% 

878 

BOOKFACTCNTY.LLC 

7 

$14,794.40 

95,174 

97.52%' $436,576,498,43 

94.24% 

879 

ADM CORPORATION 

7 

$14,774.78 

95,181 

97.53% 

$436,591,273.21 

94,24% 

880 

CREATIVE PRINT 

7 

$14,520.72 

95,188 

97.54% 

$436,605,793,93 

94.25% 

881 

CONCEPT PR»mNG 

7 

$12.9M15 

95,195 

97.54*1 $436,616,7»>.08 

94.25% 

882 

AERO PRODUCTS R^EARCH, INC. 

7. 

$12,140.72 

95,202. 

97.55% 

$436,630,929.80 

94.25% 

883 

PRINT-O-STATiNC. 

i 7: 

$11,632.71 

95,209' 

97.56% 

$436,642,562.51 

94.26% 

884 

LASER IMAGmG SYSTEMS. U4C. 

7 

$10,984.84 

95,218. 

97.57% 

$436,653,547.15 

94.26% 

985 

DOCUMENT SOLUTIONS, INC. 

1 7, 

$9,104.91 

95,223: 

97.57% 

$436,662,651.66 

94.26% 

-886 

FRANK 6UMPERT 

7 

$9,056.00 

95,230; 

97.58% 

$436,671,707.66 

94.26% 

ife87 

ROCKPORT ENVELOPE CCNUPANY 

1 7 

$8,681.08 

95,237; 

97.59% 

$43^680.388.72 

94.26% 

888 

COPY ITI 

7 

$882225 

95,244' 

97J»% 

$43i,688, 910.97 

94,27% 

889 

PRINHNQ HUTSmAP REPRODUCTION 

7 

Sr.92B.11 

95.251 

97.60% 

$436,696,439.08 

94,27% 

890 

PRE-PRESS INTERNATK^L 

1 7 

17.023 86 

95.258: 

97.61* 

$436,7ra,«2.73 

94.27% 

891 

THE WRALD PRINTING CO 

7. 

$8,909.90 

95,26^' 

97.62* 

$436,7sb.«V63 

94.27% 

892 

IMAGE SQUARE INC 

i 

•8.731170 

95,272! 

97.62* 

$06,727,193.63 

94.27% 

893 

AWARD CRAFTER8 


$8,431.88 

95,27^ 

97.63* 

$436,722,625.32 

94.27* 

894 

HARPER PRWTINO SERI^CE 

. T 

$4,910 14 

95.286 i 

97.64* 

EEEssaa 

94,27* 

895 

SUPERKMGUCHER 

7 

14.675.00 

95,293; 

97.64* 

$436,7324 tOA6 

94,27* 

8:96 

SION<M(AMA NEW LONDON 

7 

I4,8$7 95 

95,^1 

97.^* 

$«W.736^.41 

94.28* 

897 

PRINT SHACK 

7 

$4,497.70 

M,367; 

97«** 

$436,741,146.11 

94.28* 

898 

UbiRiw vioed corpora^n 

' f 

$4,167.00 

95,314 ' 

97.6W 

$436,745,333.11 

94.28% 

899 

JOHNSONICLARK ntINTERS, INC. 

[ 7: 

$4,005.84 

95.321! 

97.67* 

$4||j74ft418.75. 

94.28* 

900 

BANANA BANNER 

7 

$4,029.00 

95,328: 

97.6'BW* 

$43^,733,447.75 

94.28* 

901 

TYPO4IEra0 SERVICE INC. 

7 

$3,990.00 

95.335 

97.69% 

$436,757,437.75 

9428* 

902 

DISCOVERY DOCUMENT SOLUTIONS 

7 

13.778.92 

95.342 

97 69% 

$436,761,216.67' 

94.28* 

903 

COPY-SCAN AND MORE LLC 

7 

$3,431.90 

95.349 

97.70* 

$436,764,648.57 

94.28% 

904 

HERFF JONES INC. 

7 

$3,361.70 

95.356 

97.71% 

$436,768,010.27 

94.28% 

90S 

DUARTE TH<N»A8 DBA AOOBEPRESS 

7 

$2,982.97 

95.363 

97.72% 

$436,770,963.24 

94.28% 

906 

ROYAL PRINTING GROUP, INC. 

7 

$2.768 00 

95,370 

97.72* 

$436,773,729.24 

94.28% 

907 

MATTUX DEPARTMENT WC. 

7 

$2.88014 

95,377 

97,73* 

S4'3i776.389.38 

94.2^ 

908 

TRENNEX HTTERPRISES 

7 

$2,510.05 

95,384 

97.74* 

$436,778,899.43 

94.28% 

909 

THE COPY CENTER 

7: 

$2,371,00 

95,391 

97.74*1 $436,781,270.43 

94.29% 

910 

8TUDI0042 

7 

$2,181 34 

95,398 

97'7SHi $436,783,451.77 

94.29% 

911 

CONTINUUM WORLDWIDE CORP. 

7, 

$2,100.12 

95,405 

97.76*1 $436,785,551.89 

94.29% 

912 

KINGLY BUMNeSS FORMS. INC. 

7: 

il.909.91 

95.412^ 

97.77* 

$436,787,461.80 

94.29% 

913 

ACTION PfWimNO INC 

7i 

$1.51600 

95,419'' 

97.77* 

$436,788,979^ 

94.29% 

914 

SAVANNAH BLUE PRINT 

7 

$1.422 98 

95,426; 

97.78*; $436,790,402 78 

94.29% 

915 

ARROW SWIFT PRTG 

7 

$1.194 86 

95,433 

97,79* 

$436,791,597-64 

94.29% 

9i6 

GATCWAY PRINTINO 

7; 

$1,122.24 

95,440| 

97.79* 

$4J6,TO2.719,te 

94.29% 

f' ^917 

CYCLONE AWARDS A ENGRAVING INC 

7': 

$1,029.25 

95,4471 

97.80* 

$436,793,749,13 

94,29% 

' 918 

QUtCKSERIES PUBLiSfHNO 

' 8- 

$777,88186 

95,453' 

97.81* 

$437,571,611,01 

94.46% 

919 

MPO HOLDINGS, INC. 

e; 

$454,958.90 

95,459 

97.81* 

^ $438,026,566.91 

94.55% 

920 

CIRCLE DIGITM. SERVICES 

f: 

$369,806.68 

95,465 

97.82* 

$438,416,173.79 94.64% 

921 

TUCKER PRINTERS 

6, 

$168,687.09 

95,471 

97.83* 

$436,584,861.73 

94.67% 

922 

INSTEP MARKETING^; CARO 

8; 

$167,851,60 

95,477 

97.83* 

$438,742,713.28 

94 71% 

923 

DATA IMAQINQ SOLUTIONS 

8 

$158,737.71 

95,483 

97.84% 

$^,838,450.99 

94.74% 
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%pal<l 

924 

OATASTREAM 

S. 

588,271,57 

95,489 

97.85% 

$438,966,722,56 

94.76% 

925 

GRAPHIC VENUE INC. 

6 

$52 583,94 

95,495 

97,85% 

$439,019,306.50 

94.77% 

926 

aOUX FAUS SHPNG NEW^ESTERN 

B 

545.797,76 

9S.S01 

97,86% 

$439,065,104.25 

94.78% 

927 

SUN NEWSPAPERS Of LINCOLN/NEBR 

. e; 

543,458.11 

95,507 

97.86% 

$433,108,562.36 

94.79% 

928 

ACORN PRESS INC. 

6: 

$32.726 41 

95.513 

97.87% 

$439,141,288.77 

94.79% 

929 

CORPORATE EXPOSURE AOVER. SPEC 

6 

520.897.00 

95.519 

97,88% 

$439,162,185.77 

94.80% 

930 

GLOBAL GROUP INC. 

6 

$18,171,16 

95,525 

97.88% 

$439,180,356,93 

54.80% 

931 

SANDERS PRINTING 

6. 

518,800,65 

95,531 

97,89% 

$439,197,157.58 

94.81% 

932 

CHAMPION GFU^HICS W02 

S 

514,085,01 

95.537 

97.89% 

$439,211,222.59 

94.81% 

933 

HUDSON PRINTING 

e 

$13,504.50 

95,543 

97.90% 

$439,224,727.09 

94.81% 

934 

SCOTTCO INC 

B 

$12,800 07 

95,549 

97,91% 

$439,237,527,96 

94.82% 

935 

TOE DAY PUBLISHING CO. 

6 

$12,524.82 

95.555 

97.91% 

S439.250,052.M 

94.82% 

936 

AVALON COPY CENTERS OF AMERICA 

6 

510.041 58 

95,561 

97.92% 

$433,260,894.16 

94.82% 

937 WILDHEART APP^EL, LLC 

6 

510.251 70 

95,567 

97.93% 

$439,271,145.86 

94.82% 

938 

PK GRAPHICS INC. 

6 

59.581.34 

95.573 

97,93% 

$439,280,727.20 

94.83% 

939 

AM. PRTG. HOUSE FOR TOE BLIND 

B 

58,363 so 

95.579 

97.M% 

$439,289,090.70 

94.83% 

940 

HUNZA GRAPHICS 

B 

$7,637.37 

95,585 

97,94% 

$439,296,928.07 

94.83% 

941 

VALENTI BROTHERS GRAPHICS 

8 

$7,476 70 

95,591 

97.95% 

$43^^4,404.77 

94.83% 

942 

PRINT X-PRES8 

6 

57,310 00 

95,597 

97.96% i 

$439,311,h4,77 

94.83% 

943 

OISCHOUSE DBA FREEDOM DISC 

6 

$7 12675 

95.603 

97,96% 

$439,318,841.52 

M.83% 

944 , WASHINGTON TROPHY CEN'reR U.C 

6 

56.995 18 

95.609 

97.97% 

$439,325,536.68 

94.81% 

945 

GRAPHIC IMAGES PRINTING LLC 

6. 

58.S0S10 

95.615 

97.97% 

S439.3'32, 044,78'’ 

94.84% 

i 946 MEDIA VISIONS 

B: 

56.489.71 

95,821 

97.98% 

$439,338,534.49 

94.84% 

947 

GOOD AS GOLD PROMOTIONS LLC 

ei 

56.484.50 

95.827 

97.99%' 

$439,344,998.99 

94.84% 

948 

OUUOOK GRAPHICS 

6 

$5,994.00 

95.833 

97,99%! 

$439.^0.992.99 

94.84% 

949 

PEUA PfUNTWO CO.. INC. 

6 

$5,721.00 

95.639 

984)0% 1 

$439,356,713.99 

94.84% 

950 

MLLER QUICK PRINT 

el 

55.506.86 

95,645. 

984X}% 

$439,362,220.65 

94.84% 

951 

MiRA IMGITAL PUBUSHING 

6 

55.263 36 

95,651. 

98.013? 

$439,367,484.01 

94.84% 

952 

MARinJUW COMP(»rnON CO. 

iV 

55.148 37 

95,657; 

98.023? 

$439,372,632.38 

94.84% 

953 

RM>IO COLOR PRINTING 



$5,033.28 

^ 95,663T 

98.02%! 

$439,377,6^.66 

94.85% 

954 

aONATURE GRAPHICS MM2 

8: 

$3,876.97 

95,689 

98.03%; 

$439,381,541.63 

94.65% 

955 

DAVEWORTPRMTING 

•1 

53.738 00 

95,675, 

ra.04%; 

$439,385,279.63 

94.85% 

956 

miNTINOBYYAZGE 

e; 

53.400.43 

95.681 

98.04%! 

$439,388,680.06 

94.85% 

r7957 

PREPERREO BUSINESS SYSTEMS 

B 

53 3014} 

95,687 

984)5% 

$439491,981.47 

94.85% 

P j,;>58 CAPITM. PRSTTINO CENTER. UC 

6 

53.182 60 

95,693 

98.05% 

$439, 395, IM, 07 

94.85% 

959 

MTERSTATE GRAPHICS, INC. 

8 

$3,075 00 

95,699 

98.06% 

$439,398,239.07 

94.85% 

KO 

MINIT PRINT INC. 

6 

53.057 81 

95,705 

98.07% 

$439,401,296.88 

94.85% 

961 

GR^^HK: INSTALLERS, INC. 

6 

52.913.50 

95,711 

98.07% 

$439,404,210.38 

94.85% 

962 

CAPITOL '^CHNOlOGY CENTRE INC. 

6 

52,877 52 

95,717 

98,08% 

$439,407,087.90 

94.65% 

963 

bOYLE PRESS 

6 

52.89939 

95,723 

98.08% 

$439,409,957.29 

94.85% 

964 

HAWAII PRINTING CORP. 

6 

52.765.92 

95.729 

98.09% 

$439,412,742.91 

94.85% 

965 .ALL 8ARC0DE SYSTEMS, INC. 

6 

52 531 92 

95,735 

9S10% 

$439,415,274.83 

94.85% 

966 

AMERIPRE8S 

6 

52.529 19 

95,741 

98,10%- 

$439,417,804.02 

94.85% 

967 BS SPRINTERS 

6 

52,474.00 

95,747 

98.11% 

$439,420,278.02 

94.86% 

968 

CRAVE CREATIVE LLC 

6 

52,039 15 

95,753 

98.12% 

$439,422,317.17 

94.66% 

969 

PRINT ALL me. 

S 

51.858.43 

95.759 

96.12% 

$439,424,175.60 

94.86% 

970 

SPBC^TY BARCbOE PRINTING SVC 

6' 

51,584 20 

95.765 

98.13% 

$439,425,739.80 

' 94 .K% 

971 

SH&BY^LLE PUBLIC PRINTER 

8; 

5t.aiO.18 

95.771 

98.13% 

$439,426,949.98 

94.86% 

972 

WPERIAL PRINTING 

6 

51.161.78 

95.777 

9814% 

S439,4i%ili.76 

94.86% 

973 

kAZA ENOtNEERING SUPPLY CO. 

6 

$805.58 

95,783 

98.15% 

$439,428,717.32 

94.86% 

974 

PL/UIIT REPROGRAPHICS 

li 

$473.94 

95.789 

98.15% 

$439,429,191.26 

94.86% 

975 

FK.EAMgRiCALLC 

5: 

$273,043,17 

95,794 

98.16% 

$439,70:^234.43 

94.92% 

976 

AMERICAN BANKNOTE CO. 

S: 

5232.404 84 

9^799 

98.16% 

$439,934,639.07 

94.97% 

977 

P B M GRMNflCS, INC. 

S 

5223.397 71 

95.804 

98.17% 

$440,158,036.78 : 95.01%! 

97B 

PLASTIC GRAPHIC COMPANY, INC. 

9 

5154.116.80 

9S.B09 

98.17% 

$440,312,153.58 

95.05% 

979 

J.L. DARLING CORP. 

S 

$150,957 31 

95,814 

98.18% 

5440.463,110.89 

95.08% 

980 

fsajiNc. 

5 

5137.067.19 

95,819 

98.18% 

$440,600,178.08 

95.11% 

981 

vm R INC. 

S 

562.402.96 

9S,B24 

98.19% 

$440,682,660.94 

95.13% 

982 

EXPERT COLOR PRINTS LLC 

S 

558.845 94 

95,829 

98.19% 

$440,741,306.78 

95.14% 

983 

STAR PROMC»ICJU3 

5 

559,279 61 

95.834 

38.20% 

$440,799,786.39 

95,15% 

984 

LAKE COUNTY PRESS, INC. 

5 

552.300.29 

95,839 

98.20% 

S440.fe2,088.68 

95.16% 

985 

E.J. BROOKS COMP^ 

5 

546,745.00 

95,844 

98.21% 

$440,898,631.68 

95.17% 

936 

ANACOMP, INC. 

5 

542.326.66 

93,849 

98.21% 

$440,941,158.34 

95 18% 

987 

AWA OVD, INC 

5 

540.079.98 

95,854 

98,22% 

$440,982,039.32 

95.19% 

i~ 988 

WESTERN BAD6EA3BA W8T INDUSTS. 

5 

539.029.52 

95,859 

98.22% 

$441,021,067.64" 

95.20% 

389 

V1\^D IMPACT 

5 

532.309 97 

95,864 

98.23% 

$441,053,376.71 

95.21% 

- 990 

CREATIVE CemPUTER PRODUCTS INC 

5 

529,903.44 

95,869 

98.23% 

$441,083,280.15 

95.21% 

991 

BRENNER PRINTING & MAO-ING CO. 

5 

527.090 00 

95,874 

90.24% 

$441,110,370.15 

95.22% 

992 

OIGITM. MEDIA REPUCATORS 

5 

525.959 97 

95,079 

98.24% 

$441,136,330-12 

95.23% 

993 

BLUFF SPRINGS PAPER CO. LTD. 

5 

524,197 82 

95,884 

98.25% 

$441,160,527.94 

95.23% 

994 

GAZETTE PRINTING LLC 

$ 

523.182.20 

95.889 

98.25% 

$441,183,710.14 

95.24% 
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%pald 

995 

RAPID PRINTERS OF MONTEREY 

5 

$21.126 50 

95.894. 

98.26% 

$441,204,836.64 

95.24% 

996 

DOCUMENT TECi^OtOOiES. INC. 

5 

$20,878,19 

95.899 

98.27H 

$441,225,714.83 

95,24% 

997 

ATLAS TAG AND LABEL, INC. 

S 

$17,599.70 

95.904, 

98.27% 

$441,243,314.53 

95.25% 

998 

CIA PRTG S PHOTO BUILDING 

5 

$18,033 00 

95.909 

98.28% 

$441,259,347.53 

95.25% 

999 

NOVA LMEL CO., INC. 

S 

$13.944 48 

95,914 

98.28% 

S44I.273.292.0l 

95.26% 

1000 

THE DIGITAL HUB, LLC 

5 

$13.81050 

95,919: 

98.29% 

$441,287,102.51 

95.26% 

1001 

ABC PHOTO S IMAGING 

5 

$12,784.30 

95,924 

98.29% 

$441.2^.886.81 

95,26% 

1002 

8HN.iNC;DBA EXCEL ^INT COMM. 

5 

S11.43S.20 

95,929' 

98.30% 

$441,311,322.01 

95.26% 

1003 

METROPOLITAN PRINTO4G SERVICE 

5 

$10.628 00 

95,934" 

98.30% 

$441,321,950.01 

95.27% 

1004 

BEST COPY t PRINTING. INC. 

5 

$9,359.50 

95.939 

98.31% 

$441,331,309.51 

95.27% 

lOQS 

DOYLE PRINTING 

5: 

$8,123.27 

95,944: 

98.31% 

$441,339,432.78 

95.27% 

1006 

METRO PRINTING CENTER 

5- 

$6.687 00 

95,949. 

98.32% 

$441,346,119.78 

95-27% 

1007 

ERS GRAPHICS 

5 

$6.51902 

95,954. 

98.32% 

$441,352,638.80 

95,27% 

1008 

FOLDER FACTORY INC. 

5 

$6,270.87 

95,959 

98.33% 

$441,358,909,67 

95.27% 

1009 

FRANK RUOPOU GRAPHIC DESIGN 

5 

$6,105.00 

95,964 

98.33% 

$441,365,014.67 

95.27% 

1010 

GRAPHIC PRINTERS 

5; 

$5,972.89 

95,969 

98.34% 

$441,370,987.56 

95.28% 

1011 

A.L.FREEDMAN PROMOTIONAL 

s 

$5,879.46 

95,974- 

98.34% 

$441,376,667.02 

95.28% 

1012 

REPROGRAPHICS CENTER INC. 

5 

$5,267.10 

95,979 

98.35% 

$441,381,934.12 

95.28% 

1013 

PARK PRESS QUALITY PRINTING 

5 

$5.099 00 

95.984 

98.35% 

$441,387,033.12 

95.28% 

1014 

THE NEIGHBORHOOD OFFICE 

5 

$4,630 96 

95,989 

98.36% 

$441,391,^4.^ 

95.28% 

1015 

HARI^ ENGRAVING & PRTGCO. 

5 

$4,425.05 

95,994 

96.36% 

$441,396,089.13 

95.28% 

1016 

APOLLO PRESS 

5 

330.54 

95.999 

98.37% 

$441,400,419-67 

95.28% 

1017 

COPYPAGE DOCUMENT SERVICES LLC 

5 

$4,184.74 

96,004 

98.37% 

$441,404,604.41 

95.28% 

1018 

WRS GROUP, LTD 

5 

$4,070.00 

95,009 

98.38% 

S441,4{a,674.41 

95-28% 

1019 

QUEEN CITY REPROGRAPHICS 

5 

$4,067.24 

96,014 

98.38% 

$441,412,741,65 

95.29% 

1020 

PIONEER GRAPHICS 

6 

13.875 00 

96,019 

98.39% 

$441,416,616,65 

95.29% 

1021 

ENTERPRISE PRINTING, LLC 

5 

$2.83566 

96,024 

98.39% 

$441,419,452.31 

95.29% 

1022 

RANGE, MC. 

S 

$2,568.00 

96,029 

98.40% 

$441,422,040.31 

95,29% 

1023 

COPY CATS INC. 

5 

12.56826 

96,034 

98.40% 

$441,424,598.57 

95,29% 

1024 

ACE PRINTING, INC. 

5 

$2,400 00 

96,039 

98.41% 

$441,426,998-57 

95.29% 

1025 

PUNCHCOPY 

5 

Si3».20 

96,044 

98.41% 

$441,429,318.77 

95.29% 

1026 

NORTHERN DOCUMENTS 

5 

12.31497 

96,049 

98.42% 

$441,431,633.74 

95.29% 

1027 

AF GRAPHICS 

& 

$2,250.00 

96,054; 

98.42% 

$441,433,883 74 

95.29% 

I1M028 

NATIONAL OFFICE PROO. & PRINT. 

5 

$1.944 00 

96,059 

98.43% 

$441,435,827.74 

95-29% 


DLINCINK 

S 

$1.90618 

96,064; 

98.43% 

$441,437,732.92 

95-29% 

1030 

HENLE PRINDNG COMPANY 

6 

iijilx 

96.069 

98.44% 

$441,439,458.22 

95-29% 

1031 

R. 0. GiVENS SIGNS 

S 

ii.7?5,6b 

96,0741 

98.44% 

$441,441,173.22 

95,29% 

1032 

PRONTO REPROGRAPHICS INC 

5: 

$1,700,00 

96,079: 

98.45% 

$441,4^,873.22 

95.29% 

1033 

c biGim liiMArasrs, 

5 

$i.d97.M 

96,b$4: 

98.45% 

j44X,44i570.81 

95.29% 

1034 

jOOLDEN BELT PRlNTmO INC. 

s: 

$1,678.77 

96,089 

98.46% 

$441,448,249.58 

95.29% 

1035 

jcREATIVBlART. INC 

5 

$1,680.54 

96.094 

98.47% 

$Ml,447,'9rdiz 

95.29% 

1036 

^0 A HOBB8,iNC « TOLLEY STUDIOS 

5- 

$1,343 10 

96.099; 

98.47% 

$441,449,253.22 

95 29% 

1037 

ItHC VVC8B COMPM4V, INC, 

5; 

$1,324.00 

96,104 i_ 

£ 

S 

$44MS0, 977.22 

95.29% 

1038 

'jiNDOF^ INC. 

3 

$1,257.16 

96,109 

98A8%; $441,451,894.37 

95.29% 

1039 

:acme bookbinding company, inc. 


$1.21190 

96.114 

9S:49K 

$441.453jP«27 

95.29% 

1040 

' ENGRAVE N THINGS 1 

S 

1962.77 

96.119- 

98.49% 

$441,454,009.04 

95.29% 

1041 

WOTLDCOLOR 

4 

$611,206.98 

96,123 

98.49% 

S441,9$5, 21802 

95.40% 

1042 

MKILUNECREATIVE 

4 

$307,483 82 

96,127 

98.S0% 

$442,272,899.84 

95.47% 

1043 

INTEGRATED EXHIBITS 

4 

$130,876 73 

96,131 

98.50% 

S442,4(»,$7S,S7 

95.50% 

1044 

NSTROGROUP MRKTQ. SERVICES INC 

4 

$104,271 06 

96.135 

98.51% 

$442,507,846.62 

95.32% 

1045 

STAYWELL CUSTOM COMM 

4 

$50,159 67 

96,139 

98.51% 

$442 558,006 59 

35.53% 

1046 

AVERY DENNISON 

4 

$38,851,72 

96.143 

98.52% 

$442,596,858.31 

95.54% 

1047 

EXIN4E8S, INC. 

4 

$31-241 15 

96,147 

98.52% 

$442,628,099.46 

95,55% 

1048 

IMAGE TRANSFORM 

4 

131,033 49 

96,151 

98.52% 

$442 659132 95 

95-55% 

1049 

RAND GRAPHICS 

4 

' $30,426.00 

96,155. 

98.53% 

$442,689,558.9$ 

95.56% 

1050 

OOCUPAK 

4 

$25,967 65 

96,159 

98.53% 

$442,715,526.80 

95.57% 

1051 

CREATIVE PRINTING 


$24,199.72 

96.163: 

98 54% 

$442,739,726.52 

95,57% 

1052 

W^ES IMNRlt DESIGN 


$23.823 58 

96,167; 

98.54% 

$442,763,550.10 

95.58% 

1053 

sORAPHiC RESCKiRCES/LAB DOCUMENT 


$21,664.61 

96,171: 

98.54% 

$442,785,204.91 

95.58% 

1054 

INCEPTION INC. 

4j 

$19,839 00 

96,175 

98.5$%! S442J05,e93.Sl 

95.59% 

IGS'i 

; LAWSON PRINTERS, INC. 


$17,474.69 

96.179: 

98.55% 

$442,822,56880 

95.59% 

1056 

RICH/Urr GRAPHKIS 

4; 

$16,716 49 

96,183" 

98.56%! $443,$38.2».29 

95.59% 

1057 

'TRIUNE COMMUNICATIONS 


$13,185.00 

96.187 

98.56% 

$442,^3,450.28 

95.60% 

1058 

ICOMPEX UTIGATION SUPPORT 


$14.852 30 

96.191: 

98.56% 

$442,868,302.59 

95.60% 

H^0S9 

^OUnAW PRINTERS 


$14,394.38 

96,195^ 

98.57% 

$442,882,696.97 

95.60% 

’ ^ i060 

SHARP BINDINGS PRINTWG 

4 

$12,800.61 

96,199' 

38.57% 

$442,895,297.58 

95,61% 

'^■1061 

BSC VENTURESmOUBLE ENVELOPE 


$11,529.96 

96.203 

98.5871 

^”$442,906,827-56 

95.61% 

1062 

PRINTING TRMIE 


$11.190 89 

96.207 

98.58% 

$442,918,018.45 

95.61% 

1063 

R.G.M. QR>M>HIC8. INC. 

4 

$10,805 00 

96,211 

98.58% 

$442,928,823.45 

95.61% 

1064 

INIBRNATONM. FILING COMPANY, LLC 

4 

$lb.4M.01 

96.215 

98.59% 

$442,939,317.46 

95.61% 

1065 

LANDMARK LEGAL SOLUTIONS 

4 

$10.24681 

96.219 

98.59% 

$442,949,564.27 

95.62% 


279 


iCount 
1066 
106'? 
1063 
. ;069 
1070' 

1071 

1072 

1073 

1074 

1075 

1076 

1077 

1078 

1079 

1080 
108l' 
1082’ 
1083 
1084' 

1085 

1086 
1087 


1090 

1091 

1092 
1(»3 
1094 
1095' 

1097 

1098 
•«099 

I too 

UOl 

1102 

1103 

1104 
11» 
1106 
up7 
iio's 

1109 

I’uo 

111 ! 

1112 

Ilia 

im 

1115 

1116 
1117 
1118, 

1119 

1120 
1121 
11^ 

1124 

1125 

1126 

1127 

1128 

1129 

1130 
i 3131 

1132 

1133 

1134 

ii'b's 

...1136 


Firm Names 
PRONTO PRINTING 
PRINTS SYST EMS 
SERVICE PRINTERS, INC, 

DAN OANIELSff’IONEER 
MEGAPRINT, INC. 

THE DESIGN POND 
FIRST AMERICAN PRTG S DIRECT 
SPRINTPRINT, INC 
DECO PRESS INC. 

CLEAR IMAGE PRINTING INC. 
STEC-STEADFAST TECHNICS 
PROMATCH SOLUTIONS LLC 
ALEXANDER CLARK PRINTING 
eCOPRINT 

AIRPORT PRIN^NG SERVICES 
IDE^ 8CAN»«RS S SYSTEMS 
SI OUX MINTING COMPANY INC. 
ALPHA COPIES & PRINT CENTER 
GOOOWN GRAPHICS, InC. 

VALliY GW^IC SERVICE. INC, 
SEASIDE GRAPHICS, INC. 

^ ECOmiMY ADVERTISING 
^DtvarM^ S«rvlC8»/Pw«son Publiahing 
ExjMHTts Inc. 

RH<CO CORPORATION 

jWIVERSW. GRAPHICS 

P>W|nC LEGAL 
j FORM MASiIrS LLC 
iFORMQlWHICS. INC 
SO^ERN U8RARY BiNOERY COl 
ICQNTINENTALPRESS, NC. 
DESIGNLAND ' 

DIEGO S S'ON PrIi^NG, INC. 
ARTCRAFT EMRAVInG & PRINTING 
B S L LABELS AND PACKAGING 
''UNIl^RBITY ILLINOIS PRTG 
REED GRAPHICS 
ALLEQRA PRINT S IMAGING 
INGIDEX 

.EL PASO REPROGRAPHICS 

I'sKuyw. 


iPATTOMPRI^G ft GRAPHICS 
OAT A OfU^HIC PRInT^ 


ITHOWA 8 REPROGRAPHICS INC 
mUBR COPviNG SERVICE 
TftjjrMi’iimw 

^ UftTOMP RIN^ COMPANY 

CLAftS ACt'pESldNS 
]fl BW»W. 'BU 80 BA CilSTOM GRAPHIC 
[ CMMIHPO^ TiON SYSTTWS, mC. 
fAWANCEDCl^ft mUh^iriON 
PRiNTtm SOLUTIONS, INC. 

[cc^catpri^'nq 
japlAW i^RMISES 
Tm^c6wle8,'lLc 

]«>LP8N PlUwiE NEWS 

JP^CH J 

iPOftmVE PROMOTON®, INC. 

TcOTPoiuTE reproouction'cen^ 

'vinyl XTREME 

Idescocorp. 

: COPPER ISLAND PWNT1NO. INC. 

LABEL, INC. 

NUTHEME SIGN company 
|OAVIS PRINTING COMPANY, INC. 
SOU^RN INDEX INC. 

MOORE IIK3RTH AMERICA, INC. 
TECi^lCM. QUALITY MANAGEMENT 
CENTAL DECAL CO. »«:. 

^R^TWE AUTO^TION COMPANY 
AllfreRiCAN INST, "for PREVENT 


^Amount Paid Contnctor 

Cum lobs ) 

Kiobs 

Cum Amt Paid 

%i»id 

4 ; 

$10,050 00 

96.223> 

98.60K 

5442.959-614,27 

95.62% 

4- 

$9,754.47 

%-227: 

98.60% 

$442,969368.74 

95.62% 

4. 

$8,733.20 

96,231- 

98.61% 

$442,979,122.00 

95.62% 

4^ 

$8,704.94 

96.235 

98.61% 

$442,987,886.94 

95.63% 

4 

$0,651 00 

96,239 

98-61% 

$442,996,537.94 

95.63% 

A 

$6,349.00 

96,243 

98.62% 

$443,004,886.94 

95.63% 

4 

$8,032.04 

96,247 

93.62% 

$443,012,918.98 

95.63% 

4 

$7,201 02 

96,251 

98.63% 

$443,020,180.60 

95.63% 

4 

$6 700.37 

96,255 

98.63% 

$443,026,948.97 

95.63% 

4 

$6,592.18 

96,259 

93.63% 

$443,033,541.15 

95.64% 

4 

$6.240 71 

96,263 

98.64% 

$443,039,789.86 

95.64% 

4 

$6,190.97 

96,267 

98.64% 

$443,045,980.73 

95.64% 

4 

$6,110.27 

96,271 

98.65% 

$443,052,091.00 

95.64% 

4^ 

$6,073.20 

96.275 

98.65% 

$443,05S164,2Q 

95.64% 

4 

$5,692.00 

96,279, 

98.65% 

$443,C«3.B5e.20 

95.64% 

4- 

$5,386.28 

96,283 

98.66% 

$443,069,242.48 

95.64% 

4 

$5.16283 

96,2871 

98.66% 

S443,074,4(».il 

95.64% 

4 

$4,975.85 

96, bl 

98-67% 

$443,079,380.96 

95.65% 

4' 

$4.609 59 

96,295- 

98.67% 

$443,083,990.55 

95.65% 

4 

$4,062.39 

96,299; 

98-68% 

$443,088,052.94 

95.65% 

4 

$4.0&4.90 

96,303 

98.68% 

$443,092,107.74 

95,65% 

4 

$3,996.10 

96,307 

98.68% 

$443,096,103.84 

95.65% 

4 

$3,862.70 

96,311 

98.69% 

S443,(B9.966.54 

95.65% 

4. 

$3.6/® 81 ' 

96,315, 

98.69% 

$443,103,645.35 

95.65% 

4 

$3,639.80 

96,319; 

98,70% 

$443,107,282.35 

95.65% 

4 

$338655 

96,323; 

98.70% 

$443,1 10, 668.«} 

95.65% 

4 

$3’36i-40 

96,327: 

98.70% 

$443,113,971.30 

95,65% 

4: 

$3,230.01 

96,331. 

98.71% 

$443,117,201.31 

95.65% 

4' 

$3,100.41 . 

96,335 ; 

98.71% 

$443,120,301.72 

95.65% 

4! 

$3046.66 ’ 

96,339' 

98.72% 

$443,123,348.40 

95.65% 

4- 

$3.'bis.od 

96,343 

98,72% 

$443,126,363.40 

95.66% 

4 

$3,000.00 

96,347 

98.72* 

$443,129,363.40 

95.66% 

4 

$2,991 66 

96.351 

98,73% 

$443,132,355.06 

95.66% 

4. 

$2,972.00 

96,355 

98.73% 

$443,135,327.06 

95.66% 

4 

$2,905 44 

96,359 

98.74% 

$443,138,232.50 

95.66% 

4 

$2.899 54 

96,363 

98.74% 

$443,141,132.04 

95.66% 

4 

$2,754.73 

96.367 

98.74% 

$443,143,886.77 

95.66% 

4 

$2,580.04 

96.371 

98.75% 

$443,146,466.81 

95.66% 

4 

$2,569 33 

96,375 

98.75% 

$443,149.C»6.14 

95.66% 

4 

$2 966 2$ 

96.379 

98.76% 

$443,151604.39 

95.66% 

4 

$2 269 25 

96,383 

98.76% 

$443,153,870.64 

95.66% 

4 

$2,247 90 

96.397: 

98.77% 

$443,156,118.14 

95.66% 

4; 

$2,247.14. 

96.391: 

98.77% 

$443,158,385.28 

95.66% 

4: 

$2.212 99 

96.395' 

9S77% 

$443,160,578.23 

95.66% 

4' 

$2,093 89 

96,399 

98.78% 

$443,162,662.11 

95.66% 

4 

$1.962 00 

9«.403; 

38.78% 

5443.164.624.11 

95.66% 

4: 

$1,80916 

96,407i 

98.79% 

S443,{66,43i'27' 

95.66% 

4’ 

$1,790.68 ' 

siiil 

98.79% 

$M3. 168,219^5 

95.66% 


$1,770.50 

96.415: 

98.79% 

$443,163,984,45 : 9S.66%I 

4! 

$1,996.98 

96,419 

98.80% 

$443,l71,68a33 

95.66%l 

4 

$1,91194' 

96,423; 

98.80% 

$443,173,191.97 i ».67%i 

4, 

$1,409.85 

96,427: 

98.81% 

$443,l74f601.S2 

95.67% 

4* 

$1,337,19 

• 96,431- 

98.61% 

$443,175,939.01 

95.67% 

4 

$1.24S.S8 

96,435 : 

98.81% 

$443,177,184.59 

• 95.67% 

4 

$1,219.10 

96,439 

98.82% 

$443,178,403,75 

95.67% 

4 

$1,075 00 

96,443 

98.82% 

$443,179,478,75 

95.67% 

4: 

$1,069.94 

96,447 

98.83% 

$443.1B0,54i69 

95-67% 

4i 

$1,056.48 

96.451 

98.83% 

$443,181,605.17 

95.67% 

A- 

$1,004.00 

96,455 

98.83% 

$443,182,809.17 

95.67% 

4 

$1,001,41 

96.459 

98.34% 

$443,183,610.58 

95-67% 

A 

$906.20 

96.463 

98.84% 

$443,184,516.78 

95.67% 

4 

$050.00 

96.467 

98.85* 

5443.185.366.78 

95.67% 

4 

$582.30 

96,471 

93.85% 

$443,185,949,08 

95.67% 

4 

$525.00 

96,475 

98.36% 

$443,186,474.08 

95.67% 

4 

$452.00 

96,479 

98.86% 

$443,186,926.08 

95.67% 

4 

$333 84 

96.483 

98.86% 

$443,187,259.92 

95,67% 

3 

$491,915.12 

96,486 

98.87% 

$443,679,175.04 

95.77% 

3 

$304,375.85 

96.489 

98.87% 

$443,983,550.89 

95,84% 

3 

$207,005.00 

96,492 

98,87% 

$444,190,555.89 

95.38% 

3 

$185,813.59 

96,495 

98.88% 

$444,376,369-48 

55.93% 

3; 

$157,363,07 

96.498 

98.88% 

$444,533,732.55 

95-96% 


Firm Name* 

THREE Z PRlNTtNeCOmiPANY 
TRADE PRINT FINISHING 
FEDERAL DIRECT 

REPRO GRAPHICSISCWELE GROUP 


Amourtt Paid Corrtractor Cum Jobs 9s R 


98.88% S444.674.408J7 
98.89% $444,775,753,77 
98.89% $444,852,131.11 
98,89% S444.917.559.39 


1141 

CENTENNIAL 6RAPHIC&i)M JOHN GALT BINDERY 

3 

S4e.S49.70 

96.513 

98.89% $444,966,209.09 


1142 

THE BACKPACKER QUAlItYGEAR 

3 

$46,225 00 

96,516 

98,90% $445,014,434.09 

96.06% 

1143 

FORESIGHT GROUP 

3 

$46.0(16.31 

96.519^ 

98.90%' $445,062,440.40 

96.07% 

1144 

RODGERS & MCDONALD GRAPHICS 

3‘ 

$44^23.70 

96.522 

98.90%: $445,106,664.10 > 

96.08% 

1145 

DOUBLEDEY INC 

3‘ 

$40,188.99 

96.525! 

98.91%: $445,146,353.09 

96.09% 

1146 

VERHS INC 

3 

$26,422.02 

96.528: 

98.91%; $445,175,275.11 

96.10% 

1147 

JOAN CAROL OESGM & EXHIBIT 

3 

$26.21600 

96,531 

98,91% $445,201,493.11 ' 

96.10% 

1148 

GUEST COMMUNiCA'nON CORP. 

3 

$20,480.50 

96,534: 

98.92%: $445,221,973.61 > 

96.11% 

1149 

INNOVATIVE DISCOVERY, LLC 

'' 3- 

$19,237 36 

96.537 

98.92% $445,241,210.97 

96.11% 

1150 

1 BSC NnENTURE/DBA CONVERTAGRJU>H . 

3 

$17,031.17 

96.540: 

98.92%, $445,258,242.14 

96.12% 

1151 

ISCRIP-GARE SECURITY PRODUCTS 

3: 

$16,743.50 

96.543: 

98.93%, $445,273,985.70 

96.12% 

1152 

ADCRAFT {»ECALS 

3 

$16,330,53 

96.546: 

98.93%! $445,289,322.23 ! 

96.12% 

1153 

WENDT VIDEO PRODUCTIONS INC. 

3 

$13,341 09 

96.549 

98.93%! $445,302,664.12 ' 

96.12% 

1154 

Fl£SH COMPANY 

3 

$12,600.76 

96,552 

98.93% $445,315.^.^ 

36.13% 

1155 

ahantic graphics svcs.. inc. 

3 

$12,668.72 

96,555 

98.94% $445,328,133.62 

K.:3% 

1156 

COWTRY COTTCMii CUSTOM EMBROID. 

3 

$12,45625 

96,558. 

98,94% $445,340,589.87 

96,13% 

1157 

HESTER PRINTING CIMIPANY 

3 

$12,220 34 

96.561 

93.94% $445,352,810.21 

96.14% 

use 

TTALSKE l»A, UC 

3 

$11,766 70 

96,564 

98.95% $445,364,578.99 

96.14% 

1159 

PREOSKm GRAPmCS OF OREGON 

3 

$10,040.71 

96,567 

98.95%' $445,375,519.70 

96.14% 

1160 

REPROGRAPHIC TECHNOLOGIES, INC 

3 

$10,000 94 

96,570 

98.95% $445,3^,410.64 

96.14% 

1161 

CHICAGO DECAL C<»IIPANY 

3 

$10,606.00 

96,573 

98.96% ^5,397.096.64 

36.15% 

U62 

AMERICAN PAPER OPTICS 

3 

$10,478 60 

96,576' 

98,9^' $445,407,575.52 

96.15% 

1163 

JVmWHOLE8M.e, INC. 

3^ 

$10,396.00 

96,579 

M »%; $445,417,971.52 

96.15% 

1164 

COLONIM. PRESS. R<C. 

3 

$10,210.18 

96,582 

98.97% $445,428,181.70 

56.15% 

2165 

STANDARD PRESS 

3 

$10,115.00 

96,585 

9S97%r $445,438,296.70 

96.15% 

1166 

ABC PRIMTINO, INC. 

3 

$9,830.00 

96,588; 

98.97%> $445,447,926.70 

96.16% 

1167 

'NOR-m SHORE PRBfrERS. INC. 

3 

$9,434.00 

96,591 i 

98.97%' $445,457,360.70 i 

96.16% 

1168 

PATTERSON PTONTWIO 

3 

$8,786.12 

96,594- 

98.98% $W5, 466,125.82 * 

96.16% 

1169 

ICROWSON-STOtffi PRT6 CO. 

3. 

$6232.20 

86,597' 

98.98%; $445,474, 3SS02 

96.16% 

7170 

TARRANT ENTERPRISES DBA OUIK 

3! 

$8,057.44 

96“60Q| 

M.9^i $44si82,4li46 ' 

96.16% 

ilin 

rCRYSfjii GRAPI^S 

3' 

$7.976 00 

L 96,603! 

98.9^1 $445,490,390.46 . 

^.17% 

1172 

GREENLEE PRINTING CCMMPMIY 

3 

$7,820.00 

96.^1 

98.99%] $445,49S(>r6.46 ! 

96.17% 

1173 

‘BOB MCQimNESS ENTERPRISES 

3 

$7,020.00 

96,609! 

98.99%p $44i50$,03046 : 

96.17% 

1174 

;DAY and night PmiTINO INC 

3 

»,707.00 

W.61? 

MiSiniis.sli'l, 737.46 ! 

96.17% 

1175 

HAOAOONG miNTING CO. 

3: 

$8,338.30 

M,61S: 

99X0%; $4«,5ii07i76 ! 

96.17% 

1176 

: PREMIUM MARKETING CORPORATION 

3. 

$6,214.28 

96,'6i8: 

99X)0%< $445,524.28801 i 

96.17% 

1177 

1 ARTISTIC IMAGES 

3 

$6.880 20 

96,6211 

99.01%; $445,529,938.21 ‘ 

96.17% 

1178 

IjLD COilMIUNlCATidM 

■ 

If 623.64 

^1624; 

99.01%! ^$^35^61.85 ! 

96.18% 


iMUUiOAN PRINTING 
COMHeRCML'l^U«^ SOLUTIONS 
DOG. 1 ^uriow, Uc 
SEAWAY PRi»mNO CO 
TALON PRINTING 

wraiifri^oucTs 

ROSWIU BOOKfjNDmG 
'vVEUioiMmuVijIM INC 
Acfi<^pmNTii« 
’BAREPOOfolUPt^S 
' CHE8TCR ORE CT, UC 
'8yiWSE~mN^'«mGeMENT 
ARKAWMGR^IM 
jOUINTAKA DESIGN GROUP 

'BI^VlNC'"' 

il ^OE oiUPHICS S LITHQ INC 
“jRI^SPRIlfW CPO., INC 

|uP3’STd«f«014^ 

ioFFSEfTOGfnNG COMPANY, INC. 
iKNEPPER PRESS 


120G TEXAS STAR EI^UJPBJNC 
-.]1201 BETT» CONTAiNERS MFG. CO. 

' !202 VOS P Rtffri NQ SCOTY^ 

1203 CRE ATIVE PWNTING S ^«G N 

1204 S.C. MILIAR PRINTING ’ _ _ 

1205 jPRO MOTABlES DGa'iSS AVW RDSicOM ~ 
12M 1 giLLREPR 00RAPHIC8.INC. 

1207 |fNTERNAf»NALGIV#HK»' 


$5.538 00 96,627. 

•S.ibi.eO ' 96,630l 

isiee.io ' 96,633 

>$!21»46' 96,636 

$5,036 71 96.639 

S4,aS5 00 96,642 

•4757.90 96,645 

$4,673.76 96.648 


99.01N| , .$MS,M^96.e 
99.01% r 

9g.q;{iK’'SMS,ssi,^.M 

99.02%; S44's»557.q(:i6.09 
99.02% ' $445.M2,63«JB0 
99.03% $445,Si$6,889a0 
99.03%' $445,572,647.70 
99.03% $44^576 '321,46 


3 

•4.S0B.D0 

96,654 

99.04%' 

3^ 

'$4,190.67 

95,657' 

99.04%: 

3 

'•3.»44.40 

96.660 

99^%^' 

3 

$3,91400 

96.663, 

99D$%j 

3* 

$V71.i5 

96.666. 

99.05%! 

3'; 

I'iSSSOO 

96.669' 

99.05%L 

3_ 

' ""$3,423.00 

96.672 

99.06%] 

2 

’ $3,203 10 

96.675 

99.OM1 

3! ' 

$3,160.80 

36,678 

99.06%] 

a] '■ 

'$3,166.03 

96,681 

99.07%! 

3 

’ J»J15.50 

96,684 

' 99.07%; 

3 

$3^201 

96,687 

»D7%: 

3' 

'_''S2,918';84 

96,690 

99.Qimj 

3 

" $2.'7»8,76 

96,693 

99.9^! 

3 

$2,73000 

96,696. 

99.08%; 

'3^ 

$2.65665 

96,699 

99.085^ 

'3p‘ 

$2,646 00 

96.702 

99.09%! 

3^ 

$2’612B5 

96.705 

9909%; 

3' 

$2,600 00 

96,708 

99.09%; 

3' 

'"$2,404 76 

96,711 

99.10%: 




281 


Count 

Firm Nam«B 

Jobs 

lAmouRt Paid Contractor 

Cum lobs 

KJobs 

Cum Amt Paid % paid 

1208 

PRIDE ENTERPRISES 


3 

{2.443.40 

96,714 

99.1016 

$445,647,544.10 ’ 

96.20% 

1209 

CAIN-r-SQUARE 


a: 

$2,336,97 

%,717 

99.10% 

$445,649,881-07 

96,20% 

^ 1210 

PROFESSIONAL FORMS & GRAPHICS 


3 

*2,32420 

96,720 

99,21% 

$445,652,205,27 

96.20% 

211 

ARTCRAFT PRESS. INC. 


3 

*2,214.41 

96,723 

99.11% 

$445,654,419.68 

96.20% 

1212 

IMAGERS 


3 

*2,181.00 

96,726 

99.11% 

$445,656,600.68 

96.20% 

1213 

ADVANCED SIGN & DESIGN 


3 

*2.089 00 

96,729 

99.12% 

$445,658,689.68 

96,20% 

12U 

INTERMATL SECURITY PRODUCTS 


3 

*1,933.64 

96,732 

99,12% 

$445,660,623.32 

96.20% 

121S 

CHARLESTON GRAPHICS 


3 

*1.925.00 

96,735 

99.12% 

$445,662,548.32 

96-20% 

1216 

INreORATCD PRINT SOLUTIONS 


3 

*1.916 00 

96,738 

99.12% 

$445,664,466.32 

96-20% 

1217 

PIOr^ER PRINTING, INC. 


3- 

*1.645 06 

96,741. 

99.13% 

$445,666,111.37 

96.20% 

1218 

LONE STAR ENl^LOPES 


3 

$1,634 74 

96-744 

99-13% 

$445-667.746.11 

96.20% 

1219 

□OCUSOURCE INC. 


a‘ 

*1.498 10 

96,747 

99.13% 

$445,663,244.21 

96.M% 

1220 

MATSON MULTI-MEDIA 


3‘ 

*1.447.50 

96.750 

99,14% 

$445,670,691.71 

96.20% 

1221 

TUCKER CASTLEBERRY PRTG., INC. 


3 

*1.447 11 

96,753 

99.14% 

$445,672,138.82 

96.20% 

1222 

VERITONE DBA^ASIN PRTG 8. IMAG 


3! 

*1.365.64 

96,756; 

99.14% 

$445,673,504.66 ■ 

96.21% 

1223 

INDIGO INK 


3’ 

*1.312.02 ' 

9’6,759. 

99.15%, 

$445,674, 816.W 

96.21% 

1229 

COMMERCIAL EMBLEM CO 


V 

*1.297.00 : 

96,762 

39.15% 

$445,676,113.68 1 

96.21% 

1225 

DISCOUNT PRINTING CO. 


3: 

*1.272.00 ‘ 

96,765 

99,15% 

$445,677,385-68 : 

96.21% 

1226 

TUTT 4 ASSOCIATES INC. 


3- 

*1.240.74 ; 

96,7&8> 

99.16% 

$445,678,626.42 ' 

96.21% 

1227 

C(»NER COPY PRINT SHOP 


3; 

$1 240 00 : 

96.771. 

99,16% 

$445,679,866-42 1 

96.21% 

1228 

SCAGGS PRINTING CO. 


3 

*1.231.70 i 

96,774; 

93.16% 

$445,681,098.12 ! 

96.21% 

1229 

FIBERKRAFT 


3; 

*1.228.00 1 

96,777i 

99.16% 

$445,682,326.12 ; 

96.21% 

1230 

A8CE»U> MARKETING SERinCES 


3' 

*1.206-40 r 

96,780- 

99.17%: 

$445,683,531.52 ' 

96.21% 

1231 

GRAPHICS FACTORY 


3 

*1.192 60 r 

96,783; 

99,17%: 

$445,684,724.12 ; 

96.21% 

1232 

DIOITYPE GRAPHICS S PRINTING 


3 

$1,173.00 : 

96,786. 

99.17%’ 

$445,685,897.12 1 

96.21%’ 

1233 

ADVENTURES IN ADVERTlSRiG CO. 


3 

$1,166.00 I 

96,789; 

99.18%; 

$445,687,063.12 i 

k.21% 

1234 

PEEm.E8S PRITS CO INC 


3 

$1,149.00 ' 

96,792! 

99.18%''’ 

$445,668,212.12 ; 

96.21% 

1235 

PRYNTCOMM LTD 


3: 

*981 75 ^ 

96.79S 

99.18% 

$445,689,193.87 ! 

H.21% 

1236 iCMRECT 2 MARi^T SOLUTIONS 


3 

*957.53 

36,798 

99.19% 

$44S,69ai51.40 i 


1237 

L^EWER'8 LflHO Am LETTERPRESS 


3 

$951.39 

96,801 

99.19%' 

$445,691,102.79 ; 

96.21% 

1238 

HANSON miHlSlTUES. LLC 


3 

*921 79 ' 

96,804 

99.!9%- 

$445,692,024.58 ; 


1239 

\nCKMURG DBA SIGNS FIRST 


3 

*790.00 

96,807 

99.20% 

$445,692,814.56 ’ 

^21% 

1240 

PRECISION PRTG OF CENTRAL PA 


3 

*712 00 

96.810 

99.20%. 

$445,693,526.58 1 

36.21% 

' '1241 

mJkSTIC SALES a SERVICE. INC. 


3 

*711.32 

96,813 

99.20%; 

$445,694,^7.90'! 

96.21% 

1242 

MBAS PRINTING. INC. 


3 

*708 63 

96,816 

99.20% 

$445,694,946.53 

96.21% 

1243 

COPY CAT PRSiTlNG CENTER 


3 

$706 46 

96,619 

99.21% 

$M5.695, 652.99 ’ 

96.21* 

1244 

ACCENT PRINT 4 IMAGING LLC 


3 

*478 34 

96,k2 

99.21% 

$445,696Ali.33 ' 

96.21% 

1245 iFLAMINGO LABEL 


3 

*412.43 

96,825 

99.21% 

$445,696,543.76 - 


1246 

GATE 7. LLC 


3 

*365.00 , 

96.828 

99.22% 

$445,696,898.76 ‘ 


1247 

IMAGE LABEL 


3 

*267.66 : 

^,831 

99.22% 

$445,697,186.42 1 


1248 ; ARRW MANAGEMENT DBA POSTNET 


3 

*221.50 : 

96,834’ 

99.22%’ 

$445,697,387.92 ! 

96.21% 

1249 

MISSION IWCMUAATION RESOURCES 


2 

*1,695.568.20 ; 

96,836. 

99.23% 

$447,392,976.12 1 

96.58% 

1250 

mClALTY PRWTINQ CO. 


2 

4448.321.50 ' 

96.838 

99.23% 

$447,^1,297.62 ! 

36 67% 

1251 

^TER DISPLAY COMPANY 


aj 

*320.961.50 : 

96,840; 

99.23%' 

$449,262,259.12 ' 

96.74% 

1252 

SPECIALTY PRMTING COW>ANY 

: 

2' 

*247,933.46'' 

96,842; 

99.23% 

$448,410,19238 1 

96.80% 

1253 

UNICOR 


2 

*213,564.40 1 

96,844; 

99.23%; $448,623,776.98 t 

96.84% 

_ .12M , . 

PEARL PRESSMAN LIBERTY 

.1 

7 

*164,095.00 ] 


99.24%: 

$44SJ87^82V.^ 1 

K.88% 

12S6 

UOAL DOCUIffiNT SOLUTIONS 




*n.413 90 i 

M.aSO; 

99.24% 

$^.987,474.53 l 

'S8.92% 

1257 

hKTROIlHUnA TECHNOLOGIES 

1 

2 

*72,144.41 1 

96,852 

99.24% 

$■449,659,618.^1 

96.94% 

1258 

PAMNARK LLC DBA INNOMARK PACKAQINO SOLUTIONS 


2' 

*M.166.M t 

96,854: 

99 24% 

S449,l27!80S.32j 

96.»% 

1259 

[atussybt^inc. 

4..-^- . 

2' 

*56.340,67 i 

96,856, 

99.25% 

$449,184.145.99 j 

96.96% 

1261 

ARBOROMLANO GROUP 


-2'- 

’»5l.7'5e,35‘ 

M,860' 

99.25%' 

$449!292.M8!5B > 

96!m 

1262 

TWO ZERO TWO 


2 

*49.172.00 

96,862 

99.25% 

$449,341,220.58! 

27.00% 

1263 

RMS {NRECT 


2 

*48,842,11 

96,864 

99.25% 

$449,390,062.69 : 

97.01% 

1264 

COG INTERACTIVE, INC. 


2 

*35.885 00 

96,366 

S9.26% 

$449,425,947.69 ! 

97.02% 

1265 

J08TENSINC 


2 

*35,167,00 

96,868 

99.26% 

$449^61,114.69 : 

97.02% 

1266 

PAKMARK/DrV.OF INNOMARK COMM. 


2 

*35.160.22 

96,870 

99.26% 

$449,496,264.91 

97.03% 

1267 

GENERAL {»SPLAY CO., LLC 


2 

*32.918 37 

96.872 

99.26% 

5449,529,183.26 

97,04% 

1268 

PUBLISHERS PRESS 


2 

*29.247 36 

96,874 

99.26% 

$449,556,430.64 

97.04% 

1269 

CRC PRINT, INC. 


2 

*26.802,02 

96,876 

99.27% 

$449,565,232.66 

97,05% 

1270 

CHICAGO TAG AND LABEL, INC. 


2 

*26.007.68 

96,878 

99.27% 

$449,611,240.34 

97.06% 

1271 

IRA GREEN. INC. 


2 

*24,208.80 

96,880 

99.27% 

$449,635,449.14 

97.06% 

L..4272 

LARGER THAN LIFE, INCORPOfMTEb 


2 

*23.597.00 

96,832 

99.27% 

$449,659,046.14 

97.07% 

U73 

VARSITY IMAGE 


2 

*21.546.00 

96,884 

59.27% 

$449,680,592.14 

97.07% 

“ 1274 

■RflE SPECTRUM 


2: 

*21.025.00 

96.886 

99.28% 

$449,701,617,14 

97.07% 

1275 

CUSTOM POLY PACKAGING 


2: 

*20.579.82 

96.388 

99.28% 

$449,722,196.96 , 

97.08% 

1276 

HADLEY PRINTING 


2' 

*16.60600 

96.890 

99.28% 

S449,740,«)4.9"6 

97.08% 

1277 

CAPTURE DSCOVERY, LLC 


2, 

*17,576.40 

96,892: 

99.28% 

$449,758,381-36 

97.09% 

1278 

ATLANTIC BUSINESS FORMS 


Jl. 

*17.188 52 

96,894 

99,28% 

$449.775, 569.M ; 

97,09% 
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1279 

NEW ENGLAND ETCHIM3 COMPANY 

2 

916.862.42 

96,896 

99.2974 

5449,792.432.30 

97.09% 

1290 

E-MAJ^N,mC. 


916.533 84 

96.898 

99.29K 

5449.808,966.24 

97.10% 

1281 

HAIG PRESS INC. 

2 

915.983 00 

96.900 

99.29* 

$449,824,959.24 ‘ 

97.10% 

'282 

M & M ENGRAVING Af« GRAPFttCS 

2i 

914.B90Cra 

96.902; 

99.29* 

$449,839,849.24 

97,10% 

1283 

ACRUBE OPTICAL MFG. aC 

2 

914,720.48 

96,904 

99.30% 

$449,854,569.72 : 

97,11% 

1284 

SPEAR PRINimO 

2 

914.473.80 

96,906: 

99,30% 

$449,869,043.52 : 

97.11% 

128S 

;PANN£R GRAPHICS 

2‘ 

913.953.00 

96,908: 

99.30% 

S449J82.996.S2 : 

97,11% 

1286 

N. AMERICAN PR<»UCT DEVELOPMT. 

2\ 

913.650.00 

96,910 ' 

99.30% 

$449,896,646.52 : 

97.12% 

1287 

iCORPORATE LEGAL COPY 

2- 

913.612.13 

96,932 

99.30%'* 

$449,910,258.65 : 

97.12% 

128S 

PROFORMA PERFCmMANCE, INC. 

2.C 

913.425.00 

96,914 

99,31% 

$449,923,683,65 : 

97.12% 

1289 

MORRIS GRAPFBCS, INC. 

2i 

912,277.20 

96,916: 

99-31%. 

$449,935,960.85 

37.13% 

1290 

CHARLESTON BLUEPR^ 

21 

912.065.60 

96,918; 

99.31%! 

$449,948,026.65 : 

97.13% 

1291 

OOLOFF PRINTING. INC. 

2i 

911.628.62 : 96.920' 

99.31%: 

$449,959JS8.27 . 

97,13% 

1292 

CENTENMAUDBA JOVBI GALT 

2: 

911.778,00 

96,922 

99.31%: 

$449,971,634.27 : 

97.13% 

1293 

ACCUCOPY, INC. 

2 

911.226.33 

96,924 

99,32%. 

$449,962,859.60 

97.14% 

1294 

RAINBOW SYMPHONY, INC. 

2 

911.000.00 

96.926 

99.32% 

$449,993,859.60 

97,14% 

1295 

INTERNATIONAL E-Z UP, INC. 

2 

910.21S.00 

96,928 

99.32% 

$450,004,077,60 . 

97.14% 

1296 

MICROTEK SERWE CORP. 

2 

910.184 69 

95930- 

99.32% 

$450,014,272.25 

97.14% 

1297 

ASM SIGNS 

2 

98.866 00 

96,932 

99.32% 

$450,024,238.25 

97.14% 

1298 

HOME MOUNTAIN PRINTING 

2 

98.333.00 

96,934 

99.33% 

$450,033,571.25 

97.15% 

1299 

"^NTURA PRINTING 

2 

98.269.00 

96.936 

99.33% 

$450.04 2,860 25 

97.15% 

1300 

MIDSTATE PRINTING CORP. 

2 

96.907.80 

96,938 

99.33% 

$450,051,768.15 

97.15% 

1301 

THE WR«» STOPPE 

2 

98.681 75 

96,940 

99.33% 

$450,060,649.90 

97.15% 

1302 

EMPIRE SCREEN PRINTING INC. 

2 

98.612.69 

96,942. 

99.33% 

$450,069,462.59 . 

97.15% 

1303 

DR8 WOUP 

2 

96,724.45 

96,944 

99.34% 

$450,078,187.04 

97.16% 

1304 

IDEAL PRTG. PROMOS & WEARABLES 

2 

96.574.00 

96,946; 

99.34% 

$450,086,761.04 

97.16% 

130S 

; LONG'S BO^BttfflERS 

2 

96.145.00 

96,948 i 

99.34%: 

$450,094,906.04 

97,16% 

1306 

SOUTHWEST PRINTERS 

2 

98.019.00 

96.950: 

99.34% 

$450,102,925.04 

97.16% 

1307 

.On^RSITY PRINT AND GRAPHICS LLC 

2 

97,714.62 

96,952: 

99.34%j 

$450,110,639.66 

97.16% 

1308 

MYTI WORTS 

2 

97.542.00 

96,954_^ 

99.35%] 

$450,118,181.66 

97.16% 

1309 

1310 

NOVAVISICN4 

COLOR PRESS 

2: 

'' 2:' ' 

97.378.20 

99.81100 

96,956; 

96.958i 

99.351^ 

99.35%] 

$450,125,560.86 j 
^SO,L32/47l'86 i 

97.17% 

97,17% 

1311 

DESIGN ASYLUM 

2i 

99.520.00 

96,96g[ 
'""96.962 '. ' 

99.35%; 

$450,138,991.86 j 

siso.Ms^isaj^ 

97.17% 

• -^12 

8.C. LUCAS BIWERS 

2'- 

^171,06 

'99.35%; 

97,17% 

, ' ' 313 

|acs oiGrrAL ima^no s printing 

2; 

95,962.17 

96.964“^ 

99.36%! 

$4$0,151,135C9 j 

97.17% 

"'1314 

'publications printers, CORP. 

2 

9S.900.00 

96.956; 

99.36%|. 

99.36%| 

$450,157,035.09 1 

97,17% 

1315 

>FASmCTSER\^^ 

2 

95.726.50 

95,'^’; 

S450.1$2.?$1.5S 1 

97.17% 

1316 

<V^dNmE8.l^^yCTE8. INC. 

2 

95,620.42 

96,970: 

'99.§im1 

$450,1^8,272.01 ! 
S450.i73,767.7'l I 

97,18% 

1317 

IBOPI 

2' 

95.499.70 

95,972 

99V36%t 

97,18% 

1318 

'tNOICOPY SPRINT 

2 

95.270.00 

95974. 

99.37%; 

S456,179jW 71 j 
54M,'liM,27E.71 ; 

97.18% 

1319 

NOVA BUIE INC. 

2 

95.238.60 

96,976- 

99.37%; 

97.18% 

1320 

iPmHTINOTWAY 

2 

95.198.00 

96,978 


$450,189,465.71 ' 

97.16% 

1321 

IZONCmiLSONART 

2 

96.102.60 

96,980 

99.37%; 

$450,104,566.31 

97.18% 

1322 

COPIES NOW. me. 

2 

94.999.93 

96,982 

99.37%! 


97.18% 

1323 

SCIENCE PARK COPY CENTER 

2 

K999 38 

96,984 

99.38%; 

$450,204,531.62 

97.18% 

1324 

miMUE WORKS iNTERNATlONAL IN 

2 

94.953.50 

96,986 

99.38% 

$450,209,485.12 ! 

97.18% 

1325 

PHOBNW PROFESSIONAL PRTG. 

2 

•4.I50 00 

96,988 

99 38%: 

$450,214,138.12 

97.19% 

1326 

SPECIALTY MPRODUenONS. INC- 

2 

KM9 00 

96,990 

99.38% 

$450,218,787.12 

97,19% 

1327 

1328 

GWFREY GROUP 

>UBUCATidM radfisWONALS.LLC 

2 

2' 

•4,465.00 

$4,297.00 

96.992 

96.994 

99.39% 

99.39% 

$450,223^2.12 . 
$4S0£227, 549.12 

97.19% 

9"7.1»% 

1329 

NEGATIVE PERPECmON 

2 

14.064.75 

96.996 

9539%) 

$450,231,633.87 : 

97.19% 

1330 

AMERICAN GEOmYSICAL UNION 

2^ 

94.063.00 

96,998 

99.33%; 

$4S0J35, 696.87 , 

97.19% 

1331 

PROFESSIONAL IMAGE 

2 

99.969 36 

97.000^ 

99.39%; 

$450,239,686.25 

97.19% 

1332 

ACCUFORM 

2 

93.58520 

97,002 1 

99.401^ 

$450,243,281.45 

97.19% 

1333 

KUAS GRAPHICS. INC. 

2 

93.296 55 

97,004! 

99.40%; 

$450,246,518.00 

97,19% 

1334 

REiNtO IQNG/DBA RK DIGITM. 

2 

93.219.00 

97.006: 

99.40%; 

$450,249,736.00 

97.19% 

1335 

THE DARffiN NEWS. WC 

2 

93.039.00 

97.008 

99.40%^ 

$4S0JS2.774.0C 

97,19% 

1336 

WALZ POSTAL SOLUTIONS 

2 

92,712.94 

97,010 

99.40%; 

94SQ.25Sj486.94 

97.19% 

1337 

>MSM MARKETHM A»K> SALES 

2 

92.549.14 

97,012 

99.41%: 

$4Sa258ri3S.08 

97.19% 

1338 

> PLASTIC PRSnmG mOPESSiONALS 

2 

92.479.92 

97.014 

99.41%1 

$450,260,614.70 : 

97.20% 

1339 

FINE PRINT OF GRANO FOmCS MC 

2 

92,362.00 

97.016, 

99.41%; 

$450,262,996.70 

97.20% 

1340 

:lefavor ENVELS^E CmiPMfY 

2 

92.37500 

97,018; 

99.41% 

$450265.371.70 

97.20% 

1341 

KANSAS QnW>HI^. INC. 

2 

92.366 00 

97,020. 

99.41%i 

$450,267,737.70 

97.20% 

1342 

PROGRESSIVE PARTNERS, LLC 

2 

92,314.36 1 97,022i 

99-42% 

$450,270,052.06 

97.20% 

t 1343 

B. DA\^8 CLRITOM FRMdNG 

2 

$2,275 00 

97,024: 

99.42% 

$450,272,327.06 

97.20% 

344 

GA»K>Y pRmnpts 

2' 

$2,196.35 

97,026i 

99.42% 

$450,274,525.41 

97,20% 

1345 

VISUAL NUUIKING SYSTEUK. INC. 

2- 

$2,056.35 

97,028 

99.42% 

$450,276,581.76 

97.20% 

1346 

L.T. LITHO, me. 

2 

92.037,14 

97.030 

99.42% 

$450,278,618.90 

97.20% 

1347 

PRESS WORKS 

2 

31.666.93 

97.032 

99.43% 

$450,280,608.83 

97.20% 

1348 

EASI.GIND PRINT SOLUTIONS 

2 

$1,696.66 

97,034 

99.43% 

$450,282,497,49 

97.20% 

1349 

DATA PRINT 

2: 

91,847 13 

97,036 

99,43% 

$450,284,344,62 : 

97.20% 
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Count 

FirmNsmn 

Jobs iAmountPsId Contractor 

CumJolH NIobs 

Cum Amt Paid Spald I 

1350 

TARGET MARKETING, LLC 

2 

31,812 85 

97,038 

99.437S 

$450,286,157.47 

97.20% 

1351 

DOLLAR BILL COPYING 

2 

J1,701 57 

97,040 

99,4314 

$450,287,859.04 

97.20% 

135Z 

ELECTRO MARK 

2 

$1,699.27 

97,042 

99.4414 

$450,289,558.31 

97,20% 

. J353 

SUMMIT MARKETING 

2 

$1,857 72 

97,044 

99.'44% 

$450,291,216, 03 

97,20% 

1354 

PRINTINGS PLUS SCREEN LINE 

2 

$1,653.30 

97,046 

99.4414 

$450,292,869.42 

97.20% 

1355 

SUMIMT PRESS 

2 

$1,850.00 

97,048 

99.44% 

$450,294,519.42 

97.20% 

1356 

CONTINUUM WORLDWIDE 

2 

$1,579.48 

97,050 

99.44% 

$450,296,098,90 

97.20% 

1357 

ASAP PRINTING & COPYING 

2 

$1,578,38 

97.052 

99.45% 

$450,297,677.26 

97.20% 

1358 

NATTONAL TICKET COMPANY 

2 

SI 659 99 

97.054- 

99.45% 

$450,299,237.25 

97,20% 

1359 

SURE SIGNS, LLC 

2 

$1,555.26 

97.056 

99.45% 

S4SO.300.792.51 : 

97.20% 

1360 

LCLLYETT AND RODGERS 

2 

$1,545.00 

97.058 

99.45% 

$450,302,337.51 ; 

97.20% 

1361 

:PR»ITCOrt)BA SV^NSW PRTG 

2 

$1,525.00 

97.060 : 

99-45%: 

$450,303,862-51 : 

97.20% 

1362 

]QUICK.PRINT PLUS 

21 

$1,519.05 

97.062 i 

99.46%' 

$450,305,381.56 ! 

97.20% 

1363 

1364 

^DOCWIART COPIES & PRINTING 

WlTIONVWDE LAMINAfiNG 

2: 

2i 

$1,518.19 
$1.509 00 

97,064 ^ 
97.066. 

^46% 

99.46%; 

$450,306,897.75 ! 
$450,308,406,75 

97.21% 

97,21% 

1365 

loREATWIPACTINC. 

2; 

$1,461.59 

97.068 

99.46%i 

$450,309,888,341 

97.21% 

1366 

PEACOCK PRODUCTS, INC. 

2! 

$1.460 00 

97.070: 

99.47X( 

$450,311.34834 ; 

97.21% 

1367 

]a 4 E DIGITAL COPY CENTER 

2[ 

$1,432.50 

97.072: 

99,47%: 

$450,312.7^.84 I 

97,21% 

13^ 

|OE»GN GROUP 

2. 

$1,426.00 

97.074| 

99.47%; 

$450414,208.84 ! 

97.21% 

1369 

ieXPRESSCOPY 

2: 

$1,349.00 

97,076 i 

99.47%! 

$450-315 557 84 . 

97.21% 

1370 

iEMSS,INC. 

2J 

$1 348 33 

97.078 

99.47%: 

$450,316,906.17 ! 

97.21% 

1371 

; FI^EBURG PRffmNO & PUBU8HIN6 

2: 

$1,344.00 

97,080! 

99.48%' 

$450-318.250.17 : 

97,21% 

1372 

1373 

jDIVERBIFIED SYSTEMS GROUP INC. 

'STIXON U8EL8 » MJiSTTCS’ 

_2; 

2! 

$1,320.00 

$1,297.76 

^,082- 

97.084' 

99.48% 

99.48% 

$450419.570.17 ' 
$450,320,367.93 i 

37,21% 

97,21% 

1374 

:aPEEDZ(»4E PRINTING 

2i 

$1,249.28 97.086 

99.48%: 

$450422.117.19 : 

97.21% 

1375 

I808T0N BUSINESS PRINTING. INC. 

2i 

$1,148.01 

97,088: 

99.48%: 

$450423.265.80 i 

97.21% 

1376 

IhIGHUND MINTING. WC. 

2 

$1,140 00 

97,090' 

99.49% 

$450,324,405.80 f 

97,21% 

1377 

VWSE TAG & LMEL CO INC 

2 

$1 136.94 

97.092: 

99.49% 

S4KI425.542.74 

97.21% 

1378 

;ML HOLDiHGS7ALPNAGR^ICS«83 

2 

$1.079 30 

97,094 

99.49% 

$450,326,622.04 ■ 

97.21% 

1379 

:CJMKAI PRINTING CO. 

2 

$1,086.15 

97,096 

99.49% 

$450,327488.19 

97.21% 

1380 

t MICHAELS PRINTING 

2 

$1,063 00 

97,098 

99.49% 

S450428.75i.lS 

97.21% 

1381 

*HEARliAND ^TQ. A PUBLICATIONS 

2 

$1.080 00 

97,100 

99.50% 

$450,329,811.19 < 

97 21% 

1382 

iSMPLE SOLUTIONS 

2 

$1,025.00 

97,102 

99.50%, 

$450430,836.19 

97.21% 










iWAYliilE TRADEMARK PRTQ. • PKO. 

2 

$996 06 

97.106, 

99.50% 

$450432,849.98 

97.21% 

^ 1385 

, HARRISON UGAN’S HIERONYMUS PR 

2 

$992 90 

97.108 

99.50% 

$450,333,842.88 

97.21% 

1386 

iOmcCOPY DUPLICATION SERVICES 

2 

$969 00 

97.110 

99,51% 

$450,334,931.88 . 

97.21% 

1387 

HELENA INDEPENDENT RECORD 

2 

$988 00 

97.112' 

99.51% 

$450,335,797.88 

97 21% 

1388 

IjECHNi mess 

2 

$962.58 

97.114; 

99.51%' 

$450436,760.44 . 

97.21% 

1389 

rACCURATEPRINTlNO 

2 

$697.61 

97,116 

99.51%: 

$430,337,658.05 ; 

97.21% 

1390 

BAW«R AND SION EXPRESS 

2 

$695.00 

97,118 

99.51% 

$450,338,553.05 ‘ 

97.21% 

1391 

SOPTPILS 

2' 

tmM 

gr.'iao^ 

99.52% 

$450,339,421.05 

97.21% 

1392 

slwSAmONS 

2 

$650 00 

97,122! 

99.52%: 

$450,340,271.05 

97.2i% 

13M 

1394 

piraNfo PRiifr 

SPMOPROIMAOINOWATVAMTA ' 

2 

z! 

$830 75 
$W34d 

...JjM.. 

97,126 

99.52%, $450,341,101.80 
9952%: ‘S450,34i'965.26 ' 

97.21% 

'97,21% 

1395 

m#mNT GRAPHICS, INC. 

2! 

$603.00 

97,12i 

M. 52 Si_S 4 s 6 ‘Mim 26 r 

97.21% 

1396 

NATIONAL LEGAL COPIES 

2 

$ 602.00 

97,1301 

99.53%i 

$450443,510.20 i 

97.21% 

1397 

A0S0NTHIN08.UC 

2 

$79e.S0 

97.132i 

99.53% 

$456444,306.70! 

97.21% 

1398 

LEWUEA'S PRTNG4 OFC SILLIES 

2 

$791.00 

97,134; 

99.53%" 

$450445,097,70 P 

97.21% 

13» 

1400 

PRINT USA. INC. 

PGOTT OfWNICS AWAISIR SPEEDY 

2^ 

2- 

$764 06 

sres'w 

97jl36 

"oM's's'i 

S-ISO, 345,981.78] 

97.21% 

1401 

NITEOWLiNlMTINO 

i‘- 

$745.00 

97,140i 

99.'54%' 

$4M,347492!61 • 

97.21% 

1402 

1403 

LUSTRE-CAL NAME PLATE 

JIPBCULn BUSIMEM SUPPLIES 

a; 

2- 

.$717-00 

'$701.17 

97, U2; 
97, '144*' ' 

99 54% 

99.54% 

$450,348,109.61 ! 
S4S0.34i8l6.7'8'^' 

97.21% 

"97.21% 

1404 

1405 

[PERKEYPRTG 
iPRlNTMARK^ ' 

2 

2 

$998 60 

$677 00 

_ 97.146 
“''97,148 

99,54% 

99.55% 

$450,349,509,38 | 
$450,350,186.38 

97.21% 

97.21% 

1406 

THEOdobLER 

2 

$854 00 

97,150 

99.55% 

$450,350,840.38 

97.21% 

1407 

STINSON PRESS 

2 

$622 00 

97.152 

99.55% 

$450, 351, 462.38 

97,21% 

1408 

SIGNS TO SO 

2 

$805.00 

97,154 

99.55% 

$450,352,0(57.38 

97,21% 

1409 

iXP^SS COLOR 

2 

$574 00 

97,156 

99.55% 

$450,352,641.38 

97,22% 

1410 

, RODIN ENTERPRISES/MmUTEMAN 

2 

$665 76 

97,158 

99.56% 

$450453.207.14 

97.22% 

1411 

PRINTING 

2 

$532 50 

97,160 

99.56% 

$450,353,739.64 

97.22% 

1412 

CROVIW CRAFT LIMITED 

2 

$531 65 

97,162 

59.56% 

$450,354,271 29 

97,22% 

1413 

BAY TECH LABEL, INC. 

2, 

$465 06 

97,164 

99.56% 

$450,354,756.37 

97.22% 

t- 1414 
Ul5 
1416 

COL-TAB, INC. 

]tHE WATERMARK GROUP 
'gENES« IWESTMENT DBA PREC»! ' 

2^ 

2' 

2; 

$465 00 

$480.00 

$455.00 

97,166 

97,168 

97,170: 

99.56% $450,355,221.37 ' 
99.57% $450,355,681-37 ^ 
99.57% $450,356,136.37 : 

97.22% 

97.22% 

97,22% 

1417 

MARIANAS PFUNTING SERVICE 

2^ 

$430 00 

97,172: 

99.57% 

$450,356,566.37 

97.22% 

1418 

COPY CATS DIGITW- MEDIA 

2 

$402 88 

97,174. 

99.57% 

5450.356,^945 

97.22% 

1419 

THE PRINRNG PRESS 

21 

$399 84 

97,176 

99.57% 

$450,357,369.09 

97.22% 

1420 

FA8TSI6NS OF LALMEL 

2: 

$391.42 

97.17B 

99.58% 

$450,357,760.51 : 

97.22% 
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Count Firm Namos 

J«b« 

Amount Paid Contractor 

Cum lobs % iobs 

Cum Amt Paid % paid 

1423 SA^OIRECTU-C 


2 

3351.50 

97,180 

9g.S8K 

$450,358,1X2,01 

97,22% 

1422 (NSTY-PrInTS ^RTHEAST. INC- 


2- 

3311.80 

97,182 

99.58K 

$450,358,423.81 . 

97.22% 

1423 SiGN-A-RAMA 


2 

$310.00 

97.184 

99.5SK 

$450,358,733.81 

97.22% 

424 CALLENDERS PRES»«OOM PRTO. CO. 


2 

$304.20 

97.186 

99.58% 

$450,359,038.01 

97,22% 

, 142S ROGERS EXPRESSA3BA EXPRESS PRT 


2 

$250.C» 

97.1S8 

99.59% 

$450,359,288,01 

97.22% 

1426 AllAS REPRODUCTION 


2 

$238.30 

97,190 

99.59% 

$450,359,526.31 

97.22% 

1427 WASHINGTON ENGRAVING CO. 


2 

623596 

97,192 

99.59% 

$450,359,762.27 : 

97.22% 

3423 miLTIMEDIAPROS DIGITM. 


2- 

6228.95 

97.194; 

99.59% 

$450,359,991.22 

97.22% 

2429 BRAILLE EN^PRISES 


2; 

$228-65 

97,196! 

99.59% 

$450,360,217.77 

57.22% 

1430 SIGNARAMAI 


21 

6167 00 

97,198' 

99,60% 

$450,360,384.77 

97,22% 

3433 SIGN PRO OF AMES 


2- 

$156.00 

97,200^ 

99.60% 

$4a),360,540,77 

97.22% 

3432 L A SIGN S SCREE»ff>RINTING 


2. 

1106 00 

97,202i 

99,60% 

$450,360,646.77 ^ 

97.22% 

1433 TABSD»3ECT 


i; 

$5,738,912,71 

97,203. 

99.60% 

$456,099,559.48 

98.46% 

3434 XEROX CORPORATION 


1 

$2,620,718.21 

97,204 

99.60% 

$458,720,277.69 

99.02% 

1435 BROWN PRINTING CO. 


1 

6506,805.38 

97,205 

99.60% 

$459,227,083,07 

99.13% 

1436 VON HOFFMANN CCWP. 


1 

$463,141 00 

97,206 

99.60% 

$459,710,224,07 

99.24% 

1437 JERRY SULUV^ DESIGNS 


t 

$160,000.00 

97,207 

99.61% 

$459,890,224.07 

99 27% 

3438 KELSEY -TIEMEYER/AUDSAM PRTG 


1 

$178.69200 

97,206 

99.61% 

$<^.069,116.07 

99.31% 

1439 MATRIX BUSII'^SS SOLUTIONS, LLC 


1 

$176,699.67 

97,209 

99.61% 

$460,246,015.74 

99-35% 

1440 ALL0N5 INC OM COLOUR SOLUTION 


1 

$151,240.32 

97,210 

99.61% 

$460,397,256.06 

99.38% 

1441 AD-WEAR S S^CiALTY OF TEXAS 


t 

$149,475.00 

97,211 

99.61% 

$460,546,731.06 

99,42% 

1442 AMER. ASSOC. OF BLOOD BANKS 


1 

6137.50000 

97,212 

99.61% 

$4«},684.231J3e 

99.45% 

1443 INFO TOEN08 


1 

6124A10.00 

97,213 

99.61% 

$460,808,641.06 

99.47% 

1 444 EEI COMMUNICATKmS 


1 

$112,630.23 

97,214 

99.61% 

$460,921,171.29 

99.50% 

1445 ^INTERNATIONAL PROMOTIONAL IDEA 


1: 

$100,000.00 

97,215 

99.61% 

$461,021,171.29 

99.52% 

1446 'CRAFTSMAN ^ESS 


1: 

6M.800.00 

9X216: 

99.61% 

$461,117,971.29 i 

99-54% 

1447 CARES INDUSTRY 


1. 

686.72661 

97.217; 

99S2% 

$461,203,697.90 ' 

99.56% 

1443 INSiGHTS/t^Ai^VANTAGEPUaLS 


1( 

681,531.46 

97,218! 

99.62% 

[$46^85,219.36 

99.58% 

1449 VERTiS INC moos 


1 

679.661.50 

97,219; 

99.62% 

$461365,070.86 

99,59% 

1450 HEALTHTANK 


Is 


97.220j 

99.62% 

$461.429370.86 I 

99.61% 

1451 : CHANNING U BETE CO 9iC 

i 

1! 

660Sai.V4 

97,22l! 

»9.62%1 

$461,490,407.60 

99-62% 

1452 ?THE F. P.~HORM< COW>Ai^ 


1 

666.668.26 

97,22’^ 

99.62% 

$461,546,965.85 : 

99.63% 

1453 VQS ENTEP^RiSES, MC. 


1! 

658.209.47 

97,223| 

99.62^ 

$461,603,175.32 

99.64% 

k>?1454 LEOM. NETWORK LTD 

• 

1; 

656.913.77 

97,224! 

99i^ 

$461,659,089,09 

99-66% 

ti' ^455 ;cyril-w6tt c(»iip^ 

-r-'"' 

1, 

$54,856.03 

97,2251 

99.62% 

$461,713j;4S.12 

99.67% 

1456 SKYUNE EXHIBtTS MEMPHIS 


r 

$64,664-00 

97,225; 

99.62^ 

$46:^76^29.12 

99,68% 

14S7 DOCUMENT STORAGE SOLUTIONS 

! 

1- 

651.681.36 

97.227! 

99.63% 

$461,819,130.48 

99.69% 

1458 M 4 M DttPLAYS MC 


1 

644,660 80 

97.228 

9943^ $461,863,680.48 . 

99.70% 

1459 lEXTREMK ENGWE^WG 


1 

640,386.24 

97,229! 

99.63% 

$461,904^066.72 

99.71% 

1460 :MSLKENSOU/nONS 


1 

636,973 64 

97,230 

99,63% 

$461,944,040,36 ! 

99.72% 

1461 STAR PRWnWQ CMP. 


1 

638.888 58 

97,231 

99.63% 

$^1,982,92494 ! 

99,73% 

1462 :MIERICM< PUBLIC HEM-TH 


1 

S34.375.0C 

97,232, 

99.53% 

$462j017, 303.94 

99.73% 

1463 KGB CCH*y GROUP INC. 


1 

631,37267 

97,233 

99.631^ 

$462,048,676.61 

9974% 

1464 PITNEY BOmS GOVT SOLUTIONS 


1 

630,896.35 

97.234 

9953% 

$462,0T9>371 96 

99.75% 

146S CLARK fmWTiNO LLC 


1 

624719.50 

97,235; 

99.63%: $463>1(»,09S56 

99 75% 

1466 .ANCHORAGE PRINTING, me. 


1 

626,M0.71 

97,235 

69.64Kr§«2.137^i»ii7 

99.76% 

1467 iMMHeil.lNC-<»)MPrrmONHEAOWR 


1, 

$28,468 34 

97,237 

99.64% 

$462,166,100.51 

99,77% 

1468 ^DISPLAY COMIMIIOATIONS 


1 

626,895.37 

97,238> 

9964% 

6462.192,695.88 

99.77% 

1469 : MnvsPArai prinung co. 


t 

626,41716 

97.239 

99.64% 

$462", 2^411^64 

99.78% 

1470 SYSTEMATIC nUNG PRODUCTS INC 


1' 

623,365 00 

97,240 

99.64% 

$462,242,468.04 

99.78% 

1471 CAPITOL DIGITAL OOC. SOLUTIONS 


1- 

681.92356 

97,241 

99.64%; $462,264,391.60 

99.79% 

1472 .EASHERNRBSEAROHGROUP.INC. 


1 

620.44224 

97,242; 

99.64% 

$462,284,833.84 

99,79% 

1473 ’U.S. POSTM. »ER. PRTQ. OlV. 


1 

620,217.70 

97.243 

99.64% 

$462,305, K1.S4 

99.03% 

1474 AMERICAN PMNTIMBMA. LLC 


1.; 

819.87900 

9?.244: 

99.64% 

$462314,930.54 

99.80% 

1475 m^NAHONAL»*eCIALTYPR(N2 


t 

ofo.M.oo 

97,24S; 

9944% 

$462344,490.54 

99.80% 

1476 ASSEMBLY COLU^MG TABBING INC 


1: 

6^259 00 

97,246 

99.65% 

$462,363,779.54 

99.81% 

1477 :MER!CNM4IUSPLAYAiffiRCHANOISN 

i 

1i 

617.ia9.00 

97,247 

99.65% 

$462,381,4T8.U 

99.81% 

1476 <C»8COVeR-E 

[ 

!• 

617.398.97 

97,248, 

99.65% 

S462.39S.il4.Sl 

99.82% 

1479 iCREATFVEDOCUM&tTIMAGiNGmC. 


jI.... 

617.020.00 

97,249: 

99.65% 

$462,415,834.51 

99.82% 

1430 PRINUNG METHOfNI me 

\ 

li 

616,839.00 

97.250! 

99.65% 

$462,<^1, 673.51 

99.82% 

1481 iPROMOTICmAL GttSfON CCWCEPTS 



615.664.00 

97,251 

99.65% 

$462,447,237.51 ! 

99.83% 

1482 .ROBOTRONiCSINC. 


'1; 

614.704.74 

97,252 

99 65% 

$462,461,942.25 ; 

99.83% 

1483 iwlAWNGCiUlaS RUS, INC. 


1: 

61j^349.4B 

97,253 

99.65% 

$462,476,291.74 ; 

99.83% 

1484 STROMOERGiUJLEN 4 COMPANY 


1 

613,596.82 

97,254! 

99.65% 

$462,489,888.56 : 

99-84% 

r~ 1485 BALiisTERO ORAPWC DESIGN 


li 

613,208.00 

97,255, 

99.65% $462,503,096.56 

99.84% 

•486 RIV%R CITY CCSiGNS 


ti 

613,000 00 

97,256: 

99.66%' S462.S16.096.S6 

99.84% 

- 1487 HAAGEN raiN^NG 


1- 

612.906.00 

97,257: 

99.66% 

$462,529,002.56 

99.84% 

1488 BERRY 4 HOM», INC. 


i: 

612.852 84 

97.258, 

99.68% 

S462,541,fi55.<K) 

99.85% 

1489 LEGAL REPROGRAPHICS INC. 


1 

612.64046 

97,259 

99,66% 

$462,554,395.88 

99.35% 

1490 : PROFESSIONAL me. 


1 

611,85517 

97,260 

99.66% 

$462,566,251.05 

99.85% 

1491 LA CROSSE GRAPHICS INC. 


1 

611.305 94 

97,261 

99.66% 

$462,577,556.99 

99,85% 
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1492 

DAY-TIMERS INC. 


1 


$11,176.74 

97,262 

99.6576 

5462.588,733.73 

99.86% 

1493 

THE MARKET PRO 


1 


$10.143 45 

97,263 

99.6671 

$462,598,877.18 

99.86% 

1494 

JOHNSON PUBLISHING COMPANY 


1 


$9,967.58 

97,264 

99.66% 

$462,608,844.76 

99.86% 

.495 

EAGLE OFFICE SYSTEMS. LLC 


1 


$9,949 00 

97,265 

99.66% 

$462,618,793.76 

99.86% 

w.. 1496 

SIGN 


1 


$9,933 IS 

97.266 

99.67% 

$462,628,726.94 

99-87% 

1497 

FORTRESS AUDIO 


1 


$9,699.01 

97,267 

99.67% 

$462,638,625.95 

99,87% 

149g 

E-2 PRINT USA, INC. 


1 


$9,650.00 

97,268 

99.67% 

$462,648,475.95 

99.87% 

1499 

WATERMARK ENTERTAINMENT 


1 


$9.605 40 

97,269 

99,67% 

$462,658,281.35 

99,87% 

1500 jCYGNUS CORPORATION. INC 


1 


S9.B03.96 ! 

97,270. 

99.67% 

$462,668,085,31 

99.87% 

ISOl iCBEATIVE VHm. PRODUCTS. WC. 


1 


$9,509 98 

97,271: 

99.67% 

$462,677,595.29 

^.88% 

1M>2 

MIDLAND Pf^SS CORPCHRATION 


1 


$9,300.00 

. 97,272 

99.67% 

$462,686,895.29 

EH 

1503 

INTERNATIONAL BUSHES SYSTEMS 


1 


$9,225.00 i 

97.273 

99,67% 

$462,696,120.29 

Eli 

1504 

FREE LANCE SALE/FLS BM4NER8 


1 


S9.1S4.44 ^ 

97,274 

99.67% 

$462,705,304,73 

■K!:' 

1505 

I^ARKMAN A ASSOCIATES 


1 


$9,140.00 ^ 

97.275 ^ 

99.68% 

$462,714,444.73 

99.88% 

1506 

A CARLISLE & COMPAI^'OF NEVADA 


1 


$9,000.00 

97,276' 

99.68% 

$462,723,444.73 

99.89% 

1507 

ROYCO MMIING SERVICE. INC. 


1 


$8,856.50 : 

97.277 

99.68% 

$462,732,301.23 

99S9% 

ISOS 

FLOW MOTION INC. 


1 


S6.S44.67 

97.278 

99.68% 

$462,741,145.90 

99.89% 

1509 

LIFE TOUCH NATL SCHOCH. STUDIO 


1 


S8.6S4.61 ’ 

97.279. 

99.68% 

$462,749,830.51 

99.89% 

1510 

L & M fNTESSWORKS. LLC 


1 


$7,644.00 

97.280: 

99.68% 

$462,757,474.51 

99.89% 

1511 

AMSTERDAM PRT6 & LmO 


1 


$7.492 43 

97,281 

99.68% $462,764,966.94 

99.89% 

1512 

SUNSYNE GRAPHICS 


1 


$7,313.21 

97.^2 i 

99.68% 

$462,772,280.15 

99.90% 

1513 

PARALLAX t^SIGN 


1 


$7,272.50 

97,283’ 

99.68% 

$462,779,552.65 

99.90% 

1514 

CSI-ALBUQUERQUE 


1 


$7,085.62 ; 

97.2S4= 

99.68% 

$462,786,638.27 

39.90% 

ISIS 

OK8S«BA BESmUY EYEGLASSES 


1 


$7,001.80 ^ 

97.285: 

99.69% 

S462,ra3,640.07 

99.90% 

1516 

RED EYE PROFESSIONAL POST. U.C 


11 

17.000.00 i 

97,286 

99.69%: 

$462,800,640.07 

EB3 

1517 

{MClQNSCm PRESS, INC. 


11 

$6,960.00 : 

97,287i 

99.69% 

$462,807,600.07 

99.90% 

1518 

SANCTY PLAINS OFC SUPPLY & PRTQ 

' 

1| 

$8,757-66 1 

97,288: 

99.69% 

$462,814,357.93 

99.91% 

1519 

IMAGE im INC. 


1 


$6,750.00 

97.289' 

99.69% 

$462,821,107.93 

99.91% 

1520 

L06«II0TI0N me 


1 


se.617.00 

97,290 

99.69% 

$462,827,724,93 

99.31% 

1521 

UNIVERSM. MESSAGING SYSTEMS 


1 


$6.81000 

97,291 

99.69% 

$462,834,334.93 

93.91% 

1522 

ATTORNETS DIVERStF«D i^RVICE 


1 


$8,547.02 

97.292: 

99.69% 

$452,840,882.75 

99.91% 

1523 

ITljUlC 


1 


$6,502 00 

97,293 

99.69% 

$462,847,384.75 

99.91% 

1524 

SIGN PRO OF CENTIUL FALLS 


1 


S6.44B DO 

97,294 

99.69% 

$462,853,830.75 

99.91% 

^•4525 

PIONEER PUBLISHING 


1 


$6.400 00 

97^295 

99.70% 

$462,860,230.75 

99.92% 

r.rl526 

CER1W EDM, LLC 


1 


$6,251 34 

97.296 

99,70% 

$462,866,482.09 

99.92% 

1627 

NG SLATER CORPORATION 


1 


$6,000 00 

97,297 

99.70% 

$462,872,482.09 

99.92% 

152B 

PIKES PEAK LITHOGRAPHmG CO. 


1 


$5,905^ 

97.299 

99.70% 

$462, 876,387.09 

99,92% 

1529 

PUGET SOUND ENVB.0PE COMPANY 


1 


$5,654 46 

97,299 

99.70% 

$462,884,241.57 

99,32% 

1530 

II^L MAiLINO SERVICES 


1 


$5,836 12 

97,300; 

99.70% 

$462,890,079.69 

99.92% 

1531 SAMMBA DBA MINUHEMAN PORT WA 


1 


$5,727.50 

97,301! 

99.70%* 

$462,895,807.19 

99.92% 

1532 

MAQUOKETA WEBIDIV. MAQUOKETA 

■ 

1 


$5,439.90 1 

97.302! 

99.70% 

$462^901.246.19 

99.92% 

1533 

CONSTRUenVE COPY LLC 


1 


S5.24564 1 

97.503! 

99.70%* 

$462,906,492.03 

99.32% 

1534 lOMAT SOUTHERN PUBLISHERS. INC 


1 


$5,200.00 i 

97.304f 

99.70% 

$462,911,692.03 

99.93% 

1535 

ALWAYS ADVANCING 


1 


$5,127.74 1 

97,305[ 

99.71% 

$462,916,619.77 

».93% 

1536 

ARVeO CONTAINER CORPORATION 


1 


$5,070.00 1 

97,306 

99,71% 

$462,»21489.n 

99 93% 

1M7 

CHRISTIAN BMmERS 


{ 


$5,040,00 1 

973071 

99.71%* 

$462,926,929.77 

39.93% 

1538 

PRO>ADCO..{NC. 

: 

1 


ft4.9n.6» , 

97'3bS; 

99.71% 

$462,931,902.36 

93.93% 

1539 

AMO ADVERYI8INQ ft PUB. RELAT. It 


$4.Mb.6o < 

97,309; 

99.'7i% 

$462,936,852.36 

'' 99.93% 

1546' 

•EATTLE ENVELOPE 1 


K834.12| 

97.3161 

99.71%! $462,941,686.48 

99.93% 

1541 

WEST PRESS 


1 


$4,812.04 i 

97.311; 

99,71% 

$462,946A98.S2 

99.93% 

1542 

TBAOU ft LimE, me. 


1 


$4,809.00 1 

97,312: 

99.71% 

S482.«Sl,36iS2 

99 93% 

1543 

BAG LADIES 


1 


$4,775lib] 

97.313 

99.71% 

$46i956,0s£s2 

39.94% 

1544 

^T^ITALEXHe^ 


1 


$4,735.00 J 

97,314 

99.72% 

$462,960,817.52 1 99.94%l 

1S4S 

KOWMID PRESS 


1 


$4,530.00 

37.31S 

99.72% 

$462,965,347,52 

99.34%: 

1546 

iJmGUA^ INNOVATIONS, LLC 


1 


$4,275.00 

97.316 

99,72% 

$462,969,622.52 

99.94% 

1547 

RED MILL GRAPHICS 


1 


$4,177.00 

97,317 

99.72% 

$462,973,799.52 


1548 

COLE 8CREENPRFNT, MC. 


1 


$3,910 DO 

97,318 

99.72% 

$462,977,709.52 

99-94% 

IS49 

DENNIS ft SACKETT DESIGN INC. 


1 


$3.B50 00 

97,319 

99.72% 

$462,981, $59.52 

99.94% 

1550 

DIGITAL LEGAL 


t 


$9,762 63 

97,320 

9972% 

$452,985,342.35 

99.94% 

15S1 

GREEN BOOKS N BINDERS 


1 


$3,771 00 

97,321 

99.72% 

$462,989,113.35 

39.94% 

1552 

6HP 


1 


$3,738.20 

97,322 

99.72% 

$462,992,852.55 

39.94% 

1553 

THE LESLIE COMPANY 


1 


$3,054.45 

97.323 

99.72% 

$462,996,507.00 

99.94% 

1554 

ABC IMAGING 


1 


$3,393.04 . 

97,324. 

99.73% 

$462,999,900.04 

99.95% 

1555 

SKYLINE SOUTHEAST 


i 


$3,378 80 

97,325 

99.73% 

$463,003,278-64 

99.95% 

^...1556 

ROGERS/{»A EXPRESS PRINTING 


1 


$3,351 09 ; 

97,326 

99.73% 

S463.0(»,62t.73 

99,95% 

557 

DOUBLE CLICK DESIGNS 


1 


$3,326.40 ; 

97.327 

99,73% 

$463,009,956.13 

99.95% 

"■ 1558 

PAYNE PRINTERY. INC. 


1 


$3,300.00 . 

97.328: 

99.73% 

$463,013,256.13 

39,95% 

1559 

MICRO LABS, INC. 


1 


$3,257.88 ; 

97,329 

99.73% 

$463,016,514.01 

99.35% 

1560 

BRADY l^A/SIGNM^K DIVISION 


1 


$3,252.58 ! 

97,330 

99.73% 

$463,019,766.59 

99,95% 

; 1561 [ECM PUBLISHERS INC 


1 


$3,136.70 ; 

97 331 

99.73% 

$^3,022,903.29 

99,95% 

1562 

IMAGE TAINTING. INC. 

1 

1 


$3,067.40 : 

97,332 

99-73% 

$463,025,9;0.69 

9s.95% 
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1563 

ELSIK, DALEW 

1: S3.oeo.oo 

97.333 

99,73%: 5463.029,030.69 

99.95% 

1564 

NO/INC. 

1 *3.000.00 

97.334 

99.74%: 5463,032,030-69 

99-95% 

1S6S 

MYRtAD LITGATIOH 

1 *2.99400 

97.335. 

99,74%i $463,035,024.69 

99.95% 

566 

ACE PRINTING CO., INC. 

1: *2.939 05 

97.336i 

99.74%: ^463.037,963-74 

99.95% 

. i567 

OURABOX-RAM INC. 

r *2.897-20 

97,337- 

99.74%: $463.040.K0-94 

99.95% 

1566 

PROMOTIONS UNLIMITED 

1: *2.895.00 

97,338; 

99.74% 5463.043.755.94 

99 95% 

1569 

SUNUTHO 

1 $2,896.00 

97.339 

99.74% 1 $463,046,650,94 

99.96% 

1570 

GARNER PUK.ISHING COMPANY 

1 S2.8S8.00 

97,340. 

99.74%! $463,049,509.94 

99.96% 

1571 

CENTENNIAL GRAPHiCS/DBA JOHN GALT 

1 S2.857.75 

97.341 

99-74%: 5463.052,367.69 

99.96% 

1572 

A-1 PRIN'RNG 

1 *2.600.00 

97.342 

99.74%’ 5463.055.167,69 

99.96% 

1573 

NATIONAL LIBRARY BINDERY CO. 

1 *2.754 45 

97.343 

99-74%: $463,057,922.14 

99 96% 

1574 

OGS TECHNOLOGIES INC. 

5 *2.700.00 

97,344 

99,75% $463,060,622.14 

99.96% 

1575 

THE J.S. MCCARTHY CO.. INC. 

1 *2.62686 

97,345 

99-75% 5463,063.249.00 

99,96% 

1576 

VISU/U. IMAGE SYSTEMS 

t 12.544 15 

97,346 

99.75% $463,065,793-15 

99.96% 

1577 

WILSON PRT6 & ORAPHiCS-LONOON 

1 *2,522 13 

97,347 

99,75% 5463,068.315.28 

99.96% 

1578 

PROFESSIONAL DISPLAYS CHICAGO 

1 *2.483.00 

97,348 

99.75% $463,070,808.28 

99.96% 

1579 

BAKER ENGRAVINO COMPANY 

1 *2,473.78 

97,349 

99.75% $463,073,282.04 

99.96% 

1580 

ALC LEGAL TECHNOLOGiES 

1 $2,430.80 

97,350 

99.75% 5463,075,712.64 

99.96% 

1581 

MCINTWE OUTDOCWl /WOVERTISING 

1 82.350 00 

97,351 

99.75%: $463,078,062.64 

99.96% 

1582 

SOUTH COAST PRTG S GRAPHICS 

1 *2,350.00 

97,352, 

99.75%: S463,m412,64 

99,96% 

1583 

BLU-PRiNTS UNLM4ITED INC. 

1 *2,336.40 

97,353: 

99.76%i $463,082,749.04 

99.96% 

1584 

TMC MARKETWG COMMUNICATIONS 

1- *2.251.06 

97,3541 

99.76%; S463J)85.000-10 

99.96% 

1585 

AOVANTAG CAN/UJA INC 

1 *2.233.29 

97,355 

99,76%i $463,087,233.39 

99.96% 

1586 

AMERICAN PRINTING CO. 

1 *2.176.00 

97,356i 

99.76%; $^.089,409.39 

99.96% 

1587 

NORMADiC DtSnjKY GREAT PLAINS 

1 *2.167.00 

97,357 

99.76%j 5483,091,566.39 

99.96% 

1588 

CLEAR VISIONS, INC. 

1 *2.135.42 

97,358: 

99.76%’ $463,093,701.81 

99.97% 

1589 

MEREOITH-WEBB PRINTING CO. 

1 *2,017.00 

97,3591 

99,761^ 5463,095,718.81 

99.37% 

1590 

INDUSTRMO. PRINTERS Of CO. 

1. *1.997.38 

97.360: 

99.76%: 5463,097,716.19 

99.97% 

1591 

ML! INTEGRAND GRAPHIC SOLUT. 

1 *1,975.00 

97.361 

99.78%] 5463.099.631.19 

99.97% 

1592 

BRITE VISUAL PRODUCTS. INC 

1; *1.920.00 

97,362 

99.76%j ^3,101.611.19 

99.97% 

1593 

SULL GRAPHICS 

1i *1.916 ,o6 

97,363: 

99.7^: 5463,103,526.19 

99.97% 

1594 

SVEC CONWAY PRINTING 

V *1.895.85 

97.364- 

99.77%; $463,105,422.04 

99 97% 

1595 

DENVER BOOKBIWMNO CO. 

1 St.W8.00 

97,365; 

99.77%| $463,107,312.04 

99,97% 

%>JS96 

COLORTRIEVE RECORD SYSTEMS, INC. 

1 11.882.60 

97,366' 

99.77%; $463,109,194.54 

99.97% 

'?^597 

CREATIl^ mMENSKmS 

r *1.875.00 

’97.367i 

99.77%: $463,111,069.54 

99.97% 

1598 

WAT»«WARK GRAPHICS 

1! *1.880.00 

97.358: 

99.77%j 5463.112,929.54 

99.97% 

1599 

CONTINENTAL MNDER S SPECIALTY 

1^ 81,869.05 

97.369 

99.7m[_ $463,114,78^59 

99.97% 

1600 

SHEL/OON ReraOOUCnON CTR i 

i: 81.847.82 

97.3701 

99.77%; $463,116436.41 

99.97% 

1601 

AUTOMATED GRAPHIC IMAGING 

1' *1,808 00 

97,371 1 

M.77%1 $463.ll8»444.4i 

99-97% 

1602 

‘CODA INC. 

1- *1,768.75 

97,372? 

99>7%i $46^126,233.16 

99.97% 

1603 

OASIS one MANUFACTURINO 

1- *1,788.37 

97,373: 

99.78% $463,122,001.53 1 

99.97% 

1604 

INTERPRETIVE GRAPHICS 

1 *1.7«.6o 

97,374, 

99.78%; ii»3,l33^7M.S3 - 

$9.97% 

1605 

WILLIAMS MKTGAMUIAMS SA8SOC. 

I *1.732.00 

97,375 

99.78%; $«ii»;4ti6i3 

99.97% 

1606 

IMAGE PRINTING SOLUTION 

1 *1.70400 

97,376 

99.?E%; StfCiaV.isO.SS ; 

9597% 

1607 

RIGHT IMA6ES 

1 *1.688 11 

97,377 

99.^] '^3,1^,878164 

99.97% 

1^ 

TOP O^HICSINC. 

1 81.674.06 

97,378 

99.78%: $463,130432.73 

99.97% 

1609 

NJVC 

t *1.688 15 

97,379 

99 78% $463132 220 88 

99.97% 

1610 

PINNACLE MOUP CORP. 

1 81.833.66 

97,380 

99.:^; $^,183^854.54 

99.97% 

1611 

< NATIONAL PEN COMPM4Y 

*1,815 55 

97,381 

99.78%i $463,135,470.09 

99.97% 

1612 

iPANCO INTERNATIONAL 

lj *1.598.00 

97.382 

99.7mf $463,137,06109 

99,97% 

1613 

Mr^RTBRS/DBA NATL PRTO 

1! *1,584.50 

97,383 

99.79%: $463,138,652.59 

99.98% 

1614 

ABC PRIMTTNG 

1 *1.545.00 

97,384: 

$463,140,197.59 

99.98% 

1615 

An SCANTem. INC. 

1 81.530.00 

97,385 

99.79%! $^.141,727.59 

99.98% 

1616 

JJLITHOGRAPHICSiNC 

1 81.460 40 

97,386 

W.mf S4M,143,ii7,M 

99.38% 

1617 

PARAMOUNT PRITNW6 

1. IV45Q.OO 

97.387 

99.mi $^.144,627.99 

99.98% 

1618 

'bUSINESS'COPY «NTER 

1 *1,403.36 

97,3881 

$463,146,(51.35 

99.98% 

1619 

CONSOUDATED IN(TG S STATIONERY 

1' I1.395.00 

97,389: 

M.mf $463,147,426.5 

99.98% 

1620 

METRO-CC^ymG S OUn.lC. CORP. 

i: »i;354,70 

97,390; 

M.'mr smi4&78i.6i 

99.98% 

1621 

SOVEREIGN BUM4ESS FORMS-FMf 

V *1.346.20 

97,391 

M.rnj $i(«,'lS0.r26.25 

99.98% 

1622 

FLEX-A'CHARTMFG.ftSHOWROOMS i 

l: *1,338.01 

97,392: 

9940%; $463,151,464.26 

99.98% 

1623 

RICOH PROFESSIONAL SERVICES 

1' $1,330.00 

97,393: 

99.80%: J463^152,;^.26 

99,98% 

1624 

ICM^R PRINTING CO. 

1 *1,320.00 

97,394 

99.80%: $463,154,114.26 

99,98% 

1G25 

COPY 2 COPY7COPY CLUB 

1. *1,300.00 

97,395 

99.80%; $4^,155.414.26 

99.98% 

1626 

:MBI DIRECT MAIL 

1- *1,295.00 

97,396 

99.«}%1 $463,156,709.26 

99.98% 

^ 1627 

CLAFFEY PRINTRIG CO. 

1 *1,263.00 

97,397 

99.88%' $463,157,992 26 

99.98% 

623 

DISC MAKERS 

1 *1,270.00 

97,393 

99.30%, $463,153,262,26 

99,98% 

' 1629 

RAINER INDUSTRIES, LTD. 

1 *1,266 50 

97,399 

39,80%; 5463,160,528.76 

99.98% 

1630 

THE PRINTING SOURCE, INC 

1 11,217 70 

97,400 

99.80% $463,161,746.46 

99.98% 

1631 

HAMILTON PRffinNa COMPANY 

1 *1.196 00 

97,401 

99,80% S463,162,M2.46 

99.98% 

1632 

SPEED PRINT ONE, INC. 

1 *1,189 76 

97,402 

99.81% $463,164,132.22 

99.98% 

1633 

TRADEWINDS REHABULiTATION CTR. 

1 *1.175 00 

97.403 

99-81% 5463,165.307.22 

99.98% 
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Firm Namai 

I ULTRA IMAGING. 5NC. 

: ACCURATE LmGATION 
i MIDLAND DISPLAY PRODUCTS 
' LiTHO FLEXO GRAFICS INC. 

) ENTERPRISE LABEL 
I MORAN PRINTING INC 
I NORTKERN PRINTING Co!, INC. ' 
INVEN'njS TECHNOLOGIES 
; WMTINAN C0MMUNICATI0i«,)NC. 

I NEVmAN BURROWS DBA REPROSITE 
I ALASKA LITHO, INC. 
i T^WETCOPY 
; ICKiiETGRAI^CS 

}J. I.M. PROM OTIONS & UNIFORB^ 

! i W fflnWG TON CONSTRUCTION 
^ ^GRAmC PUNISHING, INC. 

I jKNGSW AY PRESS. INC. 

|QU INN~FLAGS ~ 

'Navajo times PUBtisHiNG co^ 

]mANUFACTW«ER'8 DIRECT 
' IoAKOTA AWARDS 
. iGOOD PRINTERS. INC. 

I BROWN S SINGER, INC. 

’ :M%UNA AUDIO VIDEO CONVERSION 
I PRINT SHOP #003 
I PHOTO DIGITAL IMAGING 

I IEqT^Y PRINTERS 
riCASTERMARK 
■' ]prmEE^ss 
: >PQ besiON ^OUP 
i icimPOR^ SPECIALTIES INC 
' [t-Y NN PEA>^ Y CQ. 

I iA^ONA TROPHY 

I 'pop'otlor 

i IwW^TOBRORAPHreSINC 2 
I ’H6TCMbs.c6M 

jPRO LEGAL COPIES INC. 

ROCICWT, INC. SIGNS A MARKERS 
'SANOIeGO FORMS 
COPY EXPRESS LLC 

'“'us IMPRINT, LLC ' 

icbMNi§>iciAL PRINT S COPY 
■ 'j^MOUTW WWbNG'SCCiPYCTR 
; iSTSFlUNOPRObUl^.i'NC. 

) ' IMEUA EWL'^D LLC 
i lAiimcAN oiam P^'^6 CO. 

' Trowff* s rouK^~ ^ eprogra'iwic's~ ' 

: ' [MULTmiE DIA OUPLi'CAfiON LLC 
luiOAL IMAGES i'nC. 

I IMULinC^OW PRI^tflNQ. INC. 


'wacomoNT 

:^rTON6B^'RY SVC. INC. 

JSHA^ S CqivrMVY PRINTERS 
jtXWUSbyRCE OF N. CAROLINA, LLC 
jRESbURCe DATA mOOUCTS. MC 
LEEBiinERPRISESASBA MOSOULIAN 
jAFFORDASi^^l PRINTING 

^EXHiB4Ti TMDESHOW MARKETING EXPERTS, L.L.C. 
'SPANISH PRINTING 
^HMM^NTCRPRISES^ Tl^ IWITG 
SULLWATCR GRAPHICS 

NATIONAL LEGAL 

.a*AND FOfWS HERALD 
I NEW CYBERIAN SYSTEMS. INC. 

.THE R.L. K«YAN COMPANY 
KC IN{^ TABS. INC. 

1 P ENIN SULA EMGITAL IMAGING 
VhOTQ COMMUNICATIONS INC. 

[shamrock PRINTING INC 


onMctor 

Cum Jobs %Jobs 

Cum Amt Paid 

% 

$1,128.70 

97.404. 

99.81% 

$463,166,435-92 

$1,113 28 

97,405 

99.81% 

$463,167,549.20 

$1,067.00 

97,406 

99.81% 

$463,168,616,20 

$1 OSS. 00 

37,407 

99,81% 

$463,169,671-20 

$5.053 00 

. 97.^8 

99.81% 

$463,170,724.20 

$1,050.00 

97,409 

99-81% 

$463,171,774.20 

$1,042 72 

97,410 

99.81% 

$463,172,816.92 

$1,033.50 

97,411 

99.81% 

$463,173,850.42 

$1,028.51 

97,412 

99.82% 

$463,174,878,93 

$1,015.59 

97,413 

99.62% 

$463,175,894.52 

$1,001.00 

97,414. 

99-82% 

$463,176,895.52 


$999.24 

97,415- 

99.82% 

$463,177,894.76 


$992 00 

97,416: 

99,82% 

$463,178,886.76 


$988-89 

97,417i 

99.82% 

$463,179,875.65 


$960.10 

97,418^ 

99.82% 

$463,180,^5.75 , 

$960,00 

97,419! 

39-82% 

$463,181,835.75 


$980.00 

97.420! 

99.82%1 $463,182,815.75 


$974.90 

97,421i 

99.82% 

$463,183,790.65 


$952.90 

97.422! 

99.83%| $463,184,743.55 


$950.00 

97.423: 

99.83%, 

$463,1^.693.55 


$945.00 

97.424; 

99.83% 

$463,186,638.55 


$942.00 

97,425 i 

9SS3% 

$463,187,580.55 


$935 00 

97.426 

99.83% 

$463,188,515.55 


$934 83 

97.427 

99.83% 

$463,189,450.18 


$933.97 

97.428 

99.83% 

$463,190,383.65 


$926.00 

97,429: 

99.83% 

$463,191,309.85 


$928.00 

97.430 

9963% $463,192,235.85 


$924 70 

9^431 

99.84% 

$463,193,160.55 


$917 14 

97,432 

99.84% 

$463,194,077.69 


$900 00 

97,433 

99.84% 

$463,194,977.69 


$878.30 

97,434 

99.84%. 

$463,195,853.99 


$872.46 

97,435 

99.84% 

$463,196,726.45 

$863.00 

97,436 

99.84%: 

$463,197,589.45 ' 

$963.00 

97,437! 

99.84%: 

$463,198,452.4$ ! 

$650.00 

97,438! 

».84%i 

$463,199,302.45 , 

$842.50 

97.439! 

99.84% 

$463,200,144.95 ! 

$826 50 

97,440' 

99.84%: 

$463,200,971.45 : 

$615 68 

97,441 

99-85%' 

$463,201,787.13 

$811.50 

97, 4«: 

99.85% 

$463,202,598.63 ! 

$^00 

97 . 443 ' 

99.85% 

S463,'2d3.467-63 ' 

$803.00 ' 97,444i 

99.85%' 

$463,204,210.63 | 

$783.02 

97,445 i 

99.85Nf 

$4637204.993.65! 

$763.22 

97,446r 

99 85% 

$463,205,756.87 s 

$759.00 

97^147! 

99-85% 

$463,206,315.87 


$741.00 

97,4481 

99.85% 

$463,207.2M.87_^ 


$73000 

97,449! 

99.85% 

$463,207,986.87 


$707.04 

97,450! 

99.85% 

$463,208,693.91 


sfoe.oo 

' 97 , «i: 

99.86% 

$463,209,399.91 


$700.00 

97,452: 

99.86% 

S463.2l6b99.9l 


$695.80 

97,453! 

99.86% 

S463,210,7».71 


$eiM.w 

97.454 

99.86% 

$463,211,486.61 


$675.00 

97,455 

99.86% 

$463,212,161.61 


$675 00 

97,456 

99.86% 

$463,212^836.61 


$674 00 

97,457 

99.86% 

$463,213,510.61 


$659 00 

97,458 

99.S6K 

$463,214,169.61 


$645.00 

97,459 

99.85% 

$463,214,814.61 


$635 94 

97,460 

99.86% 

$463,215,450,55 


1630 00 

97,461 

99.87% 

$463,216,080.55 

$800.00 

97,462 

99.87% 

$463,216,680.55 

$800.00 

97,463! 

99.87% 

$463,217,280,55 

9800 00 

97,464 

99.87% 

$463,217,880.55 

$597 00 

97.465 

99.87% 

$463,218,477.55 : 

$594.00 

97,466 

99.87% 

$463,219,071,55 , 

$571.27 

97,467 

99,87% 

$463,219,642.82 

$588.00 

97,468 

99.87% 

$463,220,208.82 

$550.00 

97,469 

99.87% 

$463,220,758.62 

$646.00 

97.470 

99.87% 

$463,221,304,82 , 

$545.39 

97.471 

99-88% 

$463,221,850.21 


$544,70 

97.472 

99.88% 

$463,222,394,91 , 

$541.11 

$529i>Q 

97^73 

97.474 

99.38% 

99,88% 

$463.222,936.02’ ' 
$463,223,465.02 : 
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Count 

Firm Nsffl«4 


Jote 

Amount Paid Contractor 

Cum Jobs NJobs 

CwnAffltPaid 

Spald 

1705 

VIDEO SERVICES GROUP 



‘ 5SIS 00 

97,475 

99.88N 

$463,223,980.02 

99.99% 

170$ 

30 SPECiAtTIES 



$506.00 

97.476 

99.88N 

$463,224,488.02 

99-99% 

1707 

BODNAR PRINTING CO. 



$500.00 

97.477 

99.88S 

$463,224,988.02 

99,99% 

708 

FIRST 



$500.00 

97,478 

99.88% 

$463,225,488-02 

99.99% 

i7D9 

COMPUTER FORMS 



$4'67,90 

97,479 

99.88% 

$463,225,985,92 

99.99% 

1710 

SPEEDWAY COPY SYSTEMS 



$460.00 

97,400 

99,89% 

$463,226,465.92 

99-99% 

1711 

ACCENT MARKET»4G 



$475.00 

97,481 

99.89% 

$463,226,940.92 

99,99% 

1712 

TITLE INFORMATION SERV., INC. 



$463.12 

97,482 

99.69% 

$463,227,404.04 

99.99% 

1713 

ALAMEDA ADVERHS. &RECOGNITION 



$458 87 

97.483 

99.89% 

$463,227,864.01 

99,99% 

1714 

CLASSIC DESIGNS 



$4k).CO 

97,484 

99.89% 

$463-228.314,01 

99.99% 

1715 

J4J PRINTING COMPANY 



$450.00 

97,485 

99.89% 

$463,228,764.01 

99 99% 

1716 

IMAGESENSE 



$449.10 

97,486 

99.89% 

$463,229,213.11 

99.99% 

1717 

CLARK PRINTING INC. 



$445 k) 

97,487 

99.89% 

$463,229,659.01 

99-99% 

1718 

MCCANN CALLIGRAPHY 



$444.00 

97.488 

99.89% 

$463,230,103.01 

99.99% 

1719 

JAM PRTG DBA ALPHAQR/^HICS 635 



$436 61 

97,489 

99.89% 

$463,230,541.82 

99.99% 

1720 

AA BLUEPRINT, CO. 



$436 25 

97.4«l 

99,90% 

$463,230,980.07 

100,00% 

1721 

METALCRAR 



$435.80 

97.491. 

99.90% 

$463,231,415-87 

100.00% 

1722 

TR/M«SPERFECT TRANSLATION INTL 



$432 50 

97.492 

99-90% 

$^,231,848.37 

100.00% 

1723 

BELL PHOTOGRAPHERS, INC. 



$427 21 

97.493 

99,90% 

$463,232,2^.58 

ioo,o6% 

1724 

CHAPMAN printing' 



5423.79 

97,494 

99:90% 

$463,232,699.37 

iOO.00% 

1725 

SUNRAY PRirmNO, INC. 



$416.37 

97.495 

99.90%' $463,233,117.74 

100.00% 

1726 

HAMPDEN PRESS INC. 



$412.50 

97,496 

99.90% 

$463,233,530.24 

100.00% 

1727 

MIDWEST PRINTNG A COPYING 



$410.76 

97,497 

99.90% 

$463-233,941 00 

100.00% 

1728 

SCOTTBLUE REPROGR^HICS 



$401.76 

97,498 

99.90% 

$463,234,342,76 

100.00% 

1729 

PAMALA INC. DBA AU>HAGRAPHICS *01 1 



$588.82 

97,499 

99.90% 

$463,234,741.38 

100,00% 

1730 

GUTTENBERG/D8A PRTG SOLUTKMS 



$59584 

97.500; 

99.91% 

$463,235,137.32 

100.00% 

1731 

NOW DISC 


1 

$591.68 

97,501; 

99.91% 

$^3,235,529.20 

100.00% 

1732 

'ASSOCIATED SERVICES FTT BLIND 



$366.00 

97.502 

99.91% 

$463,235,914.20 

100.00% 

1733 

M.LiANCE GRAPHICS LLC 



$380.00 

97,503’ 

99.91% 

$463,236,294.20 

100-00% 

1734 

LAWRENCE PRINTING CO., INC. 



$380.00 

97,504! 

99.91% 

$463,236,674.20 

100.00% 

1735 

■nJTTLE LITHOGRAPHY INC 


1 

$975.00 

97,505' 

99.91%! $463,237,049.20 

100.00% 

1736 

PROMO UM.lMfTED 



$371.92 

97,506 

99.91% 

$463,237,421.12 

100.00% 

1737 

IMAGE WORKS 

"i 


$371.03^ 

97,507! 

99.91^ 

$463,237,792.15 

100.00% 

i'-»1738 

THE NEW PRINT SHOP 



$383.00 

97,508' 

99.91% 

$463,238,155.15 

100.00% 

: 739 

GENERAL BINDING CORP. 



$361.60 

97.509; 

99.91% 

$463J238,S16.75 

100.00% 

““1740 

CHEMTURA CORPCmAHON 



$957.91 

97,510 

99.92% 

$463.23a874.66 

100.00% 

1741 

FRANK PARSONS, INC. 



3^.00 

97,511 

99.92%l $463,239,224.66 

100.00% 

1742 

NATiONM. PRINTING INC. 



$333 71 

97,512 

99 92% 

$463,239,558.37 

100,00% 

1743 

FAST SIGNS 


. 

3330.51 

97,513 

99.92% 

$463,239,888.88 

100.00% 

1744 

OSP PRINTING S GRAPHICS INC. 



$330 00 

97,514 

99.92% 

$463,240.218S8 

100.00% 

1745 

LANDMARK PRINT 



$330.00 

97,5X5 

99.92% 

$46S,240>t8.88 

100.00% 

1746 

PORT CITY PRINTING CO.j INC. 



$32500 

97316 

99.92% 

$463,240,873.88 

100.00% 

1747 

iSOUTNVnCK SPECIALTY 



$325.00 

97,517 

99.92% 

$463.241,1M.8B 

100.00% 

1748 

GARBW GlWHtOS S PfUNT INC. 



$310.00 

97,5X8 

99.92%! $463,341,508.88 

100.00% 

1749 

:CORE COLOR GRAPHICS 



$306.70 

97,519 

99.K% 

$463^241{817.S8 

100.00% 

1750 

fST^M MiTOMATION AND MAILING 



$2W.78 

97,520 

99.93% 

$463.24a.U2J6 

100.00% 

1751 

:THe COPY CNTR Of MONTGOMERY 



•293.00 

97,521^ 

99.93%l $463,248,405.36 


1752 

RENAISSANCE PRTG 



$291.10 

97,522 

99.93%' $469,242,696.46 

100.00% 

1753 

CMB PraNTtNG, INC. 



$291.04 

97.523 

99.93% 

$463^242,987.50 

100.00% 

1754 

EASY COL<Mt PRINTING 1 



$265.00 

97,524 

99 93% 

S463,243.272.S0 

100.00% 

1755 

INSTY^RINTS 



$254.00 

97,52S: 

99.93% 

$463,243,556.50 

ioo.6q% 

1756 

60C»3TIME raWTINQ 



$260.70 

97.526 

99 93% 

$463,243,837 20 

100,00% 

i757 

PRINTWORKS 



$276,11 

97,527 

99.93% 

$463 244113 31 

100.00% 

1750 

SEU PRINTING 



i «»900 

97,528^ 

'99.93% 

$463 244,382.31 

100.00% 

1759 

THOMAS REPROGRAPHICS INC. 



$264.90 

97,529: 

9^94% 

$463,244,647^11 

100J30% 

1760 

ANODiSNG GRAPIflCS OF TEXAS 



^.00 

97,S30: 

99.94% 

$463,244,911.21 

100.00% 

1761 

liSHKPRiNTiNG CORP. 



$262.00 

97,531 

99.94% 

$463,245,173 21 

100.00% 

1762 

C2LEGAL 



$264.55 

97,532: 

99.94% 

$463,245,427.76 

100.00% 

1763 

PRESENTATION MEDIA, INC. 



$252.00 

37.533; 

99.94% 

$463.2<»,679.76 

100.00% 

1764 

ADVANCED COLOR GR^ICS 



$261.00 

97.534 

99.94%: $463,245,930.76 

100.00% 

1765 

GOLDEN IMfNteSSIONS 



$245 00 

97,535: 

99.94% 

$463,246,175.76 

100.00% 

1766 

A DIGITAL SOLUTIONS 



$240.00 

97,536 

99.94% 

$463,246,415.76 

100,00% 

1767 

TPPIDBA THE PRINTED PAGE LLC 



$240.00 

97,537 

99.94% 

$463,246,655.76 

100.00% 

1768 

ART GUILD BINOSRS, INC. 



$237.50 

97,538 

99.94% 

$463,246,893-26 

100.00% 

—1769 

APER TIGER PRINT1NO 



1234.00 

97,539 

99.%% 

$463,247,127,26 

100.00% 

770 

DATAFILE, INC. 



$230.00 

97.540 

99.95% 

$463,247,357.26 

100.00% 

• 1771 

MALEPORrS 8AULT PRINTING CO INC. 



$230.00 

97,541 

99.%% 

$463,247,587.26 

10000% 

1772 

WOOD PRODUCT SIGNS DBA RECYCLE 



$226.74 

97.542 

99.95% 

$463,247,816.00 

100.00% 

1773 

ADL£RS ARTS FRAME 



$225.00 

97,543 

99.95% 

$463,248,041.00 

100-00% 

1774 

CLASSIC PRINTING 1 



$22 5 00 

97,544 

99.95%: $463,248,256-00 

100.00% 

177^ 




$220 64 

97,545 

99.95% 

$463,248,486.64 

100,00% 
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Question 12: In the first paragraph of page 6 of your testimony, you note with respect to 
high-speed inkjet technology that .there is an unresolved issue of permanence 
associated with inkjet inks...” Has GPO reviewed the differences between dye-based 
inkjet inks and pigment-based inkjet inks? What permanence issues are associated with 
pigment-based inks? 

Response: GPO’s quality control laboratory has reviewed the differences between dye 
based inkjet inks and pigment based inkjet inks. Pigmented inkjet inks are more costly 
than dye based inkjet inks by as much as 450%. Equipment using pigmented inkjet inks 
operates at a slower speed than dye based inkjet inks due to the rate of deposition of the 
ink along with the area of coverage. This may reduce the speed of the equipment by as 
much as 30%. Additionally, there is an unresolved issue of the permanence of dye-based 
inkjet inks and pigment based inkjet inks. Although pigmented inkjet inks are more 
resistant to fading than dye based inkjet inks, there is no evidence that pigmented inkjet 
inks will remain intact into perpetuity, and the permanence of government documents 
requires the permanent stability of both paper and ink. 
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Question 1 J: The permanent or bound Congressional Record is a key archival quality 
document. Over the past 10 years has the bound Record been produced on digital 
equipment? Please detail the production method used for the past 10 years and the 
specific printing press(es) used during that time period. 

Response: Over the past decade, the bound Record has been produced using the Oce’s 
laser electro-photography process. It is well known that EP products can be 
compromised by intense heat andyor irradiation. However, the bound Record has been 
produced with this process in an effort to satisfy policy guidance from Congress to reduce 
cost, and with the knowledge that the key customers of the product are using standard 
library archive conditions and processes to store and handle it. 
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Question 1 4: In the last paragraph of page 5 of your testimony, you stale “Electro- 
photography. , .offers limited. . .paper size.” Which congressional publications use a papcr 
.size that cannot be met by electro-photography? 

Response: Paper size is not the same as product size. Limited paper size refers to the 
maximum width of the rolls used in electro-photography (EP) toner web presses. The 
paper roll width in combination with machine roll speed dictates throughput. EP 
equipment maxes out at 20-l/2-inch web width and speeds at less than 400 ft/min. In 
contrast, offset press equipment can operate at speeds up to 3,000 ft/min and handle roll 
widths that can exceed 50 inches, while inkjet technology currently maxes out at 492 
ft/min with 30-inch wide rolls. Though EP technology can certainly satisfy the product 
size demand for publications using a 20-1 /2-inch roll-fed machine or 18 by 20-inch sheet- 
fed machine, the speed constraint is such that producing many copies of a large page- 
count volume can be prohibitively slow on just one EP machine or prohibitively 
expensive using several digital machines, w'hich could impair their utility in meeting 
congressional requirements for overnight delivery. 
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(Question ! 5; Please list the costs associated with the International Exchange Program 
(lEP) for each year from 2006 to 201 1 for the following information: 

a. List of tangible publications, cost of printing and number of copies provided, 

b. Number of shipments made and the average and cumulative shipping costs. 
Indicate the number of shipments made by each method of shipping used and the 
average cost for each method. 

c. List of FTEs charged to the lEP program including title, position description, 
cost code assigned, and grade and step of each FTE. 

Respon.se: The Library of Congress (LC) is the customer for the lEP. GPO receives 
funding based on 44 USC 1 7 1 9 to process and ship out titles and quantities of 
Government documents as requested by LC. 

Lists of the titles for the full and the various special lists for FYl 1 are attached. The 
number of libraries or copies ordered is included along with the format of the publication. 
All lEP shipments are sent via the U.S, Postal Service. The number of shipments and 
associated costs for FYI 1 (October 201 1 - April 201 1) is also attached. Additionally, the 
number of items shipped for FY08- 10 is attached. 

Since FY07, GPO has been using program distributions that are based on percentages of 
cost codes used for throughout Library Services and Content Management (LSCM) for 
lEP budgeting. The labor costs for lEP as an example vary among the LSCM business 
units from as low as I % to as high as 8%. In order to designate specific FTEs for each of 
the programs LSCM supports, the same percentages used to reflect total cost are applied 
for staff. In order to have a designation of FTEs for each program, the same percentage 
used for dollars is applied to staff Since there was a 10 FTE increase in LSCM, each 
program received additional staff based on that percentage. We are now looking into a 
more effective system for tracking the actual costs of the printing, distribution and 
postage for lEP materials, and including estimates for additional expenses such as staff 
time, cataloging costs, supplies, etc. 
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Title 

Code of Federal Regulations and list of Sections Affected 

Congressional Record (bound). 

Congressional Publications (SuDoC class stems Y 1. Y 4. and Y 10) 


Number of Copies Item Number(s) 

' 90 0572-C 

■ ^ 0993-A 

90 
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SuDoc 

Title 

Fonnat 

Number of Copies 

1 I9.I21: 

Digital Data Series 

CD 

90 

ITC 1.10/4 

Harmonized Tariff Schedule of U.S. 

CD 

90 


Reason 

Electronic only- per agency 
Agency ceased CD version 
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Question 16: Please list all staff fully charged to the Congressional Printing and Binding 
appropriation. This should include work title, description of work perforraed, cost code, 
grade and step, and job series. 

Response; The only GPO staff fully charged to the Congressional Printing and Binding 
appropriation are personnel assigned to the Congressional Record Index Office and 
Congre,ssional Publishing Services. The information is attached. GPO is reimbursed by 
the appropriations through an hourly rate for the cost of personnel detailed to 
congressional committees and offices. However, details are a mix of short and long term 
assignments and all are subject to recall in accordance with the needs of the agency. As 
shown in GPO’s appropriations submission, there were 43 details to Congress in FY 10. 
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Question 17: To what extent is printing required by law to be performed at GPO actually 
being performed elsewhere? What kind of savings could be realized if there was 
enhanced compliance with the law? How would GPO httndle that work? What other 
benefits would be generated by enhanced compliance with the statute? How could 
compliance be enforced? 

Response; Section 501 of Title 44, U.S.C., requires all printing and binding to be 
produced by or through GPO, with only certain limited exceptions. Section 502 of Title 
44 supplements this section by authorizing the procurement of printing. Initiated during 
World War II as a way of handling the huge increase in Federal printing caused by the 
national emergency, this program has become of the Government’s longest running and 
most successful partnerships with the private sector. 

GPO provides centralized operations for the procurement of information products for the 
entire Government, purchasing nearly $500 million annually from private sector vendors 
nationwide for Federal agency customers. GPO regularly procures approximately 75% of 
all the products ordered annually (other than passports and secure credentials), including 
Social Security cards, census and tax forms, and Medicaid and Medicare materials. Since 
the 1990s, all printed products procured by GPO comply with requirements for recycled 
paper and vegetable oil-based inks. GPO contracts are awarded on a purely competitive 
basis: there are no set-asides or preferences of any kind allowed other than what is in law 
and regulation such as the provision for Buy American, 

The majority of the firms GPO deals with are small businesses, many with 20 employees 
or fewer. GPO annually awards contracts to more than 2,500 vendors nationwide, 
representing potentially 50,000 jobs. The total number of contractors registered to do 
business with GPO is around 16,600, representing potentially 332,000 jobs. In addition 
to the procurements GPO makes out of its central office in Washington, DC, the agency 
has regional and satellite procurement offices to work with Federal agencies and the 
printing industry nationwide. 

It is clear that there is a significant amount of printing being performed by the 
Government that does not come through GPO, and that it most likely is being performed 
in some number of Federal plants. As multiple studies in the past have shown, the 
production of this work by agency plants is costly and impairs other goals of Federal 
printing policy. Data published by the Office of Management and Budget as part of the 
FY 12 budget shows $1,371 billion in direct obligations for printing and reproduction for 
the Federal Government for the FY 10. Excluding GPO’s component of $104 million for 
congressional work and printing for our Superintendent of Documents, this leaves nearly 
$1,3 billion of direct printing obligations for the rest of the Government, As noted 
earlier, GPO’s procurement revenue last year was about $500 million, or about 40% of 
these direct obligations, leaving a balance of about $800 million that did not come 
through GPO. This most likely represents work produced in-house by Federal agencies. 
That is a significant volume of printing that, if opened up to GPO’s procurement program 
where costs could be reduced by as much as 50% compared with agency plants, could 
represent an additional annual savings of up to $400 million for the taxpayers. To handle 
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that additional volume of vvork flowing through the procurement program, more private 
sector jobs will be needed, helping the Nation’s economic recovery. 

Some of the work produced by Federal agency plants is quick turnaround printing for 
administrative or purely internal needs, which is why most of them were established in 
the first place, and GPO has no interest in taking that capability away. What GPO is 
interested in is the number of these plants, which haven’t been counted since the early 
1980s, and the amount of work they handle that is not essential to produce internally and 
could be procured. In addition to detailing the savings that can be achieved for the 
taxpayers, past studies have shown the other benefits that can be realized by increased 
use of GPO’s printing procurement program; more work is captured by GPO for 
inclusion in the Federal Depository Library Program, improving public access to 
Government information; the eosts to vendors of finding Government printing 
procurement opportunities are reduced when they can use GPO for one-stop shopping; 
and it’s easier for the Government to ensure across-the-board compliance with 
environmental requirements like recyeled paper and sustainable inks. The Federal 
inspector general community, which has as one of its tasks ensuring the most effective 
use of Government spending, could work with GPO’s inspector general office to ensure 
not only complianee with the law but the aehievement of savings through greater 
printing proeurement. In eomments I submitted to Congress recently on the semiannual 
report of GPO’s OIG for the period Oetober 2010 - March 2011,1 discussed this matter 
and said, “GPO’s OIG can contribute to [increasing Federal agency use of GPO’s 
printing procurement program] by working to educate other Federal OIGs about the 
requirements of Title 44, U.S.C., and the savings that can be generated by improved 
compliance with the law on the part of Federal agencies. 1 look forward to seeing this 
issue addressed in future semiannual reports.” 
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Question 18: You have been associated with the GPO for virtually you entire career, in 
a “big-picture” sense, what is the biggest change that has taken place during that time? 

Response; GPO’s successful employment of eoniputerized technology over the past 
generation — a change that I participated in when 1 was a proofreader in the mid-1970s — 
has been the biggest single change during that time. GPO today is a substantially 
different agency compared with the one I left many years ago. It employs fewer 
personnel but is significantly more technologically advanced, and it is responsible for a 
range of products and activities that could only have been dreamed of 30 years ago: 
online databases of Federal documents with state-of-the-art search and retrieval 
capabilities, passports and smart cards with electronic chips carrying biometric data, print 
products on recycled paper using vegetable oiI-ba,sed inks, a management infrastructure 
supported by the latest IT enterprise architecture, and more. However, it is obvious that 
one thing hasn’t changed: the GPO continues to employ an extraordinarily talented 
group of men and women who every day carry out their responsibilities with unmatched 
expertise and dedication. If there is any one asset that best characterizes the GPO, it’s the 
superb quality of the people who work there. 
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Queslioii 19: You have been Public Printer for only four months. Please discuss what 
you found when you walked in the door and the changes you’ve made since taking office. 

Response; When I an'ived at GPO I found an agency where overhead costs had increased 
by 50% in the past 5 years. This should be a concern to Congress, because today 
approximately 33 cents of every dollar spent on congressional printing must go to cover 
GPO overhead costs, including costs for buildings, security, and all general and 
administrative agency expenses, as well as unfunded mandates such as the cost of GPO’s 
Inspector General office. I found a GPO organization that was top heavy with senior- 
level managers, some of whom spent what was in my opinion an excessive amount of 
time on travel, including non-essential travel overseas to destinations such as London, 
Paris, Zurich, Barcelona, Milan, Hong Kong, Bangkok, Toyko, and other international 
destinations, as well as excessive spending in other discretionary accounts. I found 
essential GPO information technology systems, such as the development of the Federal 
Digital System (FDsys) and Oracle, dependent upon the support of expensive 
Government contractors. I also found an unresolved problem of unrecovered payments 
owed to GPO by Federal agencies, known as chargebacks. 

This pattern of excessive spending and unrecovered funds was unsustainable. In 
response, we cut GPO’s appropriations request for FY 2012 by more than $5 million 
from what was originally submitted to the Office of Management and Budget late last 
year, and then worked with the House and Senate appropriations committees to resolve 
our funding for FY 2011 at about $135.1 million, a significant reduction from the 
continuing level of $147.4 million earlier this year and the $166,6 million originally 
requested by GPO a year ago. We cut GPO’s annual spending plan for FY 201 1 as 
previously submitted to the Joint Committee on Printing by $15 million. We reduced the 
number of senior-level managers. We implemented controls on hiring, travel (especially 
non-essential travel overseas), and related discretionary accounts to stem the flow of 
spending in these areas. We created a task force of Finance and Customer Services 
personnel to deal with chargebacks and recover outstanding payments from Federal 
agencies. We realigned GPO’s organization so the Chief Financial Officer reports 
directly to me rather than through subordinate officers. Because I viewed these vacant 
positions to be critical to GPO’s future, we appointed a new Chief Information Officer 
and new Chief Technology Officer to oversee GPO’s information technology operations 
and FDsys. We have surveyed GPO’s buildings and identified additional space we can 
make available for the use of other Government agencies, which will help GPO cover its 
costs. And we have announced that, with congressional and OPM approval, we will 
implement a buyout/early out retirement incentive program targeting a reduction of 15% 
of the workforce — approximately 330 to 350 positions — including a reduction in 
management and supervisor levels of 25%. 

In the IT area, the previous GPO management had developed an over-reliance on 
contractors for a variety of IT functions including application development and support. 
This reliance has become extremely expensive for GPO and is difficult to manage, and is 
part of the reason why GPO’s FDsys project has gone over budget and been significantly 
delayed in implementation, as detailed by multiple OIG semiannual repons. Going 
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forward, GPO i,s taking steps to lessen reliance on contractors and fill key technology 
positions with employees instead of contractors. GPO will strive to find the appropriate 
balance between employees and contractors, and to ensure that inherently governmental 
responsibilities are performed by GPO employees. This is an investment in talent 
management to attract, develop and retain skilled employees in key areas. 

With reduced funding, GPO mu.st strive to do more with less in all areas of our 
operations, and our continued use of technology is a key to that objective. We issued a 
strategic plan developed and endorsed by GPO’s senior managers that emphasizes the 
importance of customer service. Because the citizenry is one of our most important 
customers, we inaugurated a Facebook page for GPO, implemented a new project to 
make Federal court opinions publicly available online, and expanded our partnership with 
Google Books, which is our entry into the e-book market, to include Federal consumer- 
oriented information made available by the GSA. With the Library of Congress, we are 
working on the digitization of historical issues of the Congressional Record and are 
collaborating on new Web interface for the Constitution Annotated, as approved by the 
Joint Committee on Printing. We have also signaled support for pending legislation to 
provide public access through FDsys to Federal agency reports filed with Congress. We 
are pursuing additional revenue opportunities, particularly in the field of secure 
credentialing. We want to expand utilization of our printing procurement capability by 
Federal agencies to improve savings on Government printing for taxpayers, and have had 
preliminary discussions with the private sector on how best to accomplish that. In the 
Federal Depository Library Program, we are working with the Depository Libraiy 
Council to the Public Printer and the community to reach consensus on how to 
bring more flexibility to the Program while ensuring that it is sustainable and more robust 
in the 2L' Centui^. 
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Question 20: Your testimony mentions specific actions you have taken to reduce 
expenses, e.g., cutting back on travel, rcstncting certain hiring, and curtailing certain 
contracts. Please explain in detail what was going on and what you’ve done about it. 

Response: [see response to question 19] 
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Question 2 1 : You stated that GPO has a problem with chargebacks that dates back 7 
years. What is the source of this problem? What attention was paid to it by former GPO 
management and what was the result of their efforts? What is the record of the attention 
paid to this problem by GPO’s Office of Inspector General since 2004? If this has been a 
persistent problem, to what extent did GPO’s annual independent financial audits since 
2004 disclose this problem? 

Response: Chargebacks of GPO IPAC bills generally occur because the customer agency 
is not able to verify that the charge is correct, which can be the result of inadequate 
communication between the ordering agency printing officer and their finance office. 
Also, some chargebacks occur because the customer agency has decided to change the 
method of payment, e.g., from IPAC to credit card, after GPO has collected from the 
customer. Some chargebacks are made without any reasons being provided. Some other 
errors include: furnishing the incorrect customer account number (billing address code, or 
BAG) or specifying the incorrect payment method (IPAC, check, or credit Card). Errors on 
the part of GPO that contribute to the chargeback issue can include keying errors, not 
properly identifying that the job has more than one agency to be billed, automated system 
problems that converts some BAC’s automatically, and special pricing arrangements that are 
not received on a timely basis in OPO’s Billing Section. 

The problem of chargebacks appears to have persisted since 2004. At that time, it was 
addressed when GPO’s IG office issued a review on the subject. Since then, based on a 
search of the PDFs of successive IG semiannual reports, the subject seems not to have 
been addressed further except for a reference in the report for October 2005-March 2006. 
Earlier this year I spoke directly with the former IG and his staff about the problem, and 
the most recent OIG semiannual report, covering the period October 2010 - March 201 1 
and issued after my meeting with the IG, addresses the problem extensively. In my 
comments on this report, I noted that “In a period of serious funding constraints for GPO, 
it is imperative that this problem be brought under control. Although the OIG cannot 
participate in this task force, GPO management would welcome contributions by the OIG 
in the overall effort to address and reduce the problem of chargebacks.” 

The independent auditor opines on whether Agency’s financial results are fairly stated. A 
chargeback is another form of accounts receivable and appears on the GPO’s balance sheet. 
Ordinarily, as long as there are no material differences in the validity of the receivables and 
the receivables are adequately reserved in accordance with history and GPO policy, it would 
not result in a financial control problem or impact the external auditor’s ability to opine on 
the GPO’s financial statements. However, left unchecked over time it could definitely 
become a financial control issue and could impact the GPO’s audit results. 

Although periodic management efforts were made to review the problem over the past 
several years, no direction was given by former GPO management signaling interest in or 
providing the proper human and financial resources to solve the problem once and for all. 
Beginning in April 201 1, a comprehensive effort has been initiated to resolve the chargeback 
problem. This initiative includes: 
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® Co-locating finance and customer service personnel to improve communications 
within the GPO. Working together to solve the problem. 

• With input from tlie past chargeback reviews, re-engineering the business process, to 
ensure timeliness, efficiency, and accuracy within the GPO. 

• Funding has been provided for needed automated system changes. Many of which are 
planned to be completed before the end of the fiscal year. 

• Meetings are occuning with certain customer agencies to identify and resolve issues 
that are causing chargebacks. 

• Automating and re-engineering the GPO’s customer invoice providing required detail 
to help ordering agencies reconcile GPO bills. 

• Weekly meetings reviewing progress and issues with the GPO chargeback program 
sponsors. 

• Bi-Weekly meetings reviewing progress and issues with the Public Printer. 
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Question 22 : What percentage of Federal printing overall do you estimate comes through 
GPO, as required by law? Is there any way to know what efficiencies and savings might 
be effected if Federal agencies were to comply with the law (44 U .S.C. 501 ) and use 
GPO instead of going off on their own? Please explain if, why, or how using GPO for 
their printing could be a more efficient process for these agencies or the Federal 
Government as a whole. 

Response: It is clear that there is a significant amount of printing being performed by 
the Government that does not come through GPO, as required by law, and that it most 
likely is being performed in some number of Federal plants. As multiple studies in the 
past have shown, the production of this work by agency plants is costly and impairs other 
goals of Federal printing policy. 

Data published by the Office of Management and Budget as part of the FY 12 budget 
shows $1,371 billion in direct obligations for printing and reproduction for the Federal 
Government for the FY 10. Excluding OPO’s component of $104 million for 
congressional work and printing for our Superintendent of Documents, this leaves nearly 
$1.3 billion of direct printing obligations for the rest of the Government, As noted 
earlier, GPO’s procurement revenue last year was about $500 million, or about 40% of 
these direct obligations, leaving a balance of about $800 million that did not come 
through GPO. This most likely represents work produced in-house by Federal agencies. 

If opened up to GPO’s printing procurement program where costs could be reduced by as 
much as 50% compared with agency plants, the work currently not coming through GPO 
could represent an additional annual savings of up to $400 million for the taxpayers. To 
handle that additional volume of work flowing through the procurement program, more 
private sector jobs would be needed, helping the Nation’s economic recovery. 

Some of the work produced by Federal agency plants is quick turnaround printing for 
administrative or purely internal needs, which is why most of them were established in 
the first place, and GPO has no interest in taking that capability away. What GPO is 
interested in is the number of these plants, which haven’t been counted since the early 
1980s, and the amount of work they handle that is not essential to produce internally and 
could be procured. 

In addition to detailing the savings that can be achieved for the taxpayers, past studies 
have shown the other benefits that can be realized by increased use of GPO’s printing 
procurement program: more work is captured by GPO for inclusion in the Federal 
Depository Library Program, improving public access to Government information; the 
costs to vendors of finding Government printing procurement opportunities are reduced 
when they can use GPO for one-stop shopping; and it’s easier for the Government to 
ensure across-the-board compliance with environmental requirements like recycled paper 
and vegetable oil-based (soy) inks. 

With the Federal Government confronting the need to reduce its spending, GPO’s 
printing procurement program deserves a closer look by Federal agencies looking for 
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ways to increase savings in meeting their requirements for printing, and by a Congress 
committed to reducing the costs of Government operations. And for a Congress and an 
Administration who want to stimulate job growth in the private sector, GPO’s printing 
procurement program can also help. 
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Question 23: Congress is considering legislation to reduce the amount of printing that 
you perfonii for Congress itself Such measures give the impression that GPO knowingly 
prints more than we need. Does GPO print anything for Congress without receiving 
explicit congressional instiuctions to do so? Has it ever done .so? 

Response: GPO may not print any publication that is not authorized by law. At the same 
time, GPO may not refuse to fulfill a lawful requisition for any publication that is 
authorized by law. If a publication is authorized by statute or congressional resolution 
and has been lawfully requisitioned by Congress, GPO is required to produce the work, 
but no more than is authorized and requisitioned. 
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Manufacturing Technologies 

Addressing Shifting B& W Demand 
May 10, 2011 rev 

Within the limits of available funding, GPO has a well-established practice of relying on a 
balanced approach when investigating next-generation technologies for its production operations. 
The proposed investments below are identifying relevant manufacturing technologies best suited 
to address changing demand for core government documents printed in-Plam. 

Tier-one Investments (Zero 10 24-month Horizon): S2 million -*■ SI million + $1 million + S12 
million 

• Manufacturing Workflow System (Budgetary estimate: S2 million) to schedule and 
track work throughout the manufacturing process: will include necessary features to 
provide job entry, inquiry, scheduling, estimating, and tracking functionality for in-house 
publishing services. To replace and enhance PEPS (circa 1980 s). 

• Black and White Electro-Photography (EP) Roll Fed Digital Printing Lines 

(Budgetaiy estimate: SO. 5 million/Line, 2 Lines = $1 million) to create a new “digital 
cell” including digital printers and near-line binding capability to absorb the production 
of Senate and House Calendars and some bills less than 200 pages with significantly 
reduced waste. To move from offset lithography to digital production. 

• Bar-code Inventory Tracking System (Budgetary estimate: $1 million) to control paper 
and production materials from end-to-end during manufacturing operations. To replace 
intensively manual process. 

• High-Efficiency Shaftless Printing Presses (Budgetary estimate: S6 million/Press, 2 
Presses = SI 2 million) to reinvent GPO’s doc.-size (S’/s" by 9'/*”) format production 
strategy and optimize operations within the Advanced Printing Technology Assessment 
(APTA) framework. To replace three (3) presses (circa 1979). 

Next Generation Investments (24-month to 60-month Horizon): $10 million + 55 million 

• Integrated Inkjet Bookbinding Lines (Budgetary estimate: 55 million/Line, 2 lines) for 
a fully automated book production line to enhance the agency’s on-demand capability for 
efficient black and white book production (A/B). By lifting sbort-run publications off 
oversized web presses, we can profitably move to digital production optimized to handle 
it. For Congressional Record, Federal Register, etc. Warning : it is unresolved as to 
whether inkjet inks, which use water-based inks, will fade over time. To move from offset 
lithography to digital production. 

• Manufacturing Execution System (Budgetary estimate: 55 million) would enable job 
parameters generated in the Manufacturing Workflow System to be downloaded 
electronically to machine on the production floor. To implement computer intensive 
manufacturing. 
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Question 24: is it fair to suggest that GPO is “behind’’ the rest of the printing jndustiy in 
terms of modernization and could save money for the taxpayers merely by catching up to 
current industry practices? 

Response: No, The major technologies in use at GPO today — electronic prepress, offset 
printing, and machine binding — comprise the standard profile of the printing industry. 
While some technologies such as digital presses are fast-growing in the industry, they do 
not yet make up the majority of work output by industry. 

it is a common misapprehension to equate GPO with the general printing industry. GPO 
is a unique printing operation structured primarily to meet the demands of Congress, 
where the requirements of the legislative process are the controlling factors, rather than 
maximizing profits through the production of work suited to a particular equipment 
profile. GPO must be ready to produce varying volumes with dynamic scheduling and 
extraordinarily tight deadlines, and maintain the minimum of staff and equipment on 
hand to do so. This is why GPO was created by Congress, which in the days it depended 
on commercial printers, was hampered by ineffective and costly service, as well as 
corruption and scandals. 

Throughout its history, GPO has constantly monitored the printing industry for recent 
developments and their potential for application within GPO operations to support the 
needs of Congress and Federal agencies, GPO adopted major technology changes when 
the industry moved from hand- to machine-typesetting, from letterpress to offset press, 
hand- to machine-binding, from conventional photolithographic platemaking to 
computer-to-plate, and particularly from hot metal typesetting to electronic 
photocomposition. Recently, increased use of digital presses has reflected industry ' 
trends. GPO has probably outpaced the industry in the extent to which its operations 
since 1994 have incorporated online systems to make information available to the public 
digitally, in addition to the incorporation in recent years of passport and smart card 
production technologies based on computer chips. 

GPO has a modernization strategy (attached) that phases in technology to optimize 
production for key product lines supporting the publication of official journals of 
government. This strategy is designed to effectively mitigate mission failure risks by 
replacing outdated technologies in segments of our operation which are in need of 
productivity enhancement tools. As part of this strategy, leasing has been considered to 
facilitate changeover as technology evolves. The use of electro-photography equipment 
may ultimately result in reduced staffing but there is a high cost associated with lease 
agreements, specialized materials such as paper and toner, and the “click” charges 
associated with service agreements. Additionally, personnel cost savings associated with 
attrition are slow to be realized. Thus, it is critical for GPO to carefully choose the 
technology to phase in and when. Though volumes may continue to decline, the 
turnaround time requirements remain very tight, so a balanced portfolio of inkjet, offset, 
and toner technologies wdll emerge as the optimal solution. 
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Qucsiion 25: Security and intelligent documents represents a big portion of your 
business now. Do you see that trend increasing? Do we need to revise Title 44 in any 
way to accommodate the printing of security and intelligent documents now done by 
GPO? 

Response: GPO plays a critical role in our nation’s security by producing Secure Federal 
Credentials. The agency has manufactured the U.S. Passport for over 80 years. Since the 
electronic passport program began in 2005, we have made over 65 million e-Passports for 
ihe Department of State. From the many successes and lessons learned from this 
program, GPO built, equipped, and manned a Secure Credential Center (SCC) in its 
Washington DC facility to design, print, manufacture, personalize and distribute secure 
card credentials for other federal agency customers. 

GPO has personalized over 1 million Trusted Traveler cards for the Department of 
Homeland Security, Customs and Border Protection. The success of our Secure 
Credential Programs proves that we can connect security printing with secure electronics 
to produce the most trusted credentials in Government, 

GPO’s secure credential design, production and personalization systems, facilities and 
equipment are certified ISO 9001 compliant to meet globally recognized standards of 
excellence in production and quality systems and controls. Additionally, GPO's SCC is 
certified by the General Services Administration as the only Federal facility qualified to 
graphically personalize HSPD-12 cards for other Federal agencies. 

GPO is currently in talks with a number of Federal agencies regarding emerging 
requirements for smart cards, including the FBI, FAA, TSA, GSA, NASA, and USCIS. 

In addition, we are scheduled to begin providing the products shown below: 

New and Emerging Smartcard Product Lines and Services 


AGENCY 

PRODUCT 

LAUNCH 

SERVICES 

DHS 

HSPD-12 Card 

Bodies Enhanced 
with GPO Security 
Printing 

March 201 1 

Design, Print, 

Manufacture, 

Distribution 

DC Government 

DC One Card for 

DC residents 

May 2011 

Design, Print, 

Personalization, 

Distribution 

DOS/ Office of 
Foreign Missions 

Family of 

Diplomatic 
Credentials (Drivers 
License, Protocol 
and Tax Exempt 
cards) 

June 201 1 

Design, Print, 
Manufacture, 
Personalization, 
Distribution 

DOD/ Force 
Protection Agency 

Pentagon Visitor 

Card 

August 2011 

Design, Print, 
Manufacture, 





319 





Distribution i 

1 DOD/ Force 
i Protection Agency 

1 

1 

j 

Pentagon Vendor 
Card 

August 201 1 

Design, Print, I 

Manufacture, i 

PcrsonaU^ation, j 

Distribution 1 


Regarding Title 44, we are accomplishing this work within the current statutory 
framework, but will review it closely for changes that could improve our Security and 
Intelligent Documents programs. 
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Question 26: Are there other revisions to Title 44 you would suggest the Conitnittee 
consider? 

Response: The Congressional Research Serv'ice has suggested various areas of the 
current statute that could be modernized with respect to the functions and operations of 
GPO, including the various authorizations for publications. The statute would benefit 
from being updated with language referencing electronic infoimation technologies, which 
are absent from the law other than m chapter 41 . There are also aspects of the Depository 
Library Act, codified at chapter 19 of Title 44, that may need to be reexamined in 
view of the light of the needs of today’s libraries. 
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Question 27: The laws authorizing the Federal Depository Library Program haven’t been 
revised comprehensively since the early 1960s. The world has changed a lot since then. 
Do you think Congress should review the FDLP in light of the technological changes 
since then and the needs of library users? Is the FDLP still needed at all? 

Response: The world in which depository libraries and the Federal Depository Library' 
Program (FDLP) operate has changed significantly since the 1 962 Depository Library' 

Act was passed. Beginning with the GPO Access Act of 1993, GPO has made and 
continues to make great strides in the online environment, However, this environment 
does not diminish the need for or the value of the FDLP in serving the Government 
infonnation needs of the American public with access to both print and digital 
collections. In many ways, it emphasizes the importance of GPO’s partnership with 
FDLP libraries and allows us to enter new types of creative partnerships with depository 
libraries. 

This fiscal year, a survey of depository library users was conducted to determine the 
value and performance of depository libraries in meeting their users’ needs. Results of 
the user survey revealed, among other findings, that: 

• Depository library users need access to both historic print and electronic 
government documents, as well as the skilled knowledge and expertise of 
librarians to assist them in locating the information they need; 

" The overall quality of resources and services provided by depository libraries was 
rated by almost 50% of respondents as extremely satisfied, with 85% of 
respondents rating these satisfactory; 

■ Outcomes matched the objectives of the respondents, in that FDLP resources 
provided key information (79%) and enabled the fulfillment of a purpose (75%); 
Respondents also concurred with a number of positive statements about their 
experiences using FDLP resources, somewhat agreeing or strongly agreeing that 
they would recommend use of FDLP resources to colleagues/friends (87%) and 
that they would use FDLP resources again (87%). 

In the FDLP, we are working with the Depository Library Council to the Public Printer 
and the community to reach consensus on how to bring more flexibility to the Program 
while ensuring that it is sustainable and more robust in the 2D’ Century. This may result 
in recommendations for program changes, potentially including statutory changes. 
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Question 28: ts the GPO subject to “Buy American’' laws? is it possible for you to buy 
only from domestic suppliers? 


Response; Under current law, GPO is required to “price preference” American-made 
products in acquiring goods and services. GPO may still acquire foreign-made products 
if there is no American supplier or if the foreign supplier offers a better price and meets 
other conditions of the statute. The vast majority of materials GPO acquires are from 
American sources, but there are occasional products — such as security printing items — 
that are procured from over.seas because they best meet the specified requirements. 
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Question 29 : In the wake of the successful merger of the Library of Congress police into 
the U.S. Capitol Police (USCP), there is discussion of merging the GPO police into the 
USCP, Do you see any benefits for or costs to GPO from such a merger? You already 
have a significant USCP presence at North Capitol Street, do you not? 

Response: GPO’s police force has an excellent record of service in protecting GPO 
personnel and property. However, like other GPO support services, it must be funded as 
an overhead expense through the printing rates billed to our customers, including 
Congress. In the post-9/ 1 1 era, the costs of security at GPO — as elsewhere — have 
increased significantly. GPO is in the business of producing information products and 
services, and as we seek to provide improved products and reduce costs, we believe we 
can reduce costs by transferring our security capability to the Capitol Police. The 
jurisdiction of the USCP already extends to H Street NW, on GPO’s northern border and 
GPO already houses elements of the USCP as well as several of its emergency vehicles. 
The concept of merging the forces has been discussed for many years. In a period of 
increased security needs and efforts to reduce costs, merging the two forces offers 
potential opportunities for improved efficiency as well as enhanced opportunities in the 
security field for GPO’s police officers. In a recent meeting with GPO’s police officers, 
they expressed interest in exploring this issue further. 



324 


Question 30: How might GPO have to change its business model as printing diminishes 
and more of your production and distribution become digital? 

Response: The majority of GPO’s production and distribution work today - as it has 
been for the past 15 years - involves the development and dissemination of electronic 
information formats. However, GPO’s statute and business systems are designed to 
recover costs on a page rate model, through printing. Revenues from printing sustain the 
electronic systems that develop the digital databases used for the production of 
congressional and agency information products as well as the dissemination of those 
products online. GPO will need to develop new mechanisms for the reimbursement of 
that work from Congress and customer agencies that are not print-dependent. 
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Question 31: In a letter to Congress dated June 7, 2010, providing comments on the 
Inspector General’s semiannual report, Robert Tapella, your predecessor as Public 
Printer, stated that GPO would complete an independent assessment of its acquisition 
function by September 30, 2010. Did GPO's previous management ever carry out this 
independent assessment of GPO’s acquisition function? What, if any, action items 
resulted from that assessment, whether before or since you’ve become Public Printer? 

Did it include a focus on GPO’s printing procurement operation? 

Response: The independent assessment of GPO’s Acquisition Services recommended by 
the OIG last year was not conducted by previous GPO management. Current 
management is planning to conduct an assessment. Management is evaluating the 
relevant 0MB Circular and supporting Government Accountability Office framework in 
determining the scope of the asses.snient. 



326 


Question 32: What is the status of GPO’s composition system replacement project'.' 

How much money was appropriated to GPO for this project in recent years, how much 
was spent, and on what was it spent? Are further expenditures necessary or expected? 

Response: GPO received a SI .5 mitlion appropriation in FY 10 for this project. 
Previously, $2.0 million was allocated to the project in F'Y 08, for a total budget of .$3. .3 
million. Through April 2011. about $900K was spent on a complete design of the 
proposed system. There are no ciiiTent contracts in place for the composition system 
replacement (CSR) project. The scope of the recently concluded contract was to complete 
a detailed foundational System Design Document (SDD) for CSR, which will play a 
pivotal role in the development and maintenance of the system. The SDD will be used by 
project managers, quality assurance staff, configuration managers, software designers, 
programmers, testers, and maintainors, and contains all design information needed by 
those users. 

In May 2010, GPO projected a cost estimate of $3.5 million for the development of CSR 
Release 1 (foundational system plus composition of congressional bills) for FY 1 1 . 
Beyond that phase, there are 2 approaches to complete this project: (1) expenditure of an 
additional $10.5 million over five years (including capital and operating expenses) for 
development of the foundational system and CSR release 2, plus yearly maintenance in 
which the contractor who builds it will own the system and put GPO in a similar situation 
as our Oracle and FDsys systems in terms of technical support, with dependency on an 
expensive contractor; or (2) an additional $5.5 million (including capital and operating 
expenses) over five years in which a contractor develops the foundational system and 
GPO internal resources develop phase 2 applications and maintain the system, thus 
controlling the costs and the future of the CSR. These would have to come out of GPO’s 
revolving fund. In view of the prospect of limited future funding for GPO investments, 
we are opting for the second approach. 
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(Question 33: During the hearing, there was discussion of the Rules Committee's 
experiments with software that does real-time transcription and generates PDF versiiiiis 
suitable for printing. Have you examined the fea.sibility of using .such software to reduce 
GPO’s prepres.s costs? What kind of savings would such software offer? 

Response; According to information we have received from House Committee on Rules, 
the Committee does not have software that does real-time transcription of hearings and 
generates a PDF suitable for printing. The Committee maintains a database to generate 
portions of their committee reports and that database can generate XML files which then 
can be converted to locator files and composed using GPO's Microcomp composition 
program and distilled to create a PDF. However, the Committee does not have access to 
the House Legislative Counsel database and they are unable to incorporate amendments 
in their committee reports at this time. In addition, any software program that generates 
PDFs from hearing transcripts would not create PDFs suitable for printing since 
committee hearings go through an editing/proofreading process which requires manual 
processing of the file before it is ready for printing. 
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Question 34: What would you estimate to be the costs of acquiring and installing digital 
production systems throughout GPO’s plant operations to replace production systems 
currently used? Would this result in a more cost-effective printing model for GPO? 

Response: The cost depends on the number/configuration of systems we would be 
acquiring at the time, but we estimate it would be between S35 million and $60 million to 
replace the GPO’s current web presses and binding capabilities supporting key 
congressional products. GPO would need 10 to 15 digital roll-fed printing presses with 
in-line automated book production lines for comparable output capability. 
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Question 35: What procedures are in place should FDsys face an attack, whether cybci 
or physical, or its central mechanics othenA'ise be coniproniised'.^ Are Congress, Federal 
agencies, and the public assured of continued access to online legislative and agency 
information in the event of an emergency event or loss of power in the metropolitan DC: 
area? 

Response: GPO’s backup capability for FDSys was live as of March 31, 201 1 . 
However, this backup capability is positioned at the Legislative Branch Alternate 
Computing Facility (ACF). As has been pointed out with respect to GPO’s limited 
backup production facility located in Laurel, MD, the proximity of the ACF to the 
metropolitan DC area may not guarantee its operability in the event of a major area-wide 
emergency event. We are investigating additional backup sites to ensure unintemipted 
backup capability for this important service. 
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Question 36: When you aixived in office 4 months ago, what plans did GPO have in 
place for electronic archiving and preserv'ation of documents for the next 10 years’? What 
plans or concerns do you have for or about various methods and media for archiving and 
preservation? 

Response: Currently, only paper and microfiche have been proven media for archiving 
and preservation. Although GPO’s Federal Digital System (FDsys) was designed 
following ISO standard 14721:2003 for the long-term preserv'ation of digital information, 
there was no 10-year plan in place for electronic archiving and preservation of digital 
resources. With the high volume of Government information available in digital form, 1 
am concerned that GPO provide appropriate and effective electronic archiving and 
preservation strategies to ensure continued public access to digital information in the 
future, 

FDSys follows archival system standards to ensure preservation and access of digital 
content. It is built on the Open Archival Information Systems (OAIS) model developed 
by NASA as the framework to ensure content preservation. GPO actively participates in 
the digital preservation community and makes extensive use of preservation metadata 
which is critical to ensuring long-term preservation. Additionally, GPO is taking steps to 
ensure that preservation processes are in place regardless of format or media, along with 
ensuring necessary data migration and refresh over time. 

This year, GPO conducted a successful self-audit of the FDsys repository according to 
Trustworthy Repository Audit and Certification (TRAC) metrics. We are contracting for 
an independent TRAC audit of FDsys to meet a higher level of authentication. The 
timeframe to conduct the external audit of FDsys will be approximately six to eight 
months from the project start date. Fewer than five repositories have qualified to be 
TRAC certified to date, and FDsys would be the first in the Federal Government. 
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Question 37: Having sUidied the testimony submitted by Janies Hamilton of Int'oTrends, 
liave you learned anything new about the state of the printing industry, its technology, or 
GPO operations? Are there any changes you can foresee making as a result of that study? 

Response: Mr. Hamilton’s statement was a highly readable summary of the information 
we have been seeing regarding industry trends. We agree that installing automated 
workflow tools would increase employee productivity and would help us better meet the 
needs of our customers, and in fact many of the comments in his executive summary are 
already on our radar as they apply to our core mission. We also agree that organizations 
such as ours should rely on a balanced approach when selecting the best suited 
technology for our operation. We would be happy to have him visit GPO to learn more 
about out operations. 
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Mr. Eric D. Belcher 

President and Chief Executive Officer 

InnerWorkings, Inc. 

600 W. Chicago Avenue, Suite 850 
Chicago, IL 60654 

Dear Mr. Belcher, 

Thank you for testifying during the May 1 1, 201 1, Committee on House Administration 
Subcommittee on Oversight Hearing on the Government Printing Office entitled “GPO - Issues 
and Challenges: How will GPO Transition to the Future?” The Committee requests you respond 
to additional que.stions that will be made part of the hearing record. Please provide your 
responses to the following questions to the Committee by June 8, 201 1. 

1. How has the business of buying print products for customers changed over the past 5 
years? How have you had to adapt your business to grow in this environment? 

2. Tell us the type of results your clients expect? How do they measure your service levels? 

3. How have you used technology to create competitive advantage? What are key attributes 
that are required for success? 

4. Describe the acquisition process for a typical customer’s order. How long docs it take to 
place an order and when would a customer receive the printed product? 

5. Your business is in the same scale as GPO’s Print Procurement business. How do you 
leverage that size to reduce costs for customers? 

6. The GPO Superintendent of Documents has a responsibility to review Agency print 
orders to determine whether or not the documents should be included in the Federal 
Depository Library Program and tbc GPO Sales Program. If Federal agencies were 
allowed to u.sc an outsourced print procurement system such as yours, could these 
requirements be met? 

7. How often do you visit the GPO? How closely have you studied the organization? 
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8. Have you discussed your ideas for the print procurement program with GPO? What was 
the outcome of any conversation you had? 

9. Is yours the only firm offering the services yours provides? 

If you have any questions concerning this raattw, please feel free to contact Joe Wallace on the 
Committee staff at (202) 225-8281. Thank you again for your testimony, we look forward to 
hearing from you. 


Sincerely, 

Phi! Gingrey 

Chainnan, Subcommittee on Oversight 
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Committee on House Administration Subcommittee on Oversight Hearing on the 
Government Printing Office 

“GPO - issues and Challenges: How will GPO Transition to the Future?" 
Response from Eric Belcher, President & CEO, InnerWorkings, Inc. 


1. How has the business of buying print products for customers changed over the past 5 
years? How have you had to adopt your business to grow in this environment? 

The Government's print buying process Is a largely manual and offline order management 
platform. In the last 5 years, InnerWorkings Invested tens of millions of dollars in automating 
the print buying process via our PPM4 technology and it would be a huge benefit to the 
government to adopt this platform. 


2. Tell us the type of results your clients expect? How do they measure your service levels? 

Our clients expect a significant reduction in costs, ranging up to 30%, similar to what we 
believe the GPO would experience with a technology-based print procurement solution. 

Here is what the GPO would be able to do with InnerWorkings approach and PPM4 
technology: 

• Eliminate need for separate billing department 

• Create electronic job tickets - eliminate double data entry 

• Have complete electronic visibility - to all Jobs for matching PO's with billing/invoices 


3. How have you used technology to create competitive advantage? What are key attributes 
that are required for success? 

There are 2 elements for success, neither of which exist in the GPO today: 

• Electronic order management (which provides benefits list in the second point above) 

• Sophisticated procurement tools which allow users to sift through millions of pieces of 
critical data, i.e. printer capabilities and historical pricing. 
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With the tools InnerWorkings has developed, the GPO could become one of the most 
sophisticated print buyers with this more modern solution versus today's antiquated 
approach. 


4. Describe the acquisition process for a typical customer's order. How tong does it take to 
place on order and when would a customer receive the printed product? 

Based on: lack of need to double enter data, ease of coordinating across billing departments 
and electric job duplication in seconds, the government would meaningfully shrink the time 
associated with placing and fulfilling an order with InnerWorkings PPM4 technology. 


5, Your business is in the same scale os GPO's Print Procurement business. How do you 
leverage that size to reduce costs for customers? 

Until very recently, InnerWorkings buying scale was actually smaller than the GPO, however 
today, we're as much as 50% larger. We believe we will grow at +25% annually, compared to 
the GPOs shrinking business. Because of this, we are able to leverage our size and growth to 
make continued investments In technology and capabilities, organizing gang runs, and using 
our influence and information to negotiate top tier pricing. 


6, The GPO Superintendent of Documents has a responsibility to review Agency print orders 
to determine whether or not the documents should be included in the Federal Depository 
Library Program and the GPO Soles Program. If Federal agencies were allowed to use an 
outsourced print procurement system such os yours, could these requirements be met? 

Yes, but much more efficiently. And, the Superintendent of Documents would now have the 
ability to do so via electronic online access to all print job tickets in real time across all GPO 
offices and geographies. 


7. How often do you visit the GPO? How closely hove you studied the organization? 

I have been visiting the GPO for the last decade through the reign of both Bruce James and 
BobTapella. I have had approximately twenty meetings during that timeframe. I consider 
myself familiar with the buying capabilities, software and opportunities that exist with the 
GPO. 
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8. Have you discussed your ideas for the print procurement program with GPO? What was 
the outcome of any conversation you had? 

Yes. Previously, the GPO recognized that a technology platform, like PPM4, would make a 
significant step forward in the procurement capabilities and launched an RFP based on this. 
InnerWorkings submitted a proposal as part of that RFP process, but never received a 
response to the submission. [Attached.) 


9. Is yours the only firm offering the services yours provides? 

No. There are other print specific order management technology platforms in existence; however 
we estimate that our company is as much as lOOx larger that these other firms and our 
investment in technology and capabilities to be dramatically more advanced. 
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P1^M4 is at the core of InnetWorkings’ enterprise print 
maiiagement .solution and enables the quick-turn, high 
volume project work we deliver for small and mid-siz^ 
companies. We also develop and implemem solirtions bas«j on 
01 , fr eStore technology platform for clients in need of POD, 
VDP, workflow and fulfilimenWogistics soiutions. 


TECHNOLOGY 

» PPM4 (Print Procurement Manager v4) iricludeis ode 
of ttie largest independent repositories of equipment profiles 
and pricing data for suppliers in the U.S. 

> Optimal supplier identification 
» Real-time competitive bid tiMccess 
» Audit and compliance cost management 
» Custom order entry and reporting 
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» John R, Walter Chairman. Former Chairman, Presstient & 
Chief Executive Officer of RR Donnelley & Sons Company 
» Eric D. Belcher President and Chief ExecutivC'Offteer . " 
Former Chief Operating Officer and Chief Financial Officer 
atmanroiand. 

s Jack M. Greenberg, Board Member, Former Chairman and 
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» Linda S. Wolf, Board Member. Former Chairman and Ctiief 
Executive Officer of Leo Burnett Worldwide. '' 







338 




EXECUTIVE SUMMARY 


339 





340 




paffe 3 0/5 



341 



■D — -;= 


" = .2 

i 2 2 

3 2 

< 0.0 0 . 




page 4 of S 



342 





S S' 



1 r fii: 5 W= -if-.ijy 


PPM4 



PfWfllsiicHThi.,-. '-.vsi ■■■;*■■■ hi ’ ir: ■■ V'i 7'n:'' '-nii 

j -i';!;; ih-'-:: liiBs—i "-eiia; 

i'l’W-lKlseanljsyiisar-'- K ': it'#* -.Li in! pi 

llli M'.’.r-.' inil p- . i:i-i= I ' ,=-! 


- ■:i'i 













345 



•®:Sjj^^-8MBrasares:am}ed and appited foeacniot) 
. s 1n»®ss.ca» tevj^d as PBF fiies 
>':lf^G«'caR:atti®.!®3<xepted or rejected 


each Step of fte process 

^^.^{HrtsmipatJftiT^mfflended siippiiets versus .actual 
- sapjrtiefsctosen 

:» 8^Jwts comp3fmg winning btd versus .alt bids . ; ^^ •. .. 

'» Sefwts 00 ra.'aipe and purchases by iteni type 
* R^srts-OR rcveoue and purchases by buyer 


' '.',stf,^i?<3nl°ttem!yp?s attributes and repaired fidds 
*> L II >tem.?ribl8 Item types insurs retm ii date. ‘S bCKsg collected 
for key job types , 

i/ateiattun on seleui-rd data t^eids to en^re date tntegrr^ 

Suppusr RiiGsirrsnendatiOiis; 

' Siipiiiiers recomfflpmjed using historical data and !y 

• eputproent-basedrecomniendatjons 

''' His.toric:fe€ommeridatKjns: using matching techniques 

to ensiire.OTly .relevar5t.pbs are presented 
■' Fqaippent based mctimmendatiOTs are based on the apphrahoft- 
detemwtmg the most Itkeiy manufacturing assets for ^job afu! 

.. then fficotninendingsupplters that have those assets 

• Ability tfl also select own suppliers 

Sijpjilw BsdHfflqiiflsSs? 

’ Automaticaliy grhterate bid reqipsts wa email 
> Email CQhtems a url link supiyiws can use to enter teds 
' Emails can tie editsd prior to serrding to siiiHiliefS 

Bid Request Entry; 

Bids can be cnta'ed t^f supjdier into the custom 
urtor via the vetidOT portal 
■' Alt bids and attrtotes are saved m database 
for future date mining 

SuppiterSateotiBrh 
» AH teds are viewable m one interface 
’ ftutomatoliy create piffchai^ordwfm' 
selected supplier 

Manage Producttoi 

.s'^PteductMijob.states^such as received art, 

' ' in productifln and shipped m a single scf^n 
vfw. pnMdeaIl..jol3'.states: 3t aglance 


®g^Sf:HiAflS«ARTE»Ss itisy¥, cwsA 88 «Ei, 5 L‘R£ssa , emew 





CGifFORATc HEAnaUifiirnS. 


With recoFiSsjed fmas payment 

E S)^ reseal ditfr-ren* %nctionai y'^eetis starting mta^ mer^, to 
Items tr cbeckir‘g pricmg-agamsl.aniayafbbfefe^jiift-rto.:.^^ 
on thf job, In entermg ttip accepted tod::top!}ffig:m'®5toiv,^to.'.. 
submitlrng a forma? quote, to • 

a p’rriiasf order to the wHmmg Siipj^ier. to : 

and supplier m ^tces and to generating invoices to our cfi^ 

Tw addibonai tabs— management and admip— track toe 
fmancials of toe job and any other, crrttca! dataws want-to eaptore: -::: 
’> A timeiine shows toe date ranges of the lifecycle of tte 

f ntterWofkHiga has s^mfkant domato 8xp^f» in a variety of cotnpka 
produsttoR categories, sucti as forms, to&ets, manu^s, directories 
ami Arect mail ami PPH4 allows for roulti-compoBeot con^uratoms. 

" Each idb can have raultipie items, and toe system prompts tfe user for 
data required to produce atiy given item type 
1 Tile buyer can quote out theeitore project or each atoivitfi^t eten^ 

‘ When the ijss^ starts a new quote, the project type is tost esfab^he^ 

" ivkist of toe screen is prepopptated based on usw id afid item tyfte- , 

^ The system can track arid store imscellanws dccumarts a^sctatod;' 
wjto ti» job- PDFs, spreadsheets, notes, etc. ’ 


ftKS thepn^itWiS elected-, the btiyer setects the “ Reromm ■ ] 

iVwto'ic.button..',:, 

:B3^QR:fe.^tipnEflt M and past nAs, PPf^4 will fficamnifind supplters 
flhe:toi^ selects. the supptiers. A supplier do&s not have to he im tfie . 
'hst to'be^^cted:: . 

:^^oin^S£an.3Jsoes{3bhsh rules to raoK suiipriers. Some customers 
.wafiHMrKastingsupplierstorank.highsst 


^omattoaliy generates an email delivered to relevant 
andapproprtote su^diefs Pest suited to complete toe job. 

Om' QU^s rarr teemailgd. faxed, etc 

Supphers can click on the 'mk to immetoatcly peiolars their oi ic*ng 

iBfonnato»intoPPM4 




347 



tenerWorklngs, 


Mses associated wlti! 3 jst) can be retrieved and 


IN? system aggregates the b‘£ts from the ^propnats s^ier 
iif.vpfsg and presents them tn an easy-to-cempars 
ih’fcu',:) .vo'or Lustomtrcanvhjv. aii quotes 


gs»mpeMu!f}aUoti~t}othwhat ts .expeeled and what is 
Oh one screen. 

the user IS gu?ded to the next step •. . 

clear and easy to read, can boasstped to business . 
wits or cast eenlers and can be ‘'rolled up" and generated monliiiy. 

leery stage of a job lifecycle is tlme-stamped to allow for a quick; 
sn^^tol key e^nts, 

-’ Sommaiy cbstimjef-leve! information is also available 


tcu can tecommend suppliers based on the pro^ctty^sf fteiteni. 
Fiir pxsmoie, you would not quote an entirs dnsct mad^ tosr 
enve'ope supplier but you would quirie just the enveldpe item to 
thatsuppiiof 


(Isars can search based on any supplier or equipment parameter. 


todivtdMl coitqmnents that comprise one jobrsucb as to acon^sr 
direct mad jab, may be sourced separately. 


Porcbase order costs associated with the job are maintained to 


J 


’ Estimstas and actuals are shown together for easy reconcrtiatlmi 

Purchase Orders with complete and accurate mformation are 
generated as PDFs, reviewed by the production manager and signed. 

E»b production manager approves tovoices and rates the quality, 
of tbs iob to contribute to the supplier’s score. 

" tovotces are scamted and assigned within tour bouts of rece^ 

■ Tilt suyer wh? outtsd and produced tbs ;ob bids it for 
accuracy and mimmal cycle time 






■ CDHPaSSTEHEAPQMRTtSS: SOf) W, CHSCftSa SUITt 830 ^ CiiMSO. It 81^54 i K*lS-3n.M2,37a« 


www.towi 


348 



irr 


InnerWoPklngs 


mm 





Tie iiip^ilier f^oosiis a'tcwi our prodachon mana^rste«5£essa!tf^>^^>^^^^^^^^ an Hp-tc-tte^rasnute detailed supplier overvievt 
sn'Q! mat'on avsifabie on our suppliers, incfiidii^ their qatl^ s^W: - ::: f^wt«jraBnari^rsj^^biHty and pcfile at the mdividusl 

indtioaicisl rapabiitty pncmg and eqmptnent mformafioft. s^plierlwel. -,-,r:;-|. — , ~- -ri~rit- 

' ^ f-piicr quality <^i.ores oxr '?’ 3P highlighted wiffl asterisks ^ 
t^’pir namf'S IhrQ'ighaut the ‘ y'.terr 

Vares are rslcuiated by input from i.ustomcrsa!K!pfOdiKtoflBi3na^ 

' Intorriiahonalio^rs us tc pinpoint right supplier best suited fw a job , 

Supplier Specffication Oyemew 
The Supplier SpesiScation Screen highlights suppliers’ 
capafelrtiss, rncludtng a historic result fanking system. This : 

IS the most comprshenstve sesrchehie database of suppliers 
M the marketplace today and enables us to source to only those 
suppliers with In-hotise capabilities 
fiasic specs screen allows at 3-glance review of capabilities 
and equipment 

Dynamic suggestion system shows in real time what types of 
] 0 })s this supplier lias been awarded 

Supplier Advanced Specifications , 

The:Adyance4 S^pH»r^Sp8c l^ur««n is a pro detailed 
fistihg of supplier equipment and areas 

of specialty. 

>''.''fAI}^fieldS':are:''SeaFBhabte-.- ■.■■,■: ■ 

' Detailed supplier specs aie maintained and updated by suppliers 
through the supplier portal 

S8A/women-wfied, m^nc^lt^owRed and other details are also 
stored here 


Custsmer Muiluie 

Complete customer history is retained, with every quote and lob 
available for review. 

:-.^fmdoGhon'fflanagers can review and aojust in-.enmfv cha-gcs. c>-i.n‘. 

cusbjimr statements and add "Ship To" locations 
Users can review tte entire Ifistory of everyjoh for 8 client. ^ 


The ftdl financial pictiKe of Uie account IS updated in real-time. 
Special customer rei^ests can appear automatiGaiiy on purchase 
orders and shlpptr^ documents. 


Cos^isgrMeiaks 


CORPORATE HEAOab'AfiTERS; SQOW CRICASaAVr.. Sb'llt ISO ^ CSiCASSJL'68S54 


349 





Suppliers cas liave seciirs web access into (atr sfStent fte-Pstlal; - -- Th^e areaivariety at “best ot breed ’ repcrts available, called 
allows «s to provide suppliers wiin more mformabon ami ^d&adii. . from the reqoireraents fit our Fortune 1080 client base, 
ultimately translating into better service,puaifty 3Bdpr«H5to-:.: ; , w/^go^plgjg'f^(^jpg.p5)^3gg gf si3fi(iafijf?ed reports isavai'abi" 
eurL'!;iini.s. oyr.Teoofts-addrssstterepM'tsngneessof marKetNig. production 

k'ppncrs can view iha status ot mvweesvpayment sctisdutesi: ; ;-.;:;, - afl'd'finance' 



f *• ' f • 'A -V* ■ 


COR^ORArF HEAOaaSRIERS; Stin W.C8(CA53AVI.,S5jniS58 ; SHIcmUSSSW .i MA{«312,m3Wa r 


open 'acuests, account summaries and quality scores 


User^caniflgw.prjntspericl m.any wav tliev prefer 

Clients.can customse time periods 

Reports typically show projections versus actual 

Custom: reports^designed to client specifications ars also. available 


Csridied suppliers have additional access to view and bid an : . 
unawarded projects. . 

This IS a power tut tool, for supphers to communicate immediaNf. 
about ttipir open capactly 

Certified suppliers ran request to bid on jobs thatwsre not-. . 
previouslyassigiifid to ttiern ■ altowwig us:to t^eadvanttgeaf;:: ■■■. 
available capacity 

' Suppiiers can .Iocs'te jobs best surtsd. for them t^-filtenfig^certsm 
. . variables, mdtidmg project type aijdquanlity . • . • 


350 


DANIEL E- LUNGREN, CALIFORNIA 
Chairman 

GREGG HARPER, MISSISSIPPI 
PHIL GtNGREY, GEORGIA 
AARON SCHOCK. ILLINOIS 
TODD ROKITA, INDIANA 
RICH NUGENT. FLORIDA 

Philip Kiko. Staff Director 


Congrcsisi of tl)c Initolj 

of ^feepreOentatibeS 

COMMITTEE ON HOUSE ADMINISTRATION 

1309 Longworth House Office Building 
Washington, D.C. 20515-6157 
(202) 225-8281 
http://cha.house.gov 
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July 20, 201 1 


Mr. James Hamilton 
Group Director 
InfolYends 

97 Libbey Industrial Parkway, Suite 300 
Weymouth, MA 02189 

Dear Mr. Hamilton, 

Tbank you for testifying during the May 1 1, 201 1, Committee on House Administration 
Subcommittee on Oversight Hearing on the Government Printing Office entitled “GPO - Issues 
and Challenges: How will GPO Transition to the Future?” The Committee requests you respond 
to additional questions that will be made part of the hearing record. Please provide your 
responses to the following questions to the Committee by June 8, 201 1 . 

1 . At which point does it becomes more cost effective to move from offset printing 
technologies to digital "on demand" delivery of printed materials? Is that point expressed 
in the number of impressions made or copies produced? 

2. What are the costs of transition from high-volume offset printing to digital delivery? 

How long might it take to recoup those transitional costs? 

3. Arc you aware of any private sector efforts to develop the means to ensure the permanent 
retention and accessibility of bom digital documents? If so what is the state of the arl? 

4. How often have you visited the GPO? 

5. I understand you have had one or more contracts with GPO in recent years. If you are or 
have been a GPO contractor, can you please explain how that came about and the 
outcome? 
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If you have any questions concerning this matter, please feel free to contact Joe Wallace on the 
Committee staff at (202) 225-8281. Thank you again for your testimony, we look forward to 
hearing from you. 


Sincerely, 



Phil Gingrcy 

Chairman, Subcommittee on Oversight 
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Smt® 30Q 

Weymoytti, Mass^aclius^tls 02'1S9 
Telemne T81.61S.2100 

Fax: 71B.6ie^.2t2i 


June 6, 2011 


ITie Honorable Phil Gingrey 
Chairman, Subcommittee on Oversight 
Congress of the United States 
House of Representatives 
Committee on House Administration 
1309 Longworth House Office Building 
Washington, D.C. 20515-6157 


Dear Dr. Gingrey, 

First let me say that it was a pleasure to visit Washington on May 1 1* to testify before 
the subcommittee regarding the Government Printing Office’s Issues and Challenges. 
The subsequent pages of this letter provide the answers to your questions for the record. 
If you have any follow-up questions, please don’t hesitate to ask. 

Yours truly. 



Jim Hamilton 
Group Director 
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Question 1: At which point does it become more cost-effective to move from offset 
printing technologies to digital “on demand” delivery of printed materials? Is that 
point expressed in the number of impressions made or copies produced? 

The right solution depends on the print application and the needs of the document’s users. 
There are two main classes of digital print options; short-run and on-demand. Short run is 
generally printing of less than 1,000 documents with a “print, warehouse, and fulfill” 
process. Order-taking and finishing must be well-suited to smaller job sizes. On-demand 
is true one-off printing in which the job is not printed until an order is received. There is 
no physical inventory. True on-demand is only feasible with highly automated digital 
print. In addition to the nm length, the mix of black & white and color pages is part of 
any decision about output technology. 

In regard to the number of impressions produced, this is an important factor that relates to 
cost. Nevertheless, there are other factors to consider, including document delivery, 
warehousing, turnaround time, deadlines, security, and any other specific needs of the 
document user. 

It should also be noted that this question assumes that print is the right solution, and that 
replacing traditional offset methods with digital print is the right way to go. In addition, 
there is an assumption of a requirement to “push” documents to users who may or may 
not want them. A “pull” model (in which documents are ordered as needed) is another 
possibility that should be considered. It is entirely possible that the best solution may be 
(a) electronic delivery alone, (b) electronic delivery combined with on-demand print and 
short-run digital print, or (c) the existing offset process. The answer will likely be 
different for various types of documents. 

Question 2: What are the costs of transitioning from high-volume offset printing to 
digital delivery? How long might it take to recoup those transitional costs? 

The level of investment to move to a digital operation is significant, with many digital 
print devices costing hundreds of thousands of dollars and some exceeding one million. 
There is also the issue of maintaining legacy processes while transitioning to new 
methods. Factors such as the scale of the operation, the ongoing costs of current assets, 
and the cost of the recommended new assets must ail be taken into account. Other factors 
include new workflows and operator training. An assessment of the current GPO 
operation would be the first step. This will provide background on the best method for 
communicating the information in government documents. Is there waste in the current 
process? Are documents being printed and then discarded unread? Answers to these 
questions are changing as document users obtain access to more attractive electronic 
document delivery options. 
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Question 3: Are you aware of any private sector efforts to develop the means to 
ensure the permanent retention and accessibility of born-digital documents? If so, 
what is the state of the art? 

Most state-of-the-art examples (e.g., Google Book Search, the New York Times archive, 
and of course the National Archives) are not limited to born-digital documents. Private 
sector self-publishing efforts such as Lulu.com provide accessibility, but their 
permanence depends on the firm’s commercial viability and the author’s ongoing 
involvement. On-demand document delivery programs within the Defense Logistics 
Agency provide an example that is closer to home with the Air Force’s Technical Order 
Distribute and Print system. With such diversity in user needs, it is difficult to identify 
the true state of the art for today. The key issue for GPO is permanent retention. Few 
organizations have such stringent retention requirements imposed on them. 

Question 4: How often have you visited the GPO? 

1 have never visited GPO. I did receive an invitation to visit after the subcommittee 
hearing, and I hope to do so in the coming months. The perspective that I bring to this 
discussion is about the changing world of production digital print, not about GPO’s 
current state of operation. I was provided with some documents regarding GPO’s 
equipment and the documents it produces for Congress. Outside of that, I do not have any 
familiarity with GPO’s processes beyond what is made public through press releases and 
stated publicly at industry conferences. To make specific recommendations about 
equipment and staffing, InfoTrends would need to conduct a thorough assessment of 
GPO’s capabilities and its users’ document requirements. 

Question 5: 1 understand that you have had one or more contracts with GPO in 
recent years. If you are or have been a GPO contractor, can you please explain how 
that came about and the outcome? 

InfoTrends was part of the 95 1-M program, now classified as the “980-M Umbrella 
Contract” for inclusion in any task orders developed under this contract with GPO for 
consulting services. Through the 95 1-M, category 1 umbrella contract, InfoTrends 
worked on previous engagements with the Peace Corps and the Department of State (both 
in 2010), In both of these cases, we conducted assessments and made recommendations 
in regard to print workflows. InfoTrends has conducted many such assessments for public 
and private firms since its founding in 1991. 
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July 20, 2011 


Mr. Eric Petersen 

Specialist in American National Government 
Congressional Research Service, Library of Congress 
101 Independence Avenue, SE 
Washington, DC 20540-7210 

Dear Mr. Petersen, 

Thank you for testifying during the May 1 1, 201 1, Committee on House Administration 
Subcommittee on Oversight Hearing on the Government Printing Office entitled “GPO - Issues 
and Challenges; How' will GPO Transition to the Future?” The Committee requests you respond 
to additional questions that will be made part of the hearing record. Please provide your 
responses to the following questions to the Committee by June 8, 201 1 . 

1 . According to GPO, the Congressional Record costs $6 Million annually after the PDF is 
ready to prepare for printing and $1.6 Million to print. If the printing preparation cost is 
eliminated, current levels of printing the Congres.sional Record remain constant, and 
estimated costs of digital printing by GPO of 7 CPP remain .stable, would GPO endure 
cost savings through digital printing? 

2. In the first paragraph on page 5 of your testimony, you state that “efforts to further reduce 
the number of paper copies may raise questions related to access of government materials 
for individuals and groups who do not have sufficient Internet access.” If the current 
trend ofprinting fewer copies of publications continues, with the ultimate possibility of 
being paperless, what steps do you suggest the government take over the next 10 years to 
increase access to government publications? 20 years? 

3. In the tliird paragraph on page 3 of your te.stimony, you state that “while some co.st 
savings may result from producing fewer paper copies... it is also possible that any of 
those benefits could be offset by resource demands that arise from investment in 
technologies and equipment.” Does your analysis include the elimination of entire 
departments as a result of a complete transition to digital? 
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if you have any questions concerning this matter, please fee! free to contact Joe Wallace on the 
Committee staff at (202) 225-8281. Thank you again for your testimony, we look forward to 
hearing from you. 


Sincerely, 

Phil Gingrey 

Chairman, Subcommittee on Oversight 



357 



MEMORANDUM June 8, 201 1 

To: Committee on House Administration, Subcommittee on Oversight 

Attention: Yael Baiush, Joe Wallace 

From: R. Eric Petersen, Specialist in American National Government, 7*0643, 

epeier.sen@crs.loc.gov 

Subject: Subcommittee Hearing on “GPO - Issues and Challenges: How will GPO 

Transition to the Future?”: Responses to Questions for the Record 


Tliis memorandum provides my responses to your questions for inclusion in the record of the 
Subcommittee’s hearing on the Government Printing OlTice entitled “GPO - Issues and Challenges: How 
will GPO Transition to the Future?” Your questions are provided in bold. 

If you have further questions or need other assistance, please feel free to contact me. 

1. According to GPO, the Congressional Record costs $6 Million annually after the PDF is ready to 
prepare for printing and $1.6 Million to print. If the printing preparation cost is eliminated, current 
levels of printing the Congressional Record remain constant, and estimated costs of digital printing 
by GPO of 7 CPP remain stable, would GPO endure cost savings through digital printing? 

Without evaluating GPO’s cost breakdown, I am unable to verify the accuracy of the figures presented. 

At the same time, based on printing industry standards, and historic cost breakdowns for production of the 
Congressional Record provided by GPO in annual budget submissions, it appears that the distribution of 
costs at 73,3% to prepress (most of which must be undertaken to create the PDF) and 26.7% to printing, 
finishing, and distribution is within the range of typical patterns. 

Nevertheless, it is not clear that saving.s would result under the scenario presented. First, it would be 
difficult to eliminate all of the printing preparation costs without significant changes to the way 
information that goes into the Congressional Record is assembled and provided to GPO. Information 
includes the following items: the substantially verbatim record of floor prcK'eedings; extensions of 
remarks; daily digest; and other material required by House or Senate Rule or federal law to be published 
in the Congressional Record. Examples include statements of constitutional authority to introduce 
legislation, committee actions, and other matters as required by House or Senate Rule, regulations issued 
by the Office of Compliance, certain financial and travel disclosures required by law to be published, and 
some legislative measures including conference reports. 

Some of those materials are provided to GPO in electronic fomis. Others are provided in paper forms. 
Paper based information, whether a news article or constituent letter, must be scanned or rekeyed into 
electronic formal. Electronic data from all .sources must be formatted to the style of the Congressional 
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Record daily edition. AH of that comes at a co.st that must be borne before a single copy of the Record is 
printed in offset or digital form. 

Some savings could be realized if GPO was able to streamline, or further automate its prepress activities. 
At the same time, some of the prepress costs are the result of the manner in which Congress requires GPO 
to produce the Congressional Record, and will not be eliminated unless Congress changes those 
requirements. For example, some savings could be achieved if Congress requires the presentation to GPO 
of information that constitutes the Congressional Record in digital form alone. Other savings might result 
if Congress moved from the current practice of providing a “substantially verbatim” account of 
proceedings to a more stenographic record that reflected what happened on the floor, but did not provide 
the opportunity for Members to revise and extend their remarks. Finally, the exclusion of materials that 
are not related to floor debate could be excluded from the Congressional Record. Any of these 
approaches might result in reduced prepress costs, but could change the types and manner of 
congressional information that is available. Those potential actions may also rai.se questions about the 
transparency of congressional activities. In some ca.ses, changes designed to reduce the co.st of 
information distribution could also change the manner in which Members carry out their official 
responsibilities. 

Second, if the number of printed copies remains constant (despite steadily falling for the past 25 years), 
the S0.07 cost per page of digitally printed copies would not be competitive with the typical costs of less 
than $0.02 to print copies on an offset press. 

Finally, digital copies, which are toner based, and expected to be readable for approximately 50 years, 
may not be sufficient to fulfill archival requirements that government records be published in a format 
that will last for at least a century. The two formats that do meet this .standard are microfilm and offset- 
printed paper. 

2 , In the Hrst paragraph on page 5 of your testimony, you state that ‘^efforts to further reduce the 
number of paper copies may raise questions related to access of government materials for 
individuals and groups who do not have sufficient Internet access/’ If the current trend of printing 
fewer copies of publications continues, with the ultimate possibility of being paperless, what steps 
do you suggest the government take over the next 10 yeai^ to increase access to government 
publications? 20 years? 

A.s you know, the Congre.ssional Re.search Service provides analysis and information, but does not make 
policy recommendations. “The ultimate possibility of being paperless” appears to present both short-term 
and long-term challenges to implementation of a paperless information distribution, retention, and 
archiving process. 

In the short term, it may be the case that ibe reduction of paper copies has denied some users access to 
government information. There appears to be abundant access to official government publications through 
electronic means within the national government. Some individual and academic u.sers, however, may not 
have acces.s to a high speed Internet connection, and could lose access to materials if they are not 
available in paper form. This challenge is especially acute since GPO deployed its aulhenlicalion system 
as part of the Federal Digital System (FDsys). While there is greater assurance that the electronic 
documents provided are authentic, official information, FDsys requires a user to have extensive 
bandwidth capacity to download authenticated materials efficiently. Users without that capacity may 
wish to rely on paper copies, to the extent that they are available. If paper and electronic copies are not 
readily available to all users, knowledge gaps and information asymmetries may develop. These could 
raise questions about the transparency of congressional and other governmental activities 
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In the longer term. Congress and the rest of the United States government do not appear to have the 
option of “being paperless” until and unless a robust, enduring electronic archiving solution is created and 
deployed. Efforts in this area have yet to produce such a system. For example, a recent effort in that 
direction, the National Archives’ Electronic Records Archive (ERA), has yet to meet the statutory 
expectations placed on it regarding the preservation of certain electronic presidential and executive 
branch records. An earlier effort, in which Congress required the publication of the permanent edition of 
the Congressional Record on CD-ROM (while continuing to print a small number of paper copies), was 
eclipsed by the evolving growth of networked computers that no longer rely as heavily on static data 
formats. The continuous evolution of technology may also raise the overall cost of providing information 
in a paperless manner. One of the more significant c«>ts of GPO's recent transition from GPO Access to 
FDsys was the conversion of legacy electronic documents into more contemporary, verifiable, and 
accessible formats. As electronic distribution of “born digital” information increases, the need for a 
standardized, enduring electronic format will likely grow as well. Without .such a standard, the costs of 
converting and reconverting digital Infonnation to formats that are compatible with future electronic 
distribution systems may be greater than the costs savings realized from printing and retaining fewer 
paper copies. 

3. In the third paragraph on page 3 of your testimony, you state that ‘Svhile some cost savings may 
result from producing fewer paper copies... it is also possible that any of those benefits could be 
offset by resource demands that arise from investment in technologies and equipment.’* Does your 
analysis include the elimination of entire departments as a result of a complete transition to digital? 

This respon.se assumes that any departmental eliminations refers to various production units within GPO. 
My analysis docs not include savings from the potential elimination of various GPO activities, l)ecausc it 
does not appear that they can be eliminated as long as GPO is expected to distribute information in paper 
and electronic formats. As 1 mentioned above, and in my written testimony, without a resilient electronic 
archiving standard, some paper copies will be necessary to meet user demand and to ensure the 
preservation of records of government activity. Digital copies do not meet current archival standards. 
Until and unless they do, or an electronic standard is established, then the standard of offset printing on 
archival substrates would appear to still be necessary, unless Congress determines otherwise. If those 
standards remain unchanged, it is unlikely that GPO’s organizational structure would change to eliminate 
various printing processes required to support its activities. As we have seen in the past five decades, 
however, it may be reasonable to assume that the number of GPO staff employed to carry out agency 
work will continue to decline, but with the expectation that some minimal level of staffing will be 
required in all current production units. 
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July 20, 2011 


The Honorable Karen L. Haas 
Clerk of the U.S. House of Representatives 
U.S. Capitol, Room HI 54 
Washington, DC 20515-6601 

Dear Ms. Haas, 

Thank you for submitting testimony for the May 1 1, 201 1, Committee on House Administration 
Subcommittee on Oversight Hearing on the Government Printing Office entitled “OPO - Issues 
and Challenges: How will GPO Transition to the Future?” The Committee requests you respond 
to additional questions that will be made part of the hearing record. Please provide your 
responses to the following questions to the Committee by June 8, 201 1. 

1 . What options should the House and GPO examine to reduce printing costs? 

2. In your written testimony, you write, “Realistically, the only way we can achieve our 
desired improvement in ease-of-accc.ss and timeliness for House documents is to 
maximize the transition from paper to electronic format throughout each House 
document’s lifecycle — a lifecycle that frequently moves from the House to the GPO and 
back multiple times.” How does the distribution of information in paper fonnat impede 
ease-of-access? In her written testimony, Ms. Sears expresses concerns that digital fonnat 
is less acce.ssiblc to many people and for many purposes than print; Mr. Hamilton said 
much the same at tbc hearing. Do you disagree with them? If so, in what have they eued? 

If you have any questions concerning this matter, please feel free to contact Joe Wallace on the 
Committee staff at (202) 225-8281 . Thank you again for your fesitmony, we look forward to hearing 
from you. 


Sincerely, 



Phil Gingrey ^ 

Chairman, Subcommittee on Oversight 
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June 8, 2011 


The Honorable Phil Gingrey 
Chairman 

Subcommittee on Oversight 
Committee on House Administration 
1309 Longworth House Office Building 
Washington, DC 20515-6157 

Dear Chairman Gingrey, 

! am in receipt of your letter of May 24, 2011, with questions for the hearing record on "GPO— Issues 
and Challenges: How will GPO Transition to the Future?" 

Your first question seeks options that the House and GPO should examine to reduce printing costs. 

While the Office of the Clerk is a significant partner with the Government Printing Office (GPO) in the 
production of legislative documents for the House, I am not in a position to speak on the issue of GPO's 
current printing costs and I cannot quantify their budget savings associated with any specific proposal to 
change the current production processes. Nevertheless, there are areas of our legislative document 
production processes that might yield cost savings and improve access; and thus certainly merit further 
review by the House and GPO. Some of the areas that are candidates for examination are: 

- Title 44 of the U.S. Code requires GPO to print specific numbers of copies of numerous 
legislative documents. With the increase in electronic access to these documents by House 
offices, the demand for printed copies has fallen. Consideration should be given to the benefits 
and risks of amending Title 44 to make it easier for Congress to administratively adjust the 
number of printed copies generated by GPO to better match current and future Congressional 
needs. 

- The House currently sends GPO both printed and electronic copies of every engrossed bill, joint 
resolution, concurrent resolution and simple resolution passed and adopted as well as enrolled 
bills and resolutions. This duplication should be examined to determine if it would be prudent 
to eliminate the transmittal of printed copies in some or all of these instances to achieve cost 
savings. However, consideration must also be given to security and authentication 
requirements in digital document transmission under any proposed new process. 
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- Presently the House Bill Clerks send GPO a "cut and paste" copy of all Senate measures that 
are received and referred In the House. It would merit examining whether the Bill Clerks could 
prepare these bills and resolutions in-house and send only the electronic file to GPO to produce 
the required number of copies for distribution. 

- Material that is not directly related to the legislative proceedings of the House is Included in 
the Congressional Record as It Is submitted. It would merit examining whether it would be cost- 
effective and prudent to bundle some of this non-legislative material for printing in the Record 
on a less frequent schedule. 

Your second question asks how distribution of information in paper format Impedes ease-of 
access and whether I disagree with testimony submitted to the Subcommittee by Suzanne Sears 
and James Hamilton that expressed concerns that digital legislative documents are "less 
accessible to many people and for many purposes than print." 

It is evident that, over time, more and more "consumers" of legislative documents prefer to 
access these documents electronically. That is true for users within the House, including 
Members and their staff, as well as other Congressional entities and the public at large. Part of 
this growing preference for electronic documents is driven by the ease with which documents 
can be accessed anywhere and at any time. Part of this preference is also driven by the 
timeliness of access provided by digital distribution. Print distribution will never match 
electronic distribution for limeiiness. We need to ensure that we take reasonable steps, now 
and in the future, to meet this increasing demand for electronic distribution. 

Nevertheless, it is premature at this time to transition exclusively to electronic distribution of 
legislative documents. There is no dispute that there continues to be a demand, both inside 
and outside the House, for printed legislative documents. As I stated above, however, there are 
clearly opportunities to build on the progress we have already made in exploiting the 
efficiencies of migrating our document production processes to electronic format. Combined 
with ongoing efforts to meet the increasing demand for electronic access, we are optimistic 
about achieving cost savings through process improvement at the same time we are Improving 
access for the House and the public. 


Sincerely, 

\f. 


Karen L. Haas 
Clerk of the House 
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July 20, 2011 


Ms. Suzanne Eileen Sears 
Assistant Dean for Public Services 
University of North Texas Libraries 
1 155 Union Circle #305190 
Denton, TX 76203-5017 

Dear Ms. Sears, 

Thank you for submitting testimony for the May 1 1, 201 1, Committee on House Administration 
Subcommittee on Oversight Hearing on the Government Printing Office entitled “GPO - - Issues 
and Challenges: How will GPO Transition to the Future?” The Committee requests you respond 
to additional questions that will be made part of the hearing record. Please provide your 
responses to the following questions to the Committee by June 8, 2011. 

1 . Federal Depository Libraries play a key role in maintaining pemianent public access. 
GPO reported that the Federal Depository program received 564 paper and 353 
microfiche copies of the dally Congressional Record. In a Nation of 330 million people, 
how many people used these copies tor current reference in 2010? How many people 
access older editions for research and academic purposes? 

If you have any questions concerning this matter, please feel free to contact Joe Wallace on the 
Committee stafi' at (202) 225-828 1 . Thank you again for your testimony, we look forward to hearing 
from you. 


Sincerely, 



Phil Gingrcy 

Chairman, Subcommittee on Oversight 
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June 6, 201 1 


The Honorable Phil Gingrey 
Chairman, Subcommittee on Oversight 
Committee on House Administration 
1309 Longworth House Office Building 
Washington, D.C. 20515-6157 


Chairman Gingrey: 

Thank you for the opportunity to respond to questions regarding my testimony for tlie May 1 1 , 
2011, Committee on House Administration Subcommittee on Oversight Hearing on the 
Government Printing Office entitled “GPO — Issues and Challenges: How will GPO Transition to 
the Future?” 

The question submitted to me was: 

1, Federal Depository Libraries play a key role in maintaining permanent public access. GPO 
reported that the Federal Depository program received 564 paper and 353 microfiche copies 
of the daily Congressional Record. In a Nation of 330 million people, how many people used 
these copies for current reference in 2010? How many people access older editions for 
research and academic purposes? 


Unfortunately, accurate statistics on the number of actual uses by individuals for reference 
materials such as the Congressional Record art not kept by libraries. At the University of North 
Texas, the Congressional Record is provided to the public on open shelving. This means that 
they are free to pull volumes, use them, and reshelve them without the assistance of a library 
staff member and can therefore not be tracked for number of uses. This is true at many other 
depository libraries nationwide. 

What I can provide you with are examples of how and why individuals request access to the 
tangible collection of the Congressional Record. Tlie most conunon use is by individuals 
researching a topic or piece of legislation. These individuals usually begin with the online 
keyword indexing to determine which volumes they will need and then proceed to the paper 
volumes for viewing the actual pages. They use the print volumes because comprehensive 
research requires viewing many years of congressional activity. Comparative research is easier 
when multiple pages and volumes can be viewed simultaneously. This is difficult to accomplish 
in the electronic enviromnent with small viewing screens. 

Students find the Congressional Record an invaluable primary resource for researching historical 
events and finding texts of Congressional speeches. They often are required to have a specific 
number of non-Internet primary sources for their research papers. Community members 
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frequently use the Congressional Record to research information on family members for 
genealogical research. Their family member may have been a member of Congress, or 
mentioned in the text of a speech. The majority of these individuals are senior citizens who 
prefer the paper version to online versions. These are tliree of the more common uses of the 
Congressional Record, but there are many more individualized reasons to use this valuable 
resource. 

I have assisted individuals with accessing the Congressional Record for over 25 years both at a 
public and academic depository library, Tlie online availability of the index has greatly 
increased access to and interest in this particular title. My personal experience is that while some 
users embrace the use of the material electronically, the majority of users still prefer to view the 
item in paper. In addition, many users do not have access to sufficient high-speed Internet 
connections necessary to retrieve large quantities of data such as a full volume of the 
Congressional Record. 

While I cannot give you a precise accounting of the number of uses of the paper volumes I can 
tell you that the loss of such a historically significant primary resource in a format that meets the 
archival standard of availability and retrievability for 1 00 years would be catastrophic to 
researchers. This is why depository librarians included the Congressional Record as a key 
resource on the Essential Titles for Public Use in Paper or Other Tangible Format list. 


Sincerely, 


Suzanne Sears 
Assistant Dean for Public Services 
University of North Texas Libraries 





